
 74 

DAFTAR PUSTAKA 
 

Afifah, N. (2012). Pengaruh Kualitas Layanan Terhadap Komitmen Afektif, 
Komitmen Normatif, Komitmen Kontinuan Serta Loyalitas Nasabah Debitur 
Pada Pt. Bank Kalbar Di Kalimantan Barat. Jurnal Manajemen Teori dan 
Terapan. Tahun 5 No. 2. Agustus 2012. 

 
Agregasi (2018). “Optimalkan jalur udara selatan jawa, tiga bandara jadi perhatian”. 

Tersedia di: 
https://economy.okezone.com/read/2018/01/29/320/1851688/optimalkan-jalur-
udara-selatan-jawa-tiga-bandara-jadi-perhatian diakses pada 14 April 2018 

 
Akdeniz, B., Calantone, R. J., dan Voorhees, C. M. (2013). Effectiveness of 

Marketing Cues on Consumer Perceptions of Quality: The Moderating Roles of 
Brand Reputation and Third-Party Information. Psychology dan Marketing, 
30(1), 76–80. https://doi.org/10.1002/mar 

 
Al-abdi, Y. F. (2010). A Three-Dimensional Customer Commitment Model : Its 

Impact on Relational Outcomes A thesis submitted to The University of 
Manchester for the degree of Doctor of Philosophy in the Faculty of Humanities 
Yaser Fahmi Al-abdi List of Contents. 

 
Badan Pusat Statistik. (2018). Statistik Indonesia 2018. Tersedia di: 

https://www.bps.go.id/publication/download.html?nrbvfeve=NWE5NjNjMWVh
OWIwZmVkNjQ5N2QwODQ1danxzmn=aHR0cHM6Ly93d3cuYnBzLmdvLml
kL3B1YmxpY2F0aW9uLzIwMTgvMKPvMDMvNWE5NjNjMWVhOWIwZm
VkNjQ5N2QwODQ1L3N0YXRpc3Rpay1pbmRvbmVzaWEtMjAxOC5odG1sd
antwoadfnoarfeauf=MjAxOC0xMC0wNCAxNDo0MzoxMQ%3D%3D diakses 
pada 6 Juli 2018 

 
Baek, T. H., Kim, J., dan Yu, J. H. (2010). The Differential Roles of Brand 

Credibility and Brand Prestige in Consumer Brand Choice. Psychology dan 
Marketing, 27(7), 662–678. https://doi.org/10.1002/mar 

 
Baek, T. H., dan King, K. W. (2011). Exploring the consequences of brand credibility 

in services. Journal of Services Marketing, 25(4), 260–272. 
https://doi.org/10.1108/08876041111143096 

 
Bansal, H. S., Irving, P. G., dan Taylor, S. F. (2004). A three-component model of 

customer commitment to service providers. Journal of the Academy of Marketing 
Science, 32(3), 234–250. https://doi.org/10.1177/0092070304263332 

 
Belanche, D., Casaló, L. V., dan Guinalíu, M. (2013). The Role of Consumer 

Happiness in Relationship Marketing. Journal of Relationship Marketing, 12(2), 
79–94. https://doi.org/10.1080/15332667.2013.794099 

 
Benoit, S., Klose, S., dan Ettinger, A. (2017). Linking service convenience to 

satisfaction: dimensions and key moderators. Journal of Services Marketing, 
31(6), 527–538. https://doi.org/10.1108/JSM-10-2016-0353 

Analisis Pengaruh Kredibilitas Maskapai Penerbangan Komersial Pada Intensi Pembelian Tiket
Pesawat
ALVI GISTA NURULI, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/



 75 

 
Berry, L. L., Seiders, K., dan Grewal, D. (2002). Understanding Service Convenience. 

Journal of Marketing, 66(3), 1–17. https://doi.org/10.1509/jmkg.66.3.1.18505 
 
Bloemer, J., dan Odekerken-Schröder, G. (2003). Antecedents and consequences of 

affective commitment. Australasian Marketing Journal, 11(3), 33–43. 
https://doi.org/10.1016/S1441-3582(03)70133-5 

 
Bolton, R. N., Lemon, K. N., dan Verhoef, P. C. (2004). The Theoretical 

Underpinnings of Customer Asset Management : A Framework and Propositions 
for Futu ..., (Clv). https://doi.org/10.1017/CBO9781107415324.004 

 
Bougoure, U. S., Russell-Bennett, R., Fazal-E-Hasan, S., dan Mortimer, G. (2016). 

The impact of service failure on brand credibility. Journal of Retailing and 
Consumer Services, 31, 62–71. https://doi.org/10.1016/j.jretconser.2016.03.006 

 
CAPAa (2018). “Asia on the ascent: another five Asian airports reach 60 million 

annual passengers in 2017”. Tersedia di: 
https://centreforaviation.com/insights/analysis/asia-on-the-ascent-another-five-
asian-airports-reach-60-million-annual-passengers-in-2017-391601 diakses 
pada 3 Maret 2018. 

 
CAPAb (2018). “Indonesia Country Profile”. Tersedia di: 

https://centreforaviation.com/data/profiles/countries/indonesia diakses pada 27 
Maret 2018. 

 
CAPAc (2018). "Indonesia: international aviation. Rapid growth and strong 

competition". Tersedia di: 
https://centreforaviation.com/analysis/reports/indonesia-international-aviation-
rapid-growth-and-strong-competition-410927 diakses pada 19 Juni 2018. 

 
CAPAd (2018). "Indonesia domestic airline market: rapid growth, rivalry intensifies". 

Tersedia di: https://centreforaviation.com/analysis/reports/indonesia-domestic-
airline-market-rapid-growth-rivalry-intensifies-410650 diakses pada 19 Juni 
2018. 

 
Chen, H. T., dan Chao, C. C. (2015). Airline choice by passengers from Taiwan and 

China: A case study of outgoing passengers from Kaohsiung International 
Airport. Journal of Air Transport Management, 49, 53–63. 
https://doi.org/10.1016/j.jairtraman.2015.08.002 

 
Colwell, S. R., Aung, M., Kanetkar, V., dan Holden, A. L. (2008). Toward a measure 

of service convenience: Multiple-item scale development and empirical test. 
Journal of Services Marketing, 22(2), 160–169. 
https://doi.org/10.1108/08876040810862895 

 
Dephub (2017). “Daftar Maskapai”. Tersedia di: 

http://hubud.dephub.go.id/?id/aoc/index/filter:tahun,0;bulan,0;code,0;category,1;r
emark,0  diakses pada 27 Maret 2018. 

 

Analisis Pengaruh Kredibilitas Maskapai Penerbangan Komersial Pada Intensi Pembelian Tiket
Pesawat
ALVI GISTA NURULI, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

https://centreforaviation.com/insights/analysis/asia-on-the-ascent-another-five-asian-airports-reach-60-million-annual-passengers-in-2017-391601
https://centreforaviation.com/insights/analysis/asia-on-the-ascent-another-five-asian-airports-reach-60-million-annual-passengers-in-2017-391601
https://centreforaviation.com/data/profiles/countries/indonesia
http://hubud.dephub.go.id/?id/aoc/index/filter:tahun,0;bulan,0;code,0;category,1;remark,0
http://hubud.dephub.go.id/?id/aoc/index/filter:tahun,0;bulan,0;code,0;category,1;remark,0


 76 

 
Dirsehan, T., dan Kurtuluş, S. (2018). Measuring brand image using a cognitive 

approach: Representing brands as a network in the Turkish airline industry. 
Journal of Air Transport Management, 67(May), 85–93. 
https://doi.org/10.1016/j.jairtraman.2017.11.010 

 
 
Erdem, T., dan Swait, J. (2004). Brand Credibility, Brand Consideration, and Choice. 

Journal of Consumer Research, 31(1), 191–198. https://doi.org/10.1086/383434 
 
Erdem, T., Swait, J., dan Louviere, J. (2002). The impact of brand credibility on 

consumer price sensitivity. International Journal of Research in Marketing, 
19(1), 1–19. https://doi.org/10.1016/S0167-8116(01)00048-9 

 
Erdem, T., Swait, J., dan Valenzuela, A. (2006). Brands as signals: a cross-cultural 

validation study. Journal of Marketing, 70(January), 34–49. 
 
Erkmen, E., dan Hancer, M. (2015). Linking brand commitment and brand citizenship 

behaviors of airline employees: “The role of trust.” Journal of Air Transport 
Management, 42, 47–54. https://doi.org/10.1016/j.jairtraman.2014.08.001 

 
Evanschitzky, H., Iyer, G. R., Plassmann, H., Niessing, J., dan Meffert, H. (2006). 

The relative strength of affective commitment in securing loyalty in service 
relationships. Journal of Business Research, 59(12), 1207–1213. 
https://doi.org/10.1016/j.jbusres.2006.08.005 

 
Fedosova, A. (2016). Comparison between Low-cost and Traditional Airlines Case 

study : easyJet and British Airways, 57. 
 
FSF (2017). “ASN Aviation Safety Database”. Tersedia di:  https://aviation-

safety.net/database/dblist.php?Year=2017  diakses pada 27 Maret 2018. 
 
Fullerton, G., dan Fullerton, G. (2003). Lead to Loyalty ?, 5(4), 333–344. 

https://doi.org/10.1177/1094670503251134 
 
Gefen, D. (2000). E-commerce: The role of familiarity and trust. Omega, 28(6), 725–

737. https://doi.org/10.1016/S0305-0483(00)00021-9 
 
Ghozali, I. (2016). Aplikasi analisis multivariate dengan program IBM SPSS 23. Edisi 

Kedelapan. Badan Penerbit Universitas Diponegoro.  

Goldsmith, R. E., Lafferty, B. A., dan Newell, S. J. (2000). The impact of corporate 
credibility and celebrity credibility on consumer reaction to advertisements and 
brands. Journal of Advertising, 29(3), 43–54. 
https://doi.org/10.1080/00913367.2000.10673616 

 
Hair, J.F., Black, W.C., Babin, B.J, dan Anderson, R.E. (2010). Multivariate Data 

Analysis. Edisi Ketujuh. Upper Saddle River, NJ: Pearson Prentice Hall.  

Hair, Jr., J.F., M.W. Celsi, D.J. Oritinau, dan R.P. Bush. (2013). Essentials of 

Analisis Pengaruh Kredibilitas Maskapai Penerbangan Komersial Pada Intensi Pembelian Tiket
Pesawat
ALVI GISTA NURULI, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/



 77 

Marketing Research. Edisi Ketiga. New York: McGraw-Hill.  

Hunt, S. D., Arnett, D. B., dan Madhavaram, S. (2006). The explanatory foundations 
of relationship marketing theory. Journal of Business and Industrial Marketing, 
21(2), 72–87. https://doi.org/10.1108/10610420610651296 

 
IATA (2016). “IATA Forecast Passenger Demand To Double Over 20 Years”. 

Tersedia di: https://www.iata.org/pressroom/pr/Pages/2016-10-18-02.aspx 
diakses pada 30 Maret 2018. 

 
IATA (2017). “Strong Passenger Growth in August”. Tersedia di: 

http://www.iata.org/pressroom/pr/Pages/2017-10-05-01.aspx diakses pada 30 
Maret 2018. 

 
Indira, A. A. (2018). Faktor-faktor terintegrasi yang memengaruhi sikap konsumen 

terhadap belanja daring. Skripsi, Program Strata Satu, Fakultas Ekonomika dan 
Bisnis, Universitas Gajah Mada, Yogyakarta, April. 

 
Jeng, S. P. (2016). The influences of airline brand credibility on consumer purchase 

intentions. Journal of Air Transport Management, 55, 1–8. 
https://doi.org/10.1016/j.jairtraman.2016.04.005 

 
Jogiyanto, dan Abdillah, W. (2014), Konsep dan Aplikasi PLS untuk Penelitian 

Empiris, 1st edition, Yogyakarta: BPFE.  

Katadata. (2018). "Inilah bandara tersibuk di Indonesia". Tersedia di: 
https://databoks.katadata.co.id/datapublish/2017/12/25/inilah-bandara-tersibuk-
di-indonesia diakses pada 30 Maret 2018. 

Kalligiannis, K. (2009). An investigation of potential brand inconsistencies within 
airline strategic alliances. Branding Inconsistencies within the Airline Alliances. 

 
Kirmani, A., dan Rao, A. R. (2000). No Pain, No Gain: A Critical Review of the 

Literature on Signaling Unobservable Product Quality. Journal of Marketing, 
64(2), 66–79. https://doi.org/10.1509/jmkg.64.2.66.18000 

 
Kohsuwan, P., dan Zhu, X. (2016). Factors Influencing Purchase Intention toward 

Low-Cost Carriers : The Case of Chinese In-bound Passengers to Thailand 
Xiaochen Zhu and Phanasan Kohsuwan, 13(2), 67–79. Retrieved from 
file:///C:/Users/User/Downloads/7. Factors Influencing Purchase Intention (67-
79).pdf 

 
Lafferty, B. A., dan Goldsmith, R. E. (1996). Corporate Credibility’s Role in 

Consumers’ Attitudes and Purchase Intentions When a High versus a Low 
Credibility Endorser Is Used in the Ad, 2963(98). 

 
Lafferty, B. A., Goldsmith, R. E., dan Newell, S. J. (2002). The Dual Credibility 

Model: The Influence of Corporate and Endorser Credibility on Attitudes and 
Purchase Intentions. Journal of Marketing Theory and Practice, 10(3), 1–11. 
https://doi.org/10.1080/10696679.2002.11501916 

Analisis Pengaruh Kredibilitas Maskapai Penerbangan Komersial Pada Intensi Pembelian Tiket
Pesawat
ALVI GISTA NURULI, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.iata.org/pressroom/pr/Pages/2016-10-18-02.aspx


 78 

 
 
Latifah, Nadia (2018). Analisis Pengaruh Kepuasan Dan Inersia Terhadap Niat Beli 

Ulang Konsumen Pada Situs Belanja Daring Dengan Getok Tular Dan Daya 
Tarik Alternatif Sebagai Pemoderasi. Skripsi, Program Strata Satu, Fakultas 
Ekonomika dan Bisnis, Universitas Gajah Mada, Yogyakarta, April. 

 
Lin, Y. H., dan Ryan, C. (2016). From mission statement to airline branding. Journal 

of Air Transport Management, 53, 150–160. 
https://doi.org/10.1016/j.jairtraman.2016.02.013 

 
Maathuis, O., Rodenburg, J., dan Sikkel, D. (2004). Credibility, Emotion or Reason? 

Corporate Reputation Review, 6(4), 333–345. 
https://doi.org/10.1057/palgrave.crr.1540003 

 
Moghadam, A. H., Tabriz, A. A., dan Menhaj, A. (2014). Investigating the Influence 

of Relationship Quality on Passengers’ Loyalty in Airline Industry. International 
Journal of Economics and Management, 4(1), 81–100. 
https://doi.org/10.3968/4794 

 
Park, J. H., dan Kim, M. K. (2016). Factors influencing the low usage of smart TV 

services by the terminal buyers in Korea. Telematics and Informatics, 33(4), 
1130–1140. https://doi.org/10.1016/j.tele.2016.01.001 

 
Rozenberg, R., Szabo, S., dan Šebeščáková, I. (2014). Comparison of FSC and LCC 

and their market share in aviation. International Review of Aerospace 
Engineering, 7(5), 149–154. https://doi.org/10.15866/irease.v7i5.4439 

 
Seiders, K., Voss, G. B., Godfrey, A. L., dan Grewal, D. (2007). SERVCON: 

Development and validation of a multidimensional service convenience scale. 
Journal of the Academy of Marketing Science, 35(1), 144–156. 
https://doi.org/10.1007/s11747-006-0001-5 

 
Schiffman, L.G dan kanik, L. L. (2007). COnsumer Behaviour. 9th edition. Upper 

Saddle River. New Jersey: Pearson Prentice Hall 
 
Sekaran, U. dan R. Bougie (2016). Research methods for business. 7th edition. West 

Sussex: John Wiley dan Son 
 
Slamet, M., dan Oktavian, J. (2014). Country of origin, brand image. XVIII(03), 365–

380. Jurnal Manajemen Untar 
 
Spry, A., Pappu, R., Cornwell, B.T., 2011. Celebrity endorsement, brand credibility 
and brand equity. Eur. J. Mark. 45 (6), 882e909.  

Srinivasan, S. S., Anderson, R., dan Ponnavolu, K. (2002). Customer loyalty in e-
commerce: An exploration of its antecedents and consequences. Journal of 
Retailing, 78(1), 41–50. https://doi.org/10.1016/S0022-4359(01)00065-3 

 
 

Analisis Pengaruh Kredibilitas Maskapai Penerbangan Komersial Pada Intensi Pembelian Tiket
Pesawat
ALVI GISTA NURULI, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/



 79 

Sweeney, J., dan Swait, J. (2008). The effects of brand credibility on customer 
loyalty. Journal of Retailing and Consumer Services, 15(3), 179–193. 
https://doi.org/10.1016/j.jretconser.2007.04.001 

 
Thuy, P. N. (2011). Using service convenience to reduce perceived cost. Marketing 

Intelligence and Planning, 29(5), 473–487. 
https://doi.org/10.1108/02634501111153683 

 
Top Brand (2018). “Survey Result”. Tersedia di: http://www.topbrand-

award.com/top-brand-survey/survey-result/ diakses pada 12 April 2018. 
 
Top Brand (2018). “Top Brand Concept”. Tersedia di http://www.topbrand-

award.com/about-top-brand/top-brand-concept  diakses pada 12 April 2018. 
 
Triwijanarko, Ramadhan (2017). “Kerjasama Demi Kemajuan Penerbangan 

Indonesia”. Tersedia di: http://marketeers.com/52811-2/ diakses pada 27 Maret 
2018.  

 
Uslu, A., Durmuş, B., dan Kolivar, B. K. (2013). Analyzing the Brand Equity of 

Turkish Airlines Services: Comparing the Japanese and Turkish Perspectives. 
Procedia - Social and Behavioral Sciences, 99, 446–454. 
https://doi.org/10.1016/j.sbspro.2013.10.513 

 
Vanrenen, J. (2005). "How to add value to your brand". Tersedia di 

https://www.sbcs.org.au/SBSC%20Newsletter-July%2005.pdf. diakses pada 12 
April 2018. 

 
Verhoef, P. C. (2003). Understanding the Effect of Customer Relationship 

Management Efforts on Customer Retention and Customer Share Development. 
Journal of Marketing, 67(4), 30–45. https://doi.org/10.1509/jmkg.67.4.30.18685 

 
Wang, S. W. (2014). The moderating effects of involvement with respect to customer 

relationship management of the airline sector. Journal of Air Transport 
Management, 35, 57–63. https://doi.org/10.1016/j.jairtraman.2013.11.006 

 
Wang, X., dan Yang, Z. (2010). The effect of brand credibility on consumers’ brand 

purchase intention in emerging economies: The moderating role of brand 
awareness and brand image. Journal of Global Marketing, 23(3), 177–188. 
https://doi.org/10.1080/08911762.2010.487419 

 
Wang, X., dan Yang, Z. (2011). The impact of brand credibility and brand 

personality on purchase intention: An empirical study in China. Advances in 
International Marketing (Vol. 21). Emerald. https://doi.org/10.1108/S1474-
7979(2011)0000021009 

 
Wu, H. C., dan Cheng, C. C. (2013). A hierarchical model of service quality in the 

airline industry. Journal of Hospitality and Tourism Management, 20, 13–22. 
https://doi.org/10.1016/j.jhtm.2013.05.001 

 
 

Analisis Pengaruh Kredibilitas Maskapai Penerbangan Komersial Pada Intensi Pembelian Tiket
Pesawat
ALVI GISTA NURULI, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.topbrand-award.com/about-top-brand/top-brand-concept
http://www.topbrand-award.com/about-top-brand/top-brand-concept
http://marketeers.com/52811-2/


 80 

Wu, P. C. S., Yeh, G. Y. Y., dan Hsiao, C. R. (2011). The effect of store image and 
service quality on brand image and purchase intention for private label brands. 
Australasian Marketing Journal, 19(1), 30–39. 
https://doi.org/10.1016/j.ausmj.2010.11.001 

 
Young, Adrian (2018). “TO70’s Civil Aviation Safety Review 2017”. Tersedia di 

http://to70.com/to70s-civil-aviation-safety-review-2017/diakses pada 27 Maret 
2018.  

 

  

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Analisis Pengaruh Kredibilitas Maskapai Penerbangan Komersial Pada Intensi Pembelian Tiket
Pesawat
ALVI GISTA NURULI, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/


