
57 
 

DAFTAR PUSTAKA 

Alan J. Dubinsky, S. J. Skinner and T. E. Whittler. 1989. Evaluating Sales 

Personnel: An Attribution Theory Perspective. Journal of Personal Selling 

& Sales Management,Vol. IX, pp. 9-21 

Andrew Schwarz and Wynn Chin. 2007. Looking Forward: Toward an 

Understanding of the Nature and Definition of IT Acceptance. Journal of 

The Association for Information System, Vol. 8, Issue 4, Article 6, pp230-

243. 

Bhattacherjee, Anol. 2001. Understanding Information Systems Continuance: An 

Expectation-Confirmation Model. MIS Quarterly,Vol. 25, No. 3  pp. 351-

370 

Bruce, H. 1998. User satisfaction with information seeking on the internet. 

Journal of the American Society for Information Science, Vol. 49 No. 6, 

pp. 541-556 

Cabanillas, F.N., Fernández J.S.  and Leiv, F.M.  2014. The  moderating  effect  of  

experience  in  the  adoption  of  Mobile payment  tools  in  Virtual  Social  

Networks:  The  m-Payment  Acceptance Model  in  Virtual  Social  

Networks  (MPAM-VSN). International  Journal  of  Information  

Management 34 151-166. 

Chia, L., Hsu, K.C., Chang and Chen, M.C.  2012. The impact of website quality 

on customer satisfaction and purchase intention: perceived playfulness and 

perceived flow as mediators.  Inf Syst E-Bus Manage Vol. 10, pp. 549–570  

Cooper, D. R., and Schindler, P., S. 2006. Business Researcch Methods. New 

York, NY: McGraw-Hill 

Csikszentmihalyi, M.I.S. 1988. Optimal Experience: Psychological Studies of 

Flow in Consciousness, Cambridge University Press, U.K. Cambridge.  

Dahlberg, T., Mallat, N., Ondrus, J. and Zmijewska, A.  2008.  Past, present and 

future of Mobile payments research: a literature review. Electronic 

Commerce Research and Applications 7 (2) 165–181. 

Devon S. Johnson, B. H. Clark, and G. Barczak. 2012.  Customer relationship 

management processes: How faithful are business-to-business firms to 

customer profitability?. Industrial Marketing Management Vol. 41, 1094–

1105. 

Fang, Y. et al. 2014. Trust, Satisfaction,And Online Repurchase Intention: The 

Moderating Role Of Perceived Effectiveness Of E-Commerce Institutional 

Mechanisms. MIS Quarterly Vol. 38 No. 2, pp. 407-427 

 

MODIFIKASI MODEL DELONE &amp; MCLEAN DENGAN PENGINDUSIAN TEORI ATRIBUSI DAN
STRUKTURASI ADAPTIF
WULANDARI A, Dr. Sumiyana, M.Si., Ak., CA 
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/



58 
 

 
 

Gerardine DeSanctis and Marshall S. Poole. 1994. Capturing the Complexity in 

Advanced Technology Use: Adaptive Structuration Theory. Organization 

Science Vo1. 5, No. 2. 

Gooi Sai Weng et al. 2017. Mobile Taxi Booking Application Service’s 

Continuance Usage Intention by User. Transportation Research Part D 57  

pp. 207–216 

Hayam Mousaa et al. 2014. Trust management and reputation Systems in mobile 

participatory sensing applications: A survey. Computer Networks Vol. 90, 

49–73.  

Hair, J. F., Black. W. C., Babin. B. J.; and Anderson. R. E. 2010. Multivariate 

Data Analysis, 7th ed. Pearson Prentice Hall, New Jersey. 

Harrold  H. Kelley. 1973.  The  processes  of  causal  attribution. American  

Psychologist,  Vol. 28 No.2, 107–128.  

Harrold H. Kelley and John L. Michela. 1980. Attribution Theory and Research. 

Annual Reviews Psychol, Vol.31 pp. 457-501. 

Hoffman, D.L. and T.P. Novak. 1996. Marketing in hypermedia computer-

mediated environments: conceptual foundations. Journal of Marketing 60 

(3) pp.50–68. 

Hoffman, D.L. and T.P. Novak. 2009. Flow online: lessons learned and future 

prospects. Journal of Interactive Marketing 23 (1) pp.23–34. 

Husein Umar. (2011). Metode Penelitian Untuk Skripsi Dan Tesis Bisnis.  Jakarta:  

PT Raja Grafindo Persada 

Imam Ghozali. 2013. Model Persamaan Struktural Konsep & Analisis dengan 

Program AMOS 21. Semarang: UNDIP Press.   

Ken C. Snead Jr, S. R. Magal and Linda F. Christensen. 2015. Attribution Theory: 

A Theoretical Framework for Understanding Information Systems 

Success. Syst Pract Action Res, Vol.28:273–288 

Koivunen, T. and Tuorila, H. 2015. Consumer trust relations with payment cards 

and banks: an exploratory study. International Journal of Consumer 

Studies 39 (85-93). 

Leila Agha Kasiri, et al. 2017. Integration of standardization and customization: 

Impact on service quality, customer satisfaction, and loyalty. Journal of 

Retailing and Consumer Services Vol.35, pp.91–97 

Lien, C.H.A., Cao, Y. and Zhou, X.  2017. Service quality, satisfaction, stickiness, 

and usage intentions: An exploratory evaluation in the context of WeChat 

services Computers in Human Behavior Vol.68 pp.403-410 

MODIFIKASI MODEL DELONE &amp; MCLEAN DENGAN PENGINDUSIAN TEORI ATRIBUSI DAN
STRUKTURASI ADAPTIF
WULANDARI A, Dr. Sumiyana, M.Si., Ak., CA 
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/



59 
 

 
 

Mayer, R. C., Davis, J. H., and Schoorman, F. D. 1995. “An Integrative Model of 

Organizational Trust,” Academy of Management Review(20:3), pp. 709-

734 

McKnight, H.L. Cummings,   &  N., Chervany.  1998.  Initial  trust  formation  in 

new  organizational  relationships.  The  Academy  of  Management  

Review Vol. 2, No. 3, 473–490. 

McKnight, D.H. and Chervany, N.L. 2002. What Trust Means in E-Commerce 

CustomerRelationships: An Interdisciplinary Conceptual Typology. 

International Journal of Electronic Commerce Vol. 6, No. 2, pp. 35–59. 

McKnight, D.H. et al. 2017. Distinguishing the effects of B2B information 

quality, system quality, and service outcome quality on trust and distrust. 

Journal of Strategic Information Systems Vol. 26, pp.118–141 

Princely Ifinedo. 2017. Examining students' intention to continue using blogs for 

learning: Perspectives from technology acceptance, motivational, and 

social-cognitive frameworks. Computers in Human Behavior Vol. 72, 

pp.189-199 

Selvaraj, C. and Anand, S. 2012. A survey on Security Issues of Reputation 

Management Systems for Peer-to-Peer Networks. Computer Science 

Review Vol. 6  pp.145-160 

Shih. W. Chou and Chun. H. Chiang. 2013. Understanding the formation of 

software-as-a-service (SaaS) satisfaction from the perspective of service 

quality Decision Support Systems Vol.56 pp.148–155 

Vance, A., Cosaque, C.E.D.  and D. W. Straub. 2008. Examining Trust in 

InformationTechnology Artifacts: The Effects of System Quality and 

Culture Journal of Management Information Systems Vol. 24, No. 4, pp. 

73–100. 

Vavilis, S., Petković, M.  and Zannone. N. 2014. A reference model for reputation 

Systems. Decision Support SSystems 61 147–154.  

Wagner J. Ladeira and F. D. Oliver Santini. 2015.  A meta-analysis of satisfaction 

in the banking sector. International Journal of Bank Marketing Vol. 34 No. 

6, 2016 pp. 798-820.  

Weber,  R.  H.,  &  Darbellay,  A.  2010.  Legal  issues  in  mobile  banking.  

Journal  of  Banking Regulation,  11,  129–145. 

William H. Delone  and Ephraim R. McLean. 2003. The DeLone and McLean 

Model of Information SSystems Success: A T en-Y ear Update. Journal  of 

Management  Information  SSystems Vol. 19, No. 4,  pp.  9–30. 

MODIFIKASI MODEL DELONE &amp; MCLEAN DENGAN PENGINDUSIAN TEORI ATRIBUSI DAN
STRUKTURASI ADAPTIF
WULANDARI A, Dr. Sumiyana, M.Si., Ak., CA 
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/



60 
 

 
 

William H. Delone  and Ephraim R. McLean. 2004. Measuring e-Commerce 

Success: Applying the DeLone & McLean Information SSystems Success 

Model. International Journal of Electronic Commerce, Vol. 9, No. 1, pp. 

31–47. 

Wynne W. Chin,  Abhijit Gopal, and  W. David Salisbury. 1997. Advancing the 

Theory of Adaptive Structuration: The Development of a Scale to Measure 

Faithfulness of Appropriation. Information Systems Research,Vol. 8, No. 

4, pp. 342-367.  

Xin Luo, Han Li, Jie Zhang and J.P. Shim d. 2010. Examining multi-dimensional 

trust and multi-faceted risk in initial acceptance of emerging technologies: 

An empirical study of mobile banking services. Decision Support Systems 

Vol. 49, pp.222–234 

Shi, Y., Ling, C.S. and Chen, H. 2013. Leveraging  social  grouping  for  trust  

building  in  foreign  electronic  commerce firms:  An  exploratory  study. 

International  Journal  of  Information  Management Vol. 33 419–  428. 

Yuan Li. 2014. The Impact of Despotition to Privacy, Website Reputation and 

Website Familiarity on Information Privacy Concerns. Decision Support 

Systems 57 (343-354). 

Zhou, T., Li, H.X. and Liu, Y.  2010. The effect of Flow experience on mobile 

SNS users' loyalty. Industrial Management & Data SSystems 110 (5–6) 

930–946 

Zhou, T. 2013. An empirical examination of continuance intention of Mobile 

payment services. Decision Support Systems 54 1085–1091. 

 

MODIFIKASI MODEL DELONE &amp; MCLEAN DENGAN PENGINDUSIAN TEORI ATRIBUSI DAN
STRUKTURASI ADAPTIF
WULANDARI A, Dr. Sumiyana, M.Si., Ak., CA 
Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/


