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APJII : Asosiasi Penyelenggara Jasa Internet Indonesia
B2C : Business to Consumer

BUMN : Badan Usaha Milik Negara

c2C : Consumer to Consumer

CI : Consistency Indeks

E-Commerce
E-Recs-Qual
E-S-Qual
E-Satisfaction

E-Service Quality

: Electronic Commerce atau perdagangan elektronik

: Electronic Recovery Quality

: Electronic Service Quality

: Electronic Satisfaction atau tingkat kepuasan layanan elektronik

: Electronic Service Quality atau kualitas pelayanan layanan elektronik

ICT : Information & Communication Technology
Jabodetabek : Jakarta, Bogor, Depok, Tangerang, Bekasi
Moment of Truth  : Waktu pembuktian pelayanan
SERVQUAL : Service Quality atau kualitas layanan
SITEQUAL : Site Quality atau kualitas situs

TI : Teknologi Informasi

WEBQUAL : Website Quality atau kualitas situs web
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