Brand Development Through Subculture: A Case Study of Thanksinsomnia in the Indonesian Skate
Scene
Muhammad Irfandy Zahari, Massageng Widagdhaprasana, S.I.P., MMktgComs

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

TABLE OF CONTENTS
ACKNOWLEDGEMENT ii
ABSTRACT vi
TABLE OF CONTENTS vii
LIST OF TABLES ix
LIST OF FIGURE X
CHAPTERI1
INTRODUCTION
1.1 BACKGIOUNG.......ooiiiiiiiieciie ettt ettt ettt te e e e e beeesbeeestaeensaeessaeessaeesseesseenens 1
1.2 ReSEarch QUESTION. .....ccuiiiiiieiieeiie et et e ettt et e et eeteeeseveestbeesabeesabeessseeesseeenseeensseenens 4
1.3 ReESEATCH ODJECLIVES. ...cuviuiiiieniiiieiieitetert ettt sttt sttt st ettt sttt et 4
1.4 Research Benefits.......cooiieieiiiiiieieie ettt 5
1.5 ReSCAICH NOVEILY......viiiiiiiiiiiicie ettt ettt ettt e s te e te et seesraesbaesbaesseessaessaesseenns 5
CHAPTER 11 7
LITERATURE REVIEW 7
2.1 Theoretical FTamewWork...........ccocuiriiriiiieiieieeeteseeeee ettt e 7
2.1.1 Brand DevelOPmEeNt........c..ccvecverierciieienieeie e seeseesieesieessee e esteesseesseesseesseensesssennns 7
2.1.2 Brand IANtity.......ccveriierieiieiieieeie ettt ere e ereeveevessseesaessbessbesssesssesssessnesssenens 9
2.1.3 Subcultural Theory & AUthentiCity.........ccoeeviiiriieiiierie e 10
2.2 Conceptual Framework...........cooiiiiiiiiiiiieeee e 12
Table 2.1 Conceptual Framework............coceviiiiiiiiiniiiiieeee et 13
CHAPTER III 14
METHODOLOGY 14
3.1 Research MethOdOIOZY .......c.ueeuiiiiiieiiiicieecee ettt et e e e e e eveesaree s 14
3.1.1 Research Method.........c.oouiiiiiiiie et 14
3.1.2 Research Paradigim........cccocueveiiiiiiiiniiiiiteee ettt 15
3.1.3 ReSCAICH SUDJECLS...ccuviiiiiieieiieiieciecierteree sttt re et e e e s e esbesssesnneeens 15
3.1.4 ReSCAICH ODJECLS....ccvieeiiiiieiecie e ettt ettt et e ste e st e e re e be e seessaesseessessseenns 16
3.1.5 Data Collecting TEChNIQUE........c.ceeviiiiiieiiieiiieeiee ettt e sre e e 16
3.1.6 Data Analysis TEChNIQUE........cc.cerieriarieiieieieere ettt 18
Table 3.1 Stages of Thematic Analysis Applied in This Study.........cccoevveirrviirierienieneennen. 19
CHAPTER 1V 22
Research Findings and Discussion 22
O I N2 (T L o1 T ) o OSSPSR PSRRI 22

4.2 Brand Development as an Organic ProCess..........cecverierieeiieiieiieieeieeeeeee e 24



Brand Development Through Subculture: A Case Study of Thanksinsomnia in the Indonesian Skate

Scene
Muhammad Irfandy Zahari, Massageng Widagdhaprasana, S.I.P., MMktgComs

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

4.3 Skateboarding as the Foundation of Brand Identity...........c.cccceevrciinciiniiiiiieeiecieciennns 32
4.4 Authenticity, Acceptance, and Identity Negotiation..........ccccccveervieniiiesiieencieeeceeeiee e 42

vii



Brand Development Through Subculture: A Case Study of Thanksinsomnia in the Indonesian Skate
Scene
Muhammad Irfandy Zahari, Massageng Widagdhaprasana, S.I.P., MMktgComs

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

CHAPTER IV 52
CLOSING 52
RO B 1) T L3 10§ USRS 52
5.2 Theoretical and Practical IMpliCations............ccverveeriieriiesiieiieieeie e 53
BIBLIOGRAPHY 55
ATTACHMENT 58
AppendixX 1. INtervIeW GUIAE........ccciieiiieeiiieie ettt et e et e e te e e teeeeaeesaseesebeeseseas 58
Appendix 2. Interview Transcript (Co - Founder)...........ccccovieviiniinieniinienieseeseeeeeeenn 62
Appendix 3. Supporting Interview Transcript (Marketing Team).........ccccooceeerveenenenennnenne. 69
Appendix 4. Supporting Interview Transcript (Marketing Team).........ccccoeceeeereerereneeneenne. 76
Appendix 5. Letter of Research PermiSsion............coveevieiieiieiiiiiciiciecie e sne e 84
Appendix 6. Coding Trail For Theme 4.2 (Brand Development as an Organic Process)..... 85
Appendix 7. Coding Trail For Theme 4.3 (Skateboarding as the Foundation of Brand
[ 153 11517 TSP PRURUSRRUR 87
Appendix 8. Coding Trail For Theme 4.4 (Authenticity, Acceptance, and Identity
NEOLIATION) .t.vetieieteeieteeietese ettt te ettt te e et e se s et e e et e e et eseeseseesesessesesesenseseseeseneasesessesensns 89

viii



Brand Development Through Subculture: A Case Study of Thanksinsomnia in the Indonesian Skate

Scene
Muhammad Irfandy Zahari, Massageng Widagdhaprasana, S.I.P., MMktgComs

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

LIST OF TABLES

Table 2.1 Conceptual FramewWork............ccveeiiiiiiniiiiieiicicceeeee et 13
Table 3.1 Stages of Thematic Analysis Applied in This Study.........ccceeeieeriiieriieriiecieeieeeiees 19

X



Brand Development Through Subculture: A Case Study of Thanksinsomnia in the Indonesian Skate

Scene
Muhammad Irfandy Zahari, Massageng Widagdhaprasana, S.I.P., MMktgComs

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

LIST OF FIGURE

Figure 4.1 Skateboarding Campaign Visual From Thanksinsomnia Official Instagram............. 40

Figure 4.2 Independent Skate Film “Because You Jealous” Produced by Thanksinsomnia in



Brand Development Through Subculture: A Case Study of Thanksinsomnia in the Indonesian Skate

Scene
Muhammad Irfandy Zahari, Massageng Widagdhaprasana, S.I.P., MMktgComs

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA



	TABLE OF CONTENTS 
	 
	LIST OF TABLES 
	 
	LIST OF FIGURE 
	 

