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AIDA = Attention, Interest, Desire, Action

ASITA = Association of Indonesian Travel Agents

ASTIDIY = Asosiasi Terapis Indonesia Daerah Istimewa Yogyakarta
CSR = Corporate Social Responsibility

DWN = Desa Wisata Nglanggeran

Disbudpar GK = Dinas Kebudayaan dan Pariwisata Gunungkidul
Dispar DIY = Dinas Pariwisata Daerah Istimewa Yogyakarta
Dispar GK = Dinas Pariwisata Kabupaten Gunungkidul

GAP = Gunung Api Purba

Gapoktan = Gabungan Kelompok Tani

INDECON = Indonesia Ecotourism Network

INKEL = Industri dan Kelembagaan

Kabid = Kepala Bidang

Kasi = Kepala Seksi

Kemenpar = Kementerian Pariwisata

Kemenparekraf = Kementerian Pariwisata dan Ekonomi Kreatif
KE-GAPN = Kawasan Ekowisata Gunung Api Purba Nglanggeran
KUBE = Kelompok Usaha Bersama

PODs = Points of Difference

STP = Segmenting, Targeting, Positioning

TA/TO = Travel Agent/Tour Operator

TIES = The International Ecotourism Society

UNDP = United Nation Development Program

UNESCO = United Nation of Education, Science & Culture Organization
UNWTO = United Nation World Tourism Organization
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