
 
 

REFERENCES 

 

Arnold, L. and Egan, M. 2012. Fashion Drawing For Dummies. Hoboken: John 

Wiley & Sons. 

Au, K., Choi, T. and Yu, Y. 2008. Fashion retail forecasting by evolutionary 

neural networks. International Journal of Production Economics, 114(2), 

pp.615-630. 

Beheshti-Kashi, S. (2015). Twitter and Fashion Forecasting: An Exploration of 

Tweets regarding Trend Identification for Fashion Forecasting. 

https://forecasters.org/wp-content/uploads/gravity_forms/7-

621289a708af3e7af65a7cd487aee6eb/2015/08/Beheshti_Kashi_Samaneh_I

SF_2015.pdf, 11 August 2015, accessed 26 October 2017 

Buntoro, G.A., Adji, T.B., Purnamasari, A.E., 2014, Sentiment Analysis Twitter 

dengan Kombinasi Lexicon Based dan Double Propagation, The 6th 

Conference on Information Technology and Electrical Engineering 

(CITEE). 

Chahal, 2016, How willing are customers to buy through social media? 

https://www.marketingweek.com/2016/03/23/social-commerce-how-

willing-are-customers-to-buy-through-social-media/, 23 March 2016, 

accessed 19 October 2017 

Choi, TM., Hui, CL., Liu, N., Ng, SF., Yu, Y., 2014. Fast fashion sales 

forecasting with limited data and time. Decision Support Systems, 59, 

pp.84–92. 

Crossley, S., Kyle, K. and McNamara, D. (2016). Sentiment Analysis and Social 

Cognition Engine (SEANCE): An automatic tool for sentiment, social 

cognition, and social-order analysis. Behavior Research Methods, 49(3), 

pp.803-821. 

Dhanapal, P. and Anita, S. (2017). FASHION FORECASTING. 

http://www.fibre2fashion.com/industry-article/83/fashion-

forecasting?page=1 , 4 November 2006, accessed 13 December 2017. 

MENS FASHION BRAND RECOMMENDATION USING SENTIMENT ANALYSIS
MUHAMMAD REIHAN F, Edi Winarko M.Sc., Ph. D
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/



47 
 

 
!

Dhaniswari, I. 2017. Fashion Trend Forecasting 2017-18 ‘GREY ZONE’, 

BEKRAF (Badan Ekonomi Kreatif Indonesia) 

Duda, R. and Buchanan, B. (1982). Principles of rule-based expert systems. 

Stanford, CA: Computer Science Dept., Stanford University. 

Entwistle, J. and Rocamora, A. (2006). The Field of Fashion Materialized: A 

Study of London Fashion Week. Sociology, 40(4), pp.735-751. 

Ewing, M. (2012). 71% More Likely to Purchase Based on Social Media 

Referrals [Infographic]. 

https://blog.hubspot.com/blog/tabid/6307/bid/30239/71-more-likely-to-

purchase-based-on-social-media-referrals-infographic.aspx, 9 January 2012, 

accessed 26 October 2017. 

Hailong, Z., Wenyan, G. and Bo, J., 2014, September. Machine learning and 

lexicon based methods for sentiment classification: A survey. In Web 

Information System and Application Conference (WISA), 2014 11th (pp. 

262-265). IEEE. 

Hutto, C.J. and Gilbert, E., 2014, May. Vader: A parsimonious rule-based model 

for Sentiment Analysis of social media text. In Eighth international AAAI 

conference on weblogs and social media. 

Idacavage S., Fashion History Lesson: The Evolution of Runway Shows, 

https://fashionista.com/2016/09/fashion-week-history, 19 September 2016, 

accessed 26 October 2017. 

Isaac, M. and Ember, S. (2016). For Election Day Influence, Twitter Ruled Social 

Media. https://www.nytimes.com/2016/11/09/technology/for-election-day-

chatter-twitter-ruled-social-media.html, 9 November 2016, accessed on 26 

October 2017. 

Kim, A. and Ko, E. (2010). Impacts of Luxury Fashion Brand’s Social Media 

Marketing on Customer Relationship and Purchase Intention. Journal of 

Global Fashion Marketing, 1(3), pp.164-171.  

Kurniawati N. R. (2016). PENENTUAN DESTINASI WISATA FAVORIT 

BERBASIS ATURAN DAN ANALISIS SENTIMEN PADA TWEET 

MENS FASHION BRAND RECOMMENDATION USING SENTIMENT ANALYSIS
MUHAMMAD REIHAN F, Edi Winarko M.Sc., Ph. D
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/



48 
 

 
!

BERBAHASA INDONESIA. Thesis. Computer Science Dept., Universitas 

Gadjah Mada, Daerah Istimewa Yogyakarta. 

Liu, B. (2012). Sentiment Analysis and opinion mining. San Rafael, Calif: Morgan 

& Claypool, p.7. 

Manning, C., Raghavan, P. and Schütze, H. (2009). Introduction to information 

retrieval. New York: Cambridge University Press, pp.1,17151-158, 222. 

Olenski S., 2012, Are brands wielding social media than we thought?, 

http://www.forbes.com/sites/marketshare/2012/05/07/are-brands-wielding-

more-influeklol;.nce-in-social-media-than-we-thought, 7 May 2012, 

accessed 19 October 2017 

Pannu, M., James, A. and Bird, R., 2014, May. A Comparison of Information 

Retrieval Models. In Proceedings of the Western Canadian Conference on 

Computing Education (p. 12). ACM. 

Park, J., Ciampaglia, G. and Ferrara, E. (2016). Style in the Age of Instagram: 

Predicting Success within the Fashion Industry using Social Media. 

Proceedings of the 19th ACM Conference on Computer-Supported 

Cooperative Work & Social Computing - CSCW '16. 

Patner J., 2005, Fashion Week FAQ, 

http://www.slate.com/articles/arts/fashion/2005/02/fashion_week_faq.html, 

7 February 2005, accessed 26 October 2017 

Rouse M., 2005, data preprocessing, 

http://searchsqlserver.techtarget.com/definition/data-preprocessing, 21 

Septermber 2005, accessed 31 November 2017 

Sagayam, R., Srinivasan, S. and Roshni, S., 2012. A survey of text mining: 

Retrieval, extraction and indexing techniques. International Journal of 

Computational Engineering Research, 2(5). 

Salman A., 2007, Twitter by the Numbers: Stats, Demographics & Fun Facts, 

https://www.omnicoreagency.com/twitter-statistics/, 12 August 2017, 

accessed 26 October 2017 

SAP, 2016, Europe Fashion Week AW16/AW17, SAP SE. 

MENS FASHION BRAND RECOMMENDATION USING SENTIMENT ANALYSIS
MUHAMMAD REIHAN F, Edi Winarko M.Sc., Ph. D
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/



49 
 

 
!

Schumaker, R., Jarmoszko, A. and Labedz, C. (2016). Predicting wins and spread 

in the Premier League using a Sentiment Analysis of twitter. Decision 

Support Systems, 88, pp.76-84. 

Stenqvist, E. and Lönnö, J., 2017. Predicting Bitcoin price fluctuation with 

Twitter Sentiment Analysis. 

Xia, M. and Wong, W. (2014). A seasonal discrete grey forecasting model for 

fashion retailing. Knowledge-Based Systems, 57, pp.119-126. 

Xia, M., Zhang, Y., Weng, L. and Ye, X. (2012). Fashion retailing forecasting 

based on extreme learning machine with adaptive metrics of inputs. 

Knowledge-Based Systems, 36, pp.253-259. 

  

MENS FASHION BRAND RECOMMENDATION USING SENTIMENT ANALYSIS
MUHAMMAD REIHAN F, Edi Winarko M.Sc., Ph. D
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/


