
Reference 
Ins$tute for Policy Analysis of Conflict. (2019). The "Change the President" (Gan2 Presiden) 

Campaign. Ins$tute for Policy Analysis of Conflict. 

Bach$ar, H. (2023, October 9). Indonesian Islamist populism and Anies Baswedan. Populism & 
Poli2cs (P&P). 

CSIS. (2023). Pemilih Muda dalam Pemilu Umum 2024: Dinamis, Adap2f, dan Responsif. Centre 
For Strategic and Interna$onal Studies. 

Bourdieu, P. (1991). Language and Symbolic Power. Oxford, United Kingdom: Polity Press. 

Nee, V., & Opper, S. (2010). Poli$cal Capital in a Market Economy. 

CfDS. (2024, October 3). Penggunaan Genera$ve AI dalam Pemilu. Yogyakarta, Indonesia. 

Chang, H.-C. H., Pham, B., & Ferrara, E. (2023, September). Parasocial diffusion: K-pop fandoms 
help drive COVID-19 public health messaging on social media. Online Social Networks 
and Media, 37-38. 

Kurniasih, K. P., Mansoor, A. Z., & Mus$kadara, I. S. (2024, June 3). Kajian Kampanye Organik 
Kpopfica$on "Aniesbubble" di Pla`orm Twiber/X sebagai Ekspresi Par$sipasi Anak Muda 
dalam Kamapnye Pemilihan Presiden Indonesia 2024. Retorika: Jurnal Komunikasi, Sosial 
dan Ilmu Poli2k, 1(3), 1-13. 

Amalina, A. N., Sari, W. P., & Fa$mah, A. N. (2023, 06 14). Opini Publik mengenai Website 
haveaniesday.com dalam Membentuk Citra Anies Baswedan sebagai Calon Presiden 
2024. Innova2ve: Journal Of Social Science Research, 4(3), 13127-13139. 

Husna, D. (2024, July 7). Heuris$c poli$cal behavior in the 2024 presiden$al general elec$on: 
Fandom humanies case study. Jurnal Inovasi Ilmu Sosial dan Poli2k (JISoP), 6(1), 78-89. 

Youna, K. (2021). Introduc$on: popular culture and soi power in the social media age. In The 
SoY Power of the Korean Wave. London: Routledge. 

Jin, D. Y. (2021). Transna$onal Cultural Power of BTS. In The SoY Power of The Korean Wave. 
London: Routledge. 

Jenkins, H. (2006). Excerpts from "Mab Hills Interview Henry Jenkins". In Fans, Bloggers, and 
Gamers: Exploring Par2cipatory Culture (pp. 9-36). New York and London: New York 
University. 

Brough, M. M., & Shresthova, S. (2012). Fandom Meets Ac$vism: Rethinking Civic and Poli$cal 
Par$cipa$on. In Transforma2ve Works and Fan Ac2vism.  

Korean aesthetics, local electability: K-popfication as political capital in Indonesia's 2024
presidential election
Jacinda Nuurun Addunyaa, Abdul Gaffar Karim
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



Jenkins, H. (2006). Conclusion: Democra$zing Television? The Poli$cs of Par$cipa$on. In 
Convergence Culture. New York and London: New York University. 

Fahmi, I. (2020, October 18). Tren Penolakan Terhadap Omnibus Law Semakin Turun. Retrieved 
from Drone Emprit: hbps://pers.droneemprit.id/tren-penolakan-terhadap-omnibus-law-
semakin-turun/ 

Andini, A. N., & Akhni, G. N. (2021). Exploring Youth Poli$cal Par$cipa$on: K-Pop Fan Ac$vism in 
Indonesia and Thailand. Global Focus, 1(1), 38-55. 

Syfa, A. (2023). Raising Star During Pandemic: K-Pop Fans as Actor in Indonesia Digital Ac$vism. 

Horton, D., & Wohl, R. R. (2006, May). Mass Communica$on and Para-Social Interac$on: 
Observa$ons on In$macy at a Distance. 3(1). 

Jenkins, H. (2006). Convergence Culture. New York and London: New York University. 

Kozinets, R. V. (2015). Netnography: Redefined. London: SAGE Publica$ons Inc. 

Tempo.co. (2024, February 26). Anies Baswedan Sebut Anies Bubble Terobosan Poli2k Anak 
Muda yang Belum Pernah Terjadi Sebelumnya. Retrieved from 
hbps://www.tempo.co/poli$k/anies-baswedan-sebut-anies-bubble-terobosan-poli$k-
anak-muda-yang-belum-pernah-terjadi-sebelumnya-83382 

Salim, N., & Renaldi, E. (2024, February 9). Australian Broadcas2ng Corpora2on. Retrieved from 
Indonesian presiden$al candidates try to tap into influen$al K-pop and anime fan clubs 
to clinch elec$on victory: hbps://www.abc.net.au/news/2024-02-09/how-kpop-and-
manga-influence-indonesian-
poli$cs/103408176?utm_campaign=abc_news_web&utm_content=link&utm_medium=
content_shared&utm_source=abc_news_web 

Yang, H., & Yoon, S. (2022, July 12). [CRITICALLY SPEAKING: K-POP] Cultural appropria2on and K-
pop's unbalanced give and take. Retrieved from Korea JoongAng Daily: 
hbps://koreajoongangdaily.joins.com/2022/07/12/entertainment/kpop/lee-gyutag-
kpop-kpop-cri$c/20220712151433008.html 

Baswedan, A. (2024, February 26). Despace Anies. Retrieved from 
hbps://www.youtube.com/watch?v=mC2UXwqR5xI 

Salsabila, A. (2024, December 12). Baswedan's Branding Team and Blissfulnim in the 2024 
Indonesian presiden$al elec$on. (J. N. Addunyaa, Interviewer) 

Center for Digital Society UGM. (2024, October 3). Penggunaan Genera2ve AI dalam Pemilu. 
Retrieved from hbps://www.youtube.com/live/y9SQdplbmjo 

Korean aesthetics, local electability: K-popfication as political capital in Indonesia's 2024
presidential election
Jacinda Nuurun Addunyaa, Abdul Gaffar Karim
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



Fahmi, I. (2020). Tren Penolakan. Retrieved from Drone Emprit: 
hbps://pers.droneemprit.id/tren-penolakan-terhadap-omnibus-law-semakin-turun/ 

Hyun Su, Y. (2021, December 24). KpopersXBoric: K-pop fans who rallied support for Chile's 
millennial president-elect. Retrieved from The Korea Herald: 
hbps://www.koreaherald.com/ar$cle/2745063 

Plug, M. (2024). From San$ago to Bangkok: Exploring K-Pop Fandom Ac$vism in Chile and 
Thailand. 

Albaret, G. (2022, February 1). Hot Sauce: How To Make Sawsaw in Civic Par$cipa$on. KPOP 
STANS 4 LENI: The Podcast. 

Jenkins, H. (2012). "Get a Life!": Fans, Poachers, Nomands. In H. Jenkins, Textual Poachers (p. 
34). New York: Taylor and Francis. 

Kozinets, R. V. (2006). Netnography. In Handbook of qualita2ve research methods in marke2ng 
(pp. 129-142). Edward Elgar Publishing. 

Kozinets, R. V. (2002). The field behind the screen: Using netnography for marke$ng research in 
online communi$es. Journal of Marke2ng Research, 39(1), 67-72. 

Dholakia, N., & Zhang, D. (2004). Online Qualita$ve Research in the Age of E-Commerce: Data 
Sources and Approaches. Forum Qualita2ve Sozialforschung/Forum: Qualita2ve Social 
Research. 

Sayarh, N. (2013). La netnographie: mise en applica$on d'une méthode d'inves$ga$on des 
communautés virtuelles représentant un intérêt pour l'étude des sujets sensibles. 
Rescherches qualita2ves, 32(2), 227-251. 

Bardin, L. (1977). L'analyse de contenu. Paris: Presses Universitaires de France. 

Thiétart, R.-A. (2014). Méthodes de Recherche en Management. Dunod. 

Paillé, P., & Mucchielli, A. (2012). L'analyse qualita2ve en sciences humanies et sociales. Armand 
Colin. 

Langer, R., & S.C, B. (2005). Sensi$ve reseach topics: Netnography revisited. Qualita2ve Market 
Research An Interna2onal Journal, 189-203. 

(n.d.). 

 
 

Korean aesthetics, local electability: K-popfication as political capital in Indonesia's 2024
presidential election
Jacinda Nuurun Addunyaa, Abdul Gaffar Karim
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/


