o)

The Influence of Humor Advertisement in Shaping Customer Purchase Intention on Duolingo )
Reyna Indira Yahya, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.; Yulia Arisnani Widyaningsih, M.B.A., Ph.D.; Rico Sakt

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

=

UNIVERSITAS
GADJAH MADA

REFERENCES

Adzani, R. A. A. K., & Premananto, G. C. (2023). The Influence of Advertising
Creativity, Credibility, Lack of Irritation, Informativeness, And Entertainment
on Consumer Attitudes Towards Brand on Gojek Advertising. Southeast Asian
Business Review, 1(1), 19-32. https://doi.org/10.20473/sabr.v1i1.47396

Ajzen, 1. (1991). The Theory of Planned Behavior. Organizational Behavior and
Human Decision Processes, 50, 179-211.
https://doi.org/10.1016/0749-5978(91)90020-T

Arachchi, D., & Samarasinghe, D. (2023). Influence of corporate social responsibility
and brand attitude on purchase intention. Spanish Journal of Marketing -
ESIC, 27, 389-406. https://doi.org/10.1108/SIME-12-2021-0224

Astuti, W., & Risqiani, R. (2020). Impact of Social Media Influencer Marketing on
the Intention to Buy Online Through Attitude on Advertising and Brands.
https://doi.org/10.2991/aebmr.k.200915.051

Babics, 1., & Jermolajeva, E. (2024). Development of Social Platforms and New
Opportunities in Digital Marketing. Complex Systems Informatics and

Modeling Quarterly, 22-39. https://doi.org/10.7250/csimq.2024-41.02


https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR

o)

The Influence of Humor Advertisement in Shaping Customer Purchase Intention on Duolingo )
Reyna Indira Yahya, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.; Yulia Arisnani Widyaningsih, M.B.A., Ph.D.; Rico Sakt

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Biehal, G., Stephens, D., & Curio, E. (1992). Impact of Ad Attitude on Brand Choice.
Scribd.
https://www.scribd.com/document/897575185/10-1080-00913367-1992-1067
3373

Creswell, J. W. (2014). Research Design: Qualitative, Quantitative, and Mixed
Methods Approaches. SAGE Publications. (Original work published 2014)

Datareportal. (2026). Global Social Media Statistics—DataReportal — Global Digital
Insights. https://datareportal.com/social-media-users

Dedi Rianto Rahadi. (2023). Pengantar Partial Least Squares Structural Equation
Model (PLS-SEM) 2023.

Dore, M. (2020). Intertextuality and failed taboo humour in advertising. The
European Journal of Humour Research, 8, 99-114.
https://doi.org/10.7592/EJHR2020.8.3.Dore

Duolingo on Instagram: “an important message from Duolingo.” (2025, February
11). Instagram. https://www.instagram.com/duolingo/p/DF79IjgxfuE/

Dwinanda, B., Syaripuddin, F. A., Hudaifi, , & Hendriana, E. (2022). Examining the
Extended Advertising Value Model: A Case of TikTok Short Video Ads.
Mediterranean Journal of Social & Behavioral Research, 6(2), 35-44.
https://doi.org/10.30935/mjosbr/11820

Eisend, M. (2021). The influence of humor in advertising: Explaining the effects of
humor in two-sided messages. Psychology & Marketing, 39, 962-973.

https://doi.org/10.1002/mar.21634


https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR

The Influence of Humor Advertisement in Shaping Customer Purchase Intention on Duolingo )
Reyna Indira Yahya, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.; Yulia Arisnani Widyaningsih, M.B.A., Ph.D.; Rico Sakt

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

2

UNIVERSITAS
GADJAH MADA

Goswami, S. (2024). A Study on Impact of Humour in Advertising on Consumer
Purchase Decision: With Special Reference to Guwahati City. IARJSET, 11,
338-348. https://doi.org/10.17148/TARJSET.2024.11647

Hadid, A. Y. B. A., Camacho, M. A. R., Alghzawi, M., & Aloqool, A. (2025).
Exploring the Mediating Role of Consumer Perception in the Relationship
Between Humorous Advertising and Purchase Intention: The Influence on
Brand Awareness. Lex Localis - Journal of Local Self-Government, 23(S6),
158—181. https://doi.org/10.52152/801764

Hair, J., Hult, G. T. M., Ringle, C., & Sarstedt, M. (2022). A Primer on Partial Least
Squares Structural Equation Modeling (PLS-SEM).

Hameed, Dr. 1., Khan, M., & Butt, A. (2019). Perceived Humor and Purchase
Intention:Mediating Role of Attitude towards the Advertisement and Brand.
Lahore Journal of Business, 8, 55-84.
https://doi.org/10.35536/1jb.2019.v8.v2.a3

Ho, C.-I., Liu, Y., & Chen, M.-C. (2022). Antecedents and consequences of
consumers’ attitudes toward live streaming shopping: An application of the
stimulus—organism-response paradigm. Cogent Business & Management,
9(1), 2145673. https://doi.org/10.1080/23311975.2022.2145673

Homer, P. (1990). The Mediating Role of Attitude toward the Ad: Some Additional
Evidence. Journal of Marketing Research, 27, 78.

https://doi.org/10.2307/3172553


https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR

The Influence of Humor Advertisement in Shaping Customer Purchase Intention on Duolingo )
Reyna Indira Yahya, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.; Yulia Arisnani Widyaningsih, M.B.A., Ph.D.; Rico Sakt

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

2

UNIVERSITAS
GADJAH MADA

Jain, G., Rakesh, S., & Chaturvedi, K. (2018). Online Video Advertisements’ Effect
on Purchase Intention: International Journal of E-Business Research, 14,
87—101. https://doi.org/10.4018/IJEBR.2018040106

Junejo, 1. U., Sohu, J. M., Aijjaz, A., Ghumro, T. H., Shaikh, S. H., & Seelro, A. D.
(2022). The Mediating Role of Brand Attitude for Purchase Intention:
Empirical Evidence from Fast Food Industry in Pakistan. ETIKONOMI, 21(1),
103—112. https://doi.org/10.15408/etk.v21i11.22302

Karpinska-Krakowiak, M. (Mags), Eisend, M., Modlinski, A., & Riley, J. (2025).
Explaining variations in the use of humor in advertising across countries: A
meta-analysis.  International Journal of Advertising, 0(0), 1-25.
https://doi.org/10.1080/02650487.2025.2593109

Kim, Y. J., & Han, J. (2014). Why smartphone advertising attracts customers: A
model of Web advertising, flow, and personalization.  Scribd.
https://www.scribd.com/document/718988730/Why-smartphone-advertising-a
ttracts-customers-A-model-of-Web-advertising-flow-and-personalization

Kotler, P., Keller, K. L., & Chernev, A. (2022). Marketing management (Sixteenth
edition, global edition). Pearson.

Kwong, Y., Abu Seman, R. A., & Ali Sabri, N. H. B. (2017). A study on the influence
of creative strategies in online advertising towards consumers’ attitude and
purchase intention. Jurnal Pengajian Media Malaysia, 19, 77-95.

https://doi.org/10.22452/jpmm.vol19n02.5


https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR

The Influence of Humor Advertisement in Shaping Customer Purchase Intention on Duolingo )
Reyna Indira Yahya, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.; Yulia Arisnani Widyaningsih, M.B.A., Ph.D.; Rico Sakt

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

2

UNIVERSITAS
GADJAH MADA

Lutz, R. J. (1985). Psychological Processes and Advertising Effects. Lawrence
Erlbaum Associates.

MacKenzie, S., & Lutz, R. (1989). An Empirical Examination of the Structural
Antecedents of Attitude Toward the Ad in an Advertising Pretesting Context.
The Journal of Marketing, 53, 48—65. https://doi.org/10.2307/1251413

MacKenzie, S., Lutz, R., & Belch, G. (1986). The Role of Attitude toward the Ad as a
Mediator of Advertising Effectiveness: A Test of Competing Explanations.
Journal of Marketing Research, 23, 130-143.
https://doi.org/10.1177/002224378602300205

Mamun, A., Naznen Dipu, F., Yang, Q., & Ali, M. H. (2023). Modelling the
significance of celebrity endorsement and consumer interest on attitude,
purchase intention, and willingness to pay a premium price for green skincare
products. Heliyon, 9, Pre-Print. https://doi.org/10.1016/j.heliyon.2023.e16765

Manandhar, S. (2018). The Impact of Humorous Advertisement on Consumer
Purchase Intention (Nepal). https://doi.org/10.13140/RG.2.2.29076.04486

Martin, R. A. (2007). The Psychology of Humor: An Integrative Approach. Elsevier
Science.

Mehrabian, A., & Russell, J. A. (James A. (with MIT Press). (1974). An approach to
environmental psychology. Cambridge, M.LT. Press.

http://archive.org/details/approachtoenviro0Oalbe


https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR

The Influence of Humor Advertisement in Shaping Customer Purchase Intention on Duolingo

2

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Morwitz, V. (2014). Consumers’ Purchase Intentions and their Behavior. Foundations
and Trends® in Marketing, 7(3), 181-230.
https://doi.org/10.1561/1700000036

Muller, S., Hoffmann, S., Schwarz, U., & Gelbrich, K. (2011). The Effectiveness of
Humor in Advertising Cross-cultural Study in Germany and Russia. In
Journal Of Euromarketing (pp. 73—88).

Mussa, M., & Ibrahim, M. (2021). Studying the Relationship between Humorous
Advertising and Consumer Purchasing Decision. “A Mediation Analysis of
Brand Awareness.” 620591 57 o3l 5 oLa@ dudall sl
https://doi.org/10.21608/jsec.2021.158114

Nangare, K. (2026, January 22). Duolingo in 2025: Breaks Record Numbers, but
Users and Wall Street Remain Unimpressed. The Report by Class Central.
https://www.classcentral.com/report/duolingo-2025/

Nguyen, K. D., Nguyen, A. N., & Tran, K. T. (2016). The impact of perceived humor
in advertisements to consumer’s attitude and purchase intention. In In
Proceedings of the NIDA International Business Conference 2016:
Sustainability in Business (pp. 176—189). NIDA International Business
Conference 2016 — Sustainability in Business.

Prajogo, W., & Purwanto, E. (2020). The influence of advertising appeals on viral
advertising, brand awareness, and purchase intention: The moderator role of
hedonic personality. JEMA: Jurnal limiah Bidang Akuntansi Dan Manajemen,

17, 19. https://doi.org/10.31106/jema.v17i1.5298

Reyna Indira Yahya, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.; Yulia Arisnani Widyaningsih, M.B.A., Ph.D.; Rico Sakt


https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR

The Influence of Humor Advertisement in Shaping Customer Purchase Intention on Duolingo )
Reyna Indira Yahya, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.; Yulia Arisnani Widyaningsih, M.B.A., Ph.D.; Rico Sakt

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

2

UNIVERSITAS
GADJAH MADA

Primanto, A., & Dharmmesta, B. (2019). What Happens After They Laugh: How
Humorous Advertisements Have an Effect on Consumers’ Attitudes, Word of
Mouth Intentions, and Purchase Intentions, With the Need for Humor Playing
a Moderating Role. Journal of Indonesian Economy and Business, 34, 117.
https://doi.org/10.22146/jieb.23036

Rachman, A., Yochanan, E., Samanlangi, A., & Purnomo, H. (2024). Metode
Penelitian Kuantitatif, Kualitatif, dan R&D.

Ramadhana, C., & Hussein, A. (2024). The effect of perceived advertising values on
purchase intention with attitudes towards Instagram advertising as mediating
variable: Study on Generation Z on the Malang City. International Journal of
Research in Business and Social Science (2147- 4478), 13, 42-53.
https://doi.org/10.20525/ijrbs.v1317.3886

Sathiyaneela, S. P. (2022). Impact of Humor Advertising Appeals on Consumer
Purchase Intention in Vaniyambadi Town. ComkFin Research, 10, 96—102.
https://doi.org/10.34293/commerce.v10iS1-Oct.6169

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill-building
approach. John Wiley & Sons Ltd.

Setijanto, A., Hamsal, M., Furinto, A., & Rahim, R. (2023). Disclosing the Impact of
Millennial Attitude Toward Instagram Advertising on Their Attitude Toward
Brand and Purchase Intention in Pandemic COVID-19. E3S Web of

Conferences, 388. https://doi.org/10.1051/e3sconf/202338803029


https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR

The Influence of Humor Advertisement in Shaping Customer Purchase Intention on Duolingo )
Reyna Indira Yahya, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.; Yulia Arisnani Widyaningsih, M.B.A., Ph.D.; Rico Sakt

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

2

UNIVERSITAS
GADJAH MADA

similarweb. (2026, September). Duolingo.com Traffic Analytics, Ranking & Audience
[August 2026] [Similarweb]. Similarweb.
https://www.similarweb.com/website/duolingo.com/

Wahid, N. A., & Ahmed, M. (2011). The Effect of Attitude toward Advertisement on
Yemeni Female Consumers’ Attitude toward Brand and Purchase Intention.
https://www.academia.edu/6454384/The Effect of Attitude toward Advertis
ement on_Yemeni Female Consumers Attitude toward Brand and Purcha
se Intention

Weinberger, M. G., & Gulas, C. S. (2019). The emergence of a half-century of
research on humour in advertising: What have we learned? What do we still
need to learn? International Journal of Advertising.
https://doi.org/https://doi.org/10.1080/02650487.2019.159883 1

Woodworth, R. S. (1918). Dynamic Psychology. New York, NY: Columbia University
Press.

Yuniartha, L. (2023, October 12). Pengguna Aktif Duolingo di Indonesia Tumbuh 6
Kali Lipat dalam 3 Tahun Terakhir. kontan.co.id.
https://industri.kontan.co.id/news/pengguna-aktif-duolingo-di-indonesia-tumb
uh-6-kali-lipat-dalam-3-tahun-terakhir- 1

Zaki, H. O., Kamarulzaman, Y., & Mohtar, M. (2020). Does the Need for Cognition,
Need for Affect, and Perceived Humour Influence Consumers’ Attitudes
Towards the Advertised Brands? International Journal of Management

Studies, 26. https://doi.org/10.32890/1jms.26.2.2019.10517


https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR
https://www.zotero.org/google-docs/?Y8rScR

	REFERENCES 

