
159 

 

 

DAFTAR PUSTAKA 

 

 

Anthony, Robert N., dan Vijay Govindarajan, 2007. Sistem Pengendalian 

Manajemen. Edisi ke 11. Buku 1. Jakarta: Salemba Empat. 

Antoncic, B., and Hisrich, R. D. (2004). Corporate entrepreneurship 

contingencies and organizational wealth creation. Journal of 

Management Development, 23(6), 518-550. 

Bank Indonesia. (2016). Konsentrasi dan Pertumbuhan Kredit Berdasarkan 

Sektor Ekonomi tahun 2016. 

Barrett, H. & Weinstein, A. (1997). Corporate entrepreneurship, the 

marketing mix, and business performance.  Conference of the 

Academy of Marketing Science, May, 144-150.   

Barrett, H., and Weinstein, A. (1998) The effect of market orientation and 

organizational flexibility on corporate entrepreneurship.  

Entrepreneurship: Theory and Practice, Vol. 23, No. 1, pp.57-67. 

Barringer, B. R., and Bluedorn, A. C. (1999) The relationship between 

corporate entrepreneurship and strategic management. Strategic 

Management Journal, 20, 421-444.     

http://dx.doi.org/10.1002/(SICI)1097-0266(199905)20:5<421::AID-

SMJ30>3.0.CO;2-O 

Birkinshaw, J. (1999). The Determinants and Consequences of Subsidiary 

Initiative in multinational Corporations. Entrepreneurship Theory 

and Practice, Vol. 24, No. 1, pp. 9-36. 

Bulut, C., and  Yilmaz, C. (2008). Innovative performance impacts of 

corporate entrepreneurship: an empirical research in Turkey. 

Proceedings of Academy of Innovation and Entrepreneurship 

Conference, pp. 414-417. 

Cooper, D.R. and Schindler, P.S. (2014). Business Research Methods. New 

York: McGraw-Hill. 

Cooper, D.R., and Schindler, P.S. (2006). Business Research Methods, 9th 

edition. USA: McGraw-Hill. 

Covin, J.G., & Slevin, D.P. (1986). The development and testing of an 

organization-level entrepreneurship scale. In R., Ronstadt, J. A. 

Hornaday & K. H. Vesper (Eds.), Frontiers of Entrepreneurship 

Research (pp.628-639). Wellesley, MA: Babson College. 

ANALISIS DIMENSI CORPORATE ENTREPRENEURSHIP DAN MARKET ORIENTATION TERHADAP
PENINGKATAN KINERJA
DIVISI BISNIS SEKTOR BUMN DAN INSTITUSI PEMERINTAH STUDI PADA BANK ZYX
NATASHA ADHALIA, Iin Mayasari. Dr., MBA.
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

http://dx.doi.org/10.1002/(SICI)1097-0266(199905)20:5%3c421::AID-SMJ30%3e3.0.CO;2-O
http://dx.doi.org/10.1002/(SICI)1097-0266(199905)20:5%3c421::AID-SMJ30%3e3.0.CO;2-O


160 

 

Covin, J.G., & Slevin, D.P. (1989). Strategic management of small firms in 

hostile and benign environments. Strategic Management Journal, 10, 

75-87. http://dx.doi.org/10.1002/smj.4250100107. 

Covin, J.G., and Covin, T.J. (1990). Competitive aggressiveness, 

environmental context and small firm performance. 

Entrepreneurship Theory and Practice, Vol. 14, No. 4, pp. 35-50. 

Covin, J.G., and Slevin, D.P. (1991). A Conceptual Model of 

Entrepreneurship as Firm Behaviour. Entrepreneurship Theory & 

Practice, pp. 7-25. 

 

Craven, D.W., & Piercy, N.F. 2013. Strategic Marketing, 10th edition. 

McGraw Hill International Edition. United Stated of America. 

Dess, G.G., and Lumpkin, G.T. (2005). The role of entrepreneurial 

orientation in stimulating effective corporate entrepreneurship. 

Academy of Management Executive, Vol. 19, No. 1, pp147-156. 

Ghina, Astri. (2012). The Influence of Corporate Culture on Organizational 

Commitment; Case Study of Civil Government Organizations in 

Indonesia. International Journal of Basic and Applied Science, Vol. 

01, No. 2. 

Ghoshal, S. & Nohria, N. 1989, Internal differentiation within multinational 

corporations, Strategic Management Journal, 10:323-337. 

Guth, W.D., and Ginsberg, A. (1990). Guest editors' Introduction: Corporate 

Entrepreneurship. Strategic Management Journal, Vol. 11, pp.5-15. 

Hasibuan, S.P. Malayu. (2005). Manajemen Sumber Daya Manusia, Edisi 

Revisi. Jakarta: Bumi Aksara. 

Hill, N. Roche, G. & Allen, R. Customer Satisfaction: The Customer’s 

Experience Through the Customer’s Eyes. London: Cogent 

Publishing 2007. 

Hills, G.E., & LaForge, R.W. (1992), Marketing and Entrepreneurship : The 

state of art. In D.L., Sexton, & J.D. Kasarda (Eds.), The state of the 

art of entrepreneurship, pp.164-190. Bosyon: PWS. Kent. 

Hult, G.T. Hurley, R.F. dan Knight, G.A. 2004. Innovativeness: Its 

Antecedents and Impact on Business Performance. Industrial 

Marketing Management, Vol.33, No.5, pp.429-438. 

Hurley, R.F. dan Hult, G.T. 1988. Innovation, Market Orientation, and 

Organiozational Learning: An Integration and Empirical 

Examination. Journal of Marketing, Vol.6,No.3,pp.42-54. 

Hyndman, Noel S and Anderson, Robert., 1997, A Study of The Use 

Targets in Planning Documents of Executive Agencies, Financial 

ANALISIS DIMENSI CORPORATE ENTREPRENEURSHIP DAN MARKET ORIENTATION TERHADAP
PENINGKATAN KINERJA
DIVISI BISNIS SEKTOR BUMN DAN INSTITUSI PEMERINTAH STUDI PADA BANK ZYX
NATASHA ADHALIA, Iin Mayasari. Dr., MBA.
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

http://dx.doi.org/10.1002/smj.4250100107


161 

 

Accountability & Management, Blackwell Publisher Ltd, UK, 

pp.139-163. 

Jaworski, B.J., & Kohli, A.K., 1993. “Market Orientation : Antecedents and 

Consequences”. Journal of Marketing. 

Karacaoglu, Korhan., Bayrakdaroğlu, Ali., and San, Firat Botan. (2013). 

The Impact of Corporate Entrepreneurship on Firms’ Financial 

Performance: Evidence from Istanbul Stock Exchange Firms. 

International Business Research, Vol. 6, No. 1. 

Kaya, N. (2006). The impact of human resource management practices and 

corporate entrepreneurship on firm performance: evidence from 

Turkish firms. International Journal of Human Resource 

Management, Vol. 17, No. 12, pp 2074-2900.  

Kets de Vries, M. (1977). The Entrepreneurial Personality, A Person at the 

Crossroads, Journale of Management Studies 14 (1): 34-47. 

Kohli, A.K., & Jaworski, B.J., 1990, “Market Orientation : The Construct 

Reseach Proposition and Managerial Implication”, Journal of 

Marketing. 

Kotler, Philip. (2016). Manajemen Pemasaran. Jakarta: PT. Prenhallindo. 

Kotler, Philip., dan Armstrong, Gary. (2001). Prinsip-prinsip Pemasaran, 

Jilid 2, Edisi 8. Jakarta: Erlangga. 

Kuncoro dan Suhardjono, 2002, Manajemen Perbankan (Teori dan 

Aplikasi), Edisi Pertama, Penerbit BPFE, Yogyakarta. 

Lumpkin, G.T., and Dess, G.G. (2001). Linking two dimensions of 

entrepreneurial orientation to firm performance: the moderating role 

of environment and industry. Journal of Business Venturing, Vol. 16, 

Issue. 5, pp. 429-451. 

Lumpkin, G.T., dan Dess, G.G. (1996). Clarifying the entrepreneurial 

orientation construct and linking it to performance. Academy of 

Management Review, Vol. 21, No. 1, pp.135-172. 

Malhotra, Naresh K. and David F. Birks. 2006. Marketing Research, An 

Applied Approach. Updated Secondary European Edition. Pearson 

Education, Harlow UK. 

McClelland, David C. (1961), Entrepreneur Behavior and Characteristic of 

Entrepreneurs, The Achieving Society. 

McNamara, Carlton P, (1972), “The Present Status of the Marketing 

Concept,” Jounal of Marketing, 36 (January), 50-7. 

Miller, D. (1983). The correlates of entrepreneurship in three types of firms. 

Management Science, Vol. 29, No. 7, pp. 770-791. 

ANALISIS DIMENSI CORPORATE ENTREPRENEURSHIP DAN MARKET ORIENTATION TERHADAP
PENINGKATAN KINERJA
DIVISI BISNIS SEKTOR BUMN DAN INSTITUSI PEMERINTAH STUDI PADA BANK ZYX
NATASHA ADHALIA, Iin Mayasari. Dr., MBA.
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/



162 

 

Miller, D., and Friesen, P.H. (1978). Archetypes of strategy formulation. 

Management Science, Vol. 24, No. 9, pp. 921-933. 

Morris, M.H., and Kuratko, D.F. (2002). Corporate Entrepreneurship: 

Entrepreneurial Development within Organizations. Orlando, FL: 

Harcourt College Publishers. 

Naman, J. L., and Slevin, D.P. (1993). Entrepreneurship and the concept of 

fit: a model and empirical tests. Strategic Management Journal, Vol. 

14, pp. 137-153.  

Narver , J.C. and Slater S.F. (1995) : “Market Orientation and the Learning 

Organization”. Jounal of Marketing, Vol. 59 (July), No. 3, pp. 63-74. 

Narver, J.C. and Slater S.F. (1990) : The Effect of Market Orientation on 

Business Profitability, Journal of Marketing, 54(4),20-35. 

Peter, Olson. 2005. Consumer Behaviour And Marketing Strategy, New 

York: Mc. Graw Hill. 

Phillip, H. P., Wright, M., Ucbasaran, D., and Tan, W.L. (2009). Corporate 

entrepreneurship: current research and future directions. Journal of 

business Venturing, Vol. 24, pp. 197-205. 

Pinchot, I.G. (1985). Intrapreneuring. New York: Harper and Row. 

Puspo. 2005. Mengkaji Hubungan Tentang Pengaruh Kewirausahaan 

Perusahaan dengan Keberhasilan Perusahaan, Jurnal Manajemen dan 

Bisnis, Vol.5 No. 9. Jakarta 

Robert W. Ruekert, Orville C. Walker, Jr., and Kenneth J. Roering. (1985), 

The Organization of Marketing Activities; A Contingency Theory of 

Structure and Performance. Journal of Marketing, Vol. 49 (Winter 

1985), 13-25. 

Russell, R. D., and Russell, C.J. (1992). An examination of effects of 

organizational norms, organizational structure, and environmental 

uncertainty on entrepreneurial strategy. Journal of Management, 

Vol. 18, No. 4, pp. 639-656.  

Sinkula, James M., and William Baker. (1999). Learning Orientation, 

Market Orientation and Innovation: Integrating and Extending 

Models of Organizational Performance. Journal of Market-Focussed 

Management. Vol. 4, No. 4, pp 295-308. 

Sharma, P., and Chrisman, J.J. (1999). Towards a reconciliation of the 

definitional issues in the field of corporate entrepreneurship. 

Entrepreneurship Theory and Practice, 23, 11-27. 

Shapiro, B.P., 1988. “What The Hell is Market Orientation?”, Harvard 

Business Review, 66:19-25. 

ANALISIS DIMENSI CORPORATE ENTREPRENEURSHIP DAN MARKET ORIENTATION TERHADAP
PENINGKATAN KINERJA
DIVISI BISNIS SEKTOR BUMN DAN INSTITUSI PEMERINTAH STUDI PADA BANK ZYX
NATASHA ADHALIA, Iin Mayasari. Dr., MBA.
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/



163 

 

Simsek, Z., Lubatkin, M. H., Veiga, J.F., and Dino, R.N. (2009). The role of 

an entrepreneurially alert information system in promoting corporate 

entrepreneurship. Journal of business research, Vol. 62, pp.810-817. 

Smart, D.T., and Conant, J.S. (1994). Entrepreneurial orientation, distinctive 

marketing competencies and organizational performance. Journal of 

Applied Business Research, Vol. 10, No. 3, pp. 28-38. 

Suhartini Karim, (2007), “Analisis Pengaruh Kewirausahaan Korporasi 

Terhadap Kinerja Perusahaan Pada Pabrik Pengolahan Crumb 

Rubber Di Palembang”. Jurnal Manajemen & Bisnis Sriwijaya 

Vol.5, No. 9 Juni 2007 

Tuominen, M., Moller, K. and Rajala, A. (1997), “Marketing capability: a 

nexus of learning-based resources and a prerequisite for market 

orientation”, Proceedings of the Annual Conference of the Eiropean 

Marketing Academy, May, pp. 1220-40. 

Westney, D. E. 1994. Institutional Theory and the Multinational 

Corporation.In Ghoshal, C. A. & Westney D. E., Organization 

Theory and the Multinational Corporation. New York: St Martin's 

Press. 

Wiklund, J., and Shepherd, D. (2005). Entrepreneurial orientation and small 

business performance: a configurational approach. Journal of 

Business Venturing, Vol. 20, No. 1, pp.71-89. 

Woodside, Arch G. (2010). Case Study Research: Theory, Methods, 

Practice. United Kingdom: Emerald Group Publising Limited. 

Yin, Robert K. (2014). Studi Kasus Desain & Metode. Jakarta: Rajawali 

Pers. 

Zahra, S. A. (1991). Predictors and financial outcomes of corporate 

entrepreneurship: an exploratory study. Journal of Business 

Venturing, Vol. 6, No. 4, pp. 259-85.  

Zahra, S. A. (1993). Environment, corporate entrepreneurship, and financial 

performance: a taxonomic approach. Journal of Business Venturing, 

8(4), 319-340.  

Zahra, S.A., and Covin, J.G. (1995). Contextual influences on the corporate 

entrepreneurship-performance relationship: a longitudinal analysis. 

Journal of Business Venturing, Vol. 10, No. 1, pp. 43-58. 

Zeithaml, Valarie A., and Bitner. (2000). Service Marketing, 2th edition: 

Integrating Custom. 

 

 

ANALISIS DIMENSI CORPORATE ENTREPRENEURSHIP DAN MARKET ORIENTATION TERHADAP
PENINGKATAN KINERJA
DIVISI BISNIS SEKTOR BUMN DAN INSTITUSI PEMERINTAH STUDI PADA BANK ZYX
NATASHA ADHALIA, Iin Mayasari. Dr., MBA.
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/


