Evaluasi Maturitas Smart Tourism dalam Konteks Smart City di Kota Yogyakarta .
Maulidia Dwi Cahyani, Dr. Ir. Tri Mulyani Sunarharum, S.T., IPU. ; Prof. Ir. Achmad Djunaedi, M.UP., Ph.D

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Adminwarta. (2021). Gencarkan Wisata Kota Yogya Melalui Table Top.
https://warta.jogjakota.go.id/detail/index/14427

Adminwarta. (2024). Implementasi Smart City di Yogya Berikan Dampak Positif di
Masyarakat. Portal Berita Pemerintah Kota Yogyakarta.
https://warta.jogjakota.go.id/detail/index/36462

Akbar, P. N. G., Auliya, A., Pranita, D., & Oktadiana, H. (2024). The Readiness
Assessment of Jakarta as A Smart Tourism City. Cogent Social Sciences,
10(1). https://doi.org/10.1080/23311886.2024.2364386

Amanda, R. (2018a). Analisis Preferensi Wisatawan terhadap Smart Tourism di
Kota Yogyakarta (Kasus : Museum Benteng Vredeburg).

Amanda, R. (2018b). Analisis Preferensi Wisatawan terhadap Smart Tourism di
Kota Yogyakarta (Kasus : Museum Benteng Vredeburg).

Annisah. (2017). Usulan Perencanaan Smart City : Smart Governance Pemerintah
Daerah Kabupaten Mukomuko. Jurnal Masyarakat Telematika Dan
Informasi, 8, 59—-80.

Atana, T. (2024a). Peningkatan Maturitas Kota Kediri sebagai Kota Cerdas.
Universitas Gadjah Mada.

Atana, T. (2024b). Peningkatan Maturitas Kota Kediri sebagai Kota Cerdas.
Universitas Gadjah Mada.

Avila, D., Lancis, & Lopez, A. (2015). Smart Destination Report : building the
future.

Ayu, D. (2024, June 12). Kini Bisa Beli Tiket Keraton Jogja Lewat Traveloka, Ini
Caranya! IDN Times Jogja.

Bhinadi, A., Nurwitasari, R., Shaumarli, A., & Astyka, G. (2021a). Tourism
Recovery Strategy Towards a New Normal in Yogyakarta 2020. 175,242-247.

Bhinadi, A., Nurwitasari, R., Shaumarli, A., & Astyka, G. (2021b). Tourism
Recovery Strategy Towards a New Normal in Yogyakarta 2020. 175,242-247.

Boyd Cohen. (2018a). Blockchain Cities and the Smart Cities Wheel.
https://boydcohen.medium.com/blockchain-cities-and-the-smart-cities-
wheel-9165¢2132¢36

Boyd Cohen. (2018b). Blockchain Cities and the Smart Cities Wheel.
https://boydcohen.medium.com/blockchain-cities-and-the-smart-cities-
wheel-9f65c2f32¢36

Bozi¢, V. (2025). Smart Tourism in Smart (Cities.
https://www.researchgate.net/publication/387996150 Smart Tourism_in_S
mart_Cities

218



Evaluasi Maturitas Smart Tourism dalam Konteks Smart City di Kota Yogyakarta .
Maulidia Dwi Cahyani, Dr. Ir. Tri Mulyani Sunarharum, S.T., IPU. ; Prof. Ir. Achmad Djunaedi, M.UP., Ph.D

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Buhalis, D., & Amaranggana, A. (2015a). Smart Tourism Destinations Enhancing
Tourism Experience Through Personalisation of Services. Information and
Communication Technologies in Tourism 2015, (February), 377-389.
https://doi.org/10.1007/978-3-319-14343-9 28

Buhalis, D., & Amaranggana, A. (2015b). Smart Tourism Destinations Enhancing
Tourism Experience Through Personalisation of Services. Information and
Communication Technologies in Tourism 2015, (February), 377-389.
https://doi.org/10.1007/978-3-319-14343-9 28

Buhalis, D., Leader, P., Connor, O., Buhalis, D., & Connor, P. O. (2005).
Information Communication Technology Revolutionizing Tourism. 8281.
https://doi.org/10.1080/02508281.2005.11081482

Byon, K. K., & Zhang, J. J. (2010). Development of A Scale Measuring Destination
Image. Marketing Intelligence and  Planning, 28(4), 508-532.
https://doi.org/10.1108/02634501011053595

Calderwood, L. U., & Soshkin, M. (2019). The Travel & Tourism Competitiveness
Report 2019 Travel and Tourism at a Tipping Point. World Economic Forum.
https://www3.weforum.org/docs/WEF_TTCR_2019.pdf

Cavalheiro, M. B., Joia, L. A., Marcuzzo, G., & Environmental, P. (2020). Towards
a Smart Tourism Destination Development Model : Promoting Environmental
, Economic , Socio-cultural and Political Values Towards a Smart Tourism
Destination Development Model : 8316, 251.
https://doi.org/10.1080/21568316.2019.1597763

Chourabi, H., Nam, T., Walker, S., Gil-Garcia, J. R., Mellouli, S., Nahon, K., Pardo,
T. A., & Scholl, H. J. (2012). Understanding Smart Cities : An Integrative

Framework Understanding Smart Cities: An Integrative Framework.
(January). https://doi.org/10.1109/HICSS.2012.615

Chung, N., Lee, H.,, Ham, J., & Koo, C. (2021a). Smart Tourism Cities’
Competitiveness Index: A  Conceptual Model. Information and

Communication  Technologies in  Tourism 2021, 1, 433-438.
https://doi.org/10.1007/978-3-030-65785-7

Chung, N., Lee, H., Ham, J., & Koo, C. (2021b). Smart Tourism Cities’
Competitiveness Index: A  Conceptual Model. Information and
Communication  Technologies in  Tourism 2021, 1, 433-438.
https://doi.org/10.1007/978-3-030-65785-7

Citiasia. (2016). SMART NATION: Mastering Nation’s Advancement from SMART
READINESS to SMART CITY. Citiasia Center for Smart Nation.

Cleave, E., & Arku, G. (2017). Putting a number on place: a systematic review of
place branding influence. Journal of Place Management and Development,
10(5), 425—446. https://doi.org/10.1108/JPMD-02-2017-0015

219



Evaluasi Maturitas Smart Tourism dalam Konteks Smart City di Kota Yogyakarta .
Maulidia Dwi Cahyani, Dr. Ir. Tri Mulyani Sunarharum, S.T., IPU. ; Prof. Ir. Achmad Djunaedi, M.UP., Ph.D

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Creswell, J. W., & Creswell, J. D. (2014). Research Design Qualitative,
Quantitative, and Mixed Methods Approaches (Fifth Edit).

Damayanti, M., Wahyono, H., Rahdriawan, M., Tyas, W. P., Sani, P. C., & Riptek,
J. (2020). Penerapan Smart Tourism di Kota Semarang (Vol. 14, Number 2).
http://riptek.semarangkota.go.id

Deakin, M. (2014). Smart cities : the state-of-the-art and governance challenge. 1—
16.

DIY, D. P. (2024). Dishub DIY Gelar Uji Emisi untuk Dukung Program Low
Emission Zone di Kawasan Sumbu Filosofi. Dinas Perhubungan Daerah
Istimewa Yogyakarta. https://dishub.jogjaprov.go.id/upt-kepala-
pengendalian-lalu-lintas-dan-angkutan-jalan/dishub-diy-gelar-uji-emisi-
untuk-dukung-program-low-emission-zone-di-kawasan-sumbu-filosofi

Djunaedi, A., Permadi, D., Widyawan, Nugroho, L. E., Rachmawati, R., Hidayat,
A., Achmad, K. A., & Egaravanda, S. (2018). Membangun Kota dan
Kabupaten Cerdas : Sebuah Panduan bagi Pemerintah Daerah. UGM Press.

Duman, T., Ozbal, O., & Duerod, M. (2017a). Journal of Destination Marketing &
Management The role of a ff ective factors on brand resonance : Measuring
customer-based brand equity for the Sarajevo brand. Journal of Destination
Marketing & Management, (August), 1-14.
https://doi.org/10.1016/j.jdmm.2017.08.001

Duman, T., Ozbal, O., & Duerod, M. (2017b). Journal of Destination Marketing &
Management The role of a ff ective factors on brand resonance : Measuring
customer-based brand equity for the Sarajevo brand. Journal of Destination
Marketing & Management, (August), 1-14.
https://doi.org/10.1016/j.jdmm.2017.08.001

EB, G. A., Triajeng, P., & Handayani, T. (2024). Strategi Smart Branding dalam
Pembangunan Smart City di Kabupaten Demak. Interaksi: Jurnal Ilmu
Komunikasi, 13(2), 320-335.

Europen Commission. (2025a). Benidorm - 2025 European Green Pioneer of Smart
Tourism. Initiative of The FEuropean Union. https://smart-tourism-
capital.ec.europa.eu/benidorm-2025-european-green-pioneer-smart-
tourism_en

Europen Commission. (2025b). Torino - 2025 European Capital of Smart Tourism.
Initiative of The European Union. https://smart-tourism-
capital.ec.europa.eu/torino-2025-european-capital-smart-tourism_en

Fauzan, F. A., Faroqi, A., & Mukaromah, S. (2025). Analisis Kepuasan Wisatawan
Kota Surabaya dengan Model End User Computing Satisfaction (Studi Kasus:
Tiket Wisata Surabaya). Saturnus : Jurnal Teknologi Dan Sistem Informasi,
3(1), 45-58. https://doi.org/10.61132/saturnus.v3i1.638

220



Evaluasi Maturitas Smart Tourism dalam Konteks Smart City di Kota Yogyakarta .
Maulidia Dwi Cahyani, Dr. Ir. Tri Mulyani Sunarharum, S.T., IPU. ; Prof. Ir. Achmad Djunaedi, M.UP., Ph.D

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Garanti, Z. (2023). Value Co-Creation in Smart Tourism Destinations. Worldwide
Hospitality and Tourism Themes, 15(5), 468-475.
https://doi.org/10.1108/WHATT-06-2023-0070

Ghaderi, Z., Hatamufar, P., & Henderson, J. C. (2018). Destination selection by
smart tourists: the case of Isfahan, Iran. Asia Pacific Journal of Tourism
Research, 385-394.
https://doi.org/https://doi.org/10.1080/10941665.2018.1444650

Giffinger, R., Fertner, C., Kalasek, R., & Milanovic, N. P. (2007a). Smart cities
Ranking of European medium-sized cities. (April 2014).

Giffinger, R., Fertner, C., Kalasek, R., & Milanovic, N. P. (2007b). Smart cities
Ranking of European medium-sized cities. (April 2014).

Gilboa, S., Jaffe, E. D., Vianelli, D., Pastore, A., & Herstein, R. (2014a). A
Summated Rating Scale for Measuring City Image A summated rating scale
for  measuring city  image. CITIES,  44(January),  50-59.
https://doi.org/10.1016/j.cities.2015.01.002

Gilboa, S., Jaffe, E. D., Vianelli, D., Pastore, A., & Herstein, R. (2014b). A
Summated Rating Scale for Measuring City Image A summated rating scale
for  measuring city  image. CITIES, 44(January), 50-59.
https://doi.org/10.1016/j.cities.2015.01.002

Gretzel, U., Sigala, M., Xiang, Z., & Koo, C. (2015a). Smart Tourism : Foundations
and Developments. (August). https://doi.org/10.1007/s12525-015-0196-8

Gretzel, U., Sigala, M., Xiang, Z., & Koo, C. (2015b). Smart Tourism : Foundations
and Developments. (August). https://doi.org/10.1007/s12525-015-0196-8

Guo, Y., Liu, H., & Chai, Y. (2018). The embedding convergence of smart cities
and tourism internet of things in China : An advance perspective. (June 2014).

Harmaen. (2024). Membangun Kota yang Berkelanjutan Kontribusi Smart Tourism
terhadap Pertumbuhan Ekonomi Kota: Literature Review ( Building a
Sustainable City the Contribution of Smart Tourism to City Economic
Growth : Literature Review ). Jurnal IPTEK, 8(2), 25-35.

Haven-Tang, C., Jones, E., & Webb, C. (2007). Critical success factors for business
tourism destinations: Exploiting Cardiff’s national capital city status and
shaping its business tourism offer. Journal of Travel and Tourism Marketing,
22(3-4), 109-120. https://doi.org/10.1300/J073v22n03 09

Hazime, H. (2011). From city branding to e-brands in developing countries: An
approach to Qatar and Abu Dhabi. African Journal of Business Management,
5(12), 4731-4745. https://doi.org/10.5897/AJBM10.533

221



Evaluasi Maturitas Smart Tourism dalam Konteks Smart City di Kota Yogyakarta .
Maulidia Dwi Cahyani, Dr. Ir. Tri Mulyani Sunarharum, S.T., IPU. ; Prof. Ir. Achmad Djunaedi, M.UP., Ph.D

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Hunter, W. C. (2012). Projected Destination Image: A Visual Analysis of Seoul.
Tourism Geographies, 14(3), 419-443.
https://doi.org/10.1080/14616688.2011.613407

Ichsan, R. N., Laratmase, P., Novedliani, R., Utami, E. Y., & Mahmudin, T. (2024).
Digitalisasi Destinasi Sebagai Strategi Pengembangan Promosi Pariwisata di
Indonesia. Edunomika, 08(February), 4—6.

Idris, 1., Adi, K. R., Firmansyah, R., Nadhianty, A., Mobaroq, M. H., Putri, P. G.,
Pratama, A. S., & Wahono, E. R. (2021). Developing smart tourism using
virtual reality as a tourism promotion strategy in Indonesia. Geojournal of
Tourism and Geosites , 35(2), 332-337. https://doi.org/10.30892/GTG.35210-
656

Imtiyas, S. (2022a). Evaluasi Perkembangan Tingkat Maturitas Tiap Dimensi
Smart City di Kota Surakarta Tahun 2018-2020.

Imtiyas, S. (2022b). Evaluasi Perkembangan Tingkat Maturitas Tiap Dimensi
Smart City di Kota Surakarta Tahun 2018-2020.

Initiative of The European Union. (2025). LEADING EXAMPLES OF SMART
TOURISM PRACTICES IN EUROPE from the 2025 European Capital of
Smart Tourism competition. Initiative of the European Union. https://smart-
tourism-capital.ec.europa.eu/best-practices/european-capital-smart-tourism-
best-practices_en

Judisseno, R. K. (2019). Branding Destinasi dan Promosi Pariwisata. PT Gramedia
Pustaka Utama.

Karvelyte, K., & Chiu, J. H. (2011). Planning process of city brands: A case study
of Taipei City. Place Branding and Public Diplomacy, 7(4), 257-270.
https://doi.org/10.1057/pb.2011.26

Kavaratzis, M. (2004). From city marketing to city branding: Towards a theoretical
framework for developing city brands. Place Branding, 1(1), 58-73.
https://doi.org/10.1057/palgrave.pb.5990005

Kavaratzis, M., Fernandez-Cavia, J., & Morgan, N. (2018). Introduction: Place
branding: A communication perspective. Communication and Society, 31(4),
1-7. https://doi.org/10.15581/003.31.4.1-7

Kemenpar. (2025). Ringkasan Program Kementerian Pariwisata Tahun 2025.

Kemkominfo. (2021). Buku Panduan Penyusunan Masterplan Smart City.
Kementrian Komunikasi dan Informatika.

Kim, J. H., & Ritchie, J. R. B. (2014). Cross-Cultural Validation of a Memorable
Tourism Experience Scale (MTES). Journal of Travel Research, 53(3), 323—
335. https://doi.org/10.1177/0047287513496468

222



Evaluasi Maturitas Smart Tourism dalam Konteks Smart City di Kota Yogyakarta .
Maulidia Dwi Cahyani, Dr. Ir. Tri Mulyani Sunarharum, S.T., IPU. ; Prof. Ir. Achmad Djunaedi, M.UP., Ph.D

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Kolotouchkina, O., & Seisdedos, G. (2018). Place branding strategies in the context
of new smart cities: Songdo IBD, Masdar and Skolkovo. In Place Branding
and Public Diplomacy (pp. 115-124). Springer International Publishing.
https://doi.org/https://doi.org/10.1057/s41254-017-0078-2

Komdigi. (2017). Panduan Penyusunan Masterplan Gerakan Smart City 2017
(Gerakan Menuju 100 Smart City). Kementrian Komunikasi dan Digital.

Lee, J., Lee, H., Chung, N., & Koo, C. (2017). An Integrative Model of the Pursuit
of Happiness and the Role of Smart Tourism Technology: A Case of
International Tourists in Seoul Jimin (Informatio). Springer International
Publishing.

Lombardi, P., Giordano, S., Farouh, H., Yousef, W., Lombardi, P., Giordano, S.,
Farouh, H., & Yousef, W. (2012). Modelling the Smart City Performance.

Innovation : The European Journal of Social Science Research, 1610.
https://doi.org/10.1080/13511610.2012.660325

Mahmood, F. M., & Bin Abdul Salam, Z. A. (2013). A conceptual framework for
personalized location-based Services (LBS) tourism mobile application
leveraging semantic web to enhance tourism experience. Proceedings of the
2013 3rd IEEE International Advance Computing Conference, IACC 2013,
287-291. https://doi.org/10.1109/IAdCC.2013.6514237

Mahmoudzadeh, S. M., Samiei Nasr, M., & Hashemi, M. (2014). A survey on
factors influencing city branding. Management Science Letters, 2325-2328.
https://doi.org/10.5267/j.ms1.2014.9.001

Masterplan Pengembangan Smart City Kota Yogyakarta Tahun 2022 - 2026, Pub.
L. 131 Tahun 2021 (2021).

Masterplan Pengembangan Smart City Kota Yogyakarta Tahun 2022 - 2026, Pub.
L. 131 Tahun 2021 (2021).

Nam, T., & Pardo, T. A. (2011a). Conceptualizing Smart City with Dimensions of
Technology , People , and Institutions. 282-291.

Nam, T., & Pardo, T. A. (2011b). Conceptualizing Smart City with Dimensions of
Technology , People , and Institutions. 282-291.

Oktaria, D., Suhardi, & Kurniawan, N. B. (2017). Smart City Services: A
Systematic Literature Review. https://doi.org/10.1109/ICITSL.2017.8267944

Pais, A. H. K. (2024). EVALUASI MATURITAS SMART GOVERNANCE PADA
PEMERINTAH KOTA MAKASSAR.

Pemerintah Kota Yogyakarta. (2025). RPJMD Kota Yogyakarta 2025 - 2029.

Peraturan Walikota Yogyakarta Nomor 15 Tahun 2015 Tentang E - Government,
Pub. L. 15 Tahun 2015, 34 Pemerintah Kota Yogyakarta 28 (2015).
https://doi.org/10.7868/s0207401x15030036

223



Evaluasi Maturitas Smart Tourism dalam Konteks Smart City di Kota Yogyakarta .
Maulidia Dwi Cahyani, Dr. Ir. Tri Mulyani Sunarharum, S.T., IPU. ; Prof. Ir. Achmad Djunaedi, M.UP., Ph.D

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Permatasari, 1. A. (2020). Kebijakan Publik (Teori, Analisis, Implementasi dan
Evaluasi Kebijakan) (Vol. 1).

Pramana, S. (2024a). Model Kematangan Smart City Berbasis Kerangka CCSN.
Universitas Gadjah Mada.

Pramana, S. (2024b). Model Kematangan Smart City Berbasis Kerangka CCSN.
Universitas Gadjah Mada.

Prasetyo, H., & Rifai, M. B. (2022). Urgensi Implementasi Smart Tourism untuk
Kemajuan Pariwisata Indonesia. 5(2), 147-160.
https://doi.org/https://doi.org/10.36594/jtec/5zvqmg87

Prayag, G. (2010). Brand image assessment: International visitors’ perceptions of
Cape Town. Marketing Intelligence and Planning, 28(4), 462-485.
https://doi.org/10.1108/02634501011053577

Priporas, C. V., Stylos, N., & Kamenidou, I. (Eirini). (2020). City image, city brand
personality and generation Z residents’ life satisfaction under economic crisis:
Predictors of city-related social media engagement. Journal of Business
Research, 119, 453—463. https://doi.org/10.1016/j.jbusres.2019.05.019

Puspita, W. A. L. (2023). Dukung Kawasan Sumbu Filososfi Rendah Emisi, Becak
Listrik Di - Launching. Radar Jogja.
https://radarjogja.jawapos.com/jogja/653650276/dukung-kawasan-sumbu-
filosofi-rendah-emisi-becak-listrik-di-launching#google vignette

Puspitasari, C. (2021). Sejarah dan Konsep Smart City dalam Dunia Teknologi
Informasi. Binus University. https://binus.ac.id/malang/2021/04/sejarah-dan-
konsep-smart-city-dalam-dunia-teknologi-informasi/

Putri, A. A. (2023). Pariwisata Kota Yogyakarta Terus Dibanjiri Wisatawan
Mancanegara pada 2023. GoodStats. https://goodstats.id/article/pariwisata-
kota-yogyakarta-terus-mengalami-peningkatan-pada-2023-gh3g;j

Putri, S. P. (2025). Faktor - Faktor yang Mempengaruhi Pengembangan Smart
Tourism di Kota Semarang. In Jurnal Industri Pariwisata (Vol. 8§, Number 1).
https://doi.org/https://doi.org/10.36441/pariwisata.v8il.2884

Rahmawati, E. D., Admadianto, H. N., Fadila, S., & Baaq, S. H. (2023). Smart
Tourism Technology Dan Kepuasan Wisatawan Untuk Berkunjung Kembali
Di Wisata Heritage Kota Surakarta. Journal Management, Business, and
Accounting, 22(1), 103—112. https://doi.org/10.33557/mbia.v22i1.2163

Ramdani, D. (2025). Digital Tourism and the Recovery of International Tourist
Arrivals to Indonesia Post-COVID-19. Journal of Economics and
Management Scienties, 283—-290. https://doi.org/10.37034/jems.v713.133

Ridwan, O. R. (2021). Smart Tourism dan Penerapannya pada Museum di DKI
Jakarta. Kompasiana.

224



Evaluasi Maturitas Smart Tourism dalam Konteks Smart City di Kota Yogyakarta .
Maulidia Dwi Cahyani, Dr. Ir. Tri Mulyani Sunarharum, S.T., IPU. ; Prof. Ir. Achmad Djunaedi, M.UP., Ph.D

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

https://www.kompasiana.com/okkyridwan7319/6099da378ede48231b28934
2/smart-tourism-dan-penerapannya-pada-museum-di-dki-
jakarta?lgn _method=google&google btn=onetap

Rohman, T. (2020a). Penyusunan Model Pengukuran Dimensi Smart Branding
pada Smart City di Indonesia.

Rohman, T. (2020b). Penyusunan Model Pengukuran Dimensi Smart Branding
pada Smart City di Indonesia.

Rohman, T. (2020c). PENYUSUNAN MODEL PENGUKURAN DIMENSI SMART
BRANDING PADA SMART CITY DI INDONESIA. Institut Teknologi Sepuluh
Nopember.

Saputra, A. (2022a). Perkembangan Program Smart Tourism di Kota Yogyakarta
Tahun 2013 - 2021. Universitas Gadjah Mada.

Saputra, A. (2022b). Perkembangan Program Smart Tourism di Kota Yogyakarta
Tahun 2013 - 2021. Universitas Gadjah Mada.

Sigit, T. A. (2024). Sumbu Filosofi Yogyakarta Resmi Ditetapkan UNESCO
Sebagai Warisan Dunia. Kemenkeu RI Ditjen Perbendaharaan KANWIL
DJPb  Prov. D.LY.  https://djpb.kemenkeu.go.id/kanwil/diy/id/data-
publikasi/artikel/3699-sumbu-filosofi-yogyakarta-resmi-ditetapkan-unesco-
sebagai-warisan-dunia.html#:~:text=Sebagai Warisan Dunia,-Oleh: Tri
Angga&text=Dalam Sidang ke-45 Komite,September 2023 sore waktu set

Siti, K., Bagus, S., & Ramji, M. (2024). [HA to Protect Indonesian Cultural
Heritage and Historical Legacy. TIMES Indonesia.
https://timesindonesia.co.id/english/515577/iha-to-protect-indonesian-
cultural-heritage-and-historical-legacy

Sos, J. P. S. (2020). Implementasi dan evaluasi kebijakan publik. Unisri Press.

Sugiyono, Prof. Dr. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R&D
(19th ed.). Alfabeta.

Sunaki, F., & Christiani, L. (2015). Kebutuhan dan Perilaku Pencarian Informasi
Wisatawan di Tourist Information Center Pemuda Semarang. Jurnal Ilmu
Perpustakaan, 4(2).

Supangkat, S. H. (2018). Pengenalan & Pengembangan Smart City. e - Indonesia
Initiatves.

Supangkat, S. H., & Arman, A. A. (2018a). The Implementation of Garuda Smart
City Framework for Smart City Readiness Mapping in Indonesia. (4), 169—
176.

Supangkat, S. H., & Arman, A. A. (2018b). The Implementation of Garuda Smart
City Framework for Smart City Readiness Mapping in Indonesia. (4), 169—
176.

225



Evaluasi Maturitas Smart Tourism dalam Konteks Smart City di Kota Yogyakarta .
Maulidia Dwi Cahyani, Dr. Ir. Tri Mulyani Sunarharum, S.T., IPU. ; Prof. Ir. Achmad Djunaedi, M.UP., Ph.D

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Tiantoro, G. G. (2020a). Ambiguitas dan Konflik dalam Implementasi Kebijakan
Smart Tourism Kota Yogyakarta:@ Studi Kasus Kampung Wisata Kota
Yogyakarta.

Tiantoro, G. G. (2020b). Ambiguitas dan Konflik dalam Implementasi Kebijakan
Smart Tourism Kota Yogyakarta:@ Studi Kasus Kampung Wisata Kota
Yogyakarta.

Tiantoro, G. G. (2020c). Ambiguitas dan Konflik dalam Implementasi Kebijakan
Smart Tourism Kota Yogyakarta:@ Studi Kasus Kampung Wisata Kota
Yogyakarta.

Tomi. (2020). Museum Vredeburg Raih Predikat WBK 2020. Krjogja.Com.
https://www .krjogja.com/nasional/1242503335/museum-vredeburg-raih-
predikat-wbk-2020

Tukhliev, L. S., & Muhamadiyev, A. N. (2015). Smart Tourism Experience in Geo
Information Systems. 501-504. https://doi.org/10.15863/TAS

Weltman, T., Sciacca, A., Hwang, Y.-H., & Schipani, S. (2024a). Smart Tourism
Ecosystem  Development Readiness in  Southeast Asia. 5(296).
https://www.adb.org/publications/smart-tourism-ecosystem-southeast-asia

Weltman, T., Sciacca, A., Hwang, Y.-H., & Schipani, S. (2024b). Smart Tourism
Ecosystem Development Readiness in Southeast Asia. 5(296).

Widyaningsih, D. (2013). Kota Surabaya Menuju Smart City. Univesitas Gadjah
Mada.

Yogyakarta, D. P. D. 1. (2022). Visi dan Misi Gubernur DIY 2022 - 2027. Dinas
Pariwisata Daerah Istimewa Yogyakarta.
https://visitingjogja.jogjaprov.go.id/webdinas/visi-dan-misi/

Yulianti, W., Sulistijono, E. A., & Veranita, M. (2024). PENERAPAN SMART
TOURISM DI INDONESIA. Visioner: Jurnal Manajemen Dan Bisnis,
13(01), 113—121. https://doi.org/10.52630/jmbv.v13.101.16

Zuhri, Saefudin, & Nurhikmah. (2015). Penyusunan Model Tingkat Kematangan
(Maturity) Pada Smart City di Kota Besar di Indonesia dalam Bunga Rampai
Infrastruktur TIK, Layanan Informasi dan Dinamika Sosial. Puslitbang
Penyelenggaran Pos dan Informatika Kementrian Komunikasi dan Informatik.

226



