ANALISIS FUNGSI PENGGUNAAN MEDIA SOSIAL FACEBOOK OLEH MAHASISWA SEKOLAH
PASCASARJANA UNIVERSITAS
GADJAH MADA

R ARIEF BUDIMAN, Ir. Paulus Insap Santosa, M.Sc., Ph.D.

UNIVERSITAS ) . . . . . . .
GADJAH MADA Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Abdillah, W., & Hartono, J. (2015). Partial Least Square (PLS).
Yogyakarta: Penerbit Andi.

Asemah, E. S. (2011). Selected mass media themes. Jos, Nigeria:
Jos University Press Ltd.

Asemah, E. S., & Edegoh, L. O. N. (2013). Influence of social media on the
academic performance of the undergraduate students of Kogi State
University, Anyigba, Nigeria. Journal of Research in Humanities
and Social Sciences, 3(12), 34-42.

Asosiasi Penyelenggara Jasa Internet Indonesia (APJII). (2017). Data
pengguna Internet di Indonesia. Diakses 4 Mei 2018, dari
https://apjii.or.id/survei2017

Audifax. (2008). Research. Yogyakarta: Jala Sutra.

Ayiah, C., & Kumah, H. (2011). Social networking: A tool to use for
effective service delivery to clients by African Libraries. World
Library and Information Congress: 77th IFLA General
Conference and Assembly, 77(1), 1-14.

Babbie, E. (2008). The basic of social research. Westford: Thomson Higher
Education.

Basuki, S. (2006). Metode penelitian. Jakarta: Universitas Indonesia.

Blumler, J. G., & Katz, E. (1974). The uses of mass communications:
Current perspectives on gratifications research. London: Sage
Publications Inc.

Boyd, D. M., & Ellison, N. B. (2007). Social network sites: Definition,
history, and scholarship. Journal of Computer-Mediated
Communication, 13(1), 210-230.

Calvi, L., Cassella, M., & Nuijten, K. (2010). Enhancing users’ experience:
A content analysis of 12 university libraries Facebook profiles.
Publishing in The Networked World: Transforming The Nature of
Communication, 16(1), 258-2609.

Constantinides, E., & Fountain, S. (2008). Web 2.0: Conceptual foundation
and marketing issues. Journal of Direct, Data and Digital
Marketing Practices, 9(3), 231-244.


https://apjii.or.id/survei2017

ANALISIS FUNGSI PENGGUNAAN MEDIA SOSIAL FACEBOOK OLEH MAHASISWA SEKOLAH
PASCASARJANA UNIVERSITAS
GADJAH MADA

R ARIEF BUDIMAN, Ir. Paulus Insap Santosa, M.Sc., Ph.D.

UNIVERSITAS ) . . . . . . .
GADJAH MADA Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

Dolan, R., Conduit, J., Fahy, J., & Goodman, S. (2016). Social media
engagement behaviour: A uses and gratifications perspective.
Journal of Strategic Marketing, 24(3-4), 261-277.

Edegoh, L. O. N., Asemah, E. S., & Ekanem, I. B. (2013). Facebook and
relationship management among students of Anambra State
University, Nigeria. International Review of Social Sciences and
Humanies, 6(1), 205-216.

Eke, H. N., Omekwu, C. O., & Odoh, J. N. (2014). The use of social
networking sites among the undergraduate students of University
of Nigeria, Nsukka. Library Philosophy and Practice. 4(6),1-27.

Ellis, D., Cox, D., & Hall, K. (1992). A Comparison of the information
seeking patterns of researchers in the physical and social science.
Journal of Documentation, 49(4), 356 —369.

Ellis, D. (1989). Theory and explanation in information retrieval research.
Journal of Information, 45(3), 171-212.

Evans, D. (2008). Social media marketing: An hour a day. Indiana Polis:
Wiley Publishing Inc.

Ezeah, G. H., Asogwa, C. E., & Obiorah, E. I. (2013). Social media use
among students of Universities in South-East Nigeria. 10SR
Journal of Humanities and Social Science (IOSR-JHSS), 16(3),
23-32.

Gallion, A. (2010). Applying the uses and gratifications theory to social
networking sites: A review of related literature. Indiana: Indiana
University-Purdue University Fort Wayne.

Ghozali, I. (2011). Structural Equation Modeling metode alternatif dengan
Partial Least Square (PLS). Semarang: Badan Penerbit UNDIP.

Herzog, H. (1944). What do we really know about daytime serial listeners?
Radio Research. New York: Duell, Sloan & Pearce.

Jogiyanto. (2009). Sistem informasi keperilakuan. Yogyakarta: Penerbit
Andi.

Jones, B. (2010). Entrepreneurial marketing and the web 2.0 interface.
Journal of Research in Marketing and Entrepreneurship, 12(2),
143-152.

Kapang, F. (2009). Planet Facebook: 6 jurus ampuh menguasai Facebook.
Yogyakarta: Cemerlang Publishing.



ANALISIS FUNGSI PENGGUNAAN MEDIA SOSIAL FACEBOOK OLEH MAHASISWA SEKOLAH
PASCASARJANA UNIVERSITAS

GADJAH MADA

R ARIEF BUDIMAN, Ir. Paulus Insap Santosa, M.Sc., Ph.D.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Kaplan, A., & Haenlein, M. (2010). Users of the world, unite! The
challenges and opportunities of social media. Business Horizons,
53(1), 59-68.

Khoir, S., & Davison, R. M. (2014). Applications of social media by digital
natives in the workplace: An exploratory study in Indonesia. 25th
Australasian Conference on Information Systems. 8-10 Dec,
Auckland, New Zealand.

Kompas. (2016). Pengguna internet di Indonesia capai 132 Juta. Diakses 8
November 2017, dari
http://tekno.kompas.com/read/2016/10/24/15064727/2016.penggun
a.Internet.di.indonesia.capai.132.juta.

Kompas. (2017). Pengguna aktif bulanan Facebook dekati Angka 2 miliar.
Diakses 20 Maret 2018, dari
https://tekno.kompas.com/read/2017/02/02/10130037/pengguna.ak
tif.bulanan.facebook.dekati.angka.2.miliar

Lasswell, H., & Bryson, L. (1948). The structure & function of
communication in society. The Communication of Ideas, 37(1),
215-228.

Laudon, K., Traver, C., & Guercio, C. (2010). E-Commerce 2010:
Business, technology, society. Pearson: International Edition.

Li, D. (2005). Why do you blog: A uses-and-gratifications inquiry into
bloggers' motivations. Wisconsin: Marquette University.

Lind, D. A. (2012). Statistical techniques in business and economics. New
York: McGraw-Hill.

Liputan6. (2017). Facebook kini punya 115 juta pengguna aktif di
Indonesia. Diakses 20 Maret 2018, dari
http://tekno.liputan6.com/read/3057940/facebook-Kini-punya-115-
juta-pengguna-aktif-di-indonesia

MADCOMS. (2009). Gaul berteman lewat facebook. Yogyakarta: Andi
Publisher.

Mahmud, M. Z., & Omar, B. (2013). Motif dan kekerapan penggunaan
Facebook dalam kalangan pelajar universiti. Jurnal Komunikasi,
Malaysian Journal of Communication, 29(1), 35-54.

Mardalis, D. (1995). Metode penelitian: Suatu pendekatan proposal.
Jakarta: Bumi Aksara.


http://tekno.kompas.com/read/2016/10/24/15064727/2016.pengguna.internet.di.indonesia.capai.132.juta
http://tekno.kompas.com/read/2016/10/24/15064727/2016.pengguna.internet.di.indonesia.capai.132.juta

ANALISIS FUNGSI PENGGUNAAN MEDIA SOSIAL FACEBOOK OLEH MAHASISWA SEKOLAH
PASCASARJANA UNIVERSITAS
GADJAH MADA
R ARIEF BUDIMAN, Ir. Paulus Insap Santosa, M.Sc., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

Matei, S. A. (2010). What can U & G theory tell us about social media?
Diakses 8 November 2017 dari
http://matei.org/ithink/2010/07/29/what-can-uses-and
gratifications-theory-tell-us-about-social-media/

Mazman, G. (2011). Gender differences in using social networks. TOJET:
The Turkish Online Journal of Educational Technology, 10(2),
133-139.

McQuail, D. (2011). Teori komunikasi massa. Jakarta: Salemba Humanika.
Merina, N. (2016). Data pengguna Internet di Indonesia 2016, Riset APJII.

Diakses 8 November 2017, dari http://goukm.id/data-pengguna-
Internet-di-indonesia-2016/

Mikalef, P., Giannakos, M., & Pateli, A., (2013). Shopping and word of
mouth intentions on social media. Journal of Theretical and
Applied Electronic Commerce Research, 8(1), 17-34.

Morrisan. (2010). Teori komunikasi masa. Jakarta: Ghalia Indonesia.

Musa, A. S., Azmi, M. N. L., & Ismail, N. S. (2016). Exploring the uses and
gratifications theory in the use of social media among the students
of mass communication in Nigeria. Malaysian Journal of Distance
Education, 17(2), 83-95.

Mustafa, S. E., & Hamzah, A. (2011). Media baharu yang baharu: Trend
penggunaan jaringan sosial dalam kalangan pengguna di Malaysia.
Malaysian Journal of Media Studies, 13(2), 93-110.

Nasution. (2011). Metode penelitian ilmiah. Jakarta: Bumi Aksara.

Nurudin. (2007). Pengantar komunikasi massa. Jakarta: Rajagrafindo
Persada.

Papoola, M. (2014). New media usage for communication and self concept
among journalism and mass communication students in Oyo State,
Nigeria. New Media and Mass Communication, 26(2), 22—-34.

Powell, J. (2009). 33 million People in the room: How to create, influence,
and run a successful business with social networking. New Jersey:
Pearson Education Inc.

Prensky, M. (2001). Digital natives, digital immigrants Part 1. On the
Horizon, 9(5), 1-6.


http://goukm.id/data-pengguna-internet-di-indonesia-2016/
http://goukm.id/data-pengguna-internet-di-indonesia-2016/

UNIVERSITAS
GADJAH MADA

ANALISIS FUNGSI PENGGUNAAN MEDIA SOSIAL FACEBOOK OLEH MAHASISWA SEKOLAH
PASCASARJANA UNIVERSITAS

GADJAH MADA

R ARIEF BUDIMAN, Ir. Paulus Insap Santosa, M.Sc., Ph.D.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

Putro, F. H. A. (2017). Perilaku penggunaan media sosial dan identitas diri

(studi deskriptif kualitatif tentang perilaku penggunaan media
sosial dan identitas diri di kalangan mahasiswa S1 jurusan
komunikasi Universitas Slamet Riyadi
Surakarta). Transformasi, 2(32), 945-958.

Reuben, R. (2010). The use of social media in higher education for

marketing and communications: A guide for professionals in
higher education. New York: State University of New York.

Roblyer, M.D., McDaniel, M., Webb, M., Herman, J., & Witty, J.V. (2010).

Findings on Facebook in higher education: A comparison of
college faculty and student uses and perceptions of social
networking sites. Internet and Higher Education, 13(3), 134-140.

Santosa, P. I. (2018). Metode penelitian kuantitatif: Pengembangan

hipotesis dan pengujiannya menggunakan SmartPLS. Yogyakarta:
Penerbit Andi.

Singarimbun, M. (1982). Metode penelitian survai. Jakarta: Lembaga

Penelitian Pendidikan dan Penerangan Ekonomi dan Sosial
(LP3ES).

Sugiyono. (2010). Metode penelitian kombinasi (mixed methods). Bandung:

Alfabeta.

Suharsimi, A. (2002). Prosedur penelitian suatu pendekatan praktek.

Jakarta: Rineka Cipta.

Weller, K. (2016). Trying to understand social media users and usage: The

forgotten features of social media platforms. Online Information
Review, 40(2), 256-264.

Whiting, A., & Williams, D. (2013). Why people use social media: A uses

and gratifications approach. Qualitative Market Research: An
International Journal, 16(4), 362—369.

Xie, I., & Stevenson, J. (2014). Social media application in digital libraries.

Online Information Review, 38(4), 502-523.

Zanamwe, N., Rupere, T., & Kufandirimbwa, O. (2013). Use of social

networking technologies in higher education in Zimbabwe: A
learners’ perspective. International Journal of Computer and
Information Technology, 2(1), 8-18.



