
92 
 

DAFTAR PUSTAKA 

 

 

Anderson, James C; Hakansson, Hakan; Johanson, Jan (1994). “Dyadic business 
relationships withing a business network context”. Journal of Marketing; Chicago 
Vol. 58, Issue. 4:1. 

ASPERMIGAS/Asosiasi Perusahaan Migas Nasional (2018). “Sejarah Produksi 
Migas Indonesia”. http://aspermigas.org/index.php/ikhtisar/9-sejarah-produksi-
migas-indonesia diakses pada tanggal 15 Januari 2018 

Aoun, Isabelle. dan Tournois, Laurent. (2015). “Building holistic brands: an 
exploratory study of Halal cosmetics”. Journal of Islamic Marketing, Vol.6, No.1, 
pp. 109-132 

Batra, Rajeev. dan Keller, Kevin Lane. (2016). “Integrating Marketing 
Communications: New Findings, New Lessons, and New Ideas”. Journal of 
Marketing: AMA/MSI Special Issue, Vol 80, pp. 125-145 

Cataline, Moteneau. dan Pangaleea, Andrea. dan Adina, Cristea. (2014), “A holistic 
approach on internal marketing implementation”. Business Management Dynamics, 
Vol.3, No.11, pp.09-17 

Cooper, Donald R. dan Pamela S. Schindler. (2014). “Business Research Method” 
12th edition. McGraw-Hill, New York. 

Digital Survey (2015), “Oil and Gas Digital and Technology Trends Survey”. 
Accenture Consulting & Microsoft Corporation publication. 

Marzuki. 2000. “Metodologi Riset”. Yogyakarta: BPFE UII. 

Miles, Matthew B. and Huberman. (1994). “An Expanded Sourcebook, Qualitative 
Data Analysis”. 2nd edition. SAGE Publication, London. 

Murphy, Brian. dan Maguiness, Paul. dan Pescott, Chris. W Islang, Soren. (2005). 
“Stakeholder Perceptions Presage Holistic Stakeholder Relationship Marketing 
Performance”. European Journal of Marketing, Vol.39, Issue.9/10. 

Nasir, Mohamad. (2014). “Potret Kinerja Migas Indonesia” Info Resiko Fiskal, 
edisi 1 tahun 2014, hal 9-14. Pusat Pengelolaan Risiko Fiskal Badan Kebijakan 
Fiskal Kementerian Keuangan Republik Indonesia 

Kotler, Philip. dan Keller, Kevin L. 2016. “Marketing Management” Fifteen 
edition: Pearson 

ANALISIS DIMENSI HOLISTIC MARKETING PADA PT MEDCO E&amp;P INDONESIA
Fahry Priandhana, Iin Mayasari, Dr., M.M., MSi
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/



93 
 

PT Medco E&P Indonesia. (2018). Data Internal Organization Chart, Pendapatan 
dan Biaya, Perjanjian Jual Beli Gas. 

Rimkiene, Indre. (2013). “Integrated Marketing Communication: Theoretical 
Approach”. The Sixth International Scientific Conference. Rural Development 
p.305. 

Strategy& (2017), “Oil & Gas Trends. Adjusting business model to a period of 
recovery”. PWC Consulting Publication 

Gummesson, Evert (2017). “From relationship marketing to total relationship 
marketing and beyond”. The Journal of Services Marketing; Santa Barbara Vol. 
31, Issue 1, (2017): 16-19. 

Homburg, Christian; Workman, John P, Jr; Krohmer, Harley (1999).” Marketing's 
influence within the firm”. Journal of Marketing; Chicago. Vol. 63, Issue 2:1-17 

Sekaran, Uma dan Bougie, Roger. (2013). “Research Methods for Business”. Sixth 
Edition. United Kingdom: Willey. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ANALISIS DIMENSI HOLISTIC MARKETING PADA PT MEDCO E&amp;P INDONESIA
Fahry Priandhana, Iin Mayasari, Dr., M.M., MSi
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/


