Fak(tjor-Faktor yang Mempengaruhi Niat Melanjutkan Penggunaan Sistem Rekomendasi Berbasis Al:
Studi
pada Pengguna TikTok
Siska Krisdiana Nofianti, Prof. Dr. Ir. Suci Paramitasari Syahlani, M.M.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

1000StartupDigital. (2024). Recommendation System Membuat Pengguna TikTok
Kecanduan Scrolling Berjam-jam! https://1000startupdigital.id/recommendation-
system-membuat-pengguna-tiktok-kecanduan-scrolling-berjam-jam/

Akdim, 1., Mekouar, L., & Iraqi, Y. (2025). Trust in recommender systems : A survey.
Expert Systems With Applications, 298(PC), 129653.
https://doi.org/10,1016/j.eswa.2025.129653

Alagarsamy, S., & Mehrolia, S. (2023). Heliyon Exploring chatbot trust : Antecedents
and behavioural outcomes. Heliyon, 9(5), el16074.
https://doi.org/10,1016/j.heliyon.2023.e16074

Amoroso, D. L., & Ackaradejruangsri, P. (2024). Technology in Society Going
cashless in Japan : Using exchange benefit and cost approach to study continuance
intention of mobile wallet. Technology in Society, 78(March), 102529.
https://doi.org/10,1016/j.techsoc.2024.102529

Ashfaq, M., Yun, J., Yu, S., Maria, S., & Loureiro, C. (2020). I, Chatbot : Modeling
the determinants of users ’ satisfaction and continuance intention of Al-powered
service  agents.  Telematics and  Informatics,  54(July), 101473.
https://doi.org/10,1016/j.tele.2020,101473

Bagozzi, R. P. . (1992). The Self-Regulation of Attitudes , Intentions , and Behavior.
55(2), 178-204.

Bakshy, E. (2015). Exposure to ideologically diverse news and opinion on Facebook.
348(6239), 1130-1133.

Bhandari, A., & Bimo, S. (2022). Why ° s Everyone on TikTok Now ? The
Algorithmized Self and the Future of Self-Making on Social Media.
https://doi.org/10,1177/20563051221086241

Bhattacherjee, A. (2001). Understanding Information Systems Continuance: An
Expectation-Confirmation Model. MIS Quarterly, 25(3), 351.
https://doi.org/10,2307/3250921

Boerman, S. C., Kruikemeier, S., Borgesius, F. J. Z., Boerman, S. C., Kruikemeier, S.,
Borgesius, F. J. Z., C, L. L. C. S., & Kruikemeier, S. (2017). Online Behavioral
Advertising : A Literature Review and Research Agenda Online Behavioral
Advertising: A  Literature Review and Research Agenda. 3367.
https://doi.org/10,1080/00913367.2017.1339368

Bright, L. F., Logan, K., & Lim, H. S. (2022). Social Media Fatigue and Privacy : An
Exploration of Antecedents to Consumers ’ Concerns regarding the Security of
Their Personal Information on Social Media Platforms Social Media Fatigue and
Privacy : An Exploration of Antecedents to Consumers > Concerns regarding the
Security of Their Personal Information on Social Media Platforms. Journal of
Interactive Advertising, 22(2), 125-140,

97



Fak(tjor-Faktor yang Mempengaruhi Niat Melanjutkan Penggunaan Sistem Rekomendasi Berbasis Al:
Studi
pada Pengguna TikTok
Siska Krisdiana Nofianti, Prof. Dr. Ir. Suci Paramitasari Syahlani, M.M.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10,1080/15252019.2022.2051097

Cao, T. M., & Nguyen, P. H. (2021). Distribution of Tourist Behavior in COVID-19
Pandemic.  Journal  of  Distribution  Science, 19(10), 17-22.
https://doi.org/10,15722/jds.19.10,202110,17

Chen, T., Li, X., & Duan, Y. (2024). The effects of cognitive dissonance and self-
efficacy on short video discontinuous usage intention. 71503099.
https://doi.org/10,1108/ITP-08-2022-0634

Choung, H., David, P., & Ross, A. (2023). Trust in Al and Its Role in the Acceptance
of Al Technologies Trust in Al and Its Role in the Acceptance of Al Technologies.
International Journal of Human—Computer Interaction, 39(9), 1727-1739.
https://doi.org/10,1080/10447318.2022.2050543

CNBC Indonesia. (2025). Makin Kecanduan, Warga RI Pengguna TikTok Terbanyak
di  Dunia.  https://www.cnbcindonesia.com/research/20250126205256-128-
606097/makin-kecanduan-warga-ri-pengguna-tiktok-terbanyak-di-dunia

CNN Indonesia. (2018). Alasan Kominfo Blokir Tik Tok.

Consult, M., & Reserved, A. R. (2023). IBM GLOBAL Al ADOPTION INDEX —
ENTERPRISE REPORT.

Creswell, J. W. (2017). Research Design: Qualitative, Quantitative, and Mixed
Methods Approaches. Sage Publication.

Datareportal.  (2025).  Digital 2025: top social platforms in 2025.
https://datareportal.com/reports/digital-2025-sub-section-top-social-platforms

Davis, F. D. (1989). Information Technology Introduction. 13(3), 319-340,

Davis, F. D., Bagozzi, R. P., & Warshaw, P. R. (1992). Extrinsic and Intrinsic
Motivation to Use Computers in the Workplace 1. Journal of Applied Social
Psychology, 22(14), 1111-1132. https://doi.org/10,1111/j.1559-
1816.1992.tb00945.x

Dwivedi, Y. K., Kshetri, N., Hughes, L., Louise, E., Jeyaraj, A., Kumar, A.,
Baabdullah, A. M., Koohang, A., Raghavan, V., Ahuja, M., Albanna, H., Ahmad,
M., Al-busaidi, A. S., Balakrishnan, J., Barlette, Y., Basu, S., Bose, 1., Brooks, L.,
Buhalis, D., ... Wright, R. (2023). “ So what if ChatGPT wrote it? ’
Multidisciplinary perspectives on opportunities , challenges and implications of

generative conversational Al for research , practice and policy. 71(March).
https://doi.org/10,1016/].1jinfomgt.2023.102642

Feng, X., & Liao, J. (2025). Investigating the drivers of discontinuous usage in short-
video platforms : the role of information characteristics. 37(12), 4083—4104.
https://doi.org/10,1108/APJML-10-2024-1445

Flavi, C., Akdim, K., & Casal, L. V. (2022). Journal of Retailing and Consumer
Services The role of utilitarian and hedonic aspects in the continuance intention
to use social mobile apps. 66(December 2021).
https://doi.org/10,1016/j.jretconser.2021.102888

GoodStats. (2025). 10 Dampak  Negatif = Media  Sosial  2025.
https://data.goodstats.id/statistic/10-dampak-negatif-media-sosial-2025-NuCTx

98



Fak(tjor-Faktor yang Mempengaruhi Niat Melanjutkan Penggunaan Sistem Rekomendasi Berbasis Al:
Studi
pada Pengguna TikTok
Siska Krisdiana Nofianti, Prof. Dr. Ir. Suci Paramitasari Syahlani, M.M.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

Hair, J. F., Hult, G. T., Ringle, C., & Sarstedt, M. (2022). A Primer on Partial Least
Squares Structural Equation Modeling (PLS-SEM) (3rd ed.). SAGE Publications.

Harrigan, M., Diot, E., Feddema, K., Wang, S., & Harrigan, P. (2021). How trust leads
to online purchase intention founded in perceived usefulness and peer
communication. February, 1-16. https://doi.org/10,1002/cb.1936

Heijden, H. van der. (2004). User Acceptance of Hedonic Information System. 28(4),
695-704.

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing
discriminant validity in variance-based structural equation modeling. Journal of
the Academy of Marketing Science, 43(1), 115-135.
https://doi.org/10,1007/s11747-014-0403-8

Hostinger. (2025). Social commerce 2025: Definition, key trends, and statistics.
https://www.hostinger.com/tutorials/social-commerce

Huang, Y., & Liu, L. (2025). The impact of algorithm awareness on the acceptance of
personalized social media content recommendation based on the technology
acceptance model. Acta Psychologica, 259(August).
https://doi.org/10,1016/j.actpsy.2025.105383

Ibrahim, F., Miinscher, J., Daseking, M., & Telle, N. (2025). The technology
acceptance model and adopter type analysis in the context of artificial
intelligence. 3(January), 1-14. https://doi.org/10,3389/{rai.2024.1496518

Ikhsan, R. B., Fernando, Y., Prabowo, H., & Gui, A. (2025). An empirical study on the
use of artificial intelligence in the banking sector of Indonesia by extending the
TAM model and the moderating effect of perceived trust. Digital Business, 5(1),
100103. https://doi.org/10,1016/j.digbus.2024.100103

King, W. R., & He, J. (20006). A meta-analysis of the technology acceptance model. 43,
740-755. https://doi.org/10,1016/j.im.2006.05.003

Li, C., & Fang, Y. (2020). Predicting continuance intention toward mobile branded
apps through satisfaction and attachment. Telematics and Informatics, 43(151),
101248. https://doi.org/10,1016/j.tele.2019.101248

Li, M., & Wang, R. (2023). Journal of Retailing and Consumer Services Chatbots in e-
commerce : The effect of chatbot language style on customers > continuance usage
intention and attitude toward brand. Journal of Retailing and Consumer Services,
71(August 2022), 103209. https://doi.org/10,1016/j.jretconser.2022.103209

Lin, H., Fan, W., & Chau, P. Y. K. (2014). Information & Management Determinants
of users ’ continuance of social networking sites : A self-regulation perspective.
Information & Management, 51(5), 595-603.
https://doi.org/10,1016/5.im.2014.03.010

Marikyan, D., Papagiannidis, S., & Stewart, G. (2023). Technology acceptance
research : Meta-analysis. https://doi.org/10,1177/01655515231191177

Mayer, R. C. ., Davis, J. H. ., & Schoorman, F. . D. (1995). An Integrative Model of
Organizational Trust. 20(3), 709-734.

Mckinsey & Company. (2023). What is personalization ?

99



Fak(tjor-Faktor yang Mempengaruhi Niat Melanjutkan Penggunaan Sistem Rekomendasi Berbasis Al:
Studi
pada Pengguna TikTok
Siska Krisdiana Nofianti, Prof. Dr. Ir. Suci Paramitasari Syahlani, M.M.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

McKinsey & Company. (2023). The state of Al in 2023 : Generative Al ’ s breakout
year (Issue August).

Mehrabioun, M. (2024). A multi-theoretical view on social media continuance
intention : Combining theory of planned behavior , expectation-confirmation
model and consumption values. Digital Business, 4(1), 100070,
https://doi.org/10,1016/j.digbus.2023.100070

Nakisa, B., Ansarizadeh, F., Oommen, P., & Kumar, R. (2023). Reports Using an
extended technology acceptance model to investigate facial. Telematics and
Informatics Reports, 12(May), 100099.
https://doi.org/10,1016/j.teler.2023.100099

Oliver, R. L. (1980). A Cognitive Model of the Antecedents and Consequences of
Satisfaction Decisions. Journal of Marketing Research, 17(4), 460—469.
https://doi.org/10,1177/002224378001700405

Oliver, R. L. (2010). Satisfaction: A Behavioral Perspective on the Consumer: A
Behavioral — Perspective on the Consumer (2nd ed.). Routledge.
https://doi.org/https://doi.org/10,4324/9781315700892

Pereira, R., & Tam, C. (2021). Impact of enjoyment on the usage continuance intention
of video-on-demand services. Information & Management, 58(7), 103501.
https://doi.org/10,1016/j.im.2021.103501

Pitardi, V., & Marriott, H. R. (2021). Alexa, she’s not human but... Unveiling the
drivers of consumers’ trust in voice-based artificial intelligence. Psychology and
Marketing, 38(4), 626—642. https://doi.org/10,1002/mar.21457

Reuters. (2018). Indonesia bans Chinese video app Tik Tok for “inappropriate
content.”  https://www.reuters.com/article/technology/indonesia-bans-chinese-
video-app-tik-tok-for-inappropriate-content-idUSKBN1JUOL2/

Sarstedt, M., Ringle, C. M., Cheah, J.-H., Ting, H., Moisescu, O. I., & Radomir, L.
(2020). Structural model robustness checks in PLS-SEM. Tourism Economics,
26(4), 531-554. https://doi.org/10,1177/1354816618823921

Schindler, P. . (2022). Business Research Methods (Fourteenth). McGraw Hill.

Shin, D. (2021). The effects of algorithmic experience on human—Al interaction:
Cognition—affect—conation framework. International Journal of Information
Management, 57, 102321. https://doi.org/10,1016/j.ijjinfomgt.2020,102321

Shmueli, G., Sarstedt, M., Hair, J. F., Cheah, J.-H., Ting, H., Vaithilingam, S., &
Ringle, C. M. (2019). Predictive model assessment in PLS-SEM: guidelines for
using PLSpredict. FEuropean Journal of Marketing, 53(11), 2322-2347.
https://doi.org/10,1108/EJM-02-2019-0189

Stanford Institute for Human-Centered Artificial Intelligence (HAI). (2025). Artificial
Intelligence Index Report 2025 Introduction to the Al Index Report 2025.

Sullivan, Y. W., & Koh, C. E. (2019). International Journal of Information
Management Social media enablers and inhibitors: Understanding their

relationships in a social networking site context. International Journal of
Information Management, 49(October 2017), 170-189.

100



Fak(tjor-Faktor yang Mempengaruhi Niat Melanjutkan Penggunaan Sistem Rekomendasi Berbasis Al:
Studi
pada Pengguna TikTok
Siska Krisdiana Nofianti, Prof. Dr. Ir. Suci Paramitasari Syahlani, M.M.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10,1016/].ijinfomgt.2019.03.014

Tam, C., Santos, D., & Oliveira, T. (2020). Exploring the influential factors of
continuance intention to use mobile Apps: Extending the expectation
confirmation model. 243-257.

Tarafdar, M., Cooper, C. L., & Stich, J. F. (2019). The technostress trifecta - techno
eustress , techno distress and design : Theoretical directions and an agenda for
research. July 2017, 6-42. https://doi.org/10,1111/isj.12169

TikTok. (n.d.). How TikTok recommends content. https://support.tiktok.com/en/using-
tiktok/exploring-videos/how-tiktok-recommends-content

Ukaegbu, O. C., & Fan, M. (2025). Examining the influence of personal eHealth
literacy on continuance intention towards mobile health applications : A TAM-
based approach. 14(May).

Vafaei-Zadeh, A., Nikbin, D., Thiew, L. L., & Hanifah, H. (2025). Modeling purchase
intention for virtual reality hardware: a cognition-affect-conation (CAC)

approach.  Asia  Pacific  Journal of Marketing and  Logistics.
https://doi.org/10,1108/APJIML-07-2024-1008

Valencia-Arias, A., Uribe-Bedoya, H., Gonzalez-Ruiz, J. D., Sanchez Santos, G.,
Chapofian Ramirez, E., & Martinez Rojas, E. (2024). Artificial intelligence and

recommender systems in e-commerce . Trends and research agenda.
24(December 2023). https://doi.org/10,1016/j.iswa.2024.200435

Verhoef, P. C., Broekhuizen, T., Bart, Y., Bhattacharya, A., Dong, J. Q., Fabian, N., &
Haenlein, M. (2021). Digital transformation : A multidisciplinary re fl ection and
research agenda . 122(July 2018), 889-901.
https://doi.org/10,1016/j.jbusres.2019.09.022

Wang, C., Dai, J., Zhu, K., Yu, T., & Gu, X. (2024). Understanding the Continuance
Intention of College Students toward New E-Learning Spaces Based on an
Integrated Model of the TAM and TTF Understanding the Continuance Intention
of College Students toward New. International Journal of Human—Computer
Interaction, 40(24), 8419—8432. https://doi.org/10,1080/10447318.2023.2291609

Wang, W., Ou, W., & Chen, W. (2019). The impact of inertia and user satisfaction on
the continuance intentions to use mobile communication applications : A mobile

service quality perspective. International Journal of Information Management,
44(October 2018), 178—-193. https://doi.org/10,1016/j.ijinfomgt.2018.10,011

Wired. (2018). TikTok Finally Explains How the ‘For You’ Algorithm Works.
https://www.wired.com/story/tiktok-finally-explains-for-you-algorithm-works/

Wong, A., Haque, M., & Wong, A. (2022). Understanding the brand and website
effects of online loyalty: a mediation perspective loyalty: a mediation
perspective. Journal of Marketing Management, 38(3-4), 333-368.
https://doi.org/10,1080/0267257X.2021.1949378

b

Yang, X. (2021). Determinants of consumers ’ continuance intention to use social
recommender systems: A self-regulation perspective. Technology in Society,
64(February 2020), 101464. https://doi.org/10,1016/j.techsoc.2020,101464

101



Fak(tjor-Faktor yang Mempengaruhi Niat Melanjutkan Penggunaan Sistem Rekomendasi Berbasis Al:
Studi
pada Pengguna TikTok
Siska Krisdiana Nofianti, Prof. Dr. Ir. Suci Paramitasari Syahlani, M.M.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

Yin, J., Qiu, X., & Wang, Y. (2025). The Impact of Al-Personalized Recommendations
on Clicking Intentions : Evidence from Chinese E-Commerce.

Yu, W., Hung, S., Yu, A. P.,, & Hung, Y. (2024). Understanding consumers ’
continuance intention of social shopping and social media participation: The
perspective of friends on social media. Information & Management, 61(4),
103808. https://doi.org/10,1016/j.im.2023.103808

Zheng, H., & Ling, R. (2021). Telematics and Informatics Drivers of social media
fatigue : A systematic review. Telematics and Informatics, 64(February), 101696.
https://doi.org/10,1016/j.tele.2021.101696

102



