The Roles of Media Relations To Improve The Positive Image of Universitas Gadjah Mada
RUFAIDA LAILA, Cisya Dewantara Nugraha, S.S., M.A.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

ll
&Y
%Y
UNIVERSITAS
GADJAH MADA

TABLE OF CONTENTS
TITLE ettt ettt st ettt et e she et eb st et sbe e e saeeae e eenee i
APPROVAL SHEET ...ttt ettt ettt et st iii
STATEMENT OF ORIGINALITY ....ooviiiiiiiiiiiieieiciciee ettt st s s s e e e v
IMOTTO e et sttt st e st s et enaene s v
ACKNOWLEDGEMENTS . .....ooiiiiiii et vi
TABLE OF CONTENTS ..ottt e e viil
LIST OF PICTURES ...ttt X
LIST OF FIGURES ..ot Xi
LIST OF TABLES ...t Xil
INTISARLIL. ..ot Xiil
ABSTRACT ...ttt ettt e e e e et e e nenen s Xiv
CHAPTER I: INTRODUCGTION ......oooiiiiiiiiiieise e 1
1.1 Background of StUAY .......coiiiiiiiiiiiee s 1
1.2 Objectives of the Research ..., 2
1.3 The Scope of the Paper ... 2
1.4 Methods of StUAY ..o 2
1.5 PreSentation........cccciiiiiiiiiiieieie e e 3

CHAPTER II: THE HISTORY AND PROFILE OF THE PUBLIC RELATIONS OFFICE

AND PROTOCOL OFUGM. ... e 4
2.1 Historyof The Public Relations Office And Protocol OfUGM............ccccuveenne..e. 8
2.2 Job Description of the Public Relations and Protocol Office........cccccvvveiirinnenne. 9

2.3 Organizational STIUCTUTE .......c.coveveiiieieieeee e 10

2.4 Job Description of the Public Relations and Protocol of UGM .........ccccccevvennne. 11

2.4.1 Head of Public relations and protocol Office of UGM ..........cccoeeviiiennne 11

2.4.2 ProtOCOL SUD-DIVISION ..tvrttieitiiitieeeeeeeeeeeeeeeeeeeeeeeneeeeeennesnneneennnnnnnnnnnnnnnnnnns 11



The Roles of Media Relations To Improve The Positive Image of Universitas Gadjah Mada
RUFAIDA LAILA, Cisya Dewantara Nugraha, S.S., M.A.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA
2.4.3 Information Services SUD-DIVISION ...uuuururueeeiieiiieiieeieieeeeeeeeeeennenees 12
244 NEWS SUD D IVISION ..ttt eeeeeeseeeeeeeeeeeeennnnnnnnnnnnnnnnnnnnnns 12
SN 1V (S 7<) 0 1 1= 4 LS 13
2.6 The Rooms in Public Relations and Protocols Office......cooovvveiiiiiciiiiiiiieeeeeiiinns 14

CHAPTER III: THE ROLES OF MEDIA RELATIONS TO IMPROVETHEPOSITIVE

TR0 00 1P 18
3.2 FOrtaK@ama.....c.ueeeviee ettt ettt et ae e e ae s ste e steaens s ennaeeeneaennns oo 19
3.3 MediaR Elations. ... .ccouuiiiiiiriiiieit ettt et et et sttt 23
3.4 The Roles of Media Relations to Improve the Positive Image of UGM............. 24

3.4.1 Sending Experts at UGM to the Media ...........ccceevees vovviiiinieie e 24

3.4.2 Providing information to the media about the research, technology,

innovation and achievements of UGM ..........ccccooiniiiiiiiiicniniccce e, 25

3.4.3 Maintaining good relations with the media.............cccc. o, 29

3.4.4 Creating a Press Release........occovvieiiiieiiii e 32

3.4.5 Creating Feature......c.coivuieiiiiie ittt et 33

3.4.6 Holding a Press CONTErencCe. .......ocevvveeeiieeiiiieieie e e 34

3.4.7 Handling Crisis OF NEZAtIVE NEWS......ueeeurreererereeeeeeeseesieeeesieeneesseeneesees 35

3.5 ODBSLACLE.....vee ettt et e e e et e s e s eaeaeaeaenna o 37
CHAPTER IV: CONCLUSION . . ...t e e 38
WORKS CITED ...t e e 40
APPENDICES. ... e 41
Appendix 1: List of Informants...............cooiiiiiii 42
Appendix 2: List of Interview QUeStiONS.........c.eviuiiiiriiiiiiiiiaie e vienens 43
Appendix 3: List of Curriculum Vitae.........cccooecvveviiieiiiieie e e e 44

Appendix 4: List of Internship LogbookK...........ccoceiiiiiiiniiiiiii e 46



	TABLE OF CONTENTS 



