
150 

 

 

 

DAFTAR PUSTAKA 

 

Achjari, Didi. 2004. “Partial Least Square: Another Method of Structural 

Equation Modeling Analysis” dalam Journal of Indonesian Economy and 

Business Volume 19, No. 3. Universitas Gadjah Mada: Yogyakarta 

Asosiasi Organik Indonesia. 2017. Statistik Pertanian Organik Indonesia 2016. 

Jakarta: Asosiasi Organik Indonesia  

Andrews, D. D. R. D., Nonnecke, Blair., dan Jennifer P. 2003. “Conducting 

Research on the Internet: Online Survey Design, Development, and 

Implemetation Guidelines” dalam International Journal of Human-

Computer Interaction Volume 16, No. 2, 185-210. Georgetown 

University: Washington DC, USA 

Aynadis, Z. 2014. “factors Affecting Customers’ Attitude Among Foreign and 

Domestic Footwear Products” dalam International Journal of Academic 

Scientific Research Vol. 2, No. 3 p. 13-20. Makelle University: Ethiopia 

Chen, Y. C. dan Lin, S. 2013. “Applying Importance-Performance Analysis for 

Improving Internal Marketing of Hospital Management in Taiwan” 

dalam International Business Research Vol 6. No. 4. National Taichung 

University of Education: Taichung, Taiwan 

Deebhijarn, Samart. 2016. “The Marketing Mix Strategy Model to Influencing the 

Decision to Purchase Ready-to-Drink (RTD) Green Teas among 

University Students in Bangkok Metropolitan Region, Thailand.” dalam 

International Journal of Sciences: Basic and Applied Research (IJSBAR), 

2016 Volume 29, No 1, pp 90-103. ing Mongkut’s Institute of 

Technology Ladkrabang, Thailand.  

Durianto, D., Sugiarto, dan Tony Sitinjak. 2004. Strategi Menaklukan Pasar 

Melalui Riset Ekuitas dan Perilaku Merk. Jakarta: PT Gramedia Pustaka 

Utama. 

Durmaz, Y. dan Busra Nur Durmaz. 2014. “The Impact of Social Factors on 

Consumer Buying Behavior And an Empirical Application in Turkey” 

dalam Journal Social Science Research Vol. 3, No. 2. Hasan Kalyoncu 

Üniversity: Gaziantep, Turkey 

Durmaz, Y., Mucahit, Celik., dan Oruc Reyhan. 2011. “The Impact of Cultural 

Factors on The Consumer Buying Behavior Examined thorugh an 

Empirical Study” dalam International Journal of Business and Social 

Science Vol. 2, No. 5. Hasan Kalyoncu Üniversity: Gaziantep, Turkey 

Engel, James. F., Blackwell, Roger. D., dan Paul W. Miniard. 1995. Consumer 

Behavior. Dryden Press: Illinois. 

Analisis Pengaruh Karakteristik Konsumen dan Bauran Pemasaran Terhadap Keputusan Pembelian
Sayur
Organik
ALVIN RIFQY ABDILLA, Dr. Ir. Dyah Ismoyowati, M.Sc.; Dr.Anggoro Cahyo Sukartiko, STP ,MP
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



151 

 

 

 

Etikan, I., Musa, S. A. dan Alkassim, R. S. 2016. “Comparison of Convenience 

Sampling and Purposive Sampling” dalam American Journal of 

Theoretical and Applied Statistics Volume 5 (1) Page 1-4. Near East 

University: Nicosia, Cyprus 

Evans, J. R. dan Mathur, A. 2005. “The Value of Online Survey” dalam Internet 

Research Vol. 15 No. 2. Hofstra University: New York, USA 

Fricker, D. R. Jr. dan Schonlau, M. 2002. “Advantages and Disadvantages of 

Internet Research Survey: Evidence from the Literature” dalam Field 

Methods Vol. 14 No. 4. Virginia Polytechnic Institute and State 

University: Virginia, USA 

Ghozali, Imam. 2011. Aplikasi Analisis Multivariate dengan Program SPSS. 

Semarang: Badan Penerbit Universitas Diponegoro 

Hair Jr, Joseph F., Hult, G. Tomas M., Ringle, Christian, dan Marko Sarstedt. 

2016. A Primer on Partial Least Square Structural Equation Modeling 

(PLS-SEM). California: Sage Publications  

Hajli, Nick M. 2013. “A Study of The Impact of Social Media on Consumers” 

dalam International Journal of Market Research Vol. 56 Issue 3. 

University of London: England 

Hawkins, Del I. dan Mothersbaugh, David L. 2007. Consumer Behavior: Building 

Marketing Strategy 10th edition. New York: McGraw-Hill. 

Henseler, J., Christian M. Ringle dan Rudolf R. Sinkovics. 2009. “The Use of 

Partial Least Square Path Modeling in International Marketing” dalam 

Advances in International Marketing, Volume 20 , 277-319.  University 

of Twente: Enschede (Netherland) 

Hulland, J. 1999. “Use of Partial Least Square (PLS) in Strategic Management 

Research: a Review of Four Recent Studies” dalam Strategic 

Management Journal, 20 (2), 195-204. The University of Western 

Ontario: Ontario, Canada 

Indumathi dan Dawood, D. A. K. 2016. “Impact of Marketing Mix on Consumer 

Buying Behavior in Organic Product” dalam International Journal of 

Research in Finance and Marketing Vol 6. Issue 10, Page 43-54. 

Bharathiar University: Tamin Nadu, India 

Ismail, M. B. M., K. M. Mubarack dan M. Z. Thulkifly. 2015. “Impact of Service 

Marketing Mix on Customer Satisfaction” dalam Journal of Management 

Vol. 12 No. 2. South Eastern University of Sri Lanka: Sri Lanka 

 

Analisis Pengaruh Karakteristik Konsumen dan Bauran Pemasaran Terhadap Keputusan Pembelian
Sayur
Organik
ALVIN RIFQY ABDILLA, Dr. Ir. Dyah Ismoyowati, M.Sc.; Dr.Anggoro Cahyo Sukartiko, STP ,MP
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



152 

 

 

 

Ismoyowati, Dyah., 2016. “Marketing Organic Vegetables in Yogyakarta: 

Consumers Behavior in Modern Retailers and Community Market” 

dalam IcoA Proceedings, 7-9 November 2015. Universitas Gadjah Mada: 

Yogyakarta 

Khanal, K., Henneberry, S. R., Taylor, M., Schatzer, R. J., Epplin, M., Roberts, B. 

W., Edelson, J., dan J. Shrefler. 2008. “Organic and Conventional 

Vegetable Production in Oklahoma” dalam Southern Agricultural 

Economics Association Annual Meeting, February 2-6, 2008. Oklahoma 

State University: Dallas 

Kotler, P. dan Garry Armstrong. 2008. Prinsip-Prinsip Pemasaran. Jakarta: 

Erlangga  

Kotler, P. dan Kevin Lane Keller. 2009. Manajemen Pemasaran, Edisi 13. 

Jakarta: Erlangga  

Kurniasari, H. dan Ahmad Rusdiansyah. 2014. “Penyusunan Strategi Pemasaran 

Berdasarkan Perilaku Konsumen dalam Pembelian Sayuran Segar (Studi 

Kasus: Proyek Penelitian Eco Urban Farming ITS Surabaya.)” dalam 

Jurnal Teknik (2014), Hal 1-6. Fakultas Teknologi Industri, Institut 

Teknologi Sepuluh November: Surabaya  

Lautiainen, J. 2015. “Factors Affecting Consumer Buying Decision in The 

Selection of Coffee Brand”. .Tesis. Saimaa University of Applied 

Sciences, Faculty of Business Administration: South Karelia, Finland. 

Linda, S. L., dan To. W. M. 2010. “Importance-performance analysis for public 

management decision making: An empirical study of China’s special 

administrative region” dalam Jurnal Management Decision Volume 48, 

Issue 2. Macao Polytechnic Institute: Macao SAR, China 

Lovelock, H. C. dan Wright, L. K. 2005. Manajemen Pemasaran Jasa. Jakarta:  

PT. Indeks Kelompok Gramedia. 

Mahmood, Reswan dan Khan, Sarif Mohammad. 2014. “Impact of Service 

Maketing Mixes on Customer Perception: Study on Eastern Bank 

Limited, Bangladesh” dalam European Journal of Business and 

Management. Khulna University: Bangladesh 

Markovic, J. J., Djeri, L., Blesic, I., Galambos, A., dan Galambos T. 2014. 

“Managing the Shoping Center Ambience Attributes by Using 

Importance-Performance Analysis: The Case from Serbia” dalam Central 

European Business Review Volume 3. University of Novi Sad: Novi Sad, 

Serbia 

Martilla, J. dan James, J. 1977. “Importance-Performance Analysis” dalam 

Journal of Marketing 41. Pacific Lutheran University: Tacoma, USA 

Analisis Pengaruh Karakteristik Konsumen dan Bauran Pemasaran Terhadap Keputusan Pembelian
Sayur
Organik
ALVIN RIFQY ABDILLA, Dr. Ir. Dyah Ismoyowati, M.Sc.; Dr.Anggoro Cahyo Sukartiko, STP ,MP
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



153 

 

 

 

Monecke, A. dan Leisch, F. 2012. “semPLS: Structural Equation Modelling 

Using Partial Least Square” dalam Journal of Statistical Software May, 

2012, Volume 48, Issue 3. Ludwig-Maximilians-Universit¨at Munchen: 

Munchen, Germany 

Morissan, M. A. 2012. Metode Penelitian Survei. Jakarta: Penerbit Kencana 

Nour, M. I., Almahirah., Mohammad Salamh., Said, Sultan Mohammed., dan 

Freihat Sultan. 2014. “The Impact of Promotional Mix Elements on 

Consumer Keputusan pembelian.” dalam International Business and 

Management Vol. 8, No. 2.  Isra University: Amman, Jordan 

Pangesti, Riwi. Dyah., Sumertajaya, I. Made., dan Anggraini Sukmawati. 2016. 

“Partial Least Square Structural Equation Modelling (PLS-SEM) with 

Biner Data Case Study:Knowledge Creation on Dairy Cooperative in 

Indonesia.) dalam International Journal of Engineering and Management 

Research Volume 6, Issue 4, July-August 2016. Institut Pertanian Bogor: 

Bogor. 

Porciuncula, Fe. L., Galang, Luzviminda. M., dan Rex S. Parayno. “Going 

Organic: Understanding The Organic Vegetables Production 

Environment in Central Luzon, Philippines” dalam International Journal 

of Scientific & Technology Research Volume 3, Issue 8, August 2014. 

Central Luzon State University: Vueva Ecija, Philippines.  

Rogers, R. W. 1983. “Cognitive and Physiological Processes in Fear Appeals and 

Attitude Change: A Revised Theory of Protection Motivation” dalam J. 

Cacciopo & R. Petty (Eds.) Psychophysiology (pp. 153-177). Guildo 

Press: New York 

Ronkko, Mikko., McIntosh, Cameron N., Antonakis, John., dan Jeffrey R. 

Edwards. 2016. “Partial Least Square Path Modelling: Time for Some 

Serious Second Thought” dalam Journals of Operation Management 

Volumes 47-48, November 2016,  Page 9-27. Aalto University School of 

Science: Aalto, Finland 

Sanober, Nayab., Adnan, Adil., Alam, Waqar., dan Adeel Alam. 2017. “Impact of 

Marketing Mix Strategies on Consumer Purchase Intention” dalam 

Frontiers of Emerging Trends in Social Sciences. Iqra National University: 

Peshawar, Pakistan 

Schiffman, L. G. dan Kanuk L. L. 2007. Consumer Behavior 7th. Edition. PT. 

Indeks: Jakarta 

Simamora, B. 2001. Panduan Riset Psikologi Konsumen. PT. Gramedia Pustaka 

Utama: Jakarta 

 

Analisis Pengaruh Karakteristik Konsumen dan Bauran Pemasaran Terhadap Keputusan Pembelian
Sayur
Organik
ALVIN RIFQY ABDILLA, Dr. Ir. Dyah Ismoyowati, M.Sc.; Dr.Anggoro Cahyo Sukartiko, STP ,MP
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



154 

 

 

 

Slamet, A. S., Akira Nakayasu, dan Hu Bai. 2016. “The Determinants of Organic 

Vegetables Purchasing in Jabodetabek Region, Indonesia” dalam Jurnal 

Foods December 2016, Volume 5(4). Ehime University: Matsuyama, 

Japan 

Solomon, M. R. 2004. Consumer behavior: buying, having, and being (6th ed). 

New Jersey: Pearson Prentice Hall.  

Standar Nasional Indonesia (SNI). 2016. Sistem Pertanian Organik SNI 6729: 

2016. Jakarta: Badan Standardisasi Nasional  

Suharjo, B., Muchlis Ahmady, dan Mohammad Reza Ahmady. 2016. “Indonesia 

Consumers’ Attitudes Towards Organic Products” dalam Jurnal 

Advances in Economics and Business Volume 4(3), 132-140. Institut 

Pertanian Bogor: Bogor. 

Supranto, J. 2006. Pengukuran Tingkat Kepuasan Pelanggan Untuk Menaikkan 

Pangsa Pasar. Jakarta: Rineka Cipta. 

Tolusic, Z., Zmaic, K. dan Deze, J. 2002. “Marketing-Mix in The Function of The 

Organic Food of Eastern Croatia” dalam Ekonomski Pregled Vol. 53 (7-

8) Page 782-794. J.J. Strossmayer University of Osijek: Osijek, Croatia 

U.S. Department of Agriculture’s Foreign Agriculture Service (FAS). 2018. 

Organic Indonesia. https://globalorganictrade.com/country/indonesia. 

Diakses pada tanggal 31 Maret 2017 pukul 10.30 

Willer, H. dan Lernoud, Julia. 2017. The World of Organic Agriculture, Statistics 

and Emerging Trends. Bonn, Germany: Research Institute of Organic 

Agriculture (FiBL), Frick, and International Federation of Organic 

Agriculture Movements (IFOAM)  

Wong, K. K. K. 2013. “Partial Least Square Structural Equation Modeling (PLS-

SEM) Techniques Using SmartPLS” dalam Marketing Bulletin, 2013, 24, 

Technical Note 1. Ryerson University: Toronto, Canada 

Zeithaml, V. A. dan Bitner, M. J. 2017. Services Marketing: Integrating Customer 

Focus Across the Firm 7th Edition. Boston: McGraw-Hill Education 

 

  

Analisis Pengaruh Karakteristik Konsumen dan Bauran Pemasaran Terhadap Keputusan Pembelian
Sayur
Organik
ALVIN RIFQY ABDILLA, Dr. Ir. Dyah Ismoyowati, M.Sc.; Dr.Anggoro Cahyo Sukartiko, STP ,MP
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

https://globalorganictrade.com/country/indonesia

	DAFTAR PUSTAKA

