ANALISIS TAHAPAN PROSES BRAND REPOSITIONING STUDI PADA PT BANK BTPN Tbk
AKBAR MUHARAM H, lin Mayasatri, Dr., M.M., MSi

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Aaker, David A. (1991). Managing Brand Equity Capitalizing On The Value Of A
Brand Name. The Free Press, New York.

Aaker, David A. (1996). Building strong brands. The Free Press, New York.

Aaker, David A. (1997). Manajemen Ekuitas Merek. Jakarta: Penerbit Mitra
Utama.

Annual Report PT. Bank Tabungan Pensiunan Nasional, Tahun 2016.

Armstrong dan Kotler. (1999). Prinsip- Prinsip Pemasaran. Erlangga, Jakarta.

Armstrong, Gary. dan Kotler, Philip (1999). Marketing: an introduction, Prentice
Hall International Editions, 5™ edition.

Bernstein, David. (1984). Company Image dan Reality. Hot, Reinhart and
Winston Ltd, England.

Biel, Alexander, L. (1992). Converting Image into Equit. Journal of Advertising
Research. 5" Chapter, California.

Chasanah, Uswatun. (2003). Kajian Bisnis STIE Widya Wiwaha Yogyakarta.
Membangun Ekuitas Merek Melalui Brand Personality, 29, 99-1009.

Fill, Chris. (2009). Marketing Communication. Prentice Hall, London.

Fill, Chris. (2002). Marketing Communications: Contexts, Strategies and
Applications, 3" edition. Prentice Hall Harlow, London.

Futrell, Charles. dan William J. Stanton. (1989). Fundamentals of Marketing,
8thEdition, McGrawHill, Singapore.

Griffith, David, A., Palmer. dan Jonathan, W. (1999). Leveraging The Web For
Coporate Success, Business Horizons, 42 (1), 3-10.

Gronross, Christian. (2000). The Net Offer Model: A Case Example from the
Virtual Marketspace. Management Decission, 38 (4), 243.

Hooley, Graham J. dan Saunders John. (1993). Competitive Positioning: The key
to market success, Prentice Hall International, UK.

113



ANALISIS TAHAPAN PROSES BRAND REPOSITIONING STUDI PADA PT BANK BTPN Tbk
AKBAR MUHARAM H, lin Mayasatri, Dr., M.M., MSi

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Kapferer, Jean-Noél. (2004). The New Strategic Brand Management — Creating
And Sustaining Brand Equity Long Term. Kogan Page, London.

Keegan, Warren J., Sandra, Moriarty. dan Tom Duncan. (1995). Marketing.
Prentice Hall, New Jersey.

Keller, Kevin. (2013). Strategic Brand Management, 4" edition. Pearson
Education, London.

Kertajaya, Hermawan. (1996). Marketing Plus 2000. Gramedia, Jakarta.
Kotler dan Armstrong. (1999). Prinsip-Prinsip Pemasaran. Erlangga, Jakarta.

Kotler, Philip. dan Armstrong, Gary. (2014). Principles of Marketing, 14" edition.
Pearson Education Limited, London.

Kotler, Philip. dan Keller, Kevin. (2012). Marketing Management, 14" edition.
Pearson Education, London.

Kim, W. Chan. dan Mauborgne, Renee. (2005). Blue Ocean Strategy: From
Theory to Practice. California Review Management, (47), 105-121.

Lamb, Charles W., Joseph F. Hair. dan Mcdaniel, Carl. (2003). Pemasaran, 1%
edition. Salemba Empat, Jakarta.

Melin, Frans (1999) Om konsten att utveckla starka varumérken. Liber Ekonomi,
Malmo.

Miles, Matthew B., dan Huberman, A Michael. (2014). Quality Data Analysisi A
Methods Sourcebook. Sage Publications, USA.

Otoritas Jasa Keuangan. (2015). Booklet Perbankan Indonesia 2015. Departemen
Perizinan dan Informasi Perbankan, Otoritas Jasa Keuangan.

Roos, G., Von, Krogh G., dan Ross Johan. (1998). Strategi. Studentlitteratur,
Lund.

Schabel, H. (2001). Strategic Repositioning for Success. University of Wisconsin-
Madison School of Business, USA.

Thompson, Arthur A. Jr., dan Strickland 1ll, A.J. (2001) Crafting and executing
strategy: Text and readings. 12" edition. Mc Graw-Hill Higher
Education, New York.

Tschoepke, E.T. (1982). A corporate identity for a service industry. Corporate
Communications and Corporate Advertising Seminar, Amsterdam.

114



ANALISIS TAHAPAN PROSES BRAND REPOSITIONING STUDI PADA PT BANK BTPN Tbk
AKBAR MUHARAM H, lin Mayasari, Dr., M.M., MSi

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Wibisono, Dermawan. (2006). Manajemen Kinerja. Erlangga, Jakarta.

Yin, Robert K. (2014). Studi Kasus Desain & Metode. Rajawali Pers, Jakarta.

115



	DAFTAR PUSTAKA 

