PERAN BIAYA BERALIH PADA LOYALITAS KONSUMEN PRODUK PERAWATAN WAJAH DI
INDONESIA
DWI NANDA RESTUNINGWIDI, Sari Winahjoe Siswomihardjo, Dr., M.B.A.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

. 2017, “Beri Kontribusi 2,5% Pertumbuhan Ekonomi Dunia, Kekuatan RI
Diperhitungkan,” Kementrian Perindustrian Republik Indonesia. Tersedia
di: http://www.kemenperin.go.id/artikel/18872/ghs. Diakses pada tanggal
30 Januari 2018.

Aghnia, Nisa. 2016. “Pengaruh Dimensi Service Experience Dalam Membentuk
Repurchase Intention”. Skripsi. Dipublikasikan oleh Universitas
Pendidikan Indonesia

Anderson, E. and Sullivan, M, 1993. “The Antecedents and Consequences of
Customer Satisfaction for Firms”, Marketing Science, 12(2), pp. 125-143.

Aydin, S., dan Ozer, G. 2006. How switching costs affect subscriber loyalty in the
Turkish mobile phone market: An exploratory study. Journal of Targeting,
Measurement and Analysis for Marketing, 14(2), 141-155.

Bachdar, Savig. 2017. “Menganalisis Konsumsi Kosmetik Perempuan Millennials
Indonesia” dalam Consumer Goods. Dilihat pada 8 Maret 2018, dari
Marketeers: http://marketeers.com/menganalisa-konsumsi-kosmetik-

perempuan-milenial-indonesia/

Baron, R. M., dan Kenny, D. A. 1986. The moderator- mediator variable
distinction in social psychological research: Conceptual, strategic, dan
statistical considerations. Journal of Pe~nality dan Social Psychology,
51(6), 1173- 1182.

Bella, Annisa. 2017. “Penjualan L’Oréal Indonesia Lampaui Pertumbuhan Pasar
Kecantikan”. Diakses pada tanggal 14 Maret 2018. Tersedia di

http://marketeers.com/penjualan-loreal-indonesia-lampaui-pertumbuhan-

pasar-kecantikan/

Bella, Annisa. 2018. “Stephanie Lie Kenalkan Tiga Karakter Konsumen Make-
Up”. Diakses pada 4  September 2018.  Tersedia  di

74


http://www.kemenperin.go.id/artikel/18872/ghs
http://marketeers.com/menganalisa-konsumsi-kosmetik-perempuan-milenial-indonesia/
http://marketeers.com/menganalisa-konsumsi-kosmetik-perempuan-milenial-indonesia/
http://marketeers.com/penjualan-loreal-indonesia-lampaui-pertumbuhan-pasar-kecantikan/
http://marketeers.com/penjualan-loreal-indonesia-lampaui-pertumbuhan-pasar-kecantikan/

UNIVERSITAS

PERAN BIAYA BERALIH PADA LOYALITAS KONSUMEN PRODUK PERAWATAN WAJAH DI
INDONESIA
DWI NANDA RESTUNINGWIDI, Sari Winahjoe Siswomihardjo, Dr., M.B.A.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

http://marketeers.com/stephanie-lie-kenalkan-tiga-karakter-konsumen-
make/

Burnham, T. A., Frels, J. K., dan Mahajan, V. 2003. Consumer switching costs: A
typol ogy, antecedents, and consequences. Journal of the Academy of
marketing Science, 31(2), 109-126.

CNN Indonesia. 2016. “Industri Kosmetik Unjuk Gigi di BeautyIndonesia”.
Diakses pada tanggal 22 Maret 2018. Tersedia di
https://www.cnnindonesia.com/gaya-hidup/20160616141900-277-
138615/industri-kosmetik-unjuk-gigi-di-beautyindonesia

Cronin, J.J. Jr and Taylor, S.A. 1992. “Measuring service quality: a reexamination
and extension,” The Journal of Marketinsig, VVol. 56 No. 3, pp. 55-68.

Dahiyat, S.E., Akroush, M.N. and Abu-Lail, B.N. 2011. “An integrated model of
perceived service quality and customer loyalty: an empirical examination
of the mediation effects of customer satisfaction and customer trust,”
International Journal of Services and Operations Management, VVol. 9 No.
4, pp. 453-490.

Dahlia EI-Manstrly. 2016. “Enhancing customer loyalty: critical switching cost

factors," Journal of Service Management, Vol. 27 Iss 2 pp. —

Darma, M. B., Effendi, S., & Juari, A. A. (2018). Pengaruh citra merek dan
kepuasan pelanggan terhadap loyalitas pelanggan kosmetik. Jurnal Riset

Sains Manajemen, 2(1), 1-8.

Datamonitor. 2013. “Trends To Watch In Anti-Aging: in cosmetic Asia”. Diakses
pada 12 Agustus 2018.

Dick, A.S. and Basu, K. 1994. “Customer loyalty: toward an integrated
conceptual framework,” Journal of the Academy of Marketing Science,
Vol. 22 No. 2, pp. 99-113.

Dini. 2012. “Separuh Pria Sudah Merawat Kulit Wajahnya”. Dalam
https://lifestyle.kompas.com/read/2012/07/03/16025834/Separuh.Pria.Suda
h.Merawat.Kulit.Wajahnya. Diakses pada tanggal 30 April 2018.

75


https://www.cnnindonesia.com/gaya-hidup/20160616141900-277-138615/industri-kosmetik-unjuk-gigi-di-beautyindonesia
https://www.cnnindonesia.com/gaya-hidup/20160616141900-277-138615/industri-kosmetik-unjuk-gigi-di-beautyindonesia
https://lifestyle.kompas.com/read/2012/07/03/16025834/Separuh.Pria.Sudah.Merawat.Kulit.Wajahnya
https://lifestyle.kompas.com/read/2012/07/03/16025834/Separuh.Pria.Sudah.Merawat.Kulit.Wajahnya

PERAN BIAYA BERALIH PADA LOYALITAS KONSUMEN PRODUK PERAWATAN WAJAH DI
INDONESIA
DWI NANDA RESTUNINGWIDI, Sari Winahjoe Siswomihardjo, Dr., M.B.A.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Duniaindustri.com. 2017. “Riset Pasar dan Data Outlook Kosmetik 2009-2017
(Top 10 Perusahaan Kosmetik di Indonesia)” Diakses pada tanggal 21
Maret 2018. Tersedia di http://duniaindustri.com/downloads/riset-pasar-
dan-data-outlook-kosmetik-2009-2017-top-10-perusahaan-kosmetik-di-

indonesia/

Fornell, C. 1992. A National Customer Satisfaction Barometer: The Swedish
Experience. Journal of Marketing, 56(1), 6-21

Fornell, C., Mithas, S., Morgeson, F.V. Il and Krishnan, M.S. 2006. “Customer
satisfaction and stock prices: high returns, low risk”, Journal of Marketing,

Vol. 70, pp. 3-14.

Gonul, F. F., Peter, T. L., dan Sugawara, T. 1996. Joint estimates of purchase
timing and brand switch tendency: Results from a scanner panel data set of
frequently purchased products. Canadian Journal of Economics, 501-504

April (Special Issue).

Guthrie, M., Kim, H. S., dan Jung, J. 2008. The effects of facial image and
cosmetic usage on perceptions of brand personality. Journal of fashion
marketing and management: an international journal, 12(2), 164-181.

Hellier, P.K., Guersen, G.M., Carr, R.A. and Rickard, J.A. (2002), “Customer
repurchase intention a general structural equation model”, European
Journal of Marketing, Vol. 37, pp. 1762-800. (Dalam Lai, F., Griffin, M.
and Babin, B.J. (2009), “How quality, value, image, and satisfaction create
loyalty at a Chinese telecom,” Journal of Business Research, VVol. 62 No.
10, pp. 980-986)

Hur, W.-M., Park, J. and Kim, M. 2010. “The role of commitment on the
customer benefits-loyalty relationship in mobile service industry,” The
Service Industries Journal, Vol. 30 No. 14, pp. 2293-2309.

Jones, M. A., Mothersbaugh, D. L., dan Beatty, S. E. 2000. Switching barriers and
repurchase intentions in services. Journal of retailing, 76(2), 259-274.

Juana, I. Made., dkk. 2017. Peran Persepsi Switching cost Memoderasi Customer

Satisfaction terhadap Customer Loyalty Studi Pelanggan PT Bank Mandiri

76


http://duniaindustri.com/downloads/riset-pasar-dan-data-outlook-kosmetik-2009-2017-top-10-perusahaan-kosmetik-di-indonesia/
http://duniaindustri.com/downloads/riset-pasar-dan-data-outlook-kosmetik-2009-2017-top-10-perusahaan-kosmetik-di-indonesia/
http://duniaindustri.com/downloads/riset-pasar-dan-data-outlook-kosmetik-2009-2017-top-10-perusahaan-kosmetik-di-indonesia/

PERAN BIAYA BERALIH PADA LOYALITAS KONSUMEN PRODUK PERAWATAN WAJAH DI
INDONESIA
DWI NANDA RESTUNINGWIDI, Sari Winahjoe Siswomihardjo, Dr., M.B.A.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

(Persero), Tbk.,” E-Jurnal Ekonomi dan Bisnis Universitas Udayana,
ISSN : 2337-3067.

Kotler, P. 1997 ‘Marketing Management: Analysis, Planning, Implementation and
Control’, 9th edn. Prentice Hall International Inc., Englewood Cliffs, NJ.

Kotler, Philip dan Keller, K.L. 2012. Marketing Management, 14th edition. New

Jersey: Pearson Prentice Hall.

Lai, F., Griffin, M. and Babin, B.J. 2009, “How quality, value, image, and
satisfaction create loyalty at a Chinese telecom,” Journal of Business
Research, Vol. 62 No. 10, pp. 980-986.

Lee, J., dan Hong, 1. B. 2016. Predicting positive user responses to social media
advertising: The roles of emotional appeal, informativeness, and
creativity. International Journal of Information Management, 36(3), 360-
373.

Liang, D., Ma, Z., dan Qi, L. 2013. Service quality and customer switching
behavior in China's mobile phone service sector. Journal of Business
Research, 66(8), 1161-1167.

Lin, C.A. and Xu, X. 2017, “Effectiveness of online consumer reviews: the
influence of valence, reviewer ethnicity, social distance and source
trustworthiness”, Internet Research, Vol. 27 No. 2, pp. 362-380.

Matos, Augusto de C., Luiz Henrique, J., dan de Rosa, F. (2009). The different
roles of switching costs on the satisfaction-loyalty relationship.
International Journal of Bank Marketing, 27(7), 506-523.

Media Konsumen. 2016. “92% Konsumen melakukan Riset Online Meskipun
Berbelanja Secara Offline”. Diakses pada tanggal 16 Juli 2018. Tersedia di
https://mediakonsumen.com/2016/09/23/dunia-konsumen/92-konsumen-

melakukan-riset-online-meskipun-berbelanja-secara-offline

Mohsan, F., Nawaz, M. M., Khan, M. S., Shaukat, Z., dan Aslam, N. (2011).

Impact of customer satisfaction on customer loyalty and intentions to

77


https://mediakonsumen.com/2016/09/23/dunia-konsumen/92-konsumen-melakukan-riset-online-meskipun-berbelanja-secara-offline
https://mediakonsumen.com/2016/09/23/dunia-konsumen/92-konsumen-melakukan-riset-online-meskipun-berbelanja-secara-offline

UNIVERSITAS

PERAN BIAYA BERALIH PADA LOYALITAS KONSUMEN PRODUK PERAWATAN WAJAH DI
INDONESIA
DWI NANDA RESTUNINGWIDI, Sari Winahjoe Siswomihardjo, Dr., M.B.A.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

switch: Evidence from banking sector of Pakistan. International Journal of

Business and Social Science, 2(16)

Neal, W.D. (1999), “Satisfaction is nice, but value drives loyalty,” Marketing
Research, Vol. 11 No. 1, pp. 20-23.

Nguyen, N., & Leblanc, G. (2001). Corporate image and corporate reputation in
customers’ retention decisions in services. Journal of retailing and

Consumer Services, 8(4), 227-236.

Ogba, I. E., & Tan, Z. (2009). Exploring the impact of brand image on customer
loyalty and commitment in China. Journal of Technology Management in
China, 4(2), 132-144.

Pratiwi, Winda Mizwar. 2017. Studi Pemasaran Produk Kosmetik 2017. Diakses
pada 28 Januari 2018. Tersedia di: https://id.linkedin.com/pulse/studi-
pemasaran-produk-kosmetik-2017-winda-mizwar-pratiwi-1

Ram, J., dan Wu, M. L. (2016). A fresh look at the role of switching cost in
influencing customer loyalty: Empirical investigation using structural
equation modelling analysis. Asia Pacific Journal of Marketing and
Logistics, 28(4), 616-633..

Schiffman, L., dan Wisenbilt, J. (2015). Consumer Behavior. Pearson.

Forbes.com. 2015. “10 New Findings About The Millennial Consumer”. Diakses
pada 5 Juli 2018. Tersedia di
https://www.forbes.com/sites/danschawbel/2015/01/20/10-new-findings-
about-the-millennial-consumer/#f4a2d776c8f4

Sekaran, U. (2006). Research Methods for Business: A Skill-Building Approach.

Senoo, M., Takemoto, Y., & Jingu, H., (2002). Change in affections by
continuous use of skincare cosmetics. Kansei Engineering
International, 3(3), 31-36.

Sindonews.com. 2017. “Pasar Kosmetik Dalam Negeri Masih Potensial”. Diakses
pada tanggal 21 Maret 2018. Tersedia di

78


https://id.linkedin.com/pulse/studi-pemasaran-produk-kosmetik-2017-winda-mizwar-pratiwi-1
https://id.linkedin.com/pulse/studi-pemasaran-produk-kosmetik-2017-winda-mizwar-pratiwi-1
https://www.forbes.com/sites/danschawbel/2015/01/20/10-new-findings-about-the-millennial-consumer/#f4a2d776c8f4
https://www.forbes.com/sites/danschawbel/2015/01/20/10-new-findings-about-the-millennial-consumer/#f4a2d776c8f4

PERAN BIAYA BERALIH PADA LOYALITAS KONSUMEN PRODUK PERAWATAN WAJAH DI
INDONESIA
DWI NANDA RESTUNINGWIDI, Sari Winahjoe Siswomihardjo, Dr., M.B.A.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

https://ekbis.sindonews.com/read/1253925/34/pasar-kosmetik-dalam-
negeri-masih-potensial-1509617766

Tjiptono, F. 2012. Strategi pemasaran. Malang: Bayu media Publishing

Weber J. Michael, Julie Capitant de Villebonne, (2002) "Differences in
purchase behavior between France and the USA: the cosmetic
industry,” Journal of Fashion Marketing and Management: An
International Journal, VVol. 6 Issue: 4, pp.396-407

Widiastuti, M. Peny. 2012. “Analisis faktor-faktor yang mempengaruhi keputusan
penggunaan produk perawatan wajah”. Tesis Magister. Universitas
Indonesia

Yang, Z. and Peterson, R.T. (2004), “Customer perceived value, yantion, and
loyalty: the role of switching costs”, Psychology dan Marketing, Vol. 21
No. 10, pp. 799-822

79


https://ekbis.sindonews.com/read/1253925/34/pasar-kosmetik-dalam-negeri-masih-potensial-1509617766
https://ekbis.sindonews.com/read/1253925/34/pasar-kosmetik-dalam-negeri-masih-potensial-1509617766
https://www.emeraldinsight.com/author/Weber%2C+J+Michael
https://www.emeraldinsight.com/author/Capitant+de+Villebonne%2C+Julie



