ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI NIAT MEMBELI PADA TOKO DARING
GANDARI INDONESIA
ANDARINA R.H, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Abdillah, D. W., & Jogiyanto, P. (2015). Partial Least Square (PLS). Alternatif
Structural Equation Modeling (SEM) dalam Penelitian Bisnis. Y ogyakarta:
C.V ANDI OFFSET.

Agarwal, S., Teas, K.R. (2001). Perceived value: mediating role of perceived risk.

Journal of Marketing Theory and Practice 9 (4), 1-14.

Aghekyan-Simonian, M., Forsythe, S., Kwon, W. S., & Chattaraman, V. (2012).
The role of product brand image and online store image on perceived risks

and online purchase intentions for apparel. Journal of Retailing and

Consumer Services 19, 325-331.

Alreck, P., & Settle, Robert B. (2002). The hurried consumer: Time-saving
perceptions of Internet and catalogue shopping. Journal of Database

Marketing.

Assael, H. (1998). Consumer Behavior And Marketing Action 6th Edition. New

York : International Thomson Publishing.

Badan Ekonomi Kreatif dan Badan Pusat Statistik. (2017). Data Statistik dan Hasil
Survei Ekonomi Kreatif. Jakarta.

Beckwith, N.E., Kassarjian, H.H., Lehmann, D.R. (1978). Halo effects in marketing
research: review and prognosis. In: Hunt, H.K. (Ed.), Advances in Consumer

Research. Association for Consumer Research, Ann Arbor, MI, pp. 465—

467.

Bell, S. (1999). Image and consumer attraction to intraurban retail areas: an
environmental psychology approach. Journal of Retailing and Consumer

Services 6 (2), 67-78.

108



ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI NIAT MEMBELI PADA TOKO DARING
GANDARI INDONESIA
ANDARINA R.H, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Bhatnagar, A., Misra, S.M., Rao, R.H. (2000). On risk, convenience, and internet
shopping behavior. Communications of the ACM 43 (11), 98-105.

Bhatnagar, A., Ghose, S. (2004). Segmenting consumers based on the benefits and
risks of Internet shopping. Journal of Business Research 57 (12), 1352—
1360.

Chang En-Chi dan Tseng Ya-Fen. (2013). “Research note: E-store image, perceived
value and perceived risk”. Journal of Bussines Research Vol. 66 864-870.

Chang, M.K., Cheung, W., Lai, V.S., (2005). Literature derived reference models
for the adoption of online shopping. Information and Management 42 (4),
543-559.

Chattopadhyay, A., Basu, K. (1990). Humor in advertising: the moderating role of
prior brand evaluation. Journal of Marketing Research 27 (Nov.), 466—476.

Christy M, K. d.-M. (2010). What’s Drives Consumers to Spread Electronic Word
of Mouth in Online Consumer-Opinion Platforms. Article Of Decision

Support System.

Cooper, D. R., & Schindler, P. S. (2014). Business Research Methods. Twelve
Edition. New York: McGraw-Hill Education.

Del Rio, A.B., Vazquez, R., Iglesias, V. (2001). The effects of brand association on
consumer response. Journal of Consumer Marketing 18 (5), 410—-425.

Derbaix, C. (1983). Perceived risk and risk relievers: an empirical investigation.

Journal of Economic Psychology 3 (1), 19-38.

Dodds, W.B., Monroe, K.B., Grewal, D. (1991). Effects of price, brand, and store
information on buyers’ product evaluation. Journal of Marketing Research

28 (3), 307-319.

Engel (2002), Engel, James F., & Gibson. (2000). Perilaku Konsumen. Edisi
Keenam. Jilid 1. Jakarta: Binarupa Aksara.

109



ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI NIAT MEMBELI PADA TOKO DARING
GANDARI INDONESIA
ANDARINA R.H, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Ferdinand (2006) : Ferdinand, Augusty. (2006). Metode Penelitian Mananjemen:
Pedoman Penelitian untuk Penulisan skripsi, Tesis, dan disertasi Ilmu

Manajemen. Semarang : Badan Penerbit Universitas Diponegoro.

Forsythe, S., Shi, B. (2003). Consumer patronage and risk perceptions in internet
shopping. Journal of Business Research 56 (11), 867-876.

Forsythe, S., Liu, C., Shannon, D., Gardner, L.C. (2006). Development of a scale
to measure the perceived benefits and risks of online shopping. Journal of

Interactive Marketing 20 (2), 55-75.

Garbarino, E., & Strahilevitz, M. (2004). Gender differences in the perceived risk
of buying online and the effects of receiving a site recommendation. Journal

of Business Research 57 (2004) 768 — 775.

Grewal, D., Krishnan, R., Baker, J., Borin, N. (1998). The effect of store name,
brand name and price discounts on consumers’ evaluations and niat

membelis. Journal of Retailing 74 (3), 331-352.

Hair, J. J., Black, W. C., Babin, B. J., & Anderson, R. E. (2014). Multivariate Data

Analysis. Seventh Edition. Harlow: Pearson.

Hair. J. F., Ringle, C. M., Sarstedt, M. (2011). PLS-SEM: Indeed a Silver Bullet.
Journal of Marketing Theory and Practice, vol. 19, no. 2, pp. 139-151.

Hair, J. J., Hult, G. T., Ringle, C. M., & Sarstedt, M. (2017). 4 Primer on Partial
Least Squares Structural Equation Modeling (PLS-SEM). Second Edition.
Los Angeles| London| New Delhi| Singapore| Washington DC| Melbourne:
Sage.

Hasan, Ali. (2013). Marketing dan Kasus-Kasus Pilihan. Yogyakarta. CAPS

(Center For Academic Publishing Service).

Hawkins, Del L., & Mothersbaugh, David L. (2013). Consumer Behavior: Building
Marketing Strategy. 12th Edition. New York: McGraw-Hill Irwin.

110



UNIVERSITAS

GANDARI INDONESIA
ANDARINA R.H, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

Hestad, Monika. (2013). Branding and Product Design: An Integrated Perspective.
Farnham, Surrey: Gowe.

Howard, John A. (1994) Buyer Behavior in Marketing Strategy, 2nd Edition,

Prentice-Hall, New Jersey.

Howkins, J. (2001). The Creative Economy: How People Make Money From Ildeas.

Penguins Books, London.

Jalilvand, M. R. (2012). "The Effect of Electronic Word of Mouth on Brand Image
and Niat membeli". Journals Of Marketing Intelligence & Planning, 5-5.

James, D.L., Durand, R.M. and Dreves, R.A. (1976), “The use of a multi-attributes
attitudes model in a store image study”, Journal of Retailing, Vol. 52, pp.
23-32.

Jarvenpaa, S.L., Tractinsky, N. (1999). Consumer trust in an Internet store: a

crosscultural validation. Journal of Computer-Mediated Communication 5

(2), 1-36.

Keeney, R.L. (1999). The value of internet commerce to the customer. Management

Science 15 (4), 533-542.

Keller, K.L. (1993). Conceptualizing, measuring, and managing customer-based

brand equity. Journal of Marketing 57 (1), 1-22.

Kotler, P. and Andreasen, A. (1991) Strategic Marketing for Non-Profit
Organizations. 4th Edition, Prentice-Hall, Englewood Cliffs.

Kotler, Philip. (2009). Manajemen Pemasaran. Edisi 13. Jakarta: Erlangga.

Kotler, Philip., & Gary Armstrong. (2008). Prinsip-Prinsip Pemasaran. Erlangga.
Jakarta.

Kotler, and Keller. (2012). Manajemen Pemasaran. Edisi 12. Jakarta: Erlangga.

Kotler, P., & Keller, K. L. (2016). Marketing Management. 15th Global Edition.

Harlow, England.: Pearson Education Limited.

111

ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI NIAT MEMBELI PADA TOKO DARING



ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI NIAT MEMBELI PADA TOKO DARING
GANDARI INDONESIA
ANDARINA R.H, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Kwon, W.S., Lennon, S.J. (2009). What induces online loyalty? Online versus
offline brand images. Journal of Business Research 62 (5), 557-564.

Lee, K.S., Tan, S.J. (2003). E-retailing versus physical retailing. A theoretical
model and empirical test of consumer choice. Journal of Business Research

56 (11), 877-885.

Liljander, V., Polsa, P., van Riel, A.C.R. (2009). Modeling consumer responses to
an apparel store brand: store image as a risk reducer. Journal of Retailing

and Consumer Services 16 (4), 281-290.

Littler, D., Melanthiou, D. (2006). Consumer perceptions of risk and uncertainty
and the implications for behavior towards innovative retail services: the case
of internet banking. Journal of Retailing and Consumer Services 13, 431—

443.

Macintosh, G. and Lockshin, L.S. (1997). Retail Relationships and Store Loyalty:
A Multi-Level Perspective. International Journal of Research in Marketing,

14, 487-497.

Maignan, I., Lukas, B. A., “The nature and social uses of the Internet: A qualitative

investigation”. The Journal of Consumer Affairs, 31 (2), 346-371, 1997

Martineau, P. (1958). The personality of the retail store. Harvard Business Review

36 (Jan./Feb), 47-55.

Park, J. and Stoel, L. (2005). Effect of brand familiarity, experience and information
on online apparel purchase. International Journal of Retail & Distribution

Management, Vol. 33 No. 2, pp.148-160.

Peter, J. Paul., & Olson, Jerry C. (2000). Consumer Behaviour : Perilaku Konsumen

dan Strategi Pemasaran. Jakarta : Erlangga.

Roselius, T. (1971). Consumer ranking of risk reduction methods. Journal of

Marketing 35 (1), 56-61.

112



UNIVERSITAS

ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI NIAT MEMBELI PADA TOKO DARING
GANDARI INDONESIA
ANDARINA R.H, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

Sarwono. (2012). Metode Riset Skripsi Pendekatan Kuantitatif Menggunakan
Prosedur SPSS. Jakarta: Media Elex Komputindo.

Schiffman, L. G. dan Leslie Lazar Kanuk. (2004). Perilaku Konsumen. Terj.
Zoelkifli Kasip. Edisi Ketujuh. Jakarta: PT. Indeks Group Gramedia.

Sekaran, U., & Bougie, R. (2016). Research Methods for Business. Seventh Edition.
United Kingdom: Wiley.

Stanton, William, J. (2001), Prinsip-prinsip Pemasaran. Jilid Ketujuh. Penerbit
Erlangga, Jakarta.

Swaminathan, V., Lepkowska-White, E. and Rao, B. P. (1999). Browsers or Buyers
in Cyberspace? An Investigation of Factors Influencing Electronic

Exchange. Journal of Computer-Mediated Communication, Vol. 5, No. 2.

Theo, T.S.H., Liu, J. (2007). Consumer trust in e-commerce in the United States,

Singapore and China. Omega 35 (1), 22-38.

Varley, R., Ana, R., Radclyffe-Thomas, N., & Gee, L. (2018). Fashion
Management. A Strategic Approach. Macmillan Education UK: Red Globe

Press.

Vasquez, R., del Rio, A.B., Iglesias, V. (2002). Consumer-based brand equity:
development and validation of a measurement instrument. Journal of

Marketing Management 18 (1/2), 27-48.
Wilkie (1986), Wilkie, William L. (1986). Consumer Behavior. New York : Wiley.

Yun, Z.S., Good, L.K. (2007). Developing customer loyalty from e-tail store image
attributes. Managing Service Quality 17 (1), 4-22.

113



