Pengaruh Pesan Empathy-Based Marketing pada Akun TikTok @rucas.official terhadap Brand
Affection

Audiens

Salmaa Nasywa Az Zahra, Syaifa Tania, S.IP., M.A.

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Daftar Isi

Lembar Pengesahan i
Surat Pernyataan Bebas Plagiasi ii
Kata Pengantar iii
Abstrak vi
Abstract vii
Daftar Isi viii
Daftar Tabel, Grafik, dan Gambar X
BABI1 1
AL Latar BEIAKANG. ......ooiuiiiieieee ettt et ettt ettt e et e et e eatesateenteeateeneesaeen 1
B. Pertanyaan PenElItIan. ...........c.cciveriierieiieriesieseesieeseeit et eteesteesteesbeesseesseesseesseesseassesssesssesssesssesssesssesssesssens 6
C. TUJUAN PONEIILIAN. ...cc.tiitieiieieeie ettt ettt ettt et e et et eat e s atesatesateeutesstesaeesaeesseesseesneesseenaeens 7
D. Manfaat PEN@ITLIAN. ........ccouiiiiieieieteee ettt ettt et st a et e st e te e st et et e ne et enteeneeneeneenees 7
A 300 T N T (51101 TSRS 7
IMANTAAE PLaAKEIS. ...eueiitieitieietee ettt ettt et ettt ettt e st e et e s e bt st e eaeeeatesabesateeatesaeesaeea 7
E. Kebaruan Penelitian. ........c.ooeiieriiiiiieieee ettt ettt sttt sttt et 7
F. Sistematika Pembagian BAB...........cccuiiiiiiiiii ettt ettt e b et e e b e st e e snraeesbeeetaeeneae s 8
BABII 8
AL KETANEZKA TEOTT...eueieiieeiit ettt ettt ettt ettt et e at e et e e ateeatesatesatesateeateenbesmeesatesabesaeesneenaes 10

L. Empathy-Based MarKeting..............c.occuevuerieiieesieriesiiestesieeseesteesseeseesseassesssesssesssesssesssesssesssesssesses 10

2. BEQRA AffECHION. ..ottt ettt ettt ettt be ettt et et ettt enteeteeteeabeeates 12

3. BFPANA EXPOSUTC........oveeeeeveeeieeeeieeeeteeeeeeesiteeseveessveessseessseessseesssessssaesnseeassaesssseensseesseensseesssesssseensses 14

B. Kerangka KOMSEP.......coueriiiiiiiieteeet ettt sttt e sttt 17

C. Kerangka Operasional...........cccccciiiiiiiiieiiieeciieeieeeteeesieeeteesteesveeseaeessveessseeesseesssesesseeessssssssesssseensses 18

D. Operasionalisasi KOMSEP........cvecieiiieiiieiiieiieieeit ettt ettt ettt eteste s bt e st ensesnsesssesnseessesnsesnsennsenns 19

LD 5 0150113 T USSPt 23
BAB III 24
Metodolo@l PENEIIIAN. .......eiiiitieiieieeie ettt et et ettt sttt e st e et e et e saeesatesateentesaeeeneas 24
A. Paradigma dan Jenis Penelitian...........ccccccieriieriiiniieiieiiciiee ettt e e e evessvesssessseseaessnessnennnas 24

B. ObJek PenElItIan. ......c..eeiiiuiiiiiiieeieee ettt ettt e b ettt et et e et ettt et e enteenteebeeans 24

(O, 1) o T4 [ o3 1<) 113 T o RSP TRTS 24

D. Populasi dan Sampel Penelitian. ..........cocceouiriiiiiiiiiiiiiiceee ettt 25


https://docs.google.com/document/d/132ms1yWAmXMbhZj76vXO7HBKOIioNItu_CPfzH35CEY/edit?pli=1&tab=t.bisja3dtjcax#heading=h.24h5jwwvbxzk
https://docs.google.com/document/d/132ms1yWAmXMbhZj76vXO7HBKOIioNItu_CPfzH35CEY/edit?pli=1&tab=t.bisja3dtjcax#heading=h.24h5jwwvbxzk

UNIVERSITAS
GADJAH MADA

Pengaruh Pesan Empathy-Based Marketing pada Akun TikTok @rucas.official terhadap Brand
Affection

Audiens

Salmaa Nasywa Az Zahra, Syaifa Tania, S.IP., M.A.

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

E. Teknik Pengambilan SAmMPIINg.........c.ccccveiieiieiiiiiiiieiieiiestest ettt e seesteesteesteesseesseesseeseesseessaesseessens
F. Teknik Pengumpulan Data...........ccccoeeiiiiiiiiiiiet ettt st
G. Uji Validitas dan Relabilitas...........ccueeeiieriiiiiieiiieciieeiee ettt eeeesteesveesveesbeeesseesssaeessaeenssaenes
H. Teknik Analisis Data........c.coeriiiiiiiiiieierie ettt ettt ettt ettt et sbeestebe b
L. Limitasi PENELItIAN. .....cocuiiiiiiiieie ettt h e b e b e bt e s bt e bt e bt e b e e bt et e beeteens
J. Uji ASUMIST KLASTK...c.eiiiviiiiiiiieiesiecee ettt ettt ettt et e b e e e e b e esseessaessaessaesseassesnseansenssesssennsenns

BAB IV

AL DesKIiPST RESPONACI......c.uiiiiiiiiiiiiecie ettt ettt e e s te e te et eessaessaesseesseesseesseesseesseanseans
B. Pengalaman Responden dalam Mengakses Konten RUCAS..........ccccooiiiniiiiiinininicccecee
C. Analisis Deskriptif Rata-1ata (MEam)..........ccevvievieevieeiieeieeieeieere et sve e svesvesaesaestaessnesasessnessnens
D. Analisis Korelasi (Pearson Correlation TeSt).........oucuuuueruerierienieniesiesieseeseesseesseeseesseesseesseesseens
E. ANalisisS REGIEST LINCAT........cccuieiiiieiieeiiieiieeeieesteesteeeieeeteeeteeeteeetaeessseessseessseesssaessseeenseesssseensseensns
F. Analisis Regresi Moderasi (Moderated Regression ARQLYSIS)......c..ccvieueeeueeceeecenieneesieseesreseessnenenes
G. Analisis Tabulasi Silang (Cross-Tabulation ARGLYSIS).........cceeeueeecuieicureseieeecieeceeeereeeeiee e esaeesseens
H. Ringkasan Data Temuan Penelitian...........c.cccevvieiiierienierieiie e seeseesee e seeesnesaesseessaessaesssessnenens
L PemMbBANASAN. ...ttt ettt ettt ettt et te bt eate e beeabeenteeateeteeateeas

BABYV

AL KESTMPUIANL ...ttt ettt e bt et e et e et e e bee bt e bt e bt enbeenbeenbeenseenseenseenseenne
Bl SAAN. ...ttt r e sr e he s e nnenne e

Daftar Pustaka

Lampiran Kuesioner Penelitian

Lampiran SPSS

X



