Perlé:eived Value dan Niat Berkelanjutan Konsumen untuk Multihoming pada Layanan Pesan-Antar
Makanan
Daring di Indonesia: Pendekatan Value-Based Adoption Model
Nabila Putri Salsabila, Dr. Ina Melati, S.E., M.M.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

REFERENCES

Amstrong, A., M. (2006). Competition in Two-Sided markets. The RAND Journal
of Economics, 668—691. http://www.jstor.org/stable/25046266

Bakos, Y., & Halaburda, H. (2020). Platform Competition with Multihoming on
Both Sides: Subsidize or Not? Management Science, 66(12), 5599-5607.
https://doi.org/10.1287/mnsc.2020.3636

Banerjee, A., & Chaudhury, S. (2010). Statistics without tears: Populations and
samples. Industrial Psychiatry Journal, 19(1), 60.
https://doi.org/10.4103/0972-6748.77642

Barua, A., & Mukherjee, R. (2021). Multi-Homing revisited: level of adoption and
competitive strategies. MIS Quarterly, 45(2), 897-924.
https://doi.org/10.25300/misq/2021/15416

Bhattacherjee, A. (2001). Understanding Information Systems Continuance: An
Expectation-Confirmation model. MIS Quarterly, 25(3), 351-370.
https://doi.org/10.2307/3250921

Bian, D., Xiao, Y., Song, K., Dong, M., Li, L., Millar, R., Shi, C., & Li, G. (2023).
Determinants influencing the adoption of internet health care technology
among Chinese health care professionals: Extension of the Value-Based
Adoption Model with Burnout Theory. Journal of Medical Internet
Research, 25, €37671. https://doi.org/10.2196/37671

Burnham, T. A., Frels, J. K., & Mahajan, V. (2003). Consumer switching costs: A
typology, antecedents, and consequences. Journal of the Academy of
Marketing Science, 31(2), 109-126.
https://doi.org/10.1177/0092070302250897

Chakraborty, D. (2025). Exploring the drivers of continuance and
recommendation intentions in online food delivery services: a technology
continuance theory perspective. British Food Journal, 128(1), 407-425.
https://doi.org/10.1108/bfj-06-2025-0826

Chang, I., Shiau, W., Lin, C., & Shih, D. (2023). Consumer Intentions to Switch
On-Demand Food Delivery Platforms: A  Perspective from
Push-Pull-Mooring Theory. Journal of Theoretical and Applied Electronic
Commerce Research, 18(4), 2217-2232.
https://doi.org/10.3390/jtaer18040111


https://doi.org/10.2307/3250921

Perlé:eived Value dan Niat Berkelanjutan Konsumen untuk Multihoming pada Layanan Pesan-Antar
Makanan
Daring di Indonesia: Pendekatan Value-Based Adoption Model
Nabila Putri Salsabila, Dr. Ina Melati, S.E., M.M.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

Chimphimon, S., Chunjan, K., Soonsan, N., Kattiyapornpong, U., & Thongmun,
S. (2025). Customers’ perceived value influenced their decision to utilize
mobile food delivery applications in Thailand. Journal of Hospitality and
Tourism Insights, 8(9), 3240-3260.
https://doi.org/10.1108/jhti-08-2024-0829

Chitla, S., Cohen, M. C., Jagabathula, S., & Mitrofanov, D. (2023). Customers’
Multihoming Behavior in Ride-Hailing: Empirical Evidence from Uber
and Lyft. SSRN Electronic Journal. https://doi.org/10.2139/ssrn.4591826

Cho, M., Bonn, M. A., & Li, J. (2018). Differences in perceptions about food
delivery apps between single-person and multi-person households.
International Journal of Hospitality Management, 77, 108-116.
https://doi.org/10.1016/5.1jhm.2018.06.019

Chung, N., & Koo, C. (2014). The use of social media in travel information
search. Telematics and Informatics, 32(2), 215-229.
https://doi.org/10.1016/j.tele.2014.08.005

Damanik, M. K. (2022). The effect of impulsive buying and perceived value on
repurchase intention: the mediating role of customer loyalty program and
moderating role of satisfying customer experience. Journal of Economics
Finance and Management Studies, 05(12).
https://doi.org/10.47191/jetms/v5-i112-51

Effendi, A. A., Hui, G. K., Kahar, I. a. B. C., Sukeri, I. H. B. M., Ming, I. L. X.,
Xuan, J. W. J., Vartharaju, J. A.,, N, G. J. N, Ali, A. J., & Kee, D. M. H.
(2025). The impact of delivery, menu variety, pricing, promotion, and food
quality on customer satisfaction: mediated by perceived value.
International Journal of Accounting & Finance in Asia Pasific, 8(1), 1-17.
https://doi.org/10.32535/ijafap.v8i1.3834

Guo, X., Haupt, A., Wang, H., Qadri, R., & Zhao, J. (2023). Understanding
multi-homing and switching by platform drivers. Transportation Research
Part C Emerging Technologies, 154, 104233.
https://doi.org/10.1016/j.trc.2023.104233

Ha, M., Vo, V., & Nguyen, V. (2025). Effects of technology adaptation and
perceived value on continuance intention in M-commerce of Gen Z:

Innovativeness as a moderator. SAGE Open, 15(1).
https://doi.org/10.1177/21582440251328098



Perlé:eived Value dan Niat Berkelanjutan Konsumen untuk Multihoming pada Layanan Pesan-Antar
Makanan

Daring di Indonesia: Pendekatan Value-Based Adoption Model

Nabila Putri Salsabila, Dr. Ina Melati, S.E., M.M.

UNIVERSITAS . ) . . . . ) )
GADJAH MADA Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S.
(2021). Partial Least Squares Structural Equation Modeling (PLS-SEM)

using R. In Classroom companion: business.
https://doi.org/10.1007/978-3-030-80519-7

Harun, H., Ahmad, N., & Sivapathy, A. (2025). The effects of online lifestyle on
continuance intention in online food delivery services as mediated by
perceived value. PaperAsia, 41(1b), 245-254.
https://doi.org/10.59953/paperasia.v41i1b.343

Islamy, Y. F., & Arifa, N. (2025). Click, trust, and eat: Understanding how value
shapes purchase intentions in food delivery apps. Manajemen Bisnis,
15(2), 110-120. https://doi.org/10.22219/mb.v15i2.42044

Jakpat Insight. (2025, April 11). Consumer behavior in online food delivery.
https://insight.jakpat.net/consumer-behavior-in-online-food-delivery/

Jamaludin, R. M., Risasono, F. D., Hisyam, J. M., & Rahayu, F. (2025).
Consequences of convenience, trustworthiness and price to customer
perceived value. Golden Ratio of Data in Summary, 5(2), 245-252.
https://doi.org/10.52970/grdis.v5i2.911

Jeong, D., & Lee, S. W. (2025). Unsubscribing from Over-the-Top: How
subscription fatigue and mental coupling affect Multi-Homing users.
SAGE Open, 15(4). https://doi.org/10.1177/21582440251397865

Jia, X., Pang, Y., Huang, B., & Hou, F. (2023). Understanding consumers’
continuance intention to watch streams: A value-based continuance
intention  model.  Frontiers in  Psychology, 14, 1073301.
https://doi.org/10.3389/fpsyg.2023.1073301

Jopson, E., Manenti, F., Mariuzzo, F., Salas, S., & Zhang, J. (Eds.). (2025).
Correlates of multithoming in multisided online food delivery platforms.
The Centre for Competition Policy: University of FEast Anglia.
https://competitionpolicy.ac.uk/publications/correlates-of-multihoming-in-
multisided-online-food-delivery-platforms/

Kim, H., Chan, H. C., & Gupta, S. (2007). Value-based Adoption of Mobile
Internet: An empirical investigation. Decision Support Systems, 43(1),
111-126. https://doi.org/10.1016/j.dss.2005.05.009

Kim, S. H., Bae, J. H.,, & Jeon, H. M. (2019). Continuous Intention on
Accommodation  Apps: Integrated Value-Based Adoption and



Perlé:eived Value dan Niat Berkelanjutan Konsumen untuk Multihoming pada Layanan Pesan-Antar
Makanan
Daring di Indonesia: Pendekatan Value-Based Adoption Model
Nabila Putri Salsabila, Dr. Ina Melati, S.E., M.M.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

Expectation—Confirmation Model Analysis. Sustainability, 11(6), 1578.
https://doi.org/10.3390/sul1061578

Kock, N. (2015). Common method bias in PLS-SEM. International Journal of
e-Collaboration, 11(4), 1-10. https://doi.org/10.4018/ijec.2015100101

Koo, C., Chung, N., & Ham, J. (2017). Assessing the user resistance to
recommender systems in exhibition. Sustainability, 9(11), 2041.
https://doi.org/10.3390/su9112041

Kurniawan, A. C., Rachmawati, N. L., Ayu, M. M., Ong, A. K. S., & Redi, A. a.
N. P. (2023). Determinants of satisfaction and continuance intention
towards online food delivery service users in Indonesia post the
COVID-19 pandemic. Heliyon, 10(1), €23298.
https://doi.org/10.1016/j.heliyon.2023.e23298

Liang, C., Lou, B.,, & Qu, M. (2024, December). COVID-19 and platform
switching of multihoming workers in the gig economy.
https://aisel.aisnet.org/icis2024/sharing_econ/sharing_econ/9/?utm_source
=aisel.aisnet.org%2Ficis2024%?2Fsharing _econ%2Fsharing econ%2F9&u
tm_medium=PDF&utm_campaign=PDFCoverPages

Lin, T., Wu, S., Hsu, J. S., & Chou, Y. (2012). The integration of value-based
adoption and expectation—confirmation models: An example of IPTV
continuance intention. Decision Support Systems, 54(1), 63-75.
https://doi.org/10.1016/j.dss.2012.04.004

Ma, B., Wong, Y. D., Teo, C., & Sun, S. (2024). Quantifying consumers’
cost-value trade-offs on on-demand food delivery services: Value-of-time
framework and partitioned pricing. Journal of Retailing and Consumer
Services, 81, 104027. https://doi.org/10.1016/j.jretconser.2024.104027

Meade, A. W.,, & Craig, S. B. (2012). Identifying careless responses in survey
data. Psychological Methods, 17(3), 437-455.
https://doi.org/10.1037/a0028085

Momentum Works. (2025, February 18). ShopeeFood overtakes Gojek in food
delivery. The Low Down by Momentum Works.
https://thelowdown.momentum.asia/shopeefood-overtakes-gojek-in-food-d
elivery/

Momentum Works. (2026). Food delivery platforms in Southeast Asia 6.0. In
Momentum Works.


https://thelowdown.momentum.asia/shopeefood-overtakes-gojek-in-food-delivery/
https://thelowdown.momentum.asia/shopeefood-overtakes-gojek-in-food-delivery/

Perlé:eived Value dan Niat Berkelanjutan Konsumen untuk Multihoming pada Layanan Pesan-Antar
Makanan
Daring di Indonesia: Pendekatan Value-Based Adoption Model
Nabila Putri Salsabila, Dr. Ina Melati, S.E., M.M.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

https://momentum.asia/insights/detail/food-delivery-platforms-in-southeast
-asia-6

Nivornusit, R., Kraiwanit, T., & Limna, P. (2024). Food delivery competition in
the digital economy: Price war strategy in a developing country. Digital
Business, 4(1), 100076. https://doi.org/10.1016/j.digbus.2024.100076

Pillai, S. G., Kim, W. G., Haldorai, K., & Kim, H. (2022). Online food delivery
services and consumers’ purchase intention: Integration of theory of
planned behavior, theory of perceived risk, and the elaboration likelihood
model. International Journal of Hospitality Management, 105, 103275.
https://doi.org/10.1016/j.ijhm.2022.103275

Prasetyo, Y. T., Tanto, H., Mariyanto, M., Hanjaya, C., Young, M. N., Persada, S.
F., Miraja, B. A., & Redi, A. a. N. P. (2021). Factors Affecting Customer
Satisfaction and Loyalty in Online Food Delivery Service during the
COVID-19 Pandemic: Its Relation with Open Innovation. Journal of Open
Innovation  Technology ~ Market and  Complexity, 7(1), 76.
https://doi.org/10.3390/joitmc7010076

Putri, S., & Maskur, A. (2026). Examining the role of customer experience and
perceived value in driving repurchase intention. Golden Ratio of Mapping
Idea and Literature Format, 6(2), 1542-1558.
https://doi.org/10.52970/grmilf.v6i2.2062

Rachbini, W., Evi, T., Wulandjani, H., Suyanto, & Rahmawati, E. (2024). Online
meal delivery in Indonesia: Factors impacting consumer persuasion.
Jurnal Manajemen, 28(1), 131-153.
https://doi.org/10.24912/jm.v28i1.1771

Rochet, J., & Tirole, J. (2003). Platform competition in Two-Sided markets.
Journal of the European Economic Association, 1(4), 990-1029.
https://doi.org/10.1162/154247603322493212

Sae-Tae, K., & Wang, Q. (2024). Satisfied but no payment: The impact of
perceived value on continuance intention and purchase intention in music

streaming services. Telematics and Informatics Reports, 16, 100179.
https://doi.org/10.1016/j.teler.2024.100179

Safira, M., & Chikaraishi, M. (2022). The impact of online food delivery service
on eating-out behavior: a case of Multi-Service Transport Platforms
(MSTPs) in  Indonesia.  Tramsportation,  50(6),  2253-2271.
https://doi.org/10.1007/s11116-022-10307-7



Perlé:eived Value dan Niat Berkelanjutan Konsumen untuk Multihoming pada Layanan Pesan-Antar
Makanan
Daring di Indonesia: Pendekatan Value-Based Adoption Model
Nabila Putri Salsabila, Dr. Ina Melati, S.E., M.M.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A
Skill-Building Approach. 7th Edition, Wiley & Sons, West Sussex.
Scientific Research.
https://www.scirp.org/reference/referencespapers?referenceid=2371540

Shah, A. M., Qayyum, A., & Lee, K. (2022). Customers’ dining choice using meal
ordering apps: insights from China and Indonesia. Asia Pacific Journal of
Marketing and Logistics, 35(6), 1443-1473.
https://doi.org/10.1108/apjml-11-2021-0828

Singh, N., Kumar, N., & Kapoor, S. (2022). Consumer multihoming
predisposition on food platforms: Does gender matter? Journal of
Retailing and Consumer Services, 67, 103029.
https://doi.org/10.1016/j.jretconser.2022.103029

Snapcart. (2021, December 15). GrabFood the most-used food delivery platform
amongst consumers and merchants in Indonesia: Study. Snapcart.
https://snapcart.global/article-grabfood-the-most-used-food-delivery-platfo
rm-amongst-consumers-and-merchants-in-indonesia-study/

Syahputri, L., & Gultom, P. (2026). Analysis of Competitive Strategies for Food
Delivery Services using Game Theory With 3 Players (ShopeeFood,
GoFood, and GrabFood). Proximal Jurnal Penelitian Matematika Dan
Pendidikan Matematika, 9(1), 168-176.
https://doi.org/10.30605/proximal.v9i1.7809

Teh, T., Liu, C., Wright, J., & Zhou, J. (2023). Multihoming and oligopolistic
platform competition. American Economic Journal Microeconomics,
15(4), 68—113. https://doi.org/10.1257/mic.20210324

Tenggara Strategics. (2022). Survei Persepsi & Perilaku Konsumsi Online Food
Delivery (OFD) di Indonesia. In
https://asset.tenggara.id/assets/source/file-research/OFD/Tenggara_Strate
gics_- 2022 OFD _Research - Presentation.pdyf.

Teo, S. C., Liew, T. W., & Lim, H. Y. (2024). Factors influencing consumers’
continuance purchase intention of local food via online food delivery

services: the moderating role of gender. Cogent Business & Management,
11(1). https://doi.org/10.1080/23311975.2024.2316919

Valderrama, D. X., & Cameron, B. G. (2023). Customer loyalty in two sided
markets: Rider multihoming in the United States rideshare market.



Perlé:eived Value dan Niat Berkelanjutan Konsumen untuk Multihoming pada Layanan Pesan-Antar
Makanan
Daring di Indonesia: Pendekatan Value-Based Adoption Model
Nabila Putri Salsabila, Dr. Ina Melati, S.E., M.M.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

Research in Transportation Business & Management, 47, 100950.
https://doi.org/10.1016/j.rtbm.2023.100950

Wagiu, F. V., Ronald, & Amelia. (2024). Analisis Faktor Convenience, Design,
Trustworthiness, Price dan Various Food Choices Terhadap Intention To
Continously Use Melalui Perceived Value dan Attitude Towards Food
Delivery Apps pada Pelanggan Gofood di Manado. El-Mal Jurnal Kajian
Ekonomi & Bisnis Islam, 5(8). https://doi.org/10.47467/elmal.v5i8.2510

Wang, Y., Qiu, X., Yin, J., Wang, L., & Cong, R. (2024). Drivers and Obstacles of
Consumers’ Continuous Participation Intention in Online Pre-Sales: Social
Exchange Theory Perspective. Behavioral Sciences, 14(11), 1094.
https://doi.org/10.3390/bs14111094

Xu, H., Wang, J., Tai, Z., & Lin, H. (2021). Empirical study on the factors
affecting user switching behavior of online learning platform based on
Push-Pull-Mooring Theory. Sustainability, 13(13), 7087.
https://doi.org/10.3390/sul3137087

Yuen, K. F., Ng, W. H., & Wang, X. (2022). Switching intention in the online
crowdsourced delivery environment: The influence of a platform’s
technological characteristics and relational bonding strategies. Technology
in Society, 72, 102167. https://doi.org/10.1016/j.techsoc.2022.102167

Zhan, W., Jiang, M., Wang, X., Huo, D., & Jiang, H. (2023). The platform
competition with multthoming on both sides in the omnichannel — —fee or
subsidy? Kybernetes, 53(3), 1039-1060.
https://doi.org/10.1108/k-06-2022-0869

Zhang, J. (2026). Research on the phased mechanism of users’ multi-homing:
taking price wars on food delivery platforms as an example. Journal of
Innovation and Development, 14(2), 105-111.
https://doi.org/10.54097/gf9thb98

Zhou, J., Sakiyama, R., Ye, M., & Dahana, W. D. (2025). Impact of online food
delivery usage on switching costs, variety seeking and marketing
exposure. British Food Journal. https://doi.org/10.1108/bfj-03-2024-0287



	REFERENCES 

