MEMAHAMI BERBAGI INFORMASI OLEH DIGITAL NATIVES DI MEDIA SOSIAL (STUDI MENGENAI
MOTIVASI DAN
PERSEPSI DALAM BERBAGI INFORMASI| PADA KALANGAN MAHASISWA UGM)
MUHAMMAD RIFKY N, Prof. Dr. Partini. S.U
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Ahn, Y., Han, S., Kwak, H., Moon, S., & Jeong, H. (2007). Analysis of topological
characteristics of huge online social networking services analysis of
topological characteristics of huge online social networking services. In
International World Wide Web Conference Committee (IW3C2), (May), Banff,
Alberta, Canada, 1-11.

Asosiasi Penyelenggara Jasa Internet Indonesia. (2017). Penetrasi & perilaku
pengguna internet indonesia.

Auliani, Palupi Annisa. (2016, Desember 19). Pakai ponsel 5,5 jam sehari, Orang
Indonesia  “Ngapain”  saja. Tekno  Kompas. Retrieved from
https://tekno.kompas.com/read/2016/12/19/09410067/pakai.ponsel.5.5.jam.se
hari.orang.indonesia.ngapain.saja.

Bazarova, N. N. And Choi, Y. H. (2014). Self-Disclosure in social media: extending
the functional approach to disclosure motivations and characteristics on social
network sites. Journal Of Communication, 64, 635-657.

Bazarova, N. N., Sosik, V. S., Cosley, D., & Whitlock, J. (2015). Social Sharing of
Emotions on Facebook : Channel Differences, Satisfaction, and Replies.
CSCW, (March 14-18), 154-164.

Castells, Manuel. (2010). The Power of Identity. London: Wiley-Blackwell

Chen, H. (2012). Relationship between motivation and behavior of SNS user.
Journal of Software, 7(6), 1265-1272.

Cision, & Bates. (2009). Social media & online usage study, Washington, DC, 1-
24.

De Veirman, M., Cauberghe, V., & Hudders, L. (2017). Marketing through
Instagram influencers: The impact of number of followers and product
divergence on brand attitude. International Journal of Advertising, 36(5), 798—
828.

Dewing, M. (2012). Social Media: An introduction. Library of Parliament, 2010
03-E, (3 February 2010), 1-5.

Driver, R., Newton, P. & Osborne, J. (2000). Establishing the norms of scientific
argumentation in classrooms. Science Education, 84, 287-312.

Du, J. T. (2012). Information use and information sharing in marketing : A diary
study. ASIST 2012. 1-4.

Duffy, B., Shrimpton, H., & Clemence, M. (2018). Millenial: Myths and Realities.
London, UK: Ipsos Mori.

E.L. Deci, W.F. Cascio, J. Krusell. (1975). Cognitive evaluation theory and some
comments on the Calder- Staw critique, J. Pers. Soc. Psychol, 1 (1), 81— 85.



MEMAHAMI BERBAGI INFORMASI OLEH DIGITAL NATIVES DI MEDIA SOSIAL (STUDI MENGENAI
MOTIVASI DAN

PERSEPSI DALAM BERBAGI INFORMASI| PADA KALANGAN MAHASISWA UGM)

MUHAMMAD RIFKY N, Prof. Dr. Partini. S.U

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Falaki, H., Mahajan, R., Kandula, S., Lymberopoulos, D., Govindan, R., & Estrin,
D. (2010). Diversity in Smartphone Usage. MobiSys’10, (June 15-18, 2010).

Fang, Y.H., & Chiu, C.M. (2010). In justice we trust: Exploring knowledge-sharing
continuance intentions in virtual communities of practice. Computers in
Human Behavior, 26, 235-246.

Fei, X. (2011). The Research on information sharing behavior in digital age:
Enabling collaboration for innovation. In Ken Kaminishi, Geert Duysters,
Arnoldo de Hoyos (Eds), Proceedings of the 8th International Conference on
Innovation & Management, Wuhan, China, (pp. 888-891).

Flanagin, A. J. & Metzger, M. J. (2008). Digital media and youth: unparalleled
opportunity and unprecedented responsibility. Journal of Pragmatics,
59(2013), 210-220.

Frand, B. J. L. (2000). The Information age mindset: Changes in students and
implications for higher education. Educause, (September/October 2000), 15—
24.

Fu,P.,Wu, C., & Cho, Y. (2017). Computers in Human Behavior What makes users
share content on facebook ? Compatibility among psychological incentive ,
social capital focus , and content type. Computers in Human Behavior, 67, 23—
32.

Fulton, C. (2009). Quid Pro Quo: Information Sharing in Leisure Activities. Library
Trends, 57(4), 753-768.

Ghaisani, A. P., Handayani, P. W., & Munajat, Q. (2017). ScienceDirect Users ’
Motivation in Sharing Information on Social Media. Procedia Computer
Science, 124(2017), 530-535.

Gladstones,W., Regan, M., & Lee, R. (1989). Division of attention: The single-
channel hypothesis revisited. Quarterly Journal of Experimental Psychology:
Section A, Human Experimental Psychology, 41, 1el7.

Goldsmith, R. E., & Clark, R. A. (2008). An analysis of factors affecting fashion
opinion leadership and fashion opinion seeking. Journal of Fashion Marketing
and Management: An International Journal, 12(3), 308-322.

Gouldner, A. W. (1960). The norm of reciprocity: A preliminary statement.
American Sociological Review, 25(2), 161—178.

Green, T., Wilhelmsen, T., Wilmots, E., Dodd, B., & Quinn, S. (2016). Social
anxiety, attributes of online communication and self-disclosure across private
and public facebook communication. Computers In Human Behavior, 58, 206-
213.

Hakam, M., Sudarno, & Hoyyi, A. (2015). Analisis Jalur terhadap faktor-faktor
yang mempengaruhi indeks prestasi kumulatif (ipk) mahasiswa statistika
UNDIP. Jurnal Gaussian, 4(1993), 61-70.



MEMAHAMI BERBAGI INFORMASI OLEH DIGITAL NATIVES DI MEDIA SOSIAL (STUDI MENGENAI
MOTIVASI DAN

PERSEPSI DALAM BERBAGI INFORMASI| PADA KALANGAN MAHASISWA UGM)

MUHAMMAD RIFKY N, Prof. Dr. Partini. S.U

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Hootsuite. (2018). Digital in 2018 in Southeast Asia. We Are Social. Retrieved from
https://www.slideshare.net/wearesocial/digital-in-2018-in-southeast-asia-part-
1-northwest-86866386.

Howe, Neil., & Strauss, William. (2000). Millennials Rising. New York, NY:
Vintage Books.

J.C. Mowen, H. Sujan. (2005). Volunteer behavior: a hierarchical model approach
for investigating its trait and functional motive antecedents, J. Consum.
Psychol, 5 (2) (2005). 170-182.

Jiang, T., Hou, Y., & Wang, Q. (2016). Does micro-blogging make us “shallow” ?
Sharing information online interferes with information comprehension.
Computers in Human Behavior, 59, 210-214.

Kamus Besar Bahasa Indonesia (2018). Motivasi. Retrieved from
https://kbbi.web.id/motivasi

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! the challenges
and opportunities of social media. Business Horizons, 53(1), 59-68.

Kirschner, P. A., & Bruyckere, P. De. (2017). The myths of the digital native and
the multitasker. Teaching and Teacher Education, 67, 135-142

Lee, C. S, & Ma, L. (2012). News sharing in social media: The effect of
gratifications and prior experience. Computers in Human Behavior, 28(2),
331-330.

Li, H., & Sakamoto, Y. (2014). Computers in Human Behavior Social impacts in
social media: An examination of perceived truthfulness and sharing of
information. Computers in Human Behavior, 41, 278-287.

Lin, H. (2007). Effects of extrinsic and intrinsic motivation on employee knowledge
sharing intentions. Journal of Information Science, 33(2), 135-149.

Lin, X., Featherman, M., & Sarker, S. (2013). Information sharing in the context of

social media : an application of the theory of reasoned action and social capital.
In SIGHCI 2013 Proceedings, (pp. 1-5).

Liu, Z., Min, Q., Zhai, Q., & Smyth, R. (2016). Self-disclosure in chinese micro-
blogging: a social exchange theory perspective. Information & Management,
53(1), 53-63.

Mayfield, A. (2008). What is social media ?. London, UK: iCrossing.

Meikle, G. (2016). Social media : communication, sharing and visibility. New york,
NY: Taylor & Francis Books.

Thoha, Miftah. (2004). Perilaku organisasi, konsep dasar dan aplikasinya. Jakarta:
Raja Grafindo Persada.



MEMAHAMI BERBAGI INFORMASI OLEH DIGITAL NATIVES DI MEDIA SOSIAL (STUDI MENGENAI
MOTIVASI DAN
PERSEPSI DALAM BERBAGI INFORMASI| PADA KALANGAN MAHASISWA UGM)
MUHAMMAD RIFKY N, Prof. Dr. Partini. S.U
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

Munar, A. M., & Jacobsen, J. K. S. (2014). Motivations for sharing tourism
experiences through social media, Tourism Management, 43, 46-54.

Naik, U., & Shivalingaiah, D. (2008). Comparative Study of Web 1.0, Web 2.0 and
Web 3.0. In 6th International CALIBER (pp. 499-507). Ahmedabad. India:
INFLIBNET Centre.

Nath, K., & Iswary, R. (2015). What Comes after Web 3.0? Web 4.0 and the Future.
In S. C. Satapathy, K. S. Raju, J. K. Mandal, & V. Bhateja (Eds.), International
Conference on Computing and Communication Systems (I3CS’15), (pp. 1-5).
Meghalaya, India.

Oblinger, D. G., & Oblinger, J. L. (2005). Educating the net generation.
Washington, DC: Educause.

Oh, S., & Syn, S. Y. (2015). Motivations for sharing information and social support
in social media: a comparative analysis of facebook, twitter, delicious, youtube,
and flickr. Journal Of The Association For Information Science And
Technology, 66(10), 2045-2060.

Pilerot, Ola. (2012). LIS research on information sharing activities — people, places,
or information. Journal of Documentation, 68(4), 559-581.

Osatuyi, B. (2013). Information sharing on social media sites. Computers in Human
Behavior, 29(6), 2622-2631.

Palfrey, J., & Gasser, U. (2008). Born digital understanding the first generation of
digital natives. New York, NY: Basic Books.

Prensky, M. (2001a). Digital natives, digital immigrants. On the Horizon, 9(5). 1-
15

Prensky, M. (2001b). Do they really think differently ?. On the horizon, 9(6), 1-9.

Qu, Y., Huang, C., Zhang, P., & Zhang, J. (2011). Microblogging after a major
disaster in China : a case study of the 2010 Yushu earthquake, In CSCW 2011
(pp. 25-34). Hangzhou, China: ACM.

Rafique, G. M. (2017). Personal information sharing behavior of university students
via online social networks. Library Philosophy and Practice (E-Journal),
(February), 1454,

Ramdhani, Neila & Patria, Bhina. (2018). Psikologi untuk Indonesia maju dan
beretika. Yogyakarta: Gadjah Mada University.

Rimé, B. (2009). Emotion elicits the social sharing of emotion: theory and empirical
review. Emotion Review, 1, 60-85.

Rioux, K. (2004). Information acquiring-and-sharing in internet-based
environments : An exploratory study of individual user behaviors. (Disertasi).
The University of Texas at Austin.



MEMAHAMI BERBAGI INFORMASI OLEH DIGITAL NATIVES DI MEDIA SOSIAL (STUDI MENGENAI
MOTIVASI DAN

PERSEPSI DALAM BERBAGI INFORMASI| PADA KALANGAN MAHASISWA UGM)

MUHAMMAD RIFKY N, Prof. Dr. Partini. S.U

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Robbins, P. Stephen. (2002). Prinsip — Prinsip Perilaku Organisasi, Edisi Kelima,
Alih Bahasa Halida, S.E. dan Dewi Sartika, S.S, Erlangga: Jakarta.

Ryan, R. M., & Deci, E. L. (2000). Intrinsic and extrinsic motivations : classic
definitions and new directions, Contemporary Educational Psychology,
67(25), 54-67.

Savolainen, R. (2017). Information sharing and knowledge sharing as
communicative activities. Information Research, 22(3), 767.

Shah, Asad Ali., & Ravana, Sri Devi. (2014). evaluating information credibility of
digital content using hybrid approach. International Journal of Information
Systems and Engineering, 2 (1), 92-99.

Shang, S. S. C., Wu, Y., & Li, E. Y. (2017). Information & Management Field
effects of social media platforms on information-sharing continuance : Do
reach and richness matter ?. Information & Management, 54, 241-255.

Smith, E. E. (2012). The digital native debate in higher education: a comparative
analysis of recent literature. Canadian Journal of Learning and Technology,
38(3)(December 2012), 1-18.

Silalahi, Ulber. (2015). Metode Penelitian Sosial. Bandung : Refika Aditama.
Sugiyono. (2010). Metode Penelitian Bisnis. Bandung: Alfabeta

Sweller, J., Ayres, P., & Kalyuga, S. (2011). Cognitive load theory. New York, NY:
Springer Verlag.

Talja, S. (2002). Information sharing in academic communities: types and levels of
collaboration in information seeking and use. New Review of Information
Behavior Research, 3, 143-1509.

Tapscott, D. (2009). Grown Up Digital : How the net generation is changing your
world. London, UK: McGraw-Hill Professional.

Tredinnick, Luck. (2008). Digital Information Culture : The individual and society
in digital age. Oxford, UK: Chandos.

Vilnai-yavetz, 1., & Levina, O. (2018). Motivating social sharing of e-business
content : Intrinsic motivation, extrinsic motivation, or crowding-out effect ?
Computers in Human Behavior, 79, 181-191.

Walgito, Bimo. (2002). Pengantar Psikologi Umum. Yogyakarta: Andi Offset.

Yu, Z., Wang, C., Bu, J.,, Wang, X.,, Wu, Y., & Chen, C. (2015). Friend
recommendation with content spread enhancement in social networks.
Information Sciences, 309(2015), 102-118.



	DAFTAR PUSTAKA
	LAMPIRAN

