
 

BIBLIOGRAPHY 

 

Aaker, D. A. (1991). Managing brand equity: Capitalizing on the value of a brand name. 

Free Press. http://ci.nii.ac.jp/ncid/BA13425571 

Abdullah, M. (2015). Metodologi Penelitian Kuantitatif. Aswaja Pressindo. 

https://core.ac.uk/download/pdf/45258621.pdf 

Bartlett, J. E., Kotrlik, J. W., & Higgins, C. C. (2001). Organizational research: Determining 

appropriate sample size in survey research. Information Technology, Learning, and 

Performance Journal, 19(1), 43–50. 

Baron, R. M., & Kenny, D. A. (1986). The moderator–mediator variable distinction in social 

psychological research: Conceptual, strategic, and statistical considerations. Journal 

of Personality and Social Psychology, 51(6), 1173–1182. 

https://doi.org/10.1037/0022-3514.51.6.1173 

Benoit, W. L. (1997). Image repair discourse and crisis communication. Public Relations 

Review, 23(2), 177–186. http://dx.doi.org/10.1016/S0363-8111(97)90023-0 

Benson, J. A. (1988). Crisis revisited: An analysis of the strategies used by Johnson & 

Johnson in the Tylenol crisis. Public Relations Review, 14(3), 49–66. 

Bryant, J., & Oliver, M. B. (2009). Media effects: Advances in theory and research (3rd ed.). 

Routledge. 

Cochran, W. G. (1977). Sampling techniques (3rd ed.). New York, NY: John Wiley & Sons. 

Coombs, W. T. (2007). Protecting organization reputations during a crisis: The development 

and application of situational crisis communication theory. Corporate Reputation 

Review, 10 (3), 163–176. https://doi.org/10.1057/palgrave.crr.1550049 

Coombs, W. T., & Holladay, S. J. (2012). The paracrisis: The challenges created by publicly 

managing crisis prevention. Public Relations Review, 38(3), 408–415. 

https://doi.org/10.1016/j.pubrev.2012.04.001  

Entman, R. M. (1993). Framing: toward clarification of a fractured paradigm. Journal of 

Communication, 43(4), 51–58. https://doi.org/10.1111/j.1460-2466.1993.tb01304.x  

Erdem, T., & Swait, J. (1998). Brand equity as a signaling phenomenon. Journal of Consumer 

Psychology, 7(2), 131–157. https://doi.org/10.1207/s15327663jcp0702_02  

 

The Impact of News Exposure Towards State Owned Companyâ€™s Brand Image (Survey on The
Influence of
Tempoâ€™s News Exposure Covering Pertaminaâ€™s Corruption Issue Towards Pertaminaâ€™s
Brand Image)
Rafael Jonathan Pradipta Dewantama, Nyarwi Ahmad, S.I.P., M.Si., Ph.D.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

http://ci.nii.ac.jp/ncid/BA13425571
https://core.ac.uk/download/pdf/45258621.pdf
https://doi.org/10.1037/0022-3514.51.6.1173
http://dx.doi.org/10.1016/S0363-8111(97)90023-0
https://doi.org/10.1057/palgrave.crr.1550049
https://doi.org/10.1016/j.pubrev.2012.04.001
https://doi.org/10.1111/j.1460-2466.1993.tb01304.x
https://doi.org/10.1207/s15327663jcp0702_02


 

Fombrun, C., & Van Riel, C. (1997). The reputational landscape. Corporate Reputation 

Review, 1(2), 5–13. https://doi.org/10.1057/palgrave.crr.1540024 

Fombrun, C. J., Gardberg, N. A., & Sever, J. M. (2000). The Reputation Quotient: A 

multi-stakeholder measure of corporate reputation. Journal of Brand Management, 

7(4), 241–255. https://doi.org/10.1057/bm.2000.10  

Ghozali, I. (2016). Aplikasi analisis multivariate dengan program IBM SPSS 23 (8th ed.). 

Badan Penerbit Universitas Diponegoro. 

Gray, E. R., & Balmer, J. M. (1998). Managing corporate image and corporate reputation. 

Long Range Planning, 31(5), 695-702 

https://doi.org/10.1016/s0024-6301(98)00074-0  

Hallahan, K. (1999). Seven models of framing: Implications for public relations. Journal of 

Public Relations Research, 11(3), 205–242. 

https://doi.org/10.1207/s1532754xjprr1103_02  

Israel, G. D. (1992). Determining sample size. Gainesville, FL: University of Florida, 

Institute of Food and Agricultural Sciences (IFAS). 

Keller, K. L. (1993). Conceptualizing, measuring, and managing Customer-Based Brand 

Equity. Journal of Marketing, 57(1), 1. https://doi.org/10.2307/1252054 

Keller, K. L. (2001). Building customer-based brand equity: A Blueprint for Creating Strong 

Brands. 

Keller, K. L. (2003). Strategic brand management: Building, measuring, and managing 

brand equity (2nd ed.). Upper Saddle River, NJ: Prentice Hall. 

Korporat Tempo. (n.d.). Retrieved April 26, 2025, from 

https://web.archive.org/web/20150425122726/http://korporat.tempo.co/tentang/sejara 

McCombs, M. (2005). A Look at Agenda-setting: past, present and future. Journalism 

Studies, 6(4), 543–557. https://doi.org/10.1080/14616700500250438  

McQuail, D. (2002). McQuail’s reader in mass communication theory. In Sage eBooks. 

https://ci.nii.ac.jp/ncid/BA57386105 

McQuail, D. (2010). McQuail’s mass communication theory (6th ed.). Sage Publications. 

Neuman, W. L. (2014). Social research methods: Qualitative and quantitative approaches 

(7th ed.). Harlow, England: Pearson Education. 

 

The Impact of News Exposure Towards State Owned Companyâ€™s Brand Image (Survey on The
Influence of
Tempoâ€™s News Exposure Covering Pertaminaâ€™s Corruption Issue Towards Pertaminaâ€™s
Brand Image)
Rafael Jonathan Pradipta Dewantama, Nyarwi Ahmad, S.I.P., M.Si., Ph.D.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1057/palgrave.crr.1540024
https://doi.org/10.1057/bm.2000.10
https://doi.org/10.1016/s0024-6301(98)00074-0
https://doi.org/10.1207/s1532754xjprr1103_02
https://doi.org/10.2307/1252054
https://web.archive.org/web/20150425122726/http://korporat.tempo.co/tentang/sejarah
https://doi.org/10.1080/14616700500250438
https://ci.nii.ac.jp/ncid/BA57386105


 

Nur Hidayat, M., Utami, R., & Tribhuwana Tungga Dewi, I. (n.d.). International Journal of 

The Newest Social and Management Research (INSOMA) Generation Z Perception of 

the Tempo Brand. 

Ocha, C., & Ariyani, R. (2024, August 9). Tempo.co jadi Finalis AMSI Awards 2024 untuk 

Dua Kategori. Tempo. 

https://www.tempo.co/ekonomi/tempo-co-jadi-finalis-amsi-awards-2024-untuk-dua-k

ategori-27713 

Sadaf, A. (2011). Public Perception of Media Role. International Journal of Humanities and 

Social Science. https://www.ijhssnet.com/journals/Vol._1_No._5;_May_2011/25.pdf 

Schultz, F., Utz, S., & Göritz, A. (2011). Is the medium the message? Perceptions of and 

reactions to crisis communication via Twitter, blogs and traditional media. Public 

Relations Review, 37(1), 20–27. https://doi.org/10.1016/j.pubrev.2011.02.003  

Singh, A. S., & Masuku, M. B. (2014). Sampling techniques and determination of sample size 

in applied statistics research: An overview. International Journal of Economics, 

Commerce and Management, 2(11), 1–22.  

Spence, M. (1973). Job market signaling. The Quarterly Journal of Economics, 87(3), 355. 

https://doi.org/10.2307/1882010  

Sugiyono. (2011). Metode Penelitian Pendidikan: Pendekatan Kuantitatif, kualitatif, dan 

R&D. Alfabeta. 

Sugiyono. (2017). Metode penelitian kuantitatif, kualitatif, dan R&D. Bandung: Alfabeta. 

Zephira, G. I., Setyabudi, D., & Yuliyanto, M. (2021). Terpaan Berita Tentang Gangguan 

Jaringan IndiHome dan Brand Image di Twitter Terhadap Tingkat Kepercayaan 

Konsumen Mengenai Layanan IndiHome (Vol. 9, Issue 4, pp. 214–226). 

 

The Impact of News Exposure Towards State Owned Companyâ€™s Brand Image (Survey on The
Influence of
Tempoâ€™s News Exposure Covering Pertaminaâ€™s Corruption Issue Towards Pertaminaâ€™s
Brand Image)
Rafael Jonathan Pradipta Dewantama, Nyarwi Ahmad, S.I.P., M.Si., Ph.D.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.tempo.co/ekonomi/tempo-co-jadi-finalis-amsi-awards-2024-untuk-dua-kategori-27713
https://www.tempo.co/ekonomi/tempo-co-jadi-finalis-amsi-awards-2024-untuk-dua-kategori-27713
https://www.ijhssnet.com/journals/Vol._1_No._5;_May_2011/25.pdf
https://doi.org/10.1016/j.pubrev.2011.02.003
https://doi.org/10.2307/1882010

	BIBLIOGRAPHY 

