Resepsi Kaum Urban terkait Tren Pernikahan di Media Sosial (Analisis Resepsi Followers Akun
Instagram @weddingku terkait Tren Pernikahan)
DENDI BAGUS PRASETYO, Dr. Rajiyem, S.I.P., M.Si.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Buku

Alaasutari, Pertti. 1999. Rethingking The Media Audience. London: Sage
Publications

Antony, Mayfield. 2008. What is Social Media?. London: iCrossing

Baran, Stanley J. & Dennis K. Davis. 2009. Mass Communication : Foundations,
Ferment, and Future. Boston: MA Wadsworth Cengage

Bertrand, Ina & Peter Hughes. 2005. Media Research Methods: Audience,
Institutions, Texts. New York: Palgrave McMillan.

Blanchard, Oliver. 2015. SOSIAL MEDIA ROI : Mengelola dan Mengukur
Penggunaan Media Sosial pada Organisasi Anda. Alih Bahasa : Sartika
Kurniali, S.Kom., MMSI. & Lanny Natalia, S.Kom. Jakarta : PT Elex
Media Komputindo

Bouma, Gary D. 1993. The Research Process. Edisi Revisi. Oxford: Oxford
University Press.

Brooks, Stoney L. 2013. Social Media Usage: Examination of Influencers and
Effects. UMI Number: 3598043. Published by ProQuest LLC (2013).
United States

Burton, Graeme. 2012. Media dan Budaya Populer. Yogyakarta: Jalasutra

Castells, Manuels & Gustavo Cardoso. 2005. The Network Society: From
Knowledge to Policy. Washington, DC: Johns Hopkins Center for
Transatlantic Relations

Chaney, David. 2003. Lifestyles. London: Routledge.

Croteau, David & William Hoynes. 2003. Media/Society: Industries, Images and
Audiences. London: Pine Forge Press.

Davis, Helen. 2004. Understanding Stuart Hall. Thousand Oaks : Sage
Publications, Inc.

During, Simon. (1993). The Cultural Studies Reader. Encoding, Decoding. New
York : Routledge

Featherstone, Mike. (2001). Posmodernisme dan Budaya Konsumen. Y ogyakarta:
Pustaka Pelajar.

Fiske, John. 1987. Television Culture. London: Routledge.

Fowles, Jib. 1996. Advertising and Popular Culture. London: Sage Publications.



Resepsi Kaum Urban terkait Tren Pernikahan di Media Sosial (Analisis Resepsi Followers Akun
Instagram @weddingku terkait Tren Pernikahan)
DENDI BAGUS PRASETYO, Dr. Rajiyem, S.I.P., M.Si.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Griffin, E. (2012). In A First Look At Communication Theory (p. eight edition).
Amerika: McGrew Hill.

Hall, Stuart. 1980. Encoding/Decoding. London: Hutchison.

Hall, Stuart. S. During (ed.). 1993. Encoding/Decoding. The Cultural Studies
Reader. London and NY: Routledge.

Jensen, Klaus Bruhn & Rosengen, Karl Erik. 1995. “Five Tradition in Search of
Audience” dalam Oliver Bayd-Barret & Chris Newbold (Ed).
Approaches to Media A Reader. New York: Oxvord University Press
Inc.

Jensen, K. B. (1999). A Handbook of Qualitative Methodologies for Mass
Communication Research: Media Audiences. London: Routledge.

Littlejohn, Stephen W. 2002. Theories of Human Communication Seventh
Edition.Belmont: Wadsworth Thomson Learning.

McQuail, Denis. 1997. Audience Analysis. Thousand Oaks: Sage Publications,
Inc.

McQuail, Denis. 2010. Mass Communication Theory. Thousand Oaks: Sage
Publications, Inc.

Michelle, Carolyn. 2007. Modes of Reception: A Consolidated Analytical
Framework. (The Communication Review, p. 181-222). London:
Routledge

Morissan. 2013. Teori Komunikasi Individu hingga Massa. Jakarta: Kencana
Prenada Media Group

Morley, David & Charlotte Brusdon. 1999. The Nationwide Television Studies.
London: Routledge

Ruddock, Andy. 2001. Understanding Audiences: Theory and Method. London :
SAGE Publications

Soekanto, Soerjono. 2006. Sosiologi Suatu Pengantar. Jakarta: PT. Raja Grafindo
Persada

Syaibani, Yunus Ahmad, dkk. 2011. New Media Teori dan Aplikasi. Karanganyar
: Lindu Pustaka

Utari, Prahastiwi. 2011. Media Sosial, New Media dan Gender dalam Pusaran
Teori Komunikasi, Divisi Litbang Aspikom, Komunikasi 2.0: Teoritisasi
dan Implikasi. Yogyakarta: Mata Padi Pressindo.



Resepsi Kaum Urban terkait Tren Pernikahan di Media Sosial (Analisis Resepsi Followers Akun
Instagram @weddingku terkait Tren Pernikahan)
DENDI BAGUS PRASETYO, Dr. Rajiyem, S.I.P., M.Si.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

West, Turner & Lynn H. Turner. 2007. Introducing Communication Theory:
Analysis And Application, 3rd ed. New Y ork: McGraw-Hill.

Jurnal & Skripsi

Blumler, Jay G. 1980. Mass Communication Researh in Europe: Some origin and
prospects. Terarsip dalam Sage Journals Publication : Media, Culture and
Society p. 367-376

Cho, Yoonwhan (2009). New Media Uses and Dependency Effect Model:
Exploring The Relationship Between New Media Use Habit, Dependency
Relation, and Possible Outcomes. Terarsip dalam Disertasi The State
University of New Jersey. Diakses melalui
https://rucore.libraries.rutgers.edu/rutgers-lib/25730/pdf/1/ pada 1 Maret
2017.

IThamsyah. (2015). Pembangunan Masyarakat Indonesia & Fungsi Jejaring
Sosial (Media Sosial). Diakses 16 Juli 2018 pukul 20.00 WIB dari
http://www.academia.edu/12788500/PEMBANGUNAN MASYARAK
AT INDONESIA and FUNGSI JEJARING SOSI
AL MEDIA SOSIAL

Kaplan, Andreas & Michael Haenlein. 2009. Users of the world, unite! The
challenges and opportunities of Social Media. Business Horizons (2010)
53, 59—68

Klapper, Joseph T. 1957. What We Know About the Effects of Mass
Communication : The Brink of Hope. Terarsip dalam Public Opinion
Quarterly Vol. 21 (1957) p. 453-474

Lin, Tsin-Bin et al. 2013. Understanding New Media Literacy: An Explorative
Theoritical Freamework. Educational Technology & Society, 16 (4), 160-
170 . Diakses pada 16 Juli 2018 pukul 20.00 WIB, tersedia di
http://eresources.perpusnas.go.id:2057/docview/14622036337pq-
origsite=summon

Nurudin. (2013). Media Sosial Baru dan Munculnya Revolusi Proses Komunikasi.
Diakses 16 Juli 2018 pukul 20.00 WIB dari
http://www.academia.edu/5651271/Nurudin_Media Sosial Baru dan M
unculnya Revolusi_ Proses Komunikasi Dimuat di
_Jurnal Komunikator

Putri, Fanny Aulia. (2014) Opini Siswa Terhadap Tindakan Cyberbully Di Media
Sosial.  Diakses 16 Juli 2018 pukul 20.00 WIB dari
http://repository.usu.ac.id/bitstream/1234 56789/42287/7/Cover.pdf



https://rucore.libraries/
http://repository.usu.ac.id/bitstream/1234%2056789/42287/7/Cover.pdf

Resepsi Kaum Urban terkait Tren Pernikahan di Media Sosial (Analisis Resepsi Followers Akun
Instagram @weddingku terkait Tren Pernikahan)
DENDI BAGUS PRASETYO, Dr. Rajiyem, S.I.P., M.Si.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Sadewa, Imam. 2015. Fans Navicula dan Isu Lingkungan dalam Musik (Analisis
Resepsi Fans Navicula Terhadap Isu Lingkungan dalam Lagu-lagu
Navicula. Yogyakarta : Universitas Gadjah Mada.

Syahnaz, Dwi. 2017. Pengaruh Instagram Stories terhadap Eksistensi Diri di
Kalangan Siswa-Siswi SMAN 1 Makassar. Makassar: Universitas
Hasanuddin.

Uma, Devita Maulida Choiru. (2014). Media Sosial Dan Perkembangan Fashion
Hijab. Diakses 16 Juli 2018 pukul 20.00 WIB dari
http://jurnalkommas.com/docs/JURNAL %20devita.pdf

Media Daring

Bkkbn.go.id. 2017. Diakses pada 23 Mei 2018 pukul 23:10 melalui
https://www.bkkbn.go.id/detailpost/bkkbn-usia-pernikahan-ideal-21-25-
tahun

Bridestory. (2018). 2017 Indonesia Wedding Industry Report by Bridestory
https://www.bridestory.com/id/blog/2017-indonesia-wedding-industry-
report-by-bridestory diakses tanggal 22 Maret 2018

Bridestory. (2017). 2017 Indonesia Wedding Trends Report by
Bridestoryhttps://www.bridestory.com/id/blog/2017-indonesia-wedding-
trends-report-by-bridestorydiakses tanggal 22 Maret 2018

Instagram. (2017). Celebrating One Year of Instagram Stories. https://instagram-
press.com/blog/2017/08/02/celebrating-one-year-of-instagram-
stories/ diakses tanggal 22 Maret 2018

Instagram.  (2017). Instagram's 2017 Year in Review https://instagram-
press.com/blog/2017/11/29/instagrams-2017-year-in-review/ diakses
tanggal 22 Maret 2018

Instagram.  (2017). Welcoming 1  Million  Advertisers https://instagram-
press.com/blog/2017/03/22/welcoming-1-million-advertisers/ diakses
tanggal 22 Maret 2018

Kementerian Perdagangan. (2015). Panduan Optimalisasi Media Sosial untuk
Kementerian Perdagangan RI. diakses pada 22 Mei 2018 pukul 20.10.
http://www.kemendag.go.id/files/pdf/2015/01/15/buku-media-sosial-
kementerian-perdagangan-id0-1421300830.pdf

Kementerian Komunikasi dan Informatika. 2018. Infografis Penetrasi dan
Perilaku Pengguna Internet di Indonesia 2017. Diakses pada 26 Mei
2018 pukul 06.55 melalui


https://www.bkkbn.go.id/detailpost/bkkbn-usia-pernikahan-ideal-21-25-tahun
https://www.bkkbn.go.id/detailpost/bkkbn-usia-pernikahan-ideal-21-25-tahun
https://www.bridestory.com/id/blog/2017-indonesia-wedding-industry-report-by-bridestory
https://www.bridestory.com/id/blog/2017-indonesia-wedding-industry-report-by-bridestory
https://www.bridestory.com/id/blog/2017-indonesia-wedding-trends-report-by-bridestory
https://www.bridestory.com/id/blog/2017-indonesia-wedding-trends-report-by-bridestory
https://instagram-press.com/blog/2017/08/02/celebrating-one-year-of-instagram-stories/
https://instagram-press.com/blog/2017/08/02/celebrating-one-year-of-instagram-stories/
https://instagram-press.com/blog/2017/08/02/celebrating-one-year-of-instagram-stories/
https://instagram-press.com/blog/2017/11/29/instagrams-2017-year-in-review/
https://instagram-press.com/blog/2017/11/29/instagrams-2017-year-in-review/
https://instagram-press.com/blog/2017/03/22/welcoming-1-million-advertisers/
https://instagram-press.com/blog/2017/03/22/welcoming-1-million-advertisers/
http://www.kemendag.go.id/files/pdf/2015/01/15/buku-media-sosial-kementerian-perdagangan-id0-1421300830.pdf
http://www.kemendag.go.id/files/pdf/2015/01/15/buku-media-sosial-kementerian-perdagangan-id0-1421300830.pdf

Resepsi Kaum Urban terkait Tren Pernikahan di Media Sosial (Analisis Resepsi Followers Akun
Instagram @weddingku terkait Tren Pernikahan)
DENDI BAGUS PRASETYO, Dr. Rajiyem, S.I.P., M.Si.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

https://web.kominfo.go.id/sites/default/files/Laporan%20Survei%20APJ1
I 2017 v1.3.pdf

Salman Aslam. 2018. Instagram by the Numbers: Stats, Demographics & Fun
Facts. Diakses pada 23 Mei 2018 pukul 22:50 melalui
https://www.omnicoreagency.com/instagram-statistics/.

Tempo.co. 2017. Bisnis Pernikahan di Indonesia Capai US$7 Miliar per Tahun.
Diakses 23 Mei 2018 pukul 22:54 melalui
https://gaya.tempo.co/read/839343/bisnis-pernikahan-di-indonesia-capai-
us7-miliar-per-tahun

The Wedding Vow. 2017. Top 10 Indonesia Wedding Website You Must Now.
Diakses  pada 24 Mei 2018 pukul 16:57 melalui
http://www.theweddingvowsg.com/top-10-indonesia-wedding-websites-
must-know/

Wike Dita Herlinda. 2016. Suburnya Ladang Bisnis Pernikahan di Indonesia.
Diakses pada 23 MEi 2018 pukul 23.00 melalui
http://lifestyle.bisnis.com/read/20160904/220/580967/suburnya-ladang-bisnis-
pernikahan-di-indonesia



https://web.kominfo.go.id/sites/default/files/Laporan%20Survei%20APJII_2017_v1.3.pdf
https://web.kominfo.go.id/sites/default/files/Laporan%20Survei%20APJII_2017_v1.3.pdf
https://www.omnicoreagency.com/instagram-statistics/
https://www.omnicoreagency.com/instagram-statistics/
https://gaya.tempo.co/read/839343/bisnis-pernikahan-di-indonesia-capai-us7-miliar-per-tahun
https://gaya.tempo.co/read/839343/bisnis-pernikahan-di-indonesia-capai-us7-miliar-per-tahun
http://www.theweddingvowsg.com/top-10-indonesia-wedding-websites-must-know/
http://www.theweddingvowsg.com/top-10-indonesia-wedding-websites-must-know/
http://lifestyle.bisnis.com/read/20160904/220/580967/suburnya-ladang-bisnis-pernikahan-di-indonesia
http://lifestyle.bisnis.com/read/20160904/220/580967/suburnya-ladang-bisnis-pernikahan-di-indonesia

