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1..IOWLEDGE, ATTITUDE, SENSITIVITY OF PRIC™ AND WILLINGNESS TO BUY
‘ OF CUSTOMER FOR THE GREEN PRODUCT

(Empiric Study of Population in Sleman)

This res  rch have purpose for (1) to indentified the caracteristic of green product customer
(Age, Gender, Income, Education Level and Marriage Status); (2) to understanding the
differentiate of knowledge, attitude, sensitivity of price and willingness to buy of customer
for the green product by looking from the caracteristic of customer in Sleman; (3) to
understanding the influence of knowledge to customer attitude, the influence of attitude for
the willingness to buy of customer for the green product. (4) to understanding the sensitivity
of price for the willingness to buy of customer for the green product.

The sample size that use 150 respondent as taken by purposive s¢ — '~ 3 with the criteria that
know about green product and the age > 15 years old. The " 1a colle *>d by questioner adapt
by Laroche er al. (2002) ~—1 Junaedi (2008). The questioner was already tested the validity
and reliability with used the little sample (30 respondent) and the result show that the
questioner can be approach. The method that used to test the hypothesis was Oneway Anova,
simple regression analysis and moderation effect.

The result of the research show that : (1) Knowledge of green product is not significantly
difference between young and adult customer, and marriage status . But there’s differences
that looking from gender, education level and income level. (2) There’s no differences of
customer’s attitude for the green product based on age,gender and marriage status. In the
other side, costumer’s atti“ '~ show the differences based on the education level and the
income level . (3) Willingnes to buy of the costumer for the green product show the
differences of the gender charateristic , education level and income level . But there’s no
differences based on the age and marriage status . (4) Knowledge of the costumer give the
positive inf" :nce (32.3%) for the costumer’s attitude, In the other hand, the costumer’s
attitude give positive influence for the willingnes to buy the green product.(5) Sensitivity of
price can significanty influence in the moderate of the relation between the costumer’s
attitude and willigness to buy for the green product .
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