Digital Transformation Strategy and Business Sustainability of a Local Print Media: A Case Study of
Kedaulatan Rakyat
Muhammad Reynandio Wira Prathama, Nofie Iman Vidya Kemal, S.E., M.Sc., Ph.D

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

REFERENCES

Apriansyah, A., Fithriansyah, H., & Rahadian, T. (2023). Eksistensi surat kabar
Media Indonesia di era digital. Populis: Jurnal Sosial dan Humaniora, 8(1),
74-81. https://doi.org/10.47313/pjsh.v8il.2351

Asyaroh, S., & Simamora, [. Y. (2025). Strategy media cetak dalam
mempertahankan eksistensi surat kabar di era digital: Studi komparatif
Harian Analisa, Harian Waspada, dan Harian Sumut Pos. Jurnal Khabar,
7(1), 491-503.

Brennen, J. S., & Gutsche, R. E. (2020). Digital journalism, audience engagement,
and the changing news ecosystem. Journalism Practice, 14(1), 1-18.

Bruineberg, J. (2025). Rethinking the cognitive foundations of the attention
economy. Philosophical Psychology, 38(1), 1-23.
https://doi.org/10.1080/09515089.2025.2502428

Choliq, A., Puspitaningtyas, Z., Wahyudi, E., & Karyadi, H. (2023). Revitalizing
Indonesia’s print media competitive strategy in the digital disruption era: A
study on Jawa Pos Radar Jember. Journal of Humanities and Social
Sciences Studies, 5(1), 72—82. https://doi.org/10.32996/jhsss

Ciesielska, M., & Jemielniak, D. (2018). Qualitative methodologies in organization
studies: Volume II methods and possibilities. Palgrave Macmillan.
https://doi.org/10.1007/978-3-319-65442-3

Creswell, J. W., & Creswell, J. D. (2018). Research design: Qualitative,
quantitative, and mixed methods approaches (5th ed.). Sage Publications.

Davenport, T. H., & Beck, J. C. (2001). The attention economy: Understanding the
new currency of business. Harvard Business School Press.

Dwivedi, M., & Verma, D. P. (2025). The influence of social media on consumer
behavior and marketing outcome. International Journal of Research
Publication and Reviews, 6(6), 5991-5997.
https://doi.org/10.55248/gengpi.6.0625.21112

Ekeanyanwu, N. T., Batta, H., & Oyokunyi, J. I. (2017). The economics of decline
in the media industry: Survival Strategyes of American print media firms
and implications for a diminishing print media industry in Nigeria.
Journalism and Mass Communication, 7(8), 389-400.
https://doi.org/10.17265/2160-6579/2017.08.001

Flew, T., & Waisbord, S. (2023). The rise of global media regulation. Polity Press.

Gemelgo, B., Pereira, L. F., Dias, A. L., & Carvalho, J. C. (2025). Unpacking
disruptive innovation: Key insights and Strategyes for competitive
advantage. Journal of Open Innovation: Technology, Market, and
Complexity, 11(4), Article 100641.
https://doi.org/10.1016/j.joitmc.2025.100641

Gemelgo, B., Pereira, L. F., Dias, A. L., & Carvalho, J. C. (2025). Unpacking
disruptive innovation: Key insights and Strategyes for competitive
advantage. Journal of Open Innovation: Technology, Market, and
Complexity, 11(2). https://doi.org/10.1016/].joitmc.2025.100641

128


https://doi.org/10.47313/pjsh.v8i1.2351
https://doi.org/10.1080/09515089.2025.2502428
https://doi.org/10.32996/jhsss
https://doi.org/10.55248/gengpi.6.0625.21112
https://doi.org/10.17265/2160-6579/2017.08.001
https://doi.org/10.1016/j.joitmc.2025.100641
https://doi.org/10.1016/j.joitmc.2025.100641

Digital Transformation Strategy and Business Sustainability of a Local Print Media: A Case Study of
Kedaulatan Rakyat
Muhammad Reynandio Wira Prathama, Nofie Iman Vidya Kemal, S.E., M.Sc., Ph.D

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Giirel, E., & Tat, M. (2017). SWOT analysis: A theoretical review. Journal of International
Social Research, 10(51), 994-1006.
https://doi.org/10.17719/jisr.2017.1832

Helms, M. M., & Nixon, J. (2010). Exploring SWOT analysis — Where are we now? A
review of academic research from the last decade. Journal of Strategy and
Management, 3(3), 215-251.
https://doi.org/10.1108/17554251011064837

Jiao, H., Wang, T., Libaers, D., Yang, J., & Hu, L. (2025). The relationship between
digital technologies and innovation: A review, critique, and research
agenda. Journal of Innovation & Knowledge, 10(1), Article 100638.
https://doi.org/10.1016/].jik.2024.100638

Khaer, A., Khoir, N., & Hidayati, Y. A. (2021). Senjakala media cetak: Tantangan
jurnalisme cetak di era digital. TRILOGI: Jurnal Ilmu Teknologi,
Kesehatan, dan Humaniora, 2(3), 324-331.
https://doi.org/10.33650/trilogi.v2i3.3080

Kiing, L. (2023). Strategic management in the media: Theory to practice (2nd ed.). SAGE
Publications.

Lughiatno, Kumala, D., Wardhana, A., & Prasetya, P. (2024). Metode penelitian
manajemen. Eureka Media Aksara.

Majeed, M., Chaudhary, A., & Chadha, R. (2025). Digital transformation in the
customer experience. Routledge. https://doi.org/10.1201/9781003560449

Muhson, A. (2022). Analisis statistik dengan SmartPLS, path analysis,
confirmatory factor analysis, dan structural equation modeling. Program
Pascasarjana Universitas Negeri Yogyakarta.

Mutiara, F., & Priyonggo, A. (2019). Digital disruption in print media: Challenges
of convergence and business models. Advances in Social Science,
Education and Humanities Research.

Newman, N., Fletcher, R., Eddy, K., Robertson, C., & Nielsen, R. K. (2024). Reuters
Institute digital news report 2024. Reuters Institute for the Study of Journalism.
https://www.digitalnewsreport.org

Newman, N., Fletcher, R., Robertson, C., Eddy, K., & Nielsen, R. K. (2023).
Reuters Institute Digital News Report 2023. Reuters Institute for the Study
of Journalism. https://www.digitalnewsreport.org

Pamuji, E., Ida, R., & Mustain. (2022). Print media innovation in the digital era:
Disruptive challenges or opportunities? Jurnal Studi Komunikasi, 6(3),
785-804. https://doi.org/10.25139/jsk.v613.5311

Picard, R. G. (2022). The economics and financing of media companies (3rd ed.). Fordham
University Press.

Ramsudeen, R. (2025). PESTLE analysis as a Strategic framework for understanding
macro-environmental change in organizations. International Journal of Strategic
Management, 12(1), 55-70.

Saunders, M., Lewis, P., & Thornhill, A. (2019). Research methods for business
students (8th ed.). Pearson Education.

129


https://doi.org/10.1108/17554251011064837
https://doi.org/10.1016/j.jik.2024.100638
https://doi.org/10.33650/trilogi.v2i3.3080
https://doi.org/10.1201/9781003560449
https://www.digitalnewsreport.org/
https://www.digitalnewsreport.org/

Digital Transformation Strategy and Business Sustainability of a Local Print Media: A Case Study of

Kedaulatan Rakyat
Muhammad Reynandio Wira Prathama, Nofie Iman Vidya Kemal, S.E., M.Sc., Ph.D

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Sekaran, U., & Bougie, R. (2019). Research methods for business: A skill-building
approach (8th ed.). John Wiley & Sons.

Suryawati, 1., Rusadi, U., & Wahid, U. (2023). Pergeseran arah transformasi bisnis
media cetak di era teknologi informasi (studi kasus pada Harian Solopos).
Avant Garde, 11(2), 178—190. https://doi.org/10.36080/ag.v11i2.2681

Webster, J. G. (2014). The marketplace of attention: How audiences take shape in
a digital age. MIT Press.

Westlund, O. (2021). Digital journalism and the changing media ecosystem.
Journalism Studies, 22(1), 1-18.
https://doi.org/10.1080/1461670X.2020.1832733

Westlund, O., & Lewis, S. C. (2018). Actors, actants, audiences, and activities in
cross-media news work. Digital Journalism, 6(8), 997-1015.
https://doi.org/10.1080/21670811.2018.1502042

130


https://doi.org/10.36080/ag.v11i2.2681
https://doi.org/10.1080/21670811.2018.1502042

