Maximizing utility sebagai mediator hubungan rasionalitas dengan utilitarian consumption
ZAHRAH NABILAH, Rahmat Hidayat, S.Psi. MSc., Ph.D.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Afwan, S.H. Hubungan nomologis , konvergensi, dan divergensi rasionalitas
instrumental, dengan inteligensi dan trait kepribadian conscientiousness.
Tesis. Fakultas Psikologi Universitas Gadjah Mada. Yogyakarta.

Andani, N.F. (2015). Analisis pengaruh utilitarian shopping value dan hedonic
shopping value terhadap intent to online repurchase dengan peran
perceived value sebagai mediator. Skripsi. Fakultas Ekonomika dan Bisnis
Universitas Diponegoro. Semarang.

Azwar, S. (2012). Penyusunan skala psikologi (2nd ed.). Yogyakarta: Pustaka
Pelajar.

Azwar, S. (2011). Reliabilitas dan Validitas (4th ed). Yogyakarta: Pustaka
Pelajar.

Arisal, I., & Comert, Y. (2016). The effect of hedonic and utilitarian motives on
consumer behavior: A comparison study between turkish and spanish

university students. European Journal of Business and Social Sciences,
5(3), 99-112.

Baron, J. (2008). Thinking and deciding. New York: Cambridge University
Press.

Baron, R. M., & Kenny, D. A. (1986). The moderator-mediator variable
distinction in social psychological research: Conceptual, strategic, and
statistical considerations. Journal of Personality and Social Psychology,
51(6), 1173-1182.

Babin, B. J., Darden, W. R., & Griffin, M. (1994). Work and/or Fun: Measuring
Hedonic and Ultilitarian Shopping Value. The Journal of Consumer
Research, 20(4), 644-656.

Bridges, E., Florsheim, R. (2007). Hedonic and utilitarian shopping goals: The
online expereience. Journal of Business Research, 61, 309- 3014.
doi:10.1016/j.jbusres.2007.06.017

Buyukyilmaz, O., & Basaran, U. (2015). The Effects of Utilitarian and Hedonic

Values on Young Consumers’ Satisfaction and Behavioral Intentions.
Eurasial Journal of Business and Economics, 8(16), 1-18.

71



Maximizing utility sebagai mediator hubungan rasionalitas dengan utilitarian consumption
ZAHRAH NABILAH, Rahmat Hidayat, S.Psi. MSc., Ph.D.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Crowley, A.E., Spangenberg, E.R.,& Hughes, K.R. (1992). Measuring the
hedonic and utilitarian dimensions of attitude toward product categories.
Marketting Letters, 239- 249.

De Bruin, W.B., Parker, A.M., & Fischhoff, B. (2007). Individual differences in
adult decision-making competence. Journal of Personality and Social
Psychology, 92, 938-956.

Dulin, H. (2010). Survival of the fittest: Examining utility maximization and
consumer choice theory in an attempt maximize nonprofit funding. Thesis.
Faculty of Economics University of Puget Sound. United States.

Edwards, W. (1954). The theory of decision making. Psychological Bulletin,
51,380-417.

Farell, D.M. (1993). Utility maximizing intentions and the theory of rational
choice. 21(1). 53-78.

Frederick, S. (2005). Cognitive reflection and decision making. Journal of
Economic Perspectives, 19, 25-42.

Ferrand, A. & Vecchiatini, D. (2002). The effect of service performance and ski
resort image on skiers satisfaction. European Journal of Sport Science,
2(2), 1-17.

Ghozali, I. (2011). Aplikasi analisis multivariate dengan program IBM. SPSS
19 (5th ed). Semarang: Universitas Diponegoro.

Hastjarjo, T.D. (2004). Cognitive psychology: introduction. Jurnal pemikiran
dan Penelitian Psikologi, 2 (2), 153-161.

Hanzaee, K.H., Irani, N. (2011). The effects of variety-seeking buying tendency
and price sensitivity on utilitarian and hedonic value in apparel shopping
satisfaction. International journal of Marketing Studies, 3(3), 89- 103.

Herlindawati, D. (2015). Pengaruh kontrol diri, jenis kelamin, dan pendapatan
terhadap pengelolaan keuangan pribadi mahasiswa pascasarjana
universitas negeri surabaya. Jurnal Ekonomi Pendidikan dan
Kewirausahaan, 3(1), 1-12.



Maximizing utility sebagai mediator hubungan rasionalitas dengan utilitarian consumption
ZAHRAH NABILAH, Rahmat Hidayat, S.Psi. MSc., Ph.D.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Herrnstein, R.J., Loewenstein, G.F., Prelec, D., & Vaughan, W. (1993). Utility
maximization and melioration: internalities in individual choice. Journal
of Behavioral Decision Making, 6, 149- 185.

Hidayat, R. (2016). Rasionalitas: Overview terhadap pemikiran dalam 50 tahun
terakhir. Buletin Psikologi, 24(2), 101-122.

Hidayat, R., & Widhiarso, W. (2017). Manual tes rasionalitas Indonesia.
Naskah tidak terpublikasi: Laporan hibah Multiyear Fakultas Psikologi
Universitas Gadjah Mada.

Jamiszewski, C. (1998). The influence of display characteristics on visual
exploratory search behavior. Journal of Consumer Research, 25(3), 290-
301.

Kahneman, D., & Thaler, H. (2006). Anomalies: Utility maximization and
experienced tility. Journal of Economic Perspectives, 20 (1) 221- 234.

Khan, U., Dhar, R., & Wertenbroch, K. (2004). A behavioral decision theoritic
perspective on hedonic and utilitarian choice.

Kim, J. (2013). The Influence of Hedonic versus Utilitarian Consumption
Goals on the Compromise Effect. Australia & New Zealand Marketing
Academy.

Kim, HW,, Xu, Y., & Gupta, S. (2012). Which is more important in internet
shopping, perceived price or trust?. Electronic Commerce Research and
Applications, 11(3), 241- 252.

Kim, Y.M., Shim, K.Y. (2002). The influence of intent shopping mall
characteristics and user traits on purchase intent. /ris Marketing Review,
15(2), 25-34.

Kahneman, D. (2003). Maps of bounded rationality: Psychology for behavioral
economics. The American Economic Review, 93(5).

Kusumowidagdo, A. (2010). Pengaruh desain atmosfer toko terhadap perilaku
belanja: Studi atas pengaruh gender terhadap respon pengunjung toko.
Jurnal Manajemen Bisnis, 3(1), 17-32.



Maximizing utility sebagai mediator hubungan rasionalitas dengan utilitarian consumption
ZAHRAH NABILAH, Rahmat Hidayat, S.Psi. MSc., Ph.D.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Nenkov, G. Y., Morrin, M., Ward, A., Schwartz, B., & Hulland, J. (2008). A
short from of the maximization scale: Factor structure, reliability and
validity studies. Judgemet and Decision Making, 3(5), 371-388.

Preacher, K.J., & Hayes, A.F. (2004). SPSS and SAS procedures for estimating
indirect effects in simple mediation models. Behavior Research Methods,
Instruments, and Computers, 36, 717-731.

Riadhah, C.A., & Rachmatan, R. (2016). Perbedaan konsumsi hedonis pada
mahasiswa Universitas As Syiah kuala ditinjau dari jenis kelamin dan asal
fakultas. Jurnal Ilmiah Psikologi, 3(2), 179-190.

Sari, S.P. (2014). Faktor utilitarian dan hedonis terhadap loyalitas melalui
kepuasan pelanggan pada hotel ibis. Jurnal llmu dan Riset Manajemen,
3(6), 1-15.

Sarwono, J. (2006). Metode penelitian kuantitatif & kualitatif. Yogyakarta:
Graha Ilmu.

Schiffman, L.G., & Kanuk, L. (2010). Consumer Behavior (10th ed). Pearson
Education.

Schwartz, B. (2004a). The paradox of choice: Why more is less. New York:
Harper Collins.

Schwartz, B. (2004b). The tyranny of choice. Scientific American, 290, 70-76.

Schwartz, B., Ward, A., Monterosso, J., Lubomirsky, S., White, K., & Lehman,
D. R. (2002). Maximizing versus satisficing: Happiness is a matter of
choice. Journal of Personality and Social Psychology, 83, 1178-1197.

Schwartz, B., & Cheek, N.(2016). On the meaning and measurement of
maximization. Judgemenet and Decision Making, 11(2), 126- 146.

Setiadi, N.J. (2003). Perilaku Konsumen: Konsep dan implikasi untuk strategi
dan penelitian pemasaran. Jakarta: Prenada Media.

Shiv, B., & Fedorikhin, A. (1999). Heart and mind in conflict: Interplay of
affect and cognition in consumer decision making. Journal of Consumer
Research, 26, 278-293.



UNIVERSITAS

Maximizing utility sebagai mediator hubungan rasionalitas dengan utilitarian consumption
ZAHRAH NABILAH, Rahmat Hidayat, S.Psi. MSc., Ph.D.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

Simon, H.A. (1955). A behavior model of rational choice. Quarterly Journal of
Economics, 69, 99-118.

Simon, H.A. (1978). Rationality as Process and as Product of Thought. The
American Economic Review. 68(2), 1 — 16.

Simon, H.A. (1982). From Substantive to Procedural Rationality. In H.A.
Simon (editor). Model of Bouded Rationality. Vol. 2. Cambridge: The MIT
Press.

Simon, H.A. (1986). Rationality in Psychology and Economics. Journal of
Bussines, 59(4), 209-224.

Sobel, M.E (1982). Asymptotic confidence intervals for indirect effect in
structural equation models. Sociological Methodology, 13,290- 312.

Solomon, M. R. (2002). Consumer Behavior: Buying, Having, and Being. New
Jersey: Prentice Hall.

Stanovich, K.E. (2010). Decision making and rationality in the modern world.
New York: Oxford University Press.

Stanovich, K.E., & West, R.F. (2014). The assessment of rational thinking: 1Q
# RQ. Teaching of Psychology, 41, 265-271.

Stanovich, K.E., West, R.F., & Toplak, M. E. (2016). The rationality quotient:
Toward a test of rational thinking. London: The MIT Press.

Stenberg, R.J. (1999). Cognitive Psychology (2nd ed.). Texas: Holt, Rinehart
and Winston.

Tanojohardjo, G.A., Kunto, Y.S., & Brahmana, RK.M. (2014). Analisa
hedonic value dan utilitarian value terhadap brand trust dengan brand
satisfaction sebagai variabel intervening pada produk pewarna L’oreal
professionnel. Jurnal Manajemen Pemasaran Petra, 2(1), 1-14.

Tomer, J. (2008). Beyond the rationality of economic man, toward the true
rationality of human man. The journal of Socio-Economics, 37, 1703-
1712.



: % Maximizing utility sebagai mediator hubungan rasionalitas dengan utilitarian consumption
> < ZAHRAH NABILAH, Rahmat Hidayat, S.Psi. MSc., Ph.D.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Voss, K. E., Spangenberg, E. R., & Grohmann, B. (2003). Measuring the
hedonic and utilitarian dimensions of consumer attitude. Journal of
Marketing Research, 40(3), 310-320.

Widhiarso W. (2010). Berkenalan dengan analisis mediasi: Regresi dengan
melibatkan variabel mediator (bagian pertama). Manuskrip tidak
dipublikasikan. Fakultas Psikologi, Universitas Gadjah Mada.

Zikrinawati, K. (2017). Konvergensi dan divergensi rasionalitas epistemik

dengan inteligensi dan maximizer. 7esis. Fakultas Psikologi Universitas
Gadjah Mada, Yogyakarta.

https://www.danielsoper.com/statcalc/calculator.aspx?id=31  diakses pada
tanggal 23 januari 2018.


https://www.danielsoper.com/statcalc/calculator.aspx?id=31

