PENGARUH GETOK TULAR DARING, CITRA DESTINASI, SIKAP TERHADAP DESTINASI PADA NIAT
BERKUNJUNG KEMBALI:

STUDI PADA PERILAKU WISATAWAN MENGUNJUNGI BANDUNG

ADHAM KURNIA AJI, Yulia Arisnani Widyaningsih M.B.A., Ph.D.

Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

UNIVERSITAS
GADJAH MADA

Alhemoud, A.M., & Armstrong, E.G. (1996), “Image of tourism attractions in Kuwait,”
Journal of Travel Research, VVol. 34, No. 4, pp. 76-80.

Ajzen, 1. (1991). ”The theory of planned behavior,” Organizational Behavior and Human
Decision Processes, Vol. 50, Iss. 2, pp. 179-211.

Ajzen, |., and Fishbein, M., (2000), "Attitudes and the Attitude-Behavior Relation: Reasoned
and Automatic Processes,” Journal of European Review of Social Psychology, Vol.
11, Iss. 1, pp. 1-33.

Ajzen, 1. (2005). Attitudes, Personality, and Behavior. New York: Open University Press.

Baloglu, S., & McCleary, K. (1999), “A model of destination image formation,” Annals of
Tourism Research, Vol. 26, Iss. 4, pp. 868-897.

Beerli, A., & Martin, Josefa D. (2004), “Factors Influencing Destination Image,” Annals of
Tourism Research, Vol. 31, Iss 3, pp. 657-681.

Chang, L., Y.J. Lee, & C.L. Huang, (2012), “The Influence of E-Word-Of-Mouth on the
Consumer’s Purchase Decision: a Case of Body Care Products”, Journal of Global
Business Management, Vol. 3, No. 2, pp. 131-141.

Chen, C. F., & Tsai, D. C., (2007), “How destination image and evaluative factors affect
behavioral intentions,” Tourism Management, VVol. 28, No. 4, pp. 1115-1122 .

Dennis, C., Merrilees, B., Jayawardhena, C. and Wright, L. T. (2009), “E-consumer
behavior,” European Journal of Marketing, Vol. 43, No. 9, pp. 1121-1139.

Doosti, S., Jalilvand, M.R., Asadi, A., Pool, J.K., and Mehrani, P., (2016), "Analyzing the
influence of electronic word of mouth on visit intention: the mediating role of tourists'
attitude and city image,” International Journal of Tourism Cities, Vol. 2, Iss 2,
pp.137-148.

Fan, Y. W., Miao, Y. F., Fang, Y. H. and Lin, R. Y. (2013), "Establishing the Adoption of
Electronic Word-of-Mouth through Consumers’ Perceived Credibility," International
Business Research, Vol. 6, No. 3, pp.58-65.

73



PENGARUH GETOK TULAR DARING, CITRA DESTINASI, SIKAP TERHADAP DESTINASI PADA NIAT
BERKUNJUNG KEMBALI:

STUDI PADA PERILAKU WISATAWAN MENGUNJUNGI BANDUNG

ADHAM KURNIA AJI, Yulia Arisnani Widyaningsih M.B.A., Ph.D.

UNIVERSITAS Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

%\gﬂ’éﬁfw’\%lla P (2015), "Ini kontribusi industri kreatif di perekonomian Indonesia,”
antaranews.com  Tersedia di  https://www.antaranews.com/berita/511673/ini-
kontribusi-industri-kreatif-di-perekonomian-indonesia diakses pada 10 Agustus 2017

Gilboa, S., Jaffe, E.D., Vianelli, D., Pastore, A., & Herstein, R. (2015), “A summated rating
scale for measuring city image,” Cities, VVol. 44, pp. 50-59.

Hair, Jr., J.F., B. Babin, B. Black, & R.E. Anderson (2010). Multivariate Data Analysis: A
Global Perspective, 7" ed, New Jersey: Pearson.

Hair, Jr., J.F., M\W. Celsi, D.J. Oritinau, & R.P. Bush (2013). Essentials of Marketing Research,
3" ed, New York: McGraw-Hill.

Hsin Hsin Chang Su Wen Chen, (2008), "The impact of online store environment cues
onpurchase intention,” Online Information Review, Vol. 32, Iss 6 pp. 818 — 841

Jalilvand, M. R., Ebrahimi, A., and Samiei, N. (2013), “Electronic word of mouth effects on
tourists’ attitudes toward Islamic destinations and travel intention: An empirical study
in Iran,” Procedia-Social and Behavioral Sciences, Vol. 81, No. 1, pp. 484-489.

Jalilvand, M.R., and Samiei, N. (2012a), ‘The effect of word of mouth on in bound tourists’
decision for traveling to Islamic destinations (the case of Isfahan as a tourist
destination in Iran),” Journal of Islamic Marketing, Vol. 3, Iss. 1, pp. 12-21.

Jalilvand, M. R. and Samiei, N. (2012b), “The impact of electronic word of mouth on a
tourism destination choice,” Internet Research, VVol. 22, No. 5, pp. 591 — 612.

Jalilvand, M. R., Samiei, N., Dini, B. and Yaghoubi Manzari, P. (2012), “Examining the
structural relationships of electronic word of mouth, destination image, tourist attitude
toward destination and travel intention: An integrated approach,” Journal of
Destination Marketing & Management, VVol. 1, pp. 134-143.

Juniwati. (2014), “Influence of Perceived Usefulness , Ease of Use , Risk on Attitude and
Intention to Shop Online,” European Journal of Business and Management, Vol. 6,
Iss. 27, pp. 218-22.

Kim, J., S. J. Lennon, (2013), "Effects of reputation and website quality on online consumers’
emotion, perceived risk and purchase intention,” Journal of Research in Interactive
Marketing, Vol. 7 Iss 1 pp. 33 — 56.

74


https://www.antaranews.com/berita/511673/ini-kontribusi-industri-kreatif-di-perekonomian-indonesia
https://www.antaranews.com/berita/511673/ini-kontribusi-industri-kreatif-di-perekonomian-indonesia

PENGARUH GETOK TULAR DARING, CITRA DESTINASI, SIKAP TERHADAP DESTINASI PADA NIAT
BERKUNJUNG KEMBALI:

STUDI PADA PERILAKU WISATAWAN MENGUNJUNGI BANDUNG

ADHAM KURNIA AJI, Yulia Arisnani Widyaningsih M.B.A., Ph.D.

UNIVERSITAS Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

Wﬁﬁ'&ff% Atalan, A. (2015), “Image and Reputation of Yalova City on Yalova University
Student,” Emerging Markets Journal, Vol. 5, Iss. 2.

Kotler, P., Bowen, J., & Makens, J., (2003), Markeitng for Hospitality and Tourism (3" ed.).
Upper Saddle River, New Jersey: Prentice Hall.

Lee, R., & Lockshin, L. (2011), “Halo effects of tourists’destination image on domestic
product perceptions,” Australasian Marketing Journal, Vol. 19, pp. 7-13.

Lee, T.H. (2009), “A structural model to examine how destination image, attitude, and
motivation affect the future behavior of tourists,” Leisure Sciences, VVol. 31, pp. 215-
236.

Lim, W.M., & Ting D.H., (2014), “Consumer Acceptance and Continuance of Online Group
Buying,” Journal of Computer Information Systems, Vol. 54, Iss. 3, pp. 87-96.

Litvin, S.W., Goldsmith, R.E., & Pan, B. (2008), “Electronic word-of-mouth in hospitality
and tourism management,” Tourism Management, Vol. 29, Iss. 3, pp. 458-468.

Marios D. Sotiriadis, Cina van Zyl. (2013), “Electronic word-of-mouth and online reviews in
tourism services: the use of twitter by tourists,” Electronic Commerce Research, Vol.
13, Iss. 1, pp. 103-124.

Nadeau, J., Heslop, L., O' Reilly, N., & Luk, P. (2008), “Destination in a country-image
context,” Annals of Tourism Research, Vol. 35, Iss. 1, pp. 84-106.

Naing KW, Chaipoopirutana S. (2014), "The Factors Affecting Purchase Intention of a Smart
Phone in Yangon, Myanmar," International Conference on Trends in Economics,
Humanities and Management (ICTEHM'14) August 13-14 Pattaya (Thailand).

Phelps, A. (1986), “Holiday destination image The problem of assessment: An example
developed in Menorca,” Tourism Management, Vol. 7, Iss. 3, pp. 168-180.

Pietro, L.D., Virgilio, F.D. and Pantono, E. (2012), "Social network for the choice of tourist
destination: attitude and behavioral intention,” Journal of Hospitality and Tourism
Technology , Vol. 3, No. 1, pp. 60 - 76 .

PPID Bandung (2015), “Data kunjungan wisatawan yang dating ke kota bandung disbudpar
tahun 2010 — 2015,7 ppid.bandung.go.id Tersedia di
https://ppid.bandung.go.id/knowledgebase/data-kunjungan-wisatawan-yang-datang-
ke-kota-bandung-tahun-2010-2015/ diakses pada 2 Agustus 2017.

75


https://ppid.bandung.go.id/knowledgebase/data-kunjungan-wisatawan-yang-datang-ke-kota-bandung-tahun-2010-2015/
https://ppid.bandung.go.id/knowledgebase/data-kunjungan-wisatawan-yang-datang-ke-kota-bandung-tahun-2010-2015/

PENGARUH GETOK TULAR DARING, CITRA DESTINASI, SIKAP TERHADAP DESTINASI PADA NIAT
BERKUNJUNG KEMBALI:

STUDI PADA PERILAKU WISATAWAN MENGUNJUNGI BANDUNG

ADHAM KURNIA AJI, Yulia Arisnani Widyaningsih M.B.A., Ph.D.

UNIVERSITAS Universitas Gadjah Mada, 2018 | Diunduh dari http://etd.repository.ugm.ac.id/

Brataitd Pladi A. (2017),“Perkembangan pengguna internet di Indonesia tahun 2016 terbesar
di dunia,” id.techinasia.com. Tersedia di https://id.techinasia.com/pertumbuhan-
pengguna-internet-di-indonesia-tahun-2016 diakses pada 1 Agustus 2017.

Sawyer, A. G., & Howard, D. J. (1991), “Effects of omitting conclusions in advertisements to
involved and uninvolved audiences,” Journal of Marketing Research, Vol. 28, Iss. 4,
pp. 467-474.

Schiffman, L.G., & Kanuk, L.L., (1994). Consumer behavior (5th ed.). Englewood Cliffs,
New Jersy: Prentice Hall.

Sekaran, Uma and Roger Bougie. (2016). Research Methods for Business : A Skill Building
Approach. John Wiley and Sons, Inc.

Souiden, N., Ladhari, R., and Chiadmi, Nour E. (2017), “Destination Personality and
Destination Image,” Journal of Hospitality and Tourism Management, Vol. 32, pp.
54-70.

Sun, S. and Wang, Y. (2010), “Examining the role of beliefs and attitudes in online
advertising: a comparison between the USA and Romania,” International Marketing
Review, Vol. 27, No. 1, pp. 87-107.

Teng, C.-C., & Kuo, T.-H. (2011). “The combined effects of employee hospitality
performance, environment, and entertainment on customer affective response and
revisit intention in restaurants,” Advances in Hospitality and Tourism Marketing and
Management Conference Proceeding, (3-7).

Utama, | Gusti Bagus Rai. (2017). Pemasaran Pariwisata.Yogyakarta: Penerbit Andi

Vermeulen, LE., and Seegers, D. (2009), “Tried and tested: The impact of online hotel
reviews on consumer consideration,” Tourism Management, Vol. 30, Iss. 1, pp. 123—
127.

76


file:///C:/Users/lenovo/Documents/Skripsi/Pratama
https://id.techinasia.com/pertumbuhan-pengguna-internet-di-indonesia-tahun-2016
https://id.techinasia.com/pertumbuhan-pengguna-internet-di-indonesia-tahun-2016

