FORMULASI STRATEGI PT. ASURANSI JIWASRAYA (PERSERO) UNTUK MENGHADAPI
PERSAINGAN BISNIS ASURANSI JIWA

BERBASIS TEKNOLOGI DIGITAL (DIGITAL INSURANCE) DI INDONESIA

OKTORIZAL, Herris B. Simandjuntak, Dr., M.M.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

A Hasyimi, Mehr & Cammack, 1981 Dasar-dasar Asuransi, Balai Aksara, Jakarta.

Afrizal, Prof. Dr. M.A. 2015. Metode Penelitian Kualitatif: Sebuah Upaya
Mendukung Penggunaan Penelitian Kualitatif dalam Berbagai Disiplin
[lmu Cetakan ke-2. Jakarta: Rajawali Pers.

Andriyana,Gin gin, 2015. Struktur Pasar, Efisiensi Dan Kinerja Perusahaan
Asuransi Jiwa Di Indonesia

Assauri, S. 2011. Sustainable Competitive Advantages. Lembaga Management
Fakultas Ekonomi Universitas Indonesia, Jakarta.

Bernardo, Nicoletti. Digital insurance: Business Innovation in the Post-Crisis.
2016. Palgrave Macmillan.

Cooper Donald R. & Schindler Pamela S., 2014. Business Research Methods 12th
Edition. New York: McGraw-Hill.

Craig JC., Grant RM. 2003. Strategic Management. Jakarta : PT Elex Media
Komputindo.

Daniel Schallmo & Christopher A. Williams. Digital Transformation Now!
Guiding the Successful Digitalization of Your Business Model. 2018.
Springer

David, Fred R. 2011. Strategic Management : Concepts and Cases. Edition 13th
Pearson Education

Dermawan Wibisono. 2006. Manajemen Kinerja, Konsep, Desain, dan Teknik
Meningkatkan Daya Saing Perusahaan. Jakarta. Erlangga.

Djatmiko, Rahmat Dwi. 2004. Manajemen Stratejik. Malang: UMM Press

150



UNIVERSITAS
GADJAH MADA

FORMULASI STRATEGI PT. ASURANSI JIWASRAYA (PERSERO) UNTUK MENGHADAPI
PERSAINGAN BISNIS ASURANSI JIWA

BERBASIS TEKNOLOGI DIGITAL (DIGITAL INSURANCE) DI INDONESIA

OKTORIZAL, Herris B. Simandjuntak, Dr., M.M.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

Emzir, Prof. Dr, M.Pd. 2016. Metodologi Penelitian Kualitatif: Analisis Data
Cetakan ke-5. Jakarta: Rajawali Pers.

EY. Digital Transformation in Insurance. 2017. EYGM Limited

Fandy, Tjiptono., (2002). Strategi Pemasaran. Yogyakarta : Penerbit Andi.

Fuad, Noor, dkk, 2010, Dasar-Dasar Asuransi Jiwa dan Asuransi Kesehatan,
Bidang Penelitian dan Pengembangan Asosiasi Ahli Manajemen
Asuransi Indonesia, Jakarta

Hansen dan Mowen. (2000). Akuntansi Manajemen Jilid 2. Jakarta : Erlangga.

Hagberg et al, 2016. The digitalization of retailing: an exploratory framework.
University of Gothenburg, Gothenburg, Sweden.

Herdiansyah Haris. 2014. Metodologi Penelitian Kualitatif untuk Ilmu-Ilmu Sosial
Cetakan ke-3. Jakarta: Salemba Humanika.

Hocking J , 2014. Insurance and Technology Evolution and Revolution in a Digital
World

Indonesia, Undang-Undang Republik Indonesia Nomor 40 tahun 2014 Tentang
Perasuransian

1-Scoop, “Digitization, digitalization and digital transformation: the differences”,
https://www.i-scoop.eu/digitization-digitalization-digital-
transformation-disruption/ (diakses 14 agustus 2018)

Iskandar, Kasir.2011.Dasar-Dasar Asuransi K  Jiwa, Kesehatan, dan

Annuitas.Jakarta : Asosiasi Ahli Manajemen Asuransi Indonesia.

151



UNIVERSITAS
GADJAH MADA

FORMULASI STRATEGI PT. ASURANSI JIWASRAYA (PERSERO) UNTUK MENGHADAPI
PERSAINGAN BISNIS ASURANSI JIWA

BERBASIS TEKNOLOGI DIGITAL (DIGITAL INSURANCE) DI INDONESIA

OKTORIZAL, Herris B. Simandjuntak, Dr., M.M.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

Jhon, K. Shank dan Govindarajan, vijay. 2000. Srategic Cost Management and the
Value Chain. Second Edition. Thomson Learning; Shouth — Western
college Pubishing.

Klapkiv, Lyubov dan Klapkiv, Jurij, 2017. Technological innovations in the
insurance industry

Laudon, Kenneth C. & Laudon, Jane P. 1998. Management Information Systems -
New Approaches to Organization & Technology. 5th edition, New
Jersey: Prentice Hall

McKinsey & Company. Unlocking Indonesia’s digital opportunity. McKinsey
Indonesia Office. 2016. ASO New Media

McKinsey & Company Financial Services. The Life Journey Indonesia. 2016.
https://www.mckinsey.com/industries/financial-services/our-
insights/the-life-journey-Indonesia [ Accessed on 01 July 2018]

McKinsey & Company. Harnessing the Power of Digital in Life Insurance.
Financial Services Practice. October 2016

Omarini, Anna (2017). The Digital Transformation in Banking and the Role of
FinTechs in the New Financial Intermediation Scenario

Porter, M.E. (1980). Competitive Strategy: Techniques for Analyzing Industries and
Competitors. The Free Press, New York

PwC Indonesia. Indonesia Insurance Survey 2016. 2016

PWC. Life insurance in the digital age: The Omnichannel Revolution. 2017

152



FORMULASI STRATEGI PT. ASURANSI JIWASRAYA (PERSERO) UNTUK MENGHADAPI
PERSAINGAN BISNIS ASURANSI JIWA

BERBASIS TEKNOLOGI DIGITAL (DIGITAL INSURANCE) DI INDONESIA

OKTORIZAL, Herris B. Simandjuntak, Dr., M.M.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

Shank, Jhon K, dan Vijay Govindarajan. (2000). Strategic Cost Management and
the Value Chain. Second Edition. Thomson Learning: South-Western
College Publishing.

Soedjoko, Rizki Lovanto, 2016. Strategi Transformasi Digital untuk Asuransi
Kendaraan Bermotor

Thompson, Jr.,A.A., Peteraf, M.A., Gamble, J.E., dan Strickland III, A. J. (2016).
Crafting and executing strategy-The quest for competitive advantage:
Concepts and cases, 20th Edition. McGraw-Hill, New York, NY

UCLA, The UCLA Internet Report 2001,Surveying the Digital Future,2001

Watson, B.C. (2011), “Barcode empires: politics, digital technology, and
comparative retail firm strategies”, Journal of Industry, Competition and

Trade, Vol. 11 No. 3, pp. 309-324.

153



