
 61 

 
 
 
 
Daftar Pustaka 

Annisya, R., & Maynina NH. (2012). Security System Layanan Internet Banking 

PT. Bank Mandiri (Persero) Tbk. Jurnal Sistem Komputer. Vol.2(2):54-60. 

 

Ajzen, I. (1991). The Theory of Planned Behavior. Organizational Behavior and 

Human Decision Processes. Vol.50(2):151-144. 

 

Chiu, CM., Chang, Chen C. Cheng, Hsiang L., & Fang, YH. (2009). Determinants 

of Customer Repurchase Intention in Online Shopping. Journal of Service 

Management. Vol. 33(4):761-784.  
 

Chuang, LM., Chun-chu L., & Hsiao KK. (2016). The Adoption of Fintech 

Service: TAM  perspective. International Journal of Management and 

Administrative Science. Vol.3(7):1-15. 

 

Chuttur, Mohammad. (2009). Overview of The Technology Acceptance Model: 

Origins, Developments and Future Directions. Sprouts. Working Papers on 

Information Systems. Vol.9(3):57-62. 

 

Cooper, D.R., & Schindler, P.S. (2014). Business Research Methods. 12th ed. 

New York: McGraw-Hill.  

 

Creswell, J.W. (2014). Research Design; Pendekatan Kualitatif, Kuantitatif, dan 

Mixed. Jakarta: Pustaka Pelajar. 

 

Davis, F.D. (1989). Perceived Usefulness, Perceived Ease of Use dan Acceptance 

of Information System Technology. MIS Quartery. Vol.13(3):319-339.  

 

Davis, F.D., Bagozzi R.P., & Warshaw P.R. (1989). User Acceptance of 

Computer Technology: A Comparison of Two Theoretical Models. 

Management Science. Vol.35(8):982-1003.  

 

Davis, F.D. (1993). User Acceptance of Information Technology: System 

Characteristics, User Perceptions and Behavioral Impacts. International 

Journal Management Machine Studies. Vol.38(5):475-487.  

 

Gefen, D., & Straub, D. W. (2003). Managing User Trust in B2C e-Service. E-

Service Journal, Vol.2(2): 7-24.  

Ghozali, I. (2016). Aplikasi Analisis Multivariate Dengan Program SPSS. 

Semarang: Badan Penerbit Universitas Diponegoro. 

ANALISIS NIAT NASABAH UNTUK MENGGUNAKAN TEKNOLOGI KEUANGAN DENGAN
PENDEKATAN TECHNOLOGY ACCEPTANCE
MODEL DI BANK TABUNGAN NEGARA CABANG YOGYAKARTA
AULIA FAZA OCTARICA, Bapak Bayu Sutikno, S.E.,Cand.Merc., Ph.D., 
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



 62 

 

Gujarati, D. (2009). Econometrics. New York: Mc Graw Hill Inc. 

Gunawan, A. (2014). Aplikasi Technology Acceptance Model Pada Minat 

Nasabah Untuk Menggunakan Internet Banking. Jurnal Nominal. 

Vol.3(2):55-74. 

 

Hoppe, R. (2001). Factors Affecting the Adoption of Internet Banking in South 

Africa: a Comparatice Study. ER Project, in Partial Fullfillment of the 

Requirements for The Course on Information Systems Honours (INF 414 

W).  

 
Ika, N., & Kustini. (2011). Experiental Marketing, Emotional Branding, and 

Brand  Trust and their Effect on Loyalty on Honda Motorcycle Product. 

Journal of Economics, Business, and Accountancy Ventura. Vol.14(1):19-

28.  

 

Jogiyanto. (2007). Sistem Informasi Keperilakuan. Yogyakarta: Andi Offset. 

 

Kotler, P. (2016). Principles of Marketing. 16th ed, Essex. England: Pearson 

Education Limited.  

 

Kusumo, H.C. (2010). Analisis Penerimaan Mobile Banking (M-Banking) dengan 

Kerumitan (Complexity) sebagai Variabel Eksternal dengan Menggunakan 

Pendekatan Technology Acceptance Model (TAM). Skripsi. Fakultas 

Ekonomi Universitas Sebelas Maret Surakarta. 

 

Kurniawan, D., Hatane S., & Edwin J. (2013). Analisis Penerimaan Nasabah 

terhadap Layanan Mobile Banking dengan Menggunakan Pendekatan 

Technology Acceptance Model dan Theory of Reasoned Action. Jurnal 

Manajemen Pemasaran. Vol.1(1):1-13. 

 

Ling, K.C., Chai, L.T., & Piew, T.H. (2010). The Effects of Shopping 

Orientations, Online Trust and Prior Online Purchase Experience toward 

Customers’ Online Purchase Intention. International Business Research. 

Vol. 3(3):450-459. 

 

McKinsey.com. Digital Banking in ASEAN: Increasing Consumer Sophistication 

and Openness, diakses pada 23 Maret 2018. 

 

Portner, C.E., & Naveen D. (2006). Using The Technology Acceptance Model to 

Explain How Attitudes Determine Internet Usage: The Role of Perceived 

Access, Barriers and Demographics. Journal of Business Research. Vol. 

59(5):999-1007. 

 

ANALISIS NIAT NASABAH UNTUK MENGGUNAKAN TEKNOLOGI KEUANGAN DENGAN
PENDEKATAN TECHNOLOGY ACCEPTANCE
MODEL DI BANK TABUNGAN NEGARA CABANG YOGYAKARTA
AULIA FAZA OCTARICA, Bapak Bayu Sutikno, S.E.,Cand.Merc., Ph.D., 
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



 63 

Ruslan, R. (2008). Metode Penelitian Public Relations dan Komunikasi. Jakarta: 

Raja Grafindo Persada. 

 

Sekaran, U., & R. Bougie. (2016). Research Methods for Business: A Skill 

Building Approach ,7th ed.West Sussex: John Wiley and Sons. 

 

Suh, B., & Han, I. (2002). Effect of Trust on Customer Acceptance of Internet 

Banking. Electronic Commerce Research and Applications Journal. 

Vol.1(3):247-263.  

 

Venkatesh V.; Morris, M.; Davis, G.; and Davis F.D. (2003). User Acceptance of 

Information Technology: Toward a Unified View. Management Information 

Systems Quarterly. Vol 27, No 3, pp. 425-478.  

 

Wahyudi, HD., & Kurniawan. (2013). Analisis Sikap dan Niat Menggunakan 

Mini Laptop: Studi Pengembangan Model Penerimaan Teknologi. Jurnal 

Ekonomi Bisnis. Vol.16(1):44-52.  

 

Yousafzai, S.Y., Pallister, J.G., & Foxall, G.R. (2003). A Proposed Model of 

ETrust for Electronic Banking. Technovation. Vol.23(11):847-860. 

 

Yu, J., Ha, I., Choi, M., & Rho, J. (2005). Extending the TAM for a T-Commerce. 

Information and   Management, Vol.42(7): 965-976.    

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

ANALISIS NIAT NASABAH UNTUK MENGGUNAKAN TEKNOLOGI KEUANGAN DENGAN
PENDEKATAN TECHNOLOGY ACCEPTANCE
MODEL DI BANK TABUNGAN NEGARA CABANG YOGYAKARTA
AULIA FAZA OCTARICA, Bapak Bayu Sutikno, S.E.,Cand.Merc., Ph.D., 
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/


