
67 
 

DAFTAR PUSTAKA 

 

Alvara-startegic.com, (2014), Generasi milenial Indonesia, (http://alvara-

strategic.com/generasi-millennial-indonesia-tantangan-dan-peluang-

pemuda-indonesia/) Diakses pada 1 nov 2017 pukul 09:30 WIB 

   

Bachmann, I., Kaufhold, K., Lewis, S.C., dan Zúñiga, G.D.H. (2010), News 

Platform Preference: Advancing the Effects of Age and Media Consumption 

on Political Participation, International Journal of Internet Science, Vol. 5, 

pp.34-47.  

 

Baumgartner, J. C., dan Morris, J. S. (2010), Who Wants to be My Friend? Obama, 

Youth and Social Networks in the 2008 Campaign, Communicator-in-Chief: 

How Barack Obama Used New Media Technology to Win the White House, 

pp.51-66.  

 

Bimber, B., dan Davis, R. (2003), Campaigning Online: The Internet in US 

Elections, Oxford, London.  

 

Bode, L., Vraga, E. K., Borah, P., & Shah, D. V. (2014), A new space for political   

behavior :  Political social networking and its democratic consequences, 

Journal of ComputerMediated Communication, Vol: 19, pp 414–429. 

 

Bruns, A. (2008), Blogs, Wikipedia, Second Life, and beyond: From production to  

Produsage, Vol. 45. 

 

Carpini, M. X. D, dan Keeter, S. (2005), Gender and American Politics, Women, 

Men, and the Political Process, Gender and Political Knowledge, pp.21-52.  

 

Cohen, A., Vigoda, E., & Samorly, A. (2001), Analysis of the mediating effect of 

personal- psychological variables on the relationship between socioeconomic 

status and political participation: A structural equations framework, Political 

Psychology, Vol 22, pp 727-757.   

 

Dankwah, J.B., (2016), Political Marketing In Ghana: The Role of Social Media, 

Thesis for Master Degree, University Of Ghana, Ghana. 

 

Dimitrova, D. V., Shehata, A., Strömbäck, J., & Nord, L. W., (2011), The effects 

of digital media on political knowledge and participation in election 

campaigns: Evidence from panel data, Communication Research. 

 

PEMASARAN POLITIK PADA ERA DIGITAL: &quot;PERAN MEDIA SOSIAL DALAM PARTISIPASI
POLITIK GENERASI
MILENIAL&quot;
REMO ADHY PRADHANA, SUCI PARAMITASARI SYAHLANI
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

http://alvara-strategic.com/generasi-millennial-indonesia-tantangan-dan-peluang-pemuda-indonesia/
http://alvara-strategic.com/generasi-millennial-indonesia-tantangan-dan-peluang-pemuda-indonesia/
http://alvara-strategic.com/generasi-millennial-indonesia-tantangan-dan-peluang-pemuda-indonesia/


68 
 

Effing, R., Hillegersberg, V. J., dan Huibers, T., (2011), Social Media and Political 

Participation: are Facebook, Twitter and YouTube Democratizing Our 

Political Systems? Springer Berlin Heidelberg: International Conference on 

Electronic Participation, pp.25-35.  

 

Foot, K. dan Schneider, S.M. (2006), Web Campaigning (Acting with Technology). 

The MIT Press, Massachusetts. 

 

Gujarati, D (2003) Basic Econometrics (4th ed), New York, McGraw-Hill 

Companies Inc. 

 

Hair, J. F., Anderson, R. E., Tatham, R. L., & Bla ck, W. C., (2010), Multivariate  

Data Analysis, 8th edition. New Jersey: Prentice-Hall International, Inc. 

 

Hargittai, E. dan Hinnant, A. (2008), Digital Inequality Differences in Young 

Adults' Use of the Internet, Communication Research, Vol. 35(5) pp.602-621.  

 

Henneberg, S. (2004), Political marketing theory: Hendiadyoin or oxymoron, 

University of Bath. 

 

Himelboim, I., Lariscy, R. W., Tinkham, S. F., & Sweetser, K. D., (2012), Social 

media and online political communication: The role of interpersonal 

informational trust and openness, Journal of Broadcasting & Electronic 

Media,Vol 56(1),pp 92-115. 

 

Jonathan Sarwono, (2009), Statistik Itu Mudah: Paduan lengkap untuk belajar 

komputasi statistic menggunakan SPSS 16, Yogyakarta, Penerbit Universitas 

Atma Jaya. 

 

Jung, N., Kim, Y., & de Zúniga, H. G. (2011). The mediating role of knowledge 

and efficacy in the effects of communication on political participation, Mass 

Communication and Society, Vol 14(4), pp 407-430 

 

Kaid, L. L. dan Holtz-Bacha, C., (2007), Encyclopedia of Political Communication, 

SAGE Publication, California.  

 

Kaid, L. L., McKinney, M. S., & Tedesco, J. C., (2007), Introduction political 

information efficacy and young voters, American Behavioral Scientist, Vol 

50, pp 1093-1111. 

 

PEMASARAN POLITIK PADA ERA DIGITAL: &quot;PERAN MEDIA SOSIAL DALAM PARTISIPASI
POLITIK GENERASI
MILENIAL&quot;
REMO ADHY PRADHANA, SUCI PARAMITASARI SYAHLANI
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/



69 
 

Kaid, L. L., & Postelnicu, M., (2005), Political advertising in the 2004 election, 

American  Behavioral Scientist, Vol 49, pp 265-278. 

 

Kementerian Keuangan, 2017 Kerangka Ekonomi Makro dan Pokok- Pokok 

 Kebijakan Fiskal 2018, Jakarta, Kementerian Keuangan. 

 

Kenski, K., & Stroud, N. J., (2006), Connections between Internet use and political 

efficacy, knowledge, and participation, Journal of broadcasting & electronic 

media, Vol 50(2), pp 173-192. 

 

Kushin, M. J., & Yamamoto, M., (2010), Did Social Media Really Matter? College 

Students' Use of Online Media and Political Decision Making in the 2008 

Election, Mass Communication and Society, Vol. 13(5) pp.608-630.  

 

Levy, B. L., (2013), An Empirical Exploration of Factors Related to Adolescents’ 

Political Efficacy, Educational Psychology, Vol. 33(3) pp.357-390.  

 

McLeod, J. M., Kosicki , G. M. , & McLeod , D. M., (2002), Resurveying the 

boundaries of  political communications effects, media effects: Advances in 

theory and research, American  Behavioral Scientist , pp 215 – 235. 

 

Odercin L Heather., & White J Daniel, (2011), Gender jeopardy: what is the impact 

of gender differences in political knowledge on political participation?, Social 

science quarterly, Vol 92 (3). 

 

O'Shaughnessy, N., (2001), The marketing of political marketing. European 

Journal  

of Marketing, Vol 35, pp 1047-1057.  

 

Palmer, J., (2002), “Smoke and Mirrors: Is that the Way it is? Themes in Political  

Marketing”, Media, Culture & Society, Vol. 24, pp. 345-363. 

 

Pinkleton, B. E., & Austin, E. W., (2004), Media perceptions and public affairs 

apathy in the  politically inexperienced, Mass Communication & Society, Vol 

7, pp 319–337. 

 

Polat, R. K., (2005), The Internet and political participation exploring the 

explanatory  

links. European journal of communication, Vol 20, pp 435-459. 

 

PEMASARAN POLITIK PADA ERA DIGITAL: &quot;PERAN MEDIA SOSIAL DALAM PARTISIPASI
POLITIK GENERASI
MILENIAL&quot;
REMO ADHY PRADHANA, SUCI PARAMITASARI SYAHLANI
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/



70 
 

Sekaran, U (2010), Research Method for Business (5th ed), New York, John Wiley 

and Sons, Inc. 

 

Scammell, M., (1999), Political Marketing: Lessons for Political Science, Political 

Studies, Vol. 47(4) pp.718-739. 

 

Strandberg, K., (2013), A social media revolution or just a case of history repeating 

itself? The use of social media in the 2011 Finnish parliamentary elections, 

New Media & Society. 

 

Tedesco, J. C., (2011), Political information efficacy and Internet effects in the 

2008  

US presidential election, American Behavioral Scientist, Vol 55(6), pp 696-

713. 

 

Terri L. Towner & David A. Dulio (2012), New Media and Political Marketing in 

theUnited States: 2012 and Beyond, Journal of Political Marketing, Vol: 11, 

pp 95-119 

 

Tirto.id, 2017, penelitian CSIS tentang tren peningkatan partisipasi pemilu, 

(https://tirto.id/tren-tingkat-partisipasi-pemilu-dan-pilkada-di-jakarta-ciDB) 

Diakses pada 1 November 2017 pukul 09:47 WIB. 

 

Tolbert, C. J., & McNeal, R. S. (2003), Unraveling the effects of the Internet on 

political  participation?, Political research quarterly,Vol 56, pp 175-185. 

 

Ton Thao, Kim Yeuseung dan Newman, Bruce (2016), Political marketing in the 

digital era: millenials use of social media for political information and its 

effect on voting decisions, Marketing Communication Master Thesis, Depaul 

University. 

 

Verba, S., Schlozman, K. L., & Brady, H. E., (1995), Voice and equality: Civic 

voluntarism in American politics, Cambridge, MA: Harvard University Press. 

 

Vitak, J., Zube, P., Smock, A., Carr, C. T., Ellison, N., & Lampe, C. (2011), It's 

complicated:  Facebook users' political participation in the 2008 election, 

CyberPsychology, behavior, and social networking, Vol 14, pp 107-114. 

 

Wells, S. D., & Dudash, E. A. (2007), Wha'd'ya know? Examining young voters' 

political  information and efficacy in the 2004 election, American Behavioral 

Scientist, Vol 50, pp 1280-1289. 

 

PEMASARAN POLITIK PADA ERA DIGITAL: &quot;PERAN MEDIA SOSIAL DALAM PARTISIPASI
POLITIK GENERASI
MILENIAL&quot;
REMO ADHY PRADHANA, SUCI PARAMITASARI SYAHLANI
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

https://tirto.id/tren-tingkat-partisipasi-pemilu-dan-pilkada-di-jakarta-ciDB


71 
 

Zúñiga, G.D.H.G., Puig-i-Abril, E. dan Rojas, H. 2009. Weblogs, Traditional 

Sources Online and Political Participation: An Assessment of How the 

Internet is Changing the Political Environment. New Media and Society, Vol. 

11(4) pp.553-574. 

PEMASARAN POLITIK PADA ERA DIGITAL: &quot;PERAN MEDIA SOSIAL DALAM PARTISIPASI
POLITIK GENERASI
MILENIAL&quot;
REMO ADHY PRADHANA, SUCI PARAMITASARI SYAHLANI
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/


	DAFTAR PUSTAKA 

