
​DAFTAR PUSTAKA​

​Artificial​​Intelligence​​in​​E-commerce​​Market​​Size,​​Report​​by​​2035​​.​​(2026,​​Januari​
​8.).​ ​Diambil​ ​31​ ​Mei​ ​2026,​ ​dari​
​https://www.precedenceresearch.com/artificial-intelligence-in-e-commerce​
​-market​

​Asosiasi​​Penyelenggara​​Jasa​​Internet​​Indonesia.​​(2024,​​February​​7).​​APJII​​jumlah​
​pengguna​ ​internet​ ​Indonesia​ ​tembus​ ​221​ ​juta​ ​orang​​.​ ​APJII.​
​https://apjii.or.id/berita/d/apjii-jumlah-pengguna-internet-indonesia-tembus​
​-221-juta-orang​

​Bunea,​ ​O.-I.,​ ​Corboș,​ ​R.-A.,​​Mișu,​​S.​​I.,​​Triculescu,​​M.,​​&​​Trifu,​​A.​​(2024).​​The​
​Next-Generation​ ​Shopper:​ ​A​ ​Study​ ​of​ ​Generation-Z​​Perceptions​​of​​AI​​in​
​Online​ ​Shopping.​ ​Journal​ ​of​ ​Theoretical​ ​and​ ​Applied​ ​Electronic​
​Commerce​ ​Research​​,​ ​19​​(4),​ ​2605–2629.​
​https://doi.org/10.3390/jtaer19040125​

​Creswell,​ ​J.​ ​W.​ ​(2014).​ ​Research​ ​Design:​ ​Qualitative,​ ​Quantitative,​ ​and​ ​Mixed​
​Methods Approaches​​. SAGE.​

​Davis,​ ​F.​ ​D.,​ ​Bagozzi,​ ​R.​ ​P.,​ ​&​ ​Warshaw,​ ​P.​ ​R.​ ​(1989).​ ​User​ ​Acceptance​ ​of​
​Computer​ ​Technology:​ ​A​ ​Comparison​ ​of​ ​Two​ ​Theoretical​ ​Models.​
​Management Science​​,​​35​​(8), 982–1003.​

​Digital​ ​2026:​ ​Indonesia​​.​ ​(2025,​ ​November​ ​5).​ ​DataReportal​ ​–​ ​Global​ ​Digital​
​Insights.​​https://datareportal.com/reports/digital-2026-indonesia​

​Dimock,​​M.​​(2019,​​Januari​​17).​​Defining​​generations:​​Where​​Millennials​​end​​and​
​Generation​ ​Z​ ​begins.​ ​Pew​ ​Research​ ​Center​​.​
​https://www.pewresearch.org/short-reads/2019/01/17/where-millennials-en​
​d-and-generation-z-begins/​

​Dini​ ​Febriani.​ ​(2025).​ ​A​ ​The​ ​Influence​​of​​TikTok’s​​Recommendation​​Algorithm​
​(the​ ​‘FYP​ ​Destiny’​ ​Effect)​ ​and​ ​TikTok​ ​Live​ ​Chat​​on​​Purchase​​Decisions​
​with​ ​Perceived​ ​Personalization​​as​​an​​Intervening​​Variable:​​Understanding​
​Consumer​ ​Behavior​ ​in​ ​the​ ​Era​ ​of​ ​Algorithmic​ ​Personalization.​ ​JAMI:​
​Jurnal​ ​Ahli​ ​Muda​ ​Indonesia​​,​ ​6​​(2),​ ​95–108.​
​https://doi.org/10.46510/jami.v6i2.388​

​Gefen,​ ​D.,​ ​Karahanna,​ ​E.,​ ​&​ ​Straub,​ ​D.​ ​W.​ ​(2003).​ ​Trust​ ​and​ ​TAM​ ​in​ ​Online​
​Shopping:​ ​An​ ​Integrated​ ​Model1.​ ​MIS​ ​Quarterly​​,​ ​27​​(1),​ ​51–90.​
​https://doi.org/10.2307/30036519​

​GoodStats.​ ​(2025,​ ​Mei​ ​13).​ ​Indonesia​ ​Digital​ ​Report​ ​2025:​ ​Social​ ​Media​ ​Use​​.​
​GoodStats.​ ​Diambil​ ​31​ ​Mei​ ​2026,​ ​dari​
​https://goodstats.id/publication/indonesia-digital-report-2025-social-media​
​-use-9yFMD​

​84​

Pengaruh Rekomendasi Produk Berbasis AI pada Niat Beli Spontan Pengguna Tiktok Generasi Z di
Indonesia
M. Rofiqul Mustofa Putra Deki, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.precedenceresearch.com/artificial-intelligence-in-e-commerce-market
https://www.precedenceresearch.com/artificial-intelligence-in-e-commerce-market
https://apjii.or.id/berita/d/apjii-jumlah-pengguna-internet-indonesia-tembus-221-juta-orang
https://apjii.or.id/berita/d/apjii-jumlah-pengguna-internet-indonesia-tembus-221-juta-orang
https://apjii.or.id/berita/d/apjii-jumlah-pengguna-internet-indonesia-tembus-221-juta-orang
https://doi.org/10.3390/jtaer19040125
https://datareportal.com/reports/digital-2026-indonesia
https://doi.org/10.46510/jami.v6i2.388
https://doi.org/10.2307/30036519
https://goodstats.id/publication/indonesia-digital-report-2025-social-media-use-9yFMD
https://goodstats.id/publication/indonesia-digital-report-2025-social-media-use-9yFMD


​Grabowska,​ ​J.,​ ​Jaciow,​​M.,​​Strzelecki,​​A.,​​Department​​of​​Informatics,​​University​
​of​ ​Economics​ ​in​ ​Katowice,​ ​Katowice,​ ​Poland,​ ​Department​ ​of​ ​Digital​
​Economy​ ​Research,​ ​University​ ​of​ ​Economics​ ​in​ ​Katowice,​ ​Katowice,​
​Poland,​ ​&​ ​Department​ ​of​ ​Informatics,​ ​University​ ​of​ ​Economics​ ​in​
​Katowice,​​Katowice,​​Poland.​​(2025).​​The​​impact​​of​​TikTok​​on​​consumers’​
​purchase​​intentions.​​Journal​​of​​Economics​​and​​Management​​,​​47​​,​​385–412.​
​https://doi.org/10.22367/jem.2025.47.15​

​Grange,​ ​C.,​ ​&​ ​Benbasat,​ ​I.​ ​(2010).​ ​Online​ ​Social​ ​Shopping:​ ​The​ ​Functions​ ​and​
​Symbols​ ​of​ ​Design​ ​Artifacts.​ ​Rd​ ​Hawaii​ ​International​ ​Conference​ ​on​
​System Sciences​​.​​https://doi.org/10.1109/HICSS.2010.293​​.​

​Hair,​ ​J.​ ​F.,​ ​Ringle,​ ​C.​ ​M.,​ ​&​ ​Sarstedt,​ ​M.​ ​(2011).​ ​PLS-SEM:​ ​Indeed​ ​a​ ​Silver​
​Bullet.​ ​Journal​ ​of​ ​Marketing​ ​Theory​ ​and​ ​Practice​​,​ ​19​​(2),​ ​139–152.​
​https://doi.org/10.2753/MTP1069-6679190202​

​Harrison​ ​McKnight,​ ​D.,​ ​Choudhury,​ ​V.,​ ​&​ ​Kacmar,​ ​C.​ ​(2002).​ ​The​ ​impact​ ​of​
​initial​ ​consumer​ ​trust​ ​on​ ​intentions​ ​to​ ​transact​ ​with​ ​a​ ​web​ ​site:​ ​A​ ​trust​
​building​ ​model.​ ​The​ ​Journal​ ​of​ ​Strategic​ ​Information​ ​Systems​​,​ ​11​​(3–4),​
​297–323.​​https://doi.org/10.1016/S0963-8687(02)00020-3​

​Hu,​ ​S.,​ ​Liu,​ ​J.,​ ​Li,​ ​H.,​ ​Yin,​ ​J.,​ ​&​ ​Liu,​ ​X.​ ​(2025).​ ​Exploring​ ​the​ ​Mechanism​ ​of​
​AI-Powered​ ​Personalized​ ​Product​ ​Recommendation​ ​on​ ​Generation​ ​Z​
​Users’​ ​Spontaneous​ ​Buying​ ​Intention​ ​on​ ​Short-Form​ ​Video​​Platforms:​​A​
​Perceived​ ​Evaluation​ ​Perspective.​ ​Journal​ ​of​ ​Theoretical​ ​and​ ​Applied​
​Electronic​ ​Commerce​ ​Research​​,​ ​20​​(4),​ ​290.​
​https://doi.org/10.3390/jtaer20040290​

​Indonesia​ ​Penyumbang​ ​Terbesar​ ​Kedua​ ​Transaksi​ ​di​ ​TikTok​ ​Shop​ ​2024​​.​ ​(2025,​
​Februari​ ​5).​ ​Diambil​ ​31​ ​Mei​ ​2026,​ ​dari​
​https://tekno.kompas.com/read/2025/01/08/19010027/indonesia-penyumba​
​ng-terbesar-kedua-transaksi-di-tiktok-shop-2024?page=all​

​IDN​ ​Research​ ​Institute.​ ​(2024).​ ​Indonesia​ ​Gen​ ​Z​ ​Report​ ​2024​​.​ ​IDN​ ​Media.​
​https://cdn.idntimes.com/content-documents/indonesia-gen-z-report-2024.​
​pdf​

​Jannach,​ ​D.,​ ​&​ ​Adomavicius,​ ​G.​ ​(2016).​ ​Recommendations​ ​with​ ​a​ ​Purpose.​
​Proceedings​​of​​the​​10th​​ACM​​Conference​​on​​Recommender​​Systems​​,​​7–10.​
​https://doi.org/10.1145/2959100.2959186​

​Jeong,​ ​J.,​ ​Kim,​ ​D.,​ ​Li,​ ​X.,​ ​Li,​ ​Q.,​ ​Choi,​ ​I.,​ ​&​ ​Kim,​ ​J.​ ​(2022).​ ​An​ ​Empirical​
​Investigation​ ​of​ ​Personalized​ ​Recommendation​ ​and​ ​Reward​ ​Effect​ ​on​
​Customer​ ​Behavior:​ ​A​ ​Stimulus–Organism–Response​ ​(SOR)​ ​Model​
​Perspective.​ ​Sustainability​​,​ ​14​​(22),​ ​15369.​
​https://doi.org/10.3390/su142215369​

​Luo,​​C.,​​Hasan,​​N.​​A.​​M.,​​Zamri​​Bin​​Ahmad,​​A.​​M.,​​&​​Lei,​​G.​​(2025).​​Influence​
​of​ ​short​ ​video​ ​content​ ​on​ ​consumers​ ​purchase​​intentions​​on​​social​​media​

​85​

Pengaruh Rekomendasi Produk Berbasis AI pada Niat Beli Spontan Pengguna Tiktok Generasi Z di
Indonesia
M. Rofiqul Mustofa Putra Deki, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.22367/jem.2025.47.15
https://doi.org/10.1109/HICSS.2010.293
https://doi.org/10.2753/MTP1069-6679190202
https://doi.org/10.1016/S0963-8687(02)00020-3
https://doi.org/10.3390/jtaer20040290
https://tekno.kompas.com/read/2025/01/08/19010027/indonesia-penyumbang-terbesar-kedua-transaksi-di-tiktok-shop-2024?page=all
https://tekno.kompas.com/read/2025/01/08/19010027/indonesia-penyumbang-terbesar-kedua-transaksi-di-tiktok-shop-2024?page=all
https://cdn.idntimes.com/content-documents/indonesia-gen-z-report-2024.pdf
https://cdn.idntimes.com/content-documents/indonesia-gen-z-report-2024.pdf
https://cdn.idntimes.com/content-documents/indonesia-gen-z-report-2024.pdf
https://doi.org/10.1145/2959100.2959186
https://doi.org/10.3390/su142215369


​platforms​ ​with​ ​trust​ ​as​ ​a​ ​mediator.​ ​Scientific​ ​Reports​​,​ ​15​​(1),​ ​16605.​
​https://doi.org/10.1038/s41598-025-94994-z​

​Mehrabian,​​A.,​​&​​Russell,​​J.​​A.​​(James​​A.​​(with​​MIT​​Press).​​(1974).​​An​​approach​
​to​ ​environmental​ ​psychology​​.​ ​Cambridge,​ ​M.I.T.​ ​Press.​
​http://archive.org/details/approachtoenviro00albe​

​Mican,​ ​D.,​ ​Sitar-Tăut,​ ​D.-A.,​ ​&​ ​Moisescu,​​O.-I.​​(2020).​​Perceived​​usefulness:​​A​
​silver​ ​bullet​ ​to​ ​assure​ ​user​ ​data​ ​availability​ ​for​ ​online​ ​recommendation​
​systems.​ ​Decision​ ​Support​ ​Systems​​,​ ​139​​,​ ​113420.​
​https://doi.org/10.1016/j.dss.2020.113420​

​Morgan,​ ​R.​ ​M.,​ ​&​ ​Hunt,​ ​S.​ ​D.​ ​(1994).​ ​The​ ​Commitment-Trust​ ​Theory​ ​of​
​Relationship​ ​Marketing.​ ​Journal​ ​of​ ​Marketing,​ ​58(3),​ ​20–38.​
​https://doi.org/10.1177/002224299405800302​

​Neuman,​ ​W.​ ​L.​ ​(2000).​ ​Social​ ​research​ ​methods:​ ​Qualitative​ ​and​ ​quantitative​
​approaches​​(4th ed). Allyn and Bacon.​

​Partridge,​​J.​​(2026,​​Maret​​23).​​How​​the​​TikTok​​Algorithm​​Works​​in​​2026​​(Ranking​
​Signals)​​.​ ​PostEverywhere.​
​https://posteverywhere.ai/blog/how-the-tiktok-algorithm-works​

​Pengguna​ ​TikTok​ ​di​ ​Indonesia​ ​Tembus​ ​160​ ​Juta,​ ​Terbanyak​ ​di​ ​Asia​ ​Tenggara​​.​
​(2025,​ ​Juli​ ​30).​ ​Diambil​ ​31​ ​Mei​ ​2026,​ ​dari​
​https://tekno.kompas.com/read/2025/07/30/14164347/pengguna-tiktok-di-i​
​ndonesia-tembus-160-juta-terbanyak-di-asia-tenggara?page=all​

​Rook,​​D.​​W.​​(1987).​​The​​Buying​​Impulse.​​Journal​​of​​Consumer​​Research​​,​​14​​(2),​
​189.​​https://doi.org/10.1086/209105​

​Roscoe,​ ​J.​ ​T.​​(1975).​​Fundamental​​research​​statistics​​for​​the​​behavioral​​sciences​
​(2d ed). Holt, Rinehart and Winston.​

​Sekaran,​​U.,​​&​​Bougie,​​R.​​(2016).​​Research​​methods​​for​​business:​​A​​skill-building​
​approach​​(Seventh edition). John Wiley & Sons.​

​Singh,​ ​P.​ ​(2024).​​What​​Drives​​or​​Decelerates​​Generation​​Z?​​An​​Empirical​​Study​
​Navigating​ ​Consumer​ ​Buying​​Intentions​​in​​Online​​Shopping.​​Sage​​Open​​,​
​14​​(3), 21582440241263173.​​https://doi.org/10.1177/21582440241263173​

​Tam,​​K.​​Y.,​​&​​Ho,​​S.​​Y.​​(2005).​​Web​​Personalization​​as​​a​​Persuasion​​Strategy:​​An​
​Elaboration​​Likelihood​​Model​​Perspective.​​Information​​Systems​​Research​​,​
​16​​(3), 271–291.​​https://doi.org/10.1287/isre.1050.0058​

​Wahyudi,​ ​Muhammad​ ​&​ ​Rahmadhani,​ ​May​ ​&​ ​Mu'is,​ ​Ahmad​ ​&​ ​Evelyna,​ ​Feby.​
​(2025).​ ​The​ ​Impact​ ​of​ ​Short-Form​ ​Video​ ​Marketing,​ ​Influencer​
​Relatability,​​and​​Trust​​Signals​​on​​Gen​​Z’s​​Purchase​​Intention.​​International​

​86​

Pengaruh Rekomendasi Produk Berbasis AI pada Niat Beli Spontan Pengguna Tiktok Generasi Z di
Indonesia
M. Rofiqul Mustofa Putra Deki, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1038/s41598-025-94994-z
http://archive.org/details/approachtoenviro00albe
https://doi.org/10.1016/j.dss.2020.113420
https://doi.org/10.1177/002224299405800302
https://posteverywhere.ai/blog/how-the-tiktok-algorithm-works
https://tekno.kompas.com/read/2025/07/30/14164347/pengguna-tiktok-di-indonesia-tembus-160-juta-terbanyak-di-asia-tenggara?page=all
https://tekno.kompas.com/read/2025/07/30/14164347/pengguna-tiktok-di-indonesia-tembus-160-juta-terbanyak-di-asia-tenggara?page=all
https://doi.org/10.1086/209105
https://doi.org/10.1177/21582440241263173
https://doi.org/10.1287/isre.1050.0058


​Journal​ ​of​ ​Business,​ ​Law,​ ​and​ ​Education.​ ​6.​ ​855-864.​
​https://doi.org/10.56442/ijble.v6i1.1108​

​Wang,​ ​W.,​ ​&​ ​Wu,​ ​S.​ ​(2024).​ ​Analyzing​ ​User​ ​Psychology​ ​and​ ​Behavior​ ​in​
​Short-Form​ ​Video​ ​Shopping​ ​Platforms:​ ​An​ ​Integrated​ ​TAM​ ​and​ ​ISS​
​Model​ ​Approach.​ ​Sage​ ​Open​​,​ ​14​​(4),​ ​21582440241287076.​
​https://doi.org/10.1177/21582440241287076​

​Xia,​​Y.​​X.,​​Chae,​​S.​​W.,​​&​​Xiang,​​Y.​​C.​​(2024).​​How​​social​​and​​media​​cues​​induce​
​live​ ​streaming​ ​impulse​ ​buying?​ ​SOR​ ​model​ ​perspective.​ ​Frontiers​ ​in​
​Psychology​​,​​15​​, 1379992.​​https://doi.org/10.3389/fpsyg.2024.1379992​

​Yin,​ ​J.,​ ​Qiu,​ ​X.,​ ​&​ ​Wang,​ ​Y.​ ​(2025).​ ​The​ ​Impact​ ​of​ ​AI-Personalized​
​Recommendations​ ​on​ ​Clicking​ ​Intentions:​ ​Evidence​ ​from​ ​Chinese​
​E-Commerce.​ ​Journal​ ​of​ ​Theoretical​ ​and​ ​Applied​ ​Electronic​ ​Commerce​
​Research​​,​​20​​(1), 21.​​https://doi.org/10.3390/jtaer20010021​

​87​

Pengaruh Rekomendasi Produk Berbasis AI pada Niat Beli Spontan Pengguna Tiktok Generasi Z di
Indonesia
M. Rofiqul Mustofa Putra Deki, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.56442/ijble.v6i1.1108
https://doi.org/10.1177/21582440241287076
https://doi.org/10.3389/fpsyg.2024.1379992
https://doi.org/10.3390/jtaer20010021

