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ABSTRACT

Babuin is one of villages in South Timor Tengah District where natural
regeneration sandalwood exist. The timber marketing commonly done indirectly by
involving several middlemen. Many marketing agencies can affect the efficiency
of the timber marketing. Thus, it was needed a study to identify the marketing
channels and the marketing efficiency.

This study aims to determine the marketing channels and marketing
efficiency of sandalwood. This study used primary and secondary data. Primary
data were obtained by observation and interviews with respondents including
farmers, middlemen, and wood industries. Respondents were determined by using
snowball sampling and purposive sampling method. The marketing efficiency is
determined by using 3 parameters: marketing margin, profit margin, and the mark-
up on selling.

The results showed that there were 6 marketing channels. The value for the
marketing marketing is Rp.35.714 for channel 1, Rp.60.714 for channel 2,
Rp.60.714 for channel 3, Rp.85.714 for channel 4, Rp.85.714 for channel 5,
Rp.85.714 for channel 6. The percentage of the highest profit margin, received by
collector as 62,14% for channel 2, by collector as 46,60% for channel 6, by
wholesaler as 41,20% for channel 1, by retailer as 35,03% for channel 5, by
wholesaler as 27,47% for channel 3, and by wholesaler as 20,60% for channel 4.
The value of mark-up on selling on channel 1 is 71,43%, , channel 2 is 80,95%,
channel 3 is 52,38%, channel 4 is 43,25%, channel 5 is 60,72%, and channel 6 is
52,93%. Based on these values, it can be concluded that the marketing of the
community sandalwood in Babuin village on channel 2 is inefficient.
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