Anacljisli(s Pengaruh Citra Merek dan Persepsi Atas Bauran Pemasaran Pada Keputusan Pembelian
Produ
Tabungan Pada Bank BTN (Persero) Thk dan Bank Pesaing di Indonesia
FARID ARIYANTO, Ike Janita Dewi,Dr.,M.B.A.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Blackwell, R.D., Miniard, P.W., dan Engel, J.F. (2012). Consumer Behavior.
Cengage Learning Asia Pte. Ltd. Singapore.

Cooper, D.R. dan Schindeler, P.S. (2014). Business Research Methods, 12" edition.
McGraw-Hill Education, New York.

Cravens, D.W., dan Piercy, N.F. (2013). Strategic Marketing. 10" edition.
McGraw-Hill Education, New York, NY.

Fatih Gecti, PhD. (2014). Examining Price Perception and The Relationships
Among Its Dimensions Via Structural Equation Modeling: A Research on
Turkish Consumers. British Journal of Marketing Studies. Vol. 2. No.1, pp.1-
11.

Ghozali, Imam. 2013. Analisis Multivariate dengan Program SPSS. Badan Penerbit
Universitas Diponegoro. Semarang.

Hawkins and Mothersbaugh. (2013). Consumer Behavior: Building Marketing
Strategy. McGraw-Hill/Irwin. New York, NY.

Kazmi, Syeda Quratulain. (2012). Consumer Perception and Buying Decision (The
Pasta Study). International Journal of Advancements in Research &
Technology, Volume 1. ISSN 2278-7763.

Kotler, Philip, dan Keller, K.L. (2009). Manajemen Pemasaran. Edisi 13. Erlangga.
Jakarta.

Kotler, Philip, dan Amstrong, Gary. (2018). Principles of Marketing. 17" edition.
Pearson Education Limited, United Kingdom, UK.

Kotler, dan Keller. (2016). Marketing Management. Global Edition. Pearson
Education Limited. United Kingdom, UK.

Mohan Raj, M.P dan Satam Roy. (2015). Impact of Brand Image on Consumer
Decision-making: A Study on High-technology Products. Global Business
Review. 16(3) 463-477.

Onigbinde, Issac Oladepo., dan Odunlami, Samuel Abimbola. (2015). The
Influence of Brand Image and Promotional Mix On Consumer Buying
Decision- A Study of Beverage Consumers In Lagos State, Nigeria. British
Journal of Marketing Studies.Vol.3, No.4,pp.97-109.

Rangkuti, Freddy (2017). Riset Pemasaran. Cetakan 14. PT. Gramedia Pustaka
Utama, Jakarta.

70



Ana(ljisli(s Pengaruh Citra Merek dan Persepsi Atas Bauran Pemasaran Pada Keputusan Pembelian
Produ

Tabungan Pada Bank BTN (Persero) Thk dan Bank Pesaing di Indonesia
FARID ARIYANTO, lke Janita Dewi,Dr.,M.B.A.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

Rizal, Fachrul., Adam, Muhammad., dan Ibrahim, Mahdani. (2017). Effect of Price,
Design, And Location On Decision of Purchase And Its Implication On
Customer Satisfaction. International Journal of Economics, Commerce and
Management. Vol.V. United Kingdom, UK.

Sekaran, Uma (2006). Metode Penelitian Bisnis. Salemba Empat.Jakarta.

Sagala, C.; Destriani, M.; Putri, UK.; and Kumar, S. (2014). Influence of
promotional mix and price on customer buying decision toward fast food
sector: A survey on university student in Jabodetabek Indonesia. International
Journal of Scientific and research Publications. Vol. 4, Issue 1, pp. 1-7.

71



