
79 
 

REFERENSI 

 

Albinger, S. H., & Freeman, S. J. (2000). Corporate and Attractiveness Performance as 

an Employer Seeking to Different Populations Job focus. Journal of Business 

Ethics, 28(3), 243–253. 

Allianz Commercial. (2024). Allianz Risk Barometer 2024: Shortage of skilled 

workforce. Allianz Commercial. https://commercial.allianz.com/news-and-

insights/expert-risk-articles/allianz-risk-barometer-2024-shortage-skilled-

workforce.html 

Ashforth, B. E., & Mael, F. (1989). Social identity theory and the Organization. The 

Academy of Management Review, 14(1), 20. https://doi.org/10.2307/258189 

Ashrafi, M., Magnan, G. M., Adams, M., & Walker, T. R. (2020). Understanding the 

conceptual evolutionary path and theoretical underpinnings of Corporate Social 

Responsibility and corporate sustainability. Sustainability (Switzerland), 12(3). 

https://doi.org/10.3390/su12030760 

Asseburg, J., Homberg, F., & Vogel, R. (2018). Recruitment messaging, environmental 

fit and public service motivation: Experimental evidence on intentions to apply 

for public sector jobs. International Journal of Public Sector Management, 31(6), 

689–709. https://doi.org/10.1108/IJPSM-08-2017-0217 

Badan Pusat Statistik. (2022). Analisis Profil Penduduk Indonesia. In Badan Pusat 

Statistik. https://www.bps.go.id/ 

Berthon, P., Ewing, M., & Hah, L. L. (2005). Captivating company: Dimensions of 

attractiveness in employer branding. International Journal of Advertising, 24(2), 

151–172. https://doi.org/10.1080/02650487.2005.11072912 

Bowen, H. R. (1953). Social Responsibilities of the Businessman. Harper & Brothers. 

Cable, D. M., & DeRue, D. S. (2002). The convergent and discriminant validity of 

subjective fit perceptions. Journal of Applied Psychology, 87(5), 875–884. 

https://doi.org/10.1037/0021-9010.87.5.875 

Cable, D.M., & Judge. T.A. (1996). Person-organization fit, job choice, and 

organization entry. Organizational Behavior and Human Decision Processes, 

67(3), 204–213. 

Carroll, A. B. (1979). A Three-Dimensional Conceptual. Model of. Corporate 

Performance. 

Carroll, A. B. (1991). The Pyramid of Corporate Social Responsibility: Toward the 

Moral Management of Organizational Stakeholders. Business Horizons, 34(4), 

39–48. https://doi.org/10.1016/0007-6813(91)90005-g 

Celani, A., & Singh, P. (2011). Signaling theory and applicant attraction outcomes. 

Personnel Review, 40(2), 222–238. https://doi.org/10.1108/00483481111106093 

Chapman, D. S., Uggerslev, K. L., Carroll, S. A., Piasentin, K. A., & Jones, D. A. 

(2005). Applicant attraction to organizations and job choice: A meta-analytic 

review of the correlates of recruiting outcomes. Journal of Applied Psychology, 

Pengaruh Corporate Social Responsibility terhadap Niat Melamar Pekerjaan pada Generasi Z di
Indonesia dengan Kesesuaian Individu-Organisasi sebagai Mediasi
Desi Indah Lestari, Ragil Sriharto, S.E., M.M.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



80 
 

90(5), 928–944. https://doi.org/10.1037/0021-9010.90.5.928 

Chatman, J. A. (1989). Improving Interactional Organizational Research: A Model of 

Person-organization fit. Academy of Management Review, 14(3), 333–349. 

https://doi.org/10.5465/amr.1989.4279063 

Choi, J., Park, Y., & Sohn, Y. W. (2021). Corporate Social Responsibility and job 

seekers’ application intention: a mediated moderation model of calling and value 

congruence. Career Development International, 26(1), 65–82. 

https://doi.org/10.1108/CDI-02-2020-0030 

Connelly, B. L., Certo, S. T., Ireland, R. D., & Reutzel, C. R. (2011). Signaling theory: 

A Review and Assessment. Journal of Management, 37(1), 39–67. 

https://doi.org/10.1177/0149206310388419 

Cooper, D. R., & Schindler, P. S. (2019). Business Research Methods. 

Deloitte. (2025). 2025 Gen Z and Millennial Survey. Deloitte.  

Https://Www.Deloitte.Com/Global/En/Issues/Work/Genz-Millennial-

Survey.Html. 

Deloitte. (2026). 2026 Gen Z and Millennial Survey: Progress on Their Own Terms. 

https://www.deloitte.com/global/en/issues/work/genz-millennial-survey.html 

Dineen, B. R., Yu, K. Y. T., & Stevenson-Street, J. (2023). Recruitment in personnel 

psychology and beyond: Where we’ve been working, and where we might work 

next. Personnel Psychology, 76(2), 617–650. https://doi.org/10.1111/peps.12548 

Elbendary, I., Elsetouhi, A. M., Marie, M., & Aljafari, A. M. (2024). A mixed-methods 

approach for the relationship between organizational attributes, reputation, 

employer brand and intention to apply for a job vacancy. Personnel Review, 53(5), 

1244–1268. https://doi.org/10.1108/PR-03-2021-0188 

Elkington, J. (1998). Partnerships from Cannibals with Forks: The Triple Bottom Line 

of 21st-Century Business. Environmental Quality Management, 8(1), 37–51. 

https://doi.org/10.1002/tqem.3310080106 

Gandasari, D., Tjahjana, D., Dwidienawati, D., & Ichsan, M. (2024). How to attract 

talents? The role of CSR, employer brand, benefits and career development. 

Cogent Business and Management, 11(1). 

https://doi.org/10.1080/23311975.2024.2323774 

Ghorbanzadeh, D., Radhakrishnan, L. C., Prasad, K. D. V., Alkhayet, A., Yajid, M. S. 

A., & Dhaliwal, A. S. (2025). Enhancing intentions to apply for job through social 

media: the mediating role of employer attractiveness and person-organization fit. 

Asia-Pacific Journal of Business Administration. https://doi.org/10.1108/APJBA-

11-2024-0619 

Guzzo, R. F., Abbott, J. A., Madera, J. M., & Dawson, M. (2022). CSR influence on 

job pursuit intentions: Perspectives from the lodging industry. Journal of 

Hospitality and Tourism Management, 50(August 2021), 214–222. 

https://doi.org/10.1016/j.jhtm.2022.02.012 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate Data 

Analysis Eighth Edition. www.cengage.com/highered 

Hicklenton, C. L., Hine, D. W., Driver, A. B., & Loi, N. M. (2021). How personal 

Pengaruh Corporate Social Responsibility terhadap Niat Melamar Pekerjaan pada Generasi Z di
Indonesia dengan Kesesuaian Individu-Organisasi sebagai Mediasi
Desi Indah Lestari, Ragil Sriharto, S.E., M.M.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



81 
 

values shape job seeker preference: A policy capturing study. PLoS ONE, 16(7 

July), 1–15. https://doi.org/10.1371/journal.pone.0254646 

Highhouse, S., Lievens, F., & Sinar, E. F. (2003). Measuring attraction to 

organizations. Educational and Psychological Measurement, 63(6), 986–1001. 

https://doi.org/10.1177/0013164403258403 

IDN Research Institute. (2025). Indonesia Millenial And Gen Z Report 2025. In IDN 

Media. 

Ikhide, J. E., Tarik Timur, A., & Ogunmokun, O. A. (2024). The strategic intersection 

of HR and CSR: CSR motive and millennial joining intention. Journal of 

Management and Organization, 30(3), 623–641. 

https://doi.org/10.1017/jmo.2021.47 

Jin, H., Li, X., & Li, G. (2024). Impact of Corporate Social Responsibility on employee 

loyalty: Mediating role of person-organization fit and employee trust. PLoS ONE, 

19(3 March), 1–18. https://doi.org/10.1371/journal.pone.0300933 

Jones, D. A., Willness. C. R., & Madey. S. (2014). Why Are Job Seekers Attracted by 

Corporate Social Performance ? Experimental and Field Tests of Three Signal-

Based Mechanisms University of Vermont University of Saskatchewan. Academy 

of Management Journal, 57(2), 383–404. 

Khan, M. H., & Jin, J. (2024). The impact of Chinese firm’s CSR practice on job pursuit 

intention of host country national: An investigation in Bangladesh. Journal of 

Human Behavior in the Social Environment, 34(2), 172–192. 

https://doi.org/10.1080/10911359.2022.2156961 

Kristof, A. L. (1996). Person-organization fit: An Integrative Review of Its 

Conceptualizations, Measurement, and Implications. Personnel Psychology, 

49(1), 1–49. https://doi.org/10.1111/j.1744-6570.1996.tb01790.x 

Kristof-Brown, A., Schneider, B., & Su, R. (2023). Person-organization fit Theory and 

Research: Conundrums, Conclusions, and Calls to Action. Personnel Psychology, 

76(2), 375–412. https://doi.org/10.1111/peps.12581 

Lahtinen, S., Kuusela, H., & Yrjölä, M. (2018). The company in society: when 

corporate responsibility transforms strategy. Journal of Business Strategy, 39(4), 

11–18. https://doi.org/10.1108/JBS-05-2017-0069 

ManpowerGroup. (2025). Asia Pacific Talent Shortage 2025. In ManpowerGroup. 

https://www.manpowergroup.com.sg/apac-talent-shortage-2025 

Masud, A. K., Rashid, H. U., Khan, T., Bae, S. M., & Kim, J. D. (2019). Organizational 

strategy and Corporate Social Responsibility: The mediating effect of triple 

bottom line. International Journal of Environmental Research and Public Health, 

16(22). https://doi.org/10.3390/ijerph16224559 

Nave, A., & Ferreira, J. (2019). Corporate Social Responsibility strategies: Past 

research and future challenges. Corporate Social Responsibility and 

Environmental Management, 26(4), 885–901. https://doi.org/10.1002/csr.1729 

Nguyen Ngoc, T., Viet Dung, M., Rowley, C., & Pejić Bach, M. (2022). Generation Z 

job seekers’ expectations and their job pursuit intention: Evidence from transition 

and emerging economy. International Journal of Engineering Business 

Pengaruh Corporate Social Responsibility terhadap Niat Melamar Pekerjaan pada Generasi Z di
Indonesia dengan Kesesuaian Individu-Organisasi sebagai Mediasi
Desi Indah Lestari, Ragil Sriharto, S.E., M.M.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



82 
 

Management, 14. https://doi.org/10.1177/18479790221112548 

Randstad. (2026). Randstad Workmonitor 2026 | The Great Workforce Adaptation. 

Rosso, B. D., Dekas, K. H., & Wrzesniewski, A. (2010). On the meaning of work: A 

theoretical integration and review. Research in Organizational Behavior, 30(C), 

91–127. https://doi.org/10.1016/j.riob.2010.09.001 

Saks, A. M., & Ashforth, B. E. (2002). Is job search related to employment quality? It 

all depends on the fit. Journal of Applied Psychology, 87(4), 646–654. 

https://doi.org/10.1037/0021-9010.87.4.646 

Santiago, J. (2019). The relationship between brand attractiveness and the intent to 

apply for a job: A millennials’ perspective. European Journal of Management and 

Business Economics, 28(2), 142–157. https://doi.org/10.1108/EJMBE-12-2018-

0136 

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-Building 

Approach. In Corporate Sustainability-A New Paradigm. Wiley. 

Spence, M. (1973). Job Market Signaling. The Quarterly Journal of Economics, 87(3), 

355–374. https://doi.org/10.2307/1882010 

Story, J., Castanheira, F., & Hartig, S. (2016). Corporate Social Responsibility and 

organizational attractiveness: Implications for talent management. Social 

Responsibility Journal, 12(3), 484–505. https://doi.org/10.1108/SRJ-07-2015-

0095 

Tajfel, H., & Turner, J. C. (2004). 

Tajfel_&_Turner_Psych_of_Intergroup_Relations_CH1_Social_Identity_Theor

y.pdf. In The Social identity theory of Intergroup Behavior. (hal. 7–24). 

Thang, N. N., Rowley, C., Mayrhofer, W., & Anh, N. T. P. (2023). Generation Z job 

seekers in Vietnam: CSR-based employer attractiveness and job pursuit intention. 

Asia Pacific Business Review, 29(3), 797–815. 

https://doi.org/10.1080/13602381.2022.2058217 

Thanh, P. T., Ha, N. T., Ngoc, P. T. H., & Ha, L. T. T. (2024). Corporate Social 

Responsibility, corporate reputation and intention to apply for a job: evidence 

from students in an emerging economy. International Journal of Organizational 

Analysis, 32(1), 17–34. https://doi.org/10.1108/IJOA-11-2022-3484 

Turker, D. (2009). Measuring Corporate Social Responsibility: A scale development 

study. Journal of Business Ethics, 85(4), 411–427. 

https://doi.org/10.1007/s10551-008-9780-6 

 

 

 

  

Pengaruh Corporate Social Responsibility terhadap Niat Melamar Pekerjaan pada Generasi Z di
Indonesia dengan Kesesuaian Individu-Organisasi sebagai Mediasi
Desi Indah Lestari, Ragil Sriharto, S.E., M.M.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/


	REFERENSI

