
TABLE OF CONTENTS 

 

 

ACKNOWLEDGEMENT ............................................................................................. iii 

ABSTRACT .................................................................................................................. vii 

TABLE OF CONTENTS ................................................................................................ 1 

CHAPTER I ................................................................................................................... 1 

INTRODUCTION .......................................................................................................... 1 

1.1 Background ...................................................................................................................... 1 

1.2 Research Question ........................................................................................................... 9 

1.3 Research Objectives......................................................................................................... 9 

1.4 Research Benefits ............................................................................................................ 9 

1.5 Research Novelty ........................................................................................................... 10 

CHAPTER II ............................................................................................................... 13 

LITERATURE REVIEW .............................................................................................. 13 

2.1 Theoretical Framework .................................................................................................. 13 

2.1.1 Sports Marketing Communication .............................................................................. 13 

2.1.2 Diaspora in Sports ...................................................................................................... 15 

2.1.3 Athlete Endorsers & TEARS Model in Marketing Communication .......................... 16 

2.1.4 Purchase Intention ...................................................................................................... 19 

2.1.5 Product Design in Sports Merchandising ................................................................... 20 

2.2 Conceptual Framework .................................................................................................. 23 

2.3 Operationalization of Concepts ..................................................................................... 28 

The Influence of Diaspora Players Endorsement on Purchase Intention  for the Erspo 2025 Indonesia
National Football Team Jersey
Bima Natabawana, Syaifa Tania, S.I.P., M.A.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



2.4 Hypothesis ..................................................................................................................... 33 

CHAPTER III .............................................................................................................. 34 

METHODOLOGY ....................................................................................................... 34 

3.1 Research Methodology .................................................................................................. 34 

3.2 Research Method ........................................................................................................... 34 

3.3 Research Paradigm ........................................................................................................ 35 

3.4 Population and Sampling ............................................................................................... 35 

3.5 Research Object ............................................................................................................. 37 

3.6 Data Collection Technique ............................................................................................ 37 

3.7 Data Analysis Technique ............................................................................................... 37 

3.8 Research Limitations ..................................................................................................... 40 

CHAPTER IV .............................................................................................................. 41 

Impact of Diaspora Players’ Endorsement on Consumers’ Purchase Intention for the 

Erspo 2025 Indonesia National Team Jersey with Product Design as Moderating 

Variable ....................................................................................................................... 41 

4.1 Validity and Reliability Test .......................................................................................... 41 

4.1.1 Validity Test ......................................................................................................................... 41 

4.1.2 Reliability Test...................................................................................................................... 50 

4.2 Classical Assumption Test ............................................................................................. 50 

4.2.1 Normality Test ...................................................................................................................... 51 

4.2.2 Multicollinearity Test ........................................................................................................... 53 

4.2.3 Heteroscedasticity Test ......................................................................................................... 55 

4.3 Descriptive Analysis ...................................................................................................... 56 

4.3.1 Respondents’ Age ................................................................................................................. 56 

4.3.2 Respondents’ Domicile ......................................................................................................... 57 

4.3.3 Experience in Purchasing Erspo Jersey ................................................................................ 58 

4.3.4 Ownership of National Team Jersey..................................................................................... 59 

The Influence of Diaspora Players Endorsement on Purchase Intention  for the Erspo 2025 Indonesia
National Football Team Jersey
Bima Natabawana, Syaifa Tania, S.I.P., M.A.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



4.4 Correlation Analysis ...................................................................................................... 59 

4.5 Linear Regression Analysis ........................................................................................... 62 

4.6 Moderated Regression Analysis .................................................................................... 66 

4.7 Summary of Research Findings ..................................................................................... 68 

4.8 Discussion ...................................................................................................................... 71 

CHAPTER V ................................................................................................................ 77 

CLOSING .................................................................................................................... 77 

5.1 Conclusion ..................................................................................................................... 77 

5.2 Recommendation ........................................................................................................... 78 

BIBLIOGRAPHY ......................................................................................................... 80 

ATTACHMENT ........................................................................................................... 90 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The Influence of Diaspora Players Endorsement on Purchase Intention  for the Erspo 2025 Indonesia
National Football Team Jersey
Bima Natabawana, Syaifa Tania, S.I.P., M.A.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



 

LIST OF PICTURES 

Picture 1: Diaspora Players as Erspo’s Jersey Endorser ............................................... 4 

Picture 2: Supports Towards the Diaspora Players ....................................................... 6 

Picture 3: Critiques Towards The Diaspora Players ...................................................... 6 

Picture 4: Public Debate in the Launching of The Jersey.............................................. 8 

Picture 5: Public Reaction Comparison Between the 2024 & 2025 Jersey ................ 22 

 

LIST OF TABLES 

Table 1: Relevant Previous Research .......................................................................... 11 

Table 2: Operationalization Concepts ......................................................................... 33 

Table 3: Validity Test Result....................................................................................... 45 

Table 4: Validity Test Result ...................................................................................... 48 

Table 5: Validity Test Result....................................................................................... 49 

Table 6: Reliability Test Result ................................................................................... 50 

Table 7: Multicolinearity Test Result .......................................................................... 54 

Table 8: Diaspora Players Endorsement to Purchase Intention Test Result ................ 60 

Table 9: Diaspora Players Endorsement to Product Design ....................................... 61 

Table 10: Product Design to Purchase Intention Correlation Analysis Test Result .... 61 

Table 11: Regression Analysis Model Summary Diaspora Players Endorsement and 

Purchase Intention ....................................................................................................... 63 

Table 12: Regression Analysis Coefficients Diaspora Players Endorsement and 

Purchase Intention Test Result .................................................................................... 63 

Table 13: Regression Analysis Model Summary Product Design and Purchase 

Intention ...................................................................................................................... 65 

Table 14: Regression Analysis Coefficients Product Design and Purchase Intention 

Test Result ................................................................................................................... 65 

Table 15: The Moderated Regression Analysis Coefficients Test Result ................... 66 

Table 16: the Model Summary Moderated Regression Analysis Test Result ............. 67 

The Influence of Diaspora Players Endorsement on Purchase Intention  for the Erspo 2025 Indonesia
National Football Team Jersey
Bima Natabawana, Syaifa Tania, S.I.P., M.A.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



Table 17: Summary of Analysis Result ....................................................................... 71 

 

LIST OF FIGURES 

Figure 1: Research Model ........................................................................................... 27 

 

LIST OF GRAPHICS 

Graphic 1: Normality Test .......................................................................................... 51 

Graphic 2: Normality Test Result ............................................................................... 52 

Graphic 3: Normality Test Result ............................................................................... 53 

Graphic 4: Heteroscedascity Test Result ..................................................................... 55 

Graphic 5: Respondents’ Age Pie Chart ..................................................................... 56 

Graphic 6: Respondents’ Domicile Pie Chart ............................................................. 57 

Graphic 7: Respondents’ Experience in Purchasing Erspo Jersey Pie Chart .............. 58 

Graphic 8: Respondents’ Ownership of National Team Jersey Pie Chart ................... 59 

 

The Influence of Diaspora Players Endorsement on Purchase Intention  for the Erspo 2025 Indonesia
National Football Team Jersey
Bima Natabawana, Syaifa Tania, S.I.P., M.A.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/


	TABLE OF CONTENTS

