UNIVERSITAS

ANALISIS MOTIVASI - MOTIVASI PENDORONG MASYARAKAT MELAKUKAN
COLLABORATIVE-CONSUMPTION
Sapto Triyono, lin Mayasari, Dr., M.M., MSi

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

DAFTAR PUSTAKA

Anaz, S. P., (2015). Bagaimana Konsep Online Ridesharing Uber Dapat Begitu
Mendunia ?, Tersedia di https://www.dictio.id/t/bagaiman-konsep-online-
ridesharing-uber-dapat-begitu-mendunia/16421, diakses pada 30 Juli 2018

Algar, R. (2007), Collaborative Consumption, Tersedia di https://www.oxygen-
consulting.co.uk/insights/collaborative-consumption/, diakses pada 31 Juli 2018

APJII (2017), Hasil Survey Penetrasi dan Perilaku Pengguna Internet Indonesia 2017,
Tersedia di  https://apjii.or.id/content/read/39/342/Hasil-Survei-Penetrasi-dan-
Perilaku-Pengguna-Internet-Indonesia-2017, diakses pada 31 Juli 2018

Baderi, F (2017), Pertumbuhan Kuartal 111-2017 Hanya 5,06% - ADA PERGESERAN
POLA KONSUMSI MASYARAKAT, Tersedia di
http://www.neraca.co.id/article/92594/ada-pergeseran-pola-konsumsi-masyarakat-
bps-pertumbuhan-kuartal-iii-2017-hanya-506, diakses pada 8 Agustus 2018

Bardhi, F. dan Eckhardt (2012), Access-Based Consumption: The Case of Car Sharing,
Tersedia di https://academic.oup.com/jcr/article/39/4/881/1798309, diakses pada 8
Agustus 2018

Barnes, S. J. dan Mattsson, J. (2017), Techonological Forecasting & Social Change,
Understanding Collaborative Consumption, Tersedia di
https://www.sciencedirect.com/science/article/pii/S0040162517302676?via%3Dih
ub, diakses pada 3 Agutstus 2018

Belk, R. W. (1988), Possesions And The Extended Self, Tersedia di
https://academic.oup.com/jcr/article/15/2/139/1841428, diakses pada 8 Agustus
2018

Belk, R. W. (2013), You Are What You Can Access: Sharing and Collaborative Online,
Journal of Business Reseach, Tersedia di

95


https://www.dictio.id/t/bagaiman-konsep-online-ridesharing-uber-dapat-begitu-mendunia/16421
https://www.dictio.id/t/bagaiman-konsep-online-ridesharing-uber-dapat-begitu-mendunia/16421
https://www.oxygen-consulting.co.uk/insights/collaborative-consumption/
https://www.oxygen-consulting.co.uk/insights/collaborative-consumption/
https://apjii.or.id/content/read/39/342/Hasil-Survei-Penetrasi-dan-Perilaku-Pengguna-Internet-Indonesia-2017
https://apjii.or.id/content/read/39/342/Hasil-Survei-Penetrasi-dan-Perilaku-Pengguna-Internet-Indonesia-2017
http://www.neraca.co.id/article/92594/ada-pergeseran-pola-konsumsi-masyarakat-bps-pertumbuhan-kuartal-iii-2017-hanya-506
http://www.neraca.co.id/article/92594/ada-pergeseran-pola-konsumsi-masyarakat-bps-pertumbuhan-kuartal-iii-2017-hanya-506
https://academic.oup.com/jcr/article/39/4/881/1798309
https://www.sciencedirect.com/science/article/pii/S0040162517302676?via%3Dihub
https://www.sciencedirect.com/science/article/pii/S0040162517302676?via%3Dihub
https://academic.oup.com/jcr/article/15/2/139/1841428

UNIVERSITAS

ANALISIS MOTIVASI - MOTIVASI PENDORONG MASYARAKAT MELAKUKAN
COLLABORATIVE-CONSUMPTION
Sapto Triyono, lin Mayasari, Dr., M.M., MSi

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

https://linkinghub.elsevier.com/retrieve/pii/S0148296313003366, diakses pada 5
Agustus 2018

Botsman, R., Rogers, R. (2010). What’s Mine is Your: The Rais of Collaborative
Consumption, Harper Business, New York

Cahya, 1. (2016). Waze Mebuat Carpool, Aplikasi Ride-Sharing Berbasis ‘Nebeng’,
Tersedia di https://www.merdeka.com/teknologi/waze-membuat-carpool-aplikasi-
ride-sharing-berbasis-nebeng.html, diakses pada 30 Juli 2018

Copper, D. R., Schindler, P. S. (2014). Business Research Methods, 12th edition,
McGraw-Hill Irwin, New York

Enmark, E. dan Lions, C. (2016), Expanding The Rise of Collaborative Consumption,
Umea School and Business Economics, Umea University Sweden

Fauzan, H. (2018). Jalan Bareng Pakai Aplikasi Sejalan dan Dapatkan Hadiah Ini,
Tersedia di https://www.seva.id/blog/jalan-bareng-pakai-aplikasi-sejalan-dan-
dapatkan-hadiah-ini/, diakses pada 30 Juli 2018

Fauzi, A. (2017). Gojek Jadi Aplikasi Ride-Sharing Terlaris di Indonesia, Tersedia di
http://mediaindonesia.com/read/detail/109060-gojek-jadi-aplikasi-ride-sharing-
terlaris-di-indonesia, diakses pada 30 Juli 2018

Felson, M. dan Spaeth (1978), Community Structure and Collaborative Consumption : A

Routine Activity Approach, Tersedia di
https://journals.sagepub.com/doi/10.1177/000276427802100411, diakses pada 9
Agustus 2018

Frenken, K., Meelen, T., Arets, M., Glind, P. Vd. (2015), Smarter Regulation For The
Sharing Economy, Tersedia di https://www.theguardian.com/science/political-
science/2015/may/20/smarter-regulation-for-the-sharing-economy, diakses pada
30 Juli 2018

96


https://linkinghub.elsevier.com/retrieve/pii/S0148296313003366
https://www.merdeka.com/teknologi/waze-membuat-carpool-aplikasi-ride-sharing-berbasis-nebeng.html
https://www.merdeka.com/teknologi/waze-membuat-carpool-aplikasi-ride-sharing-berbasis-nebeng.html
https://www.seva.id/blog/jalan-bareng-pakai-aplikasi-sejalan-dan-dapatkan-hadiah-ini/
https://www.seva.id/blog/jalan-bareng-pakai-aplikasi-sejalan-dan-dapatkan-hadiah-ini/
http://mediaindonesia.com/read/detail/109060-gojek-jadi-aplikasi-ride-sharing-terlaris-di-indonesia
http://mediaindonesia.com/read/detail/109060-gojek-jadi-aplikasi-ride-sharing-terlaris-di-indonesia
https://journals.sagepub.com/doi/10.1177/000276427802100411
https://www.theguardian.com/science/political-science/2015/may/20/smarter-regulation-for-the-sharing-economy
https://www.theguardian.com/science/political-science/2015/may/20/smarter-regulation-for-the-sharing-economy

ANALISIS MOTIVASI - MOTIVASI PENDORONG MASYARAKAT MELAKUKAN
COLLABORATIVE-CONSUMPTION
Sapto Triyono, lin Mayasari, Dr., M.M., MSi

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Kotler, P.T. dan Keller, K.L. (2016). Marketing Management, 15th edition, Pearson
Education Limited, London

Kusuma, H. (2017), Konsumsi Masyarakat Melambat di Triulan 111-2017, Tersedia di
https://finance.detik.com/berita-ekonomi-bisnis/d-3715372/konsumsi-masyarakat-
melambat-di-triwulan-iii-2017, diakses pada 8 Agustus 2018

Mayasari, lin. dan Chris Haryanto, Handrix. (2018). Motivational Factors of
Collaborative Consumption in The Era of Sharing Economy, Gadjah Mada
International Journal of Business

Owyang, J. (2014). Sharing Is The New Buying, International Business Journal

Pradewo, B. (2017). Hasil Survey Sebut Go-Jek Sebagai Aplikasi Transportasi Terlaris di
Indonesia, Tersedia di
http://www.tribunnews.com/metropolitan/2017/06/14/hasil-survei-sebut-go-jek-
sebagai-aplikasi-transportasi-terlaris-di-indonesia?page=2, diakses pada 30 Juli
2018

Priambada, A. (2015). Menerka Aplikasi Ridesharing di Indonesia, Tersedia di
https://dailysocial.id/post/ride-sharing-indonesia, diakes pada 30 Juli 2018

Ruby, R. D. (2012). Technology and Consumption, Understanding Consumer Choices
and Behaviors, series editor, Tersedia di http://www.springer.com/series/8358/,
diakses pada 17 Juli 2017

Stene, A. C. dan Holte, F. H., (2014). Why Norwegian Consumers Participate in
Collaborative Consumption. International Business Journal.

Sundararajan, A. dan Fraiberger, S. (2017), Peer-to-peer Rental Markets in Sharing

Economy, Tersedia di
https://papers.ssrn.com/sol3/papers.cfm?abstract id=2574337 , diakses pada 3
Agustus 2018

97


https://finance.detik.com/berita-ekonomi-bisnis/d-3715372/konsumsi-masyarakat-melambat-di-triwulan-iii-2017
https://finance.detik.com/berita-ekonomi-bisnis/d-3715372/konsumsi-masyarakat-melambat-di-triwulan-iii-2017
http://www.tribunnews.com/metropolitan/2017/06/14/hasil-survei-sebut-go-jek-sebagai-aplikasi-transportasi-terlaris-di-indonesia?page=2
http://www.tribunnews.com/metropolitan/2017/06/14/hasil-survei-sebut-go-jek-sebagai-aplikasi-transportasi-terlaris-di-indonesia?page=2
https://dailysocial.id/post/ride-sharing-indonesia
http://www.springer.com/series/8358/
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2574337

ANALISIS MOTIVASI - MOTIVASI PENDORONG MASYARAKAT MELAKUKAN
COLLABORATIVE-CONSUMPTION
Sapto Triyono, lin Mayasari, Dr., M.M., MSi

UNIVERSITAS Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

Tim Peneliti YLKI (2017). Warta Konsumen: Transportasi Onlien; Kawan atau
Lawan?,Tersedia  di https://ylki.or.id/2017/07 /warta-konsumen-transportasi-
online-kawan-atau-lawan/, diakses pada 30 Juli 2018

Vaquero, A. dan Calle, P. (2013), The Collaborative Consumption: A Form Of
Consumption Adapted To Modern Times, Tersedia di
https://core.ac.uk/download/pdf/72044275.pdf, diakses pada 31 Juli 2018

98


https://ylki.or.id/2017/07/warta-konsumen-transportasi-online-kawan-atau-lawan/
https://ylki.or.id/2017/07/warta-konsumen-transportasi-online-kawan-atau-lawan/
https://core.ac.uk/download/pdf/72044275.pdf

