
DAFTAR PUSTAKA

BUKU 

Adorno, T.W. dan Horkheimer, M. (2002). Dialectic of Enlightenment. Stanford 
University Press.

Booth, P. (2016). Digital Fandom 2.0: New Media Studies. Peter Lang.

Brown, A. (2015). Awkward: The importance of feflexivity in using ethnographic 
methods. Dalam Game Research Methods (hlm. 77–93). ETC Press.

Fandia, M. (2021). Aktualisasi Diri dan Media Hiburan: Menyoal Kaum Muda 
dalam Ruang Media Sosial. Dalam L. M. Sulhan, M & Sadasri (Ed.), Jagat 
Komunikasi  Kontemporer:  Ranah,  Riset,  dan  Realitas  (hlm.  180–190). 
Gadjah Mada University Press.

Fiske, J. (2010). Understanding Popular Culture (2nd ed.). Routledge.

Fuchs, C. (2013). Class  and  exploitation  on  the  Internet. Dalam Digital labor: the 
internet as playground and factory (hlm. 211–224). Routledge.

Fuchs, C. (2014). Social Media: A Critical Introduction. SAGE Publication Ltd.

Hills,  M.  (2015).  From  parasocial  to  multisocial  interaction:  Theorising 
material/digital fandom and celebrity. Dalam A Companion to Celebrity (hlm. 
463–482). John Wiley & Sons.

Jenkins, H. (2006a). Convergence Culture: Where Old and New Media Collide. 
NYU Press.

Jenkins, H. (2006b). Fans, bloggers, and gamers: Exploring participatory culture. 
New York University Press.

Jenkins, H. (2012). Textual Poachers: Television Fans and Participatory Culture 
(2nd ed.). Routledge.

Jenkins, H., Purushotma, R., Weigel, M., Clinton, K., & Robison, A. J. (2009). 
Confronting the Challenges of Participatory Culture: Media Education for the 
21st Century. The MIT Press. https://doi.org/10.7551/mitpress/8435.001.0001

133

Budaya Partisipatif Penggemar K-Pop di Era Akal Imitasi (Studi Etnografi Digital pada Kreator AI
Cover di Komunitas Discord KPOP UNIVERSE)
Putu Intan Raka Cinti, Dr. Wisnu Martha Adiputra, S.I.P., M.Si.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.7551/mitpress/8435.001.0001


Jenkins,H, Ito, M dan Boyd, D. (2016). Participatory Culture in a Networked Era: A 
Conversation on Youth, Learning,Commerce and Politics. Polity Press.

Kozinets, R.V. (2010) Netnography: Doing Ethnographic Research Online. Sage 
Publications, London.

Marcuse, H. (2003). One-Dimensional Man: Studies in the Ideology of Advanced 
Industrial Society (1st ed.). Routledge.

Miles, Matthew B., Huberman, M. A. (2009). Analisis Data Kualitatif. UI-Press.

Pink, S., Horst, H., Postill, J., Hjorth, L., Lewis, T., & Tacchi, J. (2016). Digital 
Ethnography: Principles and Practice. SAGE Publications Ltd.

Morley, D. (1992). Television, Audiences, & Cultural Studies. Routledge.

Puig de la Bellacasa, M. (2017). Matters of Care: Speculative Ethics in More than 
Human Worlds. University of Minnesota Press.

Stanfill,  M.  (2019).  Exploiting  Fandom.  University  of  Iowa  Press. 
https://doi.org/10.2307/j.ctvd7w89q

Storey,  J.  (2003).  Cultural  studies  and  the  study  of  popular  culture  (2nd ed.). 
University of Georgia Press.

Van Dijk. (2020). The Digital Divide. Polity Press.

Van Manen, M. (2014). Phenomenology of practice: Meaning-giving methods in 
phenomenological research and writing. Left Coast Press.

Wicks,  R.  H.  (2000).  Understanding  Audiences:  Learning  To  Use  the  Media 
Constructively (1st ed.). Routledge.

ARTIKEL JURNAL

Bang, Y. Y., Joo, Y., Seok, H., & Nam, Y. (2021). Does K-pop affect Peruvians’ 
Korean images  and  visit  intention  to  Korea?  Current  Issues  in  Tourism, 
24(24), 3519–3534. https://doi.org/10.1080/13683500.2021.1881451

Bennett, L. (2014). Tracing Textual Poachers: Reflections on the development of 
fan  studies  and  digital  fandom.  The  Journal  of  Fandom  Studies,  2(1). 
https://williamwolff.org/wp-content/uploads/2015/01/lbennett_1-libre.pdf

134

Budaya Partisipatif Penggemar K-Pop di Era Akal Imitasi (Studi Etnografi Digital pada Kreator AI
Cover di Komunitas Discord KPOP UNIVERSE)
Putu Intan Raka Cinti, Dr. Wisnu Martha Adiputra, S.I.P., M.Si.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://williamwolff.org/wp-content/uploads/2015/01/lbennett_1-libre.pdf
https://doi.org/10.1080/13683500.2021.1881451
https://doi.org/10.2307/j.ctvd7w89q


Costello,  Victor, & Moore,  Barbara. (2007). Cultural Outlaws: An Examination of 
Audience Activity and Online Television Fandom. Television & New Media, 8(2), 
124–143. https://doi.org/10.1177/1527476406299112

de la Torre Espinosa, M., & Balzquez Jordan, J. M. (2024). Fandom and Generative 
Artificial  Intelligence: Heteronormativity and Dissidences in Harry Potter 
and  Twilight.  International  Visual  Culture  Review,  16(7),  75–88. 
https://doi.org/10.62161/revvisual.v16.5353

Djamba, Y. K., & Neuman, W. L. (2002). Social Research Methods: Qualitative and 
Quantitative  Approaches.  Teaching  Sociology,  30(3),  380. 
https://doi.org/10.2307/3211488

Dong,  S.  (2024).  A Study  on  Video  Thumbnails  Design  Attributes  and  Their 
Influence  to  the  Outcome  of  the  Video.  Lecture  Notes  in  Education 
Psychology  and  Public  Media,  41(1),  212–216. 
https://doi.org/10.54254/2753-7048/41/20240778

Dym, B., & Fiesler, C. (2018). Vulnerable and Online Fandom’s Case for Stronger 
Privacy Norms and Tools.  Companion of  the 2018 ACM Conference on 
Computer  Supported Cooperative Work and Social  Computing,  329–332. 
https://doi.org/10.1145/3272973.3274089

Jenkins, H. (2014). Participatory Culture: From Co-Creating Brand Meaning to 
Changing  the  World.  NIM  Marketing  Intelligence  Review,  6(2),  34–39. 
https://doi.org/10.2478/gfkmir-2014-0096

Kang, E. J., Kim, H., Kim, H., & Kim, J. (2022). When AI Meets the K-Pop culture: 
A case study of fans’ perception of AI Private Call. 36th Conference on Neural 
Information  Processing  Systems,  NeurIPS,  1–5. 
https://apps.apple.com/us/app/lysn/id1425722238

Katz, E., Blumler, J. G., & Gurevitch, M. (1973). Uses and Gratifications Research. 
The  Public  Opinion  Quarterly,  37(4),  509–523. 
http://www.jstor.org/stable/2747854

Kim, J., Klein-Balajee, T., Kelly, R. M., & Hiniker, A. (2025). Discord’s Design 
Encourages  “Third  Place”  Social  Media  Experiences. 
https://www.researchgate.net/publication/388180049_Discord’s_Design_En
courages_Third_Place_Social_Media_Experiences

135

Budaya Partisipatif Penggemar K-Pop di Era Akal Imitasi (Studi Etnografi Digital pada Kreator AI
Cover di Komunitas Discord KPOP UNIVERSE)
Putu Intan Raka Cinti, Dr. Wisnu Martha Adiputra, S.I.P., M.Si.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.researchgate.net/publication/388180049_Discord's_Design_Encourages_Third_Place_Social_Media_Experiences
https://www.researchgate.net/publication/388180049_Discord's_Design_Encourages_Third_Place_Social_Media_Experiences
http://www.jstor.org/stable/2747854
https://apps.apple.com/us/app/lysn/id1425722238
https://doi.org/10.2478/gfkmir-2014-0096
https://doi.org/10.1145/3272973.3274089
https://doi.org/10.54254/2753-7048/41/20240778
https://doi.org/10.2307/3211488
https://doi.org/10.62161/revvisual.v16.5353
https://doi.org/10.1177/1527476406299112


Kocik, D., Berge, P. S., Butera, C., Oon, C., & Senters, M. (2024). “Imagine a 
place:” Power and intimacy in fandoms on Discord. Transformative Works 
and Cultures, 42. https://doi.org/10.3983/twc.2024.2497

Ostrom, E.  (2000).  Collective Action and the Evolution of Social  Norms. The 
Journal  of  Economic  Perspectives,  14(3),  137–158.  http://www-jstor-
org.ezproxy.ugm.ac.id/stable/2646923

Lamerichs, N. (2018). The Next Wave in Participatory Culture: Mixing Human and 
Nonhuman Entities in Creative Practices and Fandom. Transformative Works 
and Cultures, 28(“The Future of Fandom,” special 10th anniversary issue). 
http://dx.doi.org/10.3983/twc.2018.1501

Lessig, L. (2008). Remix: Making Art and Commerce Thrive in a Hybrid Economy. 
https://doi.org/10.5040/9781849662505

Li, E. C. Y., & Pang, K. W. (2024). Fandom meets artificial intelligence: Rethinking 
participatory culture as human–community–machine interactions. European 
Journal  of  Cultural  Studies,  27(4),  778–787. 
https://doi.org/10.1177/13675494241236146

Li, E. C.-Y., & Pang, K.-W. (2025). “This is a deepfake!”: Celebrity scandals, 
parodic deepfakes,  and a  critically speculative ethics  of  care for  fandom 
research  in  the  age  of  artificial  intelligence.  Transformative  Works  and 
Cultures, 46. https://doi.org/10.3983/twc.2025.2711

Maras,   Marie-Helen, & Alexandrou,   Alex. (2018). Determining authenticity of 
video evidence in the age of artificial intelligence and in the wake of Deepfake 
videos.  The  International  Journal  of  Evidence  & Proof,  23(3),  255–262. 
https://doi.org/10.1177/1365712718807226

Markham, A. N. (2020). Doing Ethnographic Reserch in the Digital Age. SocArXiv, 
December 2020, 1–25. https://doi.org/10.31235/osf.io/hqm4g

Mendenhall,  M. (2021). Made You Look: Do Video Thumbnails with Portraits 
Attract  and  Hold  Users’ Attention?  Hussman  School  of  Journalism  and 
Media. https://doi.org/10.17615/c8ks-f412

136

Budaya Partisipatif Penggemar K-Pop di Era Akal Imitasi (Studi Etnografi Digital pada Kreator AI
Cover di Komunitas Discord KPOP UNIVERSE)
Putu Intan Raka Cinti, Dr. Wisnu Martha Adiputra, S.I.P., M.Si.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.17615/c8ks-f412
https://doi.org/10.31235/osf.io/hqm4g
https://doi.org/10.1177/1365712718807226
https://doi.org/10.3983/twc.2025.2711
https://doi.org/10.1177/13675494241236146
https://doi.org/10.5040/9781849662505
http://dx.doi.org/10.3983/twc.2018.1501
http://www-jstor-org.ezproxy.ugm.ac.id/stable/2646923
http://www-jstor-org.ezproxy.ugm.ac.id/stable/2646923
https://doi.org/10.3983/twc.2024.2497


Popova, M. (2020). Reading out of context: pornographic deepfakes, celebrity and 
intimacy.  Porn  Studies,  7(4),  367–381. 
https://doi.org/10.1080/23268743.2019.1675090

Reißmann, W., Stock, M., Kaiser, S., Isenberg, V., & Nieland, J. U. (2017). Fan 
(Fiction)  acting  on  media  and  the  politics  of  appropriation.  Media  and 
Communication, 5(3), 15–27. https://doi.org/10.17645/mac.v5i3.990

Rinata,  A.  R.,  &  Dewi,  S.  I.  (2019).  DALAM  BERMEDIA  SOSIAL  DI 
INSTAGRAM  Asfira  Rachmad  Rinata  ,  Sulih  Indra  Dewi.  Program 
Komunikasi, Ilmu Tribhuwana, Universitas Malang, Tunggadewi, 8(2), 13–
23. http://download.garuda.kemdikbud.go.id/article.php?
article=1365671&val=1308&title=FANATISME%20PENGGEMAR%20KP
OP%20DALAM%20BERMEDIA%20SOSIAL%20DI%20INSTAGRAM

Rohmawatin, S. (2018). Budaya Partisipasi (Participatory Culture): Studi tentang 
budaya partisipasi dalam komunitas virtual penggemar anime. Fisip, 1–20. 
http://repository.unair.ac.id/72501/

Sari, R. A., Salsabila, A., Alinda, Y., & Nurhaliza, A. A. (2025). Textual Poaching 
Dalam Industri Budaya K-Pop Oleh Penggemar sebagai Prosumer. Ganaya : 
Jurnal  Ilmu  Sosial  dan  Humaniora,  8(3),  292–302. 
https://doi.org/10.37329/ganaya.v8i3.4557

Snooks,  K.,  Jacobs,  N.,  Lindley,  J.,  Bakırlıoğlu,  Y.,  Coulton,  P.,  Mullagh,  L., 
Stockton,  G.,  & Whitham, R.  (2025).  Imagination Lancaster  researchers’ 
response  to  UK  Government  consultation  on  copyright  and  artificial 
intelligence. Zenodo. https://doi.org/10.5281/zenodo.15097599

Sun, M. (2020). K-pop fan labor and an alternative creative industry: A case study of 
GOT7  Chinese  fans.  Global  Media  and China,  5(4),  389–406. 
https://doi.org/10.1177/2059436420954588

Suryadi,  Yuliani,  F.,  & Fajarini, S. D. (2020).  Nomophobia (No Mobile Phone 
Phobia) Fenomena  Ketergantungan  Manusia  Terhadap  Teknologi 
Komunikasi. Jurnal Madia (Jurnal Ilmiah Humas dan Media Kontemporer), 
1(1), 25–33. https://jurnal.umb.ac.id/index.php/madia/article/view/3035

137

Budaya Partisipatif Penggemar K-Pop di Era Akal Imitasi (Studi Etnografi Digital pada Kreator AI
Cover di Komunitas Discord KPOP UNIVERSE)
Putu Intan Raka Cinti, Dr. Wisnu Martha Adiputra, S.I.P., M.Si.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://jurnal.umb.ac.id/index.php/madia/article/view/3035
https://doi.org/10.1177/2059436420954588
https://doi.org/10.5281/zenodo.15097599
https://doi.org/10.37329/ganaya.v8i3.4557
http://repository.unair.ac.id/72501/
http://download.garuda.kemdikbud.go.id/article.php?article=1365671&val=1308&title=FANATISME%20PENGGEMAR%20KPOP%20DALAM%20BERMEDIA%20SOSIAL%20DI%20INSTAGRAM
http://download.garuda.kemdikbud.go.id/article.php?article=1365671&val=1308&title=FANATISME%20PENGGEMAR%20KPOP%20DALAM%20BERMEDIA%20SOSIAL%20DI%20INSTAGRAM
http://download.garuda.kemdikbud.go.id/article.php?article=1365671&val=1308&title=FANATISME%20PENGGEMAR%20KPOP%20DALAM%20BERMEDIA%20SOSIAL%20DI%20INSTAGRAM
https://doi.org/10.17645/mac.v5i3.990
https://doi.org/10.1080/23268743.2019.1675090


Talati,  Dhruvitkumar;  Blessing,  J;  Smart,  G;  Samuel,  A.  (2024).  AI (Artificial 
Intelligence)  in  Daily  Life. 
https://doi.org/10.36227/techrxiv.170751714.46556037/v1

Turk,  T.  (2014).  Fan  work:  Labor,  worth,  and  participation  in  fandom’s  gift 
economy.  Transformative  Works  and  Cultures,  15. 
https://doi.org/10.3983/twc.2014.0518

Varghese, M., Raj, S., & Venkatesh, V. (2022). Influence of AI in human lives. 
http://arxiv.org/abs/2212.12305

Verma, A., Tyagi, S., & Mathur, G. (2021). A Comprehensive Review on Bot – 
Discord  Bot.  International  Journal  of  Scientific  Research  in  Computer 
Science,  Engineering  and  Information  Technology,  3307,  532–536. 
https://doi.org/10.32628/cseit2172100

Yashfilhaz.  (2023).  Komunikasi  Virtual  Fandom  K-Pop  (Etnografi  Virtual 
Komunitas  Fandom  Online:Discord  Server  CoppaMagz).  Jurnal  Riset 
Komunikasi Terapan, 01(02). http://dx.doi.org/10.62870/jkrt.v1i02.27775

Yeates,  R.  (2018).  Serial  Fiction  Podcasting  and  Participatory  Culture:  Fan 
Influence  and  Representation  in  The  Adventure  Zone. 
https://doi.org/10.17613/ve3w-ds34

Yoon,  K.  (2017).  Cultural  translation  of  K-pop  among  Asian  Canadian  fans. 
International  Journal  of  Communication,  11,  2350–2366. 
https://ijoc.org/index.php/ijoc/article/view/6303/2053

Yumna, R., Sabila, A., & Fadhilah, A. (2020). Aktivitas Fanatisme Kpop Di Media 
Sosial (Analisis Tekstual Pada Akun Twitter @Wingsforx1). Syntax Idea, 
02(9), 108. https://doi.org/10.46799/syntax-idea.v2i5.271

INTERNET

Discord.com. (2025). https://discord.com/

Jenkins, H. (2024). AI Meets The World of Fandom. USC Annenberg Relevance 
Report.  https://annenberg.usc.edu/research/center-public-relations/usc-
annenberg-relevance-report/ai-meets-world-fandom

Kim, J. (2017). K-Popping: Korean Women, K-Pop, and Fandom [University of 
California]. https://escholarship.org/uc/item/5pj4n52q

138

Budaya Partisipatif Penggemar K-Pop di Era Akal Imitasi (Studi Etnografi Digital pada Kreator AI
Cover di Komunitas Discord KPOP UNIVERSE)
Putu Intan Raka Cinti, Dr. Wisnu Martha Adiputra, S.I.P., M.Si.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://escholarship.org/uc/item/5pj4n52q
https://annenberg.usc.edu/research/center-public-relations/usc-annenberg-relevance-report/ai-meets-world-fandom
https://annenberg.usc.edu/research/center-public-relations/usc-annenberg-relevance-report/ai-meets-world-fandom
https://discord.com/
https://doi.org/10.46799/syntax-idea.v2i5.271
https://ijoc.org/index.php/ijoc/article/view/6303/2053
https://doi.org/10.17613/ve3w-ds34
https://dx.doi.org/10.62870/jkrt.v1i02.27775
https://doi.org/10.32628/cseit2172100
http://arxiv.org/abs/2212.12305
https://doi.org/10.3983/twc.2014.0518
https://doi.org/10.36227/techrxiv.170751714.46556037/v1


KPOP UNIVERSE. (2025). https://krpopai.com/.

Kumar, N. (2025, Agustus 26). Discord Users & Market Share Statistics 2025 (Data 
By Country). https://www.demandsage.com/discord-statistics/.

Manning C. (2020). Artificial Intelligence Definitions. Stanford University Human-
Centered  Artificial  Intelligence. 
https://hai.stanford.edu/sites/default/files/2020-09/

Midha,  A.  (2023).  Discord  is  Your  Place  for  AI  with  Friends. 
https://discord.com/blog/ai-on-discord-your-place-for-ai-with-friends

Shewale,  R.  (2025).  Discord Users  Statistics  2025 (Demographics  And Active 
Servers). https://resourcera.com/data/social/discord-users/

Youtube Help. (2025). Understanding ‘How this content was made’ disclosures on 
YouTube. https://support.google.com/youtube/answer/15447836?hl=en

BERITA MEDIA DARING

Billboard Korea. (2025). Korean Copyright Association Bans AI-Composed Songs 
From  Copyright  Registration.  Billboard.com. 
https://www.billboard.com/pro/korean-music-bans-ai-composed-songs-
copyright-registration/?utm_source=chatgpt.com

Gustati, G. D. (2025). Menyelisik Pelanggaran Hak Cipta di Balik Tren Ghibli AI. 
Ums.ac.id.  https://www.ums.ac.id/berita/teropong-jagat/menyelisik-
pelanggaran-hak-cipta-di-balik-tren-ghibli-ai%0A

Jung, J. R., & Lee, J. hae. (2019). Map showing K-pop’s popularity by global 
region released. Korea Net. https://www.korea.net/NewsFocus/Culture?
fbclid=IwAR3bQGh_zp_jgR90_ew1uXjFESXu5wtXBf0v53KrCcRaepzqi
yHtqGEUKgs&pageIndex=206

Koreajoongangdaily.joins.com.  (2023).  Spotify’s  2  Years  in  Korea. 
https://koreajoongangdaily.joins.com/2023/02/02/entertainment/kpop/
Korea-Kpop- Spotify/20230202184735648.html

Knibbs,  K.  (2025).  Disney  and  Universal  Sue  AI  Company  Midjourney  for 
Copyright  Infringement.  Wired.  https://www.wired.com/story/disney- 
universal-sue-midjourney/

Muliawati,  A.  (2025).  Kemenkum  Akan  Atur  AI  di  RUU  Hak  Cipta:  Beri 
Perlindungan  Pencipta  Lagu.  Detik.com. 

139

Budaya Partisipatif Penggemar K-Pop di Era Akal Imitasi (Studi Etnografi Digital pada Kreator AI
Cover di Komunitas Discord KPOP UNIVERSE)
Putu Intan Raka Cinti, Dr. Wisnu Martha Adiputra, S.I.P., M.Si.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.wired.com/story/disney-%20universal-sue-midjourney/
https://www.wired.com/story/disney-%20universal-sue-midjourney/
https://koreajoongangdaily.joins.com/2023/02/02/entertainment/kpop/Korea-Kpop-%20Spotify/20230202184735648.html
https://koreajoongangdaily.joins.com/2023/02/02/entertainment/kpop/Korea-Kpop-%20Spotify/20230202184735648.html
https://www.korea.net/NewsFocus/Culture?fbclid=IwAR3bQGh_zp_jgR90_ew1uXjFESXu5wtXBf0v53KrCcRaepzqiyHtqGEUKgs&pageIndex=206
https://www.korea.net/NewsFocus/Culture?fbclid=IwAR3bQGh_zp_jgR90_ew1uXjFESXu5wtXBf0v53KrCcRaepzqiyHtqGEUKgs&pageIndex=206
https://www.korea.net/NewsFocus/Culture?fbclid=IwAR3bQGh_zp_jgR90_ew1uXjFESXu5wtXBf0v53KrCcRaepzqiyHtqGEUKgs&pageIndex=206
https://www.ums.ac.id/berita/teropong-jagat/menyelisik-pelanggaran-hak-cipta-di-balik-tren-ghibli-ai%0A
https://www.ums.ac.id/berita/teropong-jagat/menyelisik-pelanggaran-hak-cipta-di-balik-tren-ghibli-ai%0A
https://www.billboard.com/pro/korean-music-bans-ai-composed-songs-copyright-registration/?utm_source=chatgpt.com
https://www.billboard.com/pro/korean-music-bans-ai-composed-songs-copyright-registration/?utm_source=chatgpt.com
https://support.google.com/youtube/answer/15447836?hl=en
https://resourcera.com/data/social/discord-users/
https://discord.com/blog/ai-on-discord-your-place-for-ai-with-friends
https://hai.stanford.edu/sites/default/files/2020-09/
https://www.demandsage.com/discord-statistics/
https://krpopai.com/


https://news.detik.com/berita/d-7782747/kemenkum-akan-atur-ai-di-ruu-
hak-cipta-beri-perlindungan-pencipta-lagu

Mussies,  M.  (2025).  AI,  Fanart  and  Intellectual  Property—An  Analysis  of 
Ownership in the Age of Machine Creativity.  International Platform for 
Crime, Law, and AI.  https://www.intjournalcrimelawai.com/ai-fanart-and-
intellectual-property-an-analysis-of-ownership-in-the-age-of-machine-
creativity

Nyce,  C.  M.  (2023).  The  Real  Taylor  Swift  Would  Never.  Atlantic. 
https://www.theatlantic.com/technology/archive/2023/03/ai-taylor-swift-
fan- generated-deepfakes-misinformation/673596/

Perdana, Arif; Rosadi, S. D. (2025). AI bisa mengancam seniman dan melanggar 
hak  cipta:  Perlu  diregulasi,  bukan  dilarang.  Theconversation.com. 
https://theconversation.com/ai-bisa-mengancam-seniman-dan-melanggar-
hak-cipta-perlu-diregulasi-bukan-dilarang-251370

Savage, M. (2023). AI-generated Drake and The Weeknd song goes viral. Bbc.com. 
https://www.bbc.com/news/entertainment-arts-65298834

The  Straits  Times.  (2024).  Unauthorised  AI-generated  music  sparks  copyright 
debates  in  South  Korea.  Straitstimes.com. 
https://www.straitstimes.com/life/unauthorised-ai-generated-music-sparks-
copyright-debates

Thompson, S. A. (2023). Making Deepfakes Gets Cheaper and Easier Thanks to A.I. 
The  New  York  Times. 
https://www.nytimes.com/2023/03/12/technology/deepfakes-cheapfakes-
videos-ai.html

140

Budaya Partisipatif Penggemar K-Pop di Era Akal Imitasi (Studi Etnografi Digital pada Kreator AI
Cover di Komunitas Discord KPOP UNIVERSE)
Putu Intan Raka Cinti, Dr. Wisnu Martha Adiputra, S.I.P., M.Si.
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.nytimes.com/2023/03/12/technology/deepfakes-cheapfakes-videos-ai.html
https://www.nytimes.com/2023/03/12/technology/deepfakes-cheapfakes-videos-ai.html
https://www.straitstimes.com/life/unauthorised-ai-generated-music-sparks-copyright-debates
https://www.straitstimes.com/life/unauthorised-ai-generated-music-sparks-copyright-debates
https://www.bbc.com/news/entertainment-arts-65298834
https://theconversation.com/ai-bisa-mengancam-seniman-dan-melanggar-hak-cipta-perlu-diregulasi-bukan-dilarang-251370
https://theconversation.com/ai-bisa-mengancam-seniman-dan-melanggar-hak-cipta-perlu-diregulasi-bukan-dilarang-251370
https://www.theatlantic.com/technology/archive/2023/03/ai-taylor-swift-fan-%20generated-deepfakes-misinformation/673596/
https://www.theatlantic.com/technology/archive/2023/03/ai-taylor-swift-fan-%20generated-deepfakes-misinformation/673596/
https://www.intjournalcrimelawai.com/ai-fanart-and-intellectual-property-an-analysis-of-ownership-in-the-age-of-machine-creativity
https://www.intjournalcrimelawai.com/ai-fanart-and-intellectual-property-an-analysis-of-ownership-in-the-age-of-machine-creativity
https://www.intjournalcrimelawai.com/ai-fanart-and-intellectual-property-an-analysis-of-ownership-in-the-age-of-machine-creativity
https://news.detik.com/berita/d-7782747/kemenkum-akan-atur-ai-di-ruu-hak-cipta-beri-perlindungan-pencipta-lagu
https://news.detik.com/berita/d-7782747/kemenkum-akan-atur-ai-di-ruu-hak-cipta-beri-perlindungan-pencipta-lagu

	DAFTAR PUSTAKA

