
 
 

82 
 

DAFTAR PUSTAKA 

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and 

Human Decision Processes, 50(2), 179–211. https://doi.org/10.1016/0749-

5978(91)90020-T 

ALLEN, D. G., SCOTTER, J. R. V., & OTONDO, R. F. (2004). RECRUITMENT 

COMMUNICATION MEDIA: IMPACT ON PREHIRE OUTCOMES. 

Personnel Psychology, 57(1), 143–171. https://doi.org/10.1111/j.1744-

6570.2004.tb02487.x 

Anekal, P. (2023, April 25). 25+ Eye-Opening Social Media Recruitment Statistics. 

Adaface. https://www.adaface.com/blog/social-media-recruitment-

statistics/ 

Backlinko Team. (2025, February 10). Social Network Usage & Growth Statistics. 

Backlinko. https://backlinko.com/social-media-users 

Bahri-Ammari, N., Soliman, M., & Salah, O. B. (2022). The Impact of Employer 

Brand on Job Seekers’ Attitudes and Intentions: The Moderating Role of 

Value Congruence and Social Media. Corporate Reputation Review. 

https://doi.org/10.1057/s41299-022-00154-8 

Behrend, T. S., Ravid, D. M., & Thapa, S. (2024). Implications of Social Media for 

a Changing Work Landscape. Annual Review of Organizational Psychology 

and Organizational Behavior, 11(1), 337–361. 

https://doi.org/10.1146/annurev-orgpsych-110721-041023 

Berthon, P., Ewing, M., & Hah, L. L. (2005). Captivating Company: Dimensions 

of Attractiveness in Employer Branding. International Journal of 

Pengaruh Karakteristik Media Sosial Terhadap Intensi Melamar Generasi Z: Peran Mediasi Employer
Brand Attractiveness Dan Person-Organization Fit (Studi Pada Pt Hm Sampoerna Tbk.) Studi Pada Pt
Hm
Sampoerna Tbk.)
Sari Kristi Humisar, Prof. Drs. Gugup Kismono, M.B.A., Ph.D.,
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

83 
 

Advertising, 24(2), 151–172. 

https://doi.org/10.1080/02650487.2005.11072912 

Bharadwaj, S. (2023). How the interplay of social media usage and online reviews 

generate intention to apply for a job vacancy: an employer branding-based 

agenda. Management Research Review, 47(3). https://doi.org/10.1108/mrr-

05-2022-0365 

Brian) Joo, B.-K., Park, S., & Lee, S. (2020). Personal growth initiative: the effects 

of person–organization fit, work empowerment and authentic leadership. 

International Journal of Manpower, 42(3). https://doi.org/10.1108/ijm-02-

2020-0056 

Caputo, A., Molino, M., Cerato, B., & Claudio Giovanni Cortese. (2023). Employer 

Attractiveness: Two Instruments to Measure Employer Branding and 

Reputation. SAGE Open, 13(3). 

https://doi.org/10.1177/21582440231192188 

Carpentier, M., Van Hoye, G., & Weijters, B. (2019). Attracting applicants through 

the organization’s social media page: Signaling employer brand personality. 

Journal of Vocational Behavior, 115(103326), 103326. 

https://doi.org/10.1016/j.jvb.2019.103326 

Castells, M. (2011). The Rise of the Network Society. Wiley-Blackwell, Cop. 

Celani, A., & Singh, P. (2011). Signaling theory and applicant attraction outcomes. 

Personnel Review, 40(2), 222–238. 

https://doi.org/10.1108/00483481111106093 

Pengaruh Karakteristik Media Sosial Terhadap Intensi Melamar Generasi Z: Peran Mediasi Employer
Brand Attractiveness Dan Person-Organization Fit (Studi Pada Pt Hm Sampoerna Tbk.) Studi Pada Pt
Hm
Sampoerna Tbk.)
Sari Kristi Humisar, Prof. Drs. Gugup Kismono, M.B.A., Ph.D.,
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

84 
 

Chambers, K. (2022, December 15). The Rise and Fall (and Rise Again) of Social 

Media - Meerkat Media Group. Meerkat Media Group. 

https://meerkatmediagroup.com/blog/the-rise-and-fall-and-rise-again-of-

social-media/ 

Ehrhart, K. H., & Ziegert, J. C. (2005). Why Are Individuals Attracted to 

Organizations? Journal of Management, 31(6), 901–919. 

https://doi.org/10.1177/0149206305279759 

G. Lenasri, & Suraj Kushe Shekhar. (2025). Social media for recruitment: a TCCM-

based systematic literature review and content analysis. Cogent Business & 

Management, 12(1). https://doi.org/10.1080/23311975.2025.2569794 

Garg, R. K., AtifJilani, S., Rai, S. K., Ji Gupta, S., & Kumar, A. (2024). Assessing 

Employees’ Perspectives on Work-Life Equilibrium for Integrated Human 

Capital Governance. 2024 IEEE International Students’ Conference on 

Electrical, Electronics and Computer Science (SCEECS), 1–9. 

https://doi.org/10.1109/sceecs61402.2024.10482162 

Ghorbanzadeh, D., Radhakrishnan, L. C., Prasad, K., Alkhayet, A., Yajid, M. S. A., 

& Dhaliwal, A. S. (2025). Enhancing intentions to apply for job through 

social media: the mediating role of employer attractiveness and person-

organization fit. Asia-Pacific Journal of Business Administration, 17(3). 

https://doi.org/10.1108/apjba-11-2024-0619 

Global, H. (2025). How to use Instagram to Showcase your Company Culture - 

Holler Global. Holler Global. https://holler.global/how-to-use-instagram-

to-showcase-your-company-culture/ 

Pengaruh Karakteristik Media Sosial Terhadap Intensi Melamar Generasi Z: Peran Mediasi Employer
Brand Attractiveness Dan Person-Organization Fit (Studi Pada Pt Hm Sampoerna Tbk.) Studi Pada Pt
Hm
Sampoerna Tbk.)
Sari Kristi Humisar, Prof. Drs. Gugup Kismono, M.B.A., Ph.D.,
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

85 
 

Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S. 

(2021). Partial Least Squares Structural Equation Modeling (PLS-SEM) 

Using R. In Classroom Companion: Business. Springer International 

Publishing. https://doi.org/10.1007/978-3-030-80519-7 

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how 

to report the results of PLS-SEM. European Business Review, 31(1), 2–24. 

https://doi.org/10.1108/EBR-11-2018-0203 

Hein, A. Z., Wim J.L. Elving, Koster, S., & Arjen Edzes. (2024). Is your employer 

branding strategy effective? The role of employee predisposition in 

achieving employer attractiveness. Corporate Communications: An 

International Journal, 29(7), 1–20. https://doi.org/10.1108/ccij-07-2022-

0070 

Kaoud, M., & ElBolok, M. (2022). Organizational learning via gamification for 

employer brand management. Development and Learning in Organizations: 

An International Journal. https://doi.org/10.1108/dlo-10-2022-0203 

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! the Challenges 

and Opportunities of Social Media. Business Horizons, 53(1), 59–68. 

https://doi.org/10.1016/j.bushor.2009.09.003 

Kristof, A. (1996). Person‐organization fit: An integrative review of its 

conceptualizations, measurement, and implications. Personnel Psychology, 

49(1), 1–49. https://doi.org/10.1111/j.1744-6570.1996.tb01790.x 

Pengaruh Karakteristik Media Sosial Terhadap Intensi Melamar Generasi Z: Peran Mediasi Employer
Brand Attractiveness Dan Person-Organization Fit (Studi Pada Pt Hm Sampoerna Tbk.) Studi Pada Pt
Hm
Sampoerna Tbk.)
Sari Kristi Humisar, Prof. Drs. Gugup Kismono, M.B.A., Ph.D.,
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

86 
 

Kristof‐Brown, A., Schneider, B., & Su, R. (2023). Person‐organization fit theory 

and research: Conundrums, conclusions, and calls to action. Personnel 

Psychology, 76(2), 375–412. https://doi.org/10.1111/peps.12581 

Lassleben, H., & Hofmann, L. (2023). Attracting Gen Z talents: Do expectations 

towards employers vary by gender? Gender in Management: An 

International Journal, 38(4). https://doi.org/10.1108/gm-08-2021-0247 

Lind, D. A., Marchal, W. G., & Samuel Adam Wathen. (2021). Statistical 

techniques in business and economics. New York, Ny Mcgraw-Hill 

Education. 

Lokweetpun Suprawan, Wallapa Suengkamolpisut, & Saifon Singhatong. (2025). 

The impact of social media characteristics on young job applicants’ 

intentions: mediating roles of employer brand attractiveness and person-

organization fit. International Studies of Management and Organization, 

55(4), 1–19. https://doi.org/10.1080/00208825.2025.2500831 

Nayak, S., & Pawan Budhwar. (2023). Social networking sites and employer 

branding: a qualitative study of Indian organizations. Asian Business & 

Management, 23(2), 237–265. https://doi.org/10.1057/s41291-023-00245-2 

Pekkala, K., & van Zoonen, W. (2021). Work-related social media use: The 

mediating role of social media communication self-efficacy. European 

Management Journal, 40(1). https://doi.org/10.1016/j.emj.2021.03.004 

Pendyala, M., Woods, P. S., Brubaker, D. K., Blaber, E. A., Schmidt, T. A., & Chan, 

D. D. (2022). Endogenous production of hyaluronan, PRG4, and cytokines 

Pengaruh Karakteristik Media Sosial Terhadap Intensi Melamar Generasi Z: Peran Mediasi Employer
Brand Attractiveness Dan Person-Organization Fit (Studi Pada Pt Hm Sampoerna Tbk.) Studi Pada Pt
Hm
Sampoerna Tbk.)
Sari Kristi Humisar, Prof. Drs. Gugup Kismono, M.B.A., Ph.D.,
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

87 
 

is sensitive to cyclic loading in synoviocytes. PLOS ONE, 17(12), 

e0267921. https://doi.org/10.1371/journal.pone.0267921 

PMI. (2025). Culture & Diversity at PMI. Pmi.com. https://www.pmi.com/who-

we-are/culture-and-diversity-at-pmi 

Resick, C. J., Baltes, B. B., & Shantz, C. W. (2007). Person-organization fit and 

work-related attitudes and decisions: Examining interactive effects with job 

fit and conscientiousness. Journal of Applied Psychology, 92(5), 1446–

1455. https://doi.org/10.1037/0021-9010.92.5.1446 

Samoliuk, N., Bilan, Y., Mishchuk, H., & Mishchuk, V. (2022). Employer brand: 

key values influencing the intention to join a company. Management & 

Marketing. Challenges for the Knowledge Society, 17(1), 61–72. 

Sampoerna, H. (2025). 2024 PT HM SAMPOERNA Tbk. 

https://www.sampoerna.com/resources/docs/default-source/sampoerna-

market-documents/annual-report-and-sustainability-report-

202448e13bc16c7468f696e2ff0400458fff.pdf?sfvrsn=db9553c8_0 

Sampoerna, P. H. (2024). Laporan Tahunan. Sampoerna.com. 

https://www.sampoerna.com/id/investor-relations-gcg/disclosure/reports-

and-filings 

Sander, T., & Lee Teh, P. (2019). Is Social Media Changing the Awareness of 

Individuals? Proceedings of the International Conference on New Trends in 

Social Sciences. https://doi.org/10.33422/ntss.2019.08.488 

Schindler, P. S. (2022). Business research methods. Mcgraw-Hill. 

Pengaruh Karakteristik Media Sosial Terhadap Intensi Melamar Generasi Z: Peran Mediasi Employer
Brand Attractiveness Dan Person-Organization Fit (Studi Pada Pt Hm Sampoerna Tbk.) Studi Pada Pt
Hm
Sampoerna Tbk.)
Sari Kristi Humisar, Prof. Drs. Gugup Kismono, M.B.A., Ph.D.,
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

88 
 

Sharma, A., Raj, R., Gupta, A., Amar Johri, & Asif, M. (2024). HR Practices and 

Employee Engagement: The Mediating Role of Employer Branding. SAGE 

Open, 14(4). https://doi.org/10.1177/21582440241303625 

Short, J., Williams, E., & Christie, B. (1976). The social psychology of 

telecommunications. J. Wiley. 

Si, K., Tariq Jalees, Syed Imran Zaman, Syed, & Khan, S. (2023). The role 

communication, informativeness, and social presence play in the social 

media recruitment context of an emerging economy. Cogent Business & 

Management, 10(3). https://doi.org/10.1080/23311975.2023.2251204 

Silva, A. J., & Dias, H. (2022). The relationship between employer branding, 

corporate reputation and intention to apply to a job offer. International 

Journal of Organizational Analysis, 31(8). https://doi.org/10.1108/ijoa-01-

2022-3129 

Sirgy, M. J., Grewal, D., Mangleburg, T. F., Park, J.-O. ., Chon, K.-S. ., Claiborne, 

C. B., Johar, J. S., & Berkman, H. (1997). Assessing the Predictive Validity 

of Two Methods of Measuring Self-Image Congruence. Journal of the 

Academy of Marketing Science, 25(3), 229–241. 

https://doi.org/10.1177/0092070397253004 

Spence, M. (1973). Job Market Signaling. The Quarterly Journal of Economics, 

87(3), 355–374. https://doi.org/10.2307/1882010 

Subbarao, N. V., Chhabra, B., & Mishra, M. (2022). Social Media Usage Behavior 

in Job Search: Implications for Corporate Image and Employer Branding. 

Pengaruh Karakteristik Media Sosial Terhadap Intensi Melamar Generasi Z: Peran Mediasi Employer
Brand Attractiveness Dan Person-Organization Fit (Studi Pada Pt Hm Sampoerna Tbk.) Studi Pada Pt
Hm
Sampoerna Tbk.)
Sari Kristi Humisar, Prof. Drs. Gugup Kismono, M.B.A., Ph.D.,
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

89 
 

Managing Disruptions in Business, 51–79. https://doi.org/10.1007/978-3-

030-79709-6_3 

Thang, N. N., & Trang, P. T. (2024). Employer branding, organization’s image and 

reputation, and intention to apply: the moderating role of the availability of 

organizational information on social media. Frontiers in Sociology, 9. 

https://doi.org/10.3389/fsoc.2024.1256733 

Turban, D. B., & Keon, T. L. (1993). Organizational attractiveness: An 

interactionist perspective. Journal of Applied Psychology, 78(2), 184–193. 

https://doi.org/10.1037/0021-9010.78.2.184 

Verma, S., Kaur, R., & Nidhi Kapoor Bhasin. (2024). Does Employer Branding 

Shake Application Intentions of Potential Employees? Global Business 

Review. https://doi.org/10.1177/09721509231219148 

Vieira, J., Gomes da Costa, C., & Santos, V. (2024). Talent management and 

generation Z: A systematic literature review through the lens of employer 

branding. Administrative Sciences, 14(3), 49. 

https://doi.org/10.3390/admsci14030049 

Social, W. A. (2025, February 5). Creative Agency. We Are Social Indonesia. 

https://wearesocial.com/id/ 

Watkins, K., McCoy, M., White, K., Reiter, M., & Liu, Y. (2023). Exploring the 

Role of Financial Socialization on Financial Planning Students’ Financial 

and Career Confidence: A Thematic Analysis. Journal of Family and 

Economic Issues, 45(1). https://doi.org/10.1007/s10834-023-09892-1 

Pengaruh Karakteristik Media Sosial Terhadap Intensi Melamar Generasi Z: Peran Mediasi Employer
Brand Attractiveness Dan Person-Organization Fit (Studi Pada Pt Hm Sampoerna Tbk.) Studi Pada Pt
Hm
Sampoerna Tbk.)
Sari Kristi Humisar, Prof. Drs. Gugup Kismono, M.B.A., Ph.D.,
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

90 
 

Yu, K. Y. T., Dineen, B. R., Allen, D. G., & Klotz, A. C. (2022). Winning applicants 

and influencing job seekers: An introduction to the special issue on 

employer branding and talent acquisition. Human Resource Management, 

61(5), 515–524. https://doi.org/10.1002/hrm.22140 

Zheng, C., Ling, S., Cho, D., & Kim, Y. (2024). How Social Presence Influences 

Engagement in Short Video-Embedded Advertisements: The Serial 

Mediation Effect of Flow Experience and Advertising Avoidance. Journal 

of Theoretical and Applied Electronic Commerce Research, 19(2), 705–

724. https://doi.org/10.3390/jtaer19020038 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pengaruh Karakteristik Media Sosial Terhadap Intensi Melamar Generasi Z: Peran Mediasi Employer
Brand Attractiveness Dan Person-Organization Fit (Studi Pada Pt Hm Sampoerna Tbk.) Studi Pada Pt
Hm
Sampoerna Tbk.)
Sari Kristi Humisar, Prof. Drs. Gugup Kismono, M.B.A., Ph.D.,
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/


	DAFTAR PUSTAKA



