
109 
 

DAFTAR PUSTAKA 

Ahmad, W., Kim, W. G., Anwer, Z., & Zhuang, W. (2022). Environmental 

awareness and pro-environmental behavior: Moderating role of green self-

efficacy. Sustainability, 14(3), 1421. https://doi.org/10.3390/su14031421   

Amini, Mariam. (2025). “Sunscreen’s Impact on Marine Life Needs Urgent 

Investigation, Study Finds.” The Guardian, February 18, 

2025. https://www.theguardian.com/environment/2025/feb/18/sunscreens-

impact-on-marine-life-needs-urgent-investigation-study-finds  

APAC News. (2024, July 29). The growth of local sunscreen brands sparkles in Q1 

2024 market. https://www.apacnews.org/en/20241398/    

Chen, Y., & Chang, C. (2012). GreenWash and Green Trust: The mediation effects 

of green consumer confusion and Green Perceived Risk. Journal of 

Business Ethics, 114(3), 489–500. https://doi.org/10.1007/s10551-012-

1360-0. 

Dunlap, R. E., Van Liere, K. D., Mertig, A. G., & Jones, R. E. (2000). New Trends 

in Measuring Environmental Attitudes: Measuring endorsement of the new 

ecological paradigm: a revised NEP scale. Journal of Social Issues, 56(3), 

425–442. https://doi.org/10.1111/0022-4537.00176 

Fitriana, A. (2023). Young Customer’s Green Purchase Intention: Study from 

developing country, Indonesia. JEMBA Journal of Economics  Management 

Business and Accounting, 1(4), 81–

98. https://doi.org/10.54783/jemba.v1i4.32  

Pengaruh Kesadaran Lingkungan dan Inovasi Hijau Terhadap Niat Beli Produk Sunscreen Ramah
Lingkungan
Claudya Nathalia, Handini Audita, S.E., M.Sc.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.3390/su14031421
https://www.theguardian.com/environment/2025/feb/18/sunscreens-impact-on-marine-life-needs-urgent-investigation-study-finds
https://www.theguardian.com/environment/2025/feb/18/sunscreens-impact-on-marine-life-needs-urgent-investigation-study-finds
https://doi.org/10.54783/jemba.v1i4.32


110 
 

García-Salirrosas (2024), Sustainability, “Environmental awareness and green 

consumer behavior. https://doi.org/10.3390/su16124992 

Han, M., Lin, H., Wang, J., Wang, Y., & Jiang, W. (2019). Turning corporate 

environmental ethics into firm performance: The role of green marketing 

programs. Business Strategy and the Environment, 28(6), 929–938. 

https://doi.org/10.1002/bse.2290 

Hartmann, P., & Apaolaza-Ibáñez, V. (2012). Consumer attitude and purchase 

intention toward Green Energy Brands: The roles of Psychological Benefits 

and Environmental concern. Journal of Business Research, 65(9), 1254–

1263. https://doi.org/10.1016/j.jbusres.2011.11.001  

Hashim Zameer, Humaira Yasmeen (2022) Green innovation and environmental 

awareness driven green purchase intentions. Marketing Intelligence & 

Planning; 40 (5): 624–638. https://doi.org/10.1108/MIP-12-2021-0457. 

Indonesia Sun Protection Market Outlook to 2030 2025b. September 21, 2025. 

https://www.kenresearch.com/industry-reports/indonesia-sun-protection-

market  

Konuk, F. A., Rahman, S. U., & Salo, J. (2015). Antecedents of green behavioral 

intentions: a cross‐country study of Turkey, Finland and Pakistan. 

International Journal of Consumer Studies, 39(6), 586–596. 

https://doi.org/10.1111/ijcs.12209 

Pengaruh Kesadaran Lingkungan dan Inovasi Hijau Terhadap Niat Beli Produk Sunscreen Ramah
Lingkungan
Claudya Nathalia, Handini Audita, S.E., M.Sc.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.3390/su16124992
https://doi.org/10.1108/MIP-12-2021-0457
https://www.kenresearch.com/industry-reports/indonesia-sun-protection-market
https://www.kenresearch.com/industry-reports/indonesia-sun-protection-market


111 
 

Kumar, P., & Ghodeswar, B. M. (2021). Factors affecting consumers’ green product 

purchase decisions. Marketing Intelligence & Planning, 39(5), 702–717. 

https://doi.org/10.1108/MIP-02-2020-0064  

Lee, K. (2009). Gender differences in Hong Kong adolescent consumers’ green 

purchasing behavior. Journal of Consumer Marketing, 26(2), 87–96. 

Li, M. (2020). Review of Consumers’ green Consumption Behavior. American 

Journal of Industrial and Business Management, 10(03), 585–599. 

https://doi.org/10.4236/ajibm.2020.103039  

May, A. R., & Nastiti, A. (2022). Pro-environmental Behaviours and Protection 

Motivation Theory: a case of two universities in Bandung, Indonesia. Jurnal 

Teknik Lingkungan, 28(1), 42–55. https://doi.org/10.5614/j.tl.2022.28.1.4  

Moser, A. K. (2016). Consumers’ purchasing decisions regarding environmentally 

friendly products: An empirical analysis of German consumers. Journal of 

Retailing and Consumer Services, 31, 389–397. 

https://doi.org/10.1016/j.jretconser.2016.05.006  

Mostafa, M. M. (2006). Gender differences in Egyptian consumers’ green purchase 

behaviour: the effects of environmental knowledge, concern and attitude. 

International Journal of Consumer Studies, 31(3), 220–229. 

https://doi.org/10.1111/j.1470-6431.2006.00523.x 

Mostafa, M. M. (2007). A hierarchical analysis of the green consciousness of the 

Egyptian consumer. Psychology & Marketing, 24(5), 445–473. 

https://doi.org/10.1002/mar.20168  

Pengaruh Kesadaran Lingkungan dan Inovasi Hijau Terhadap Niat Beli Produk Sunscreen Ramah
Lingkungan
Claudya Nathalia, Handini Audita, S.E., M.Sc.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1108/MIP-02-2020-0064
https://doi.org/10.4236/ajibm.2020.103039
https://doi.org/10.5614/j.tl.2022.28.1.4
https://doi.org/10.1016/j.jretconser.2016.05.006
https://doi.org/10.1002/mar.20168


112 
 

Nguyen, H. V., Nguyen, N., Nguyen, B. K., Lobo, A., & Vu, P. A. (2019). Organic 

food purchases in an emerging market: the influence of consumers’ personal 

factors and green marketing practices of food stores. International Journal 

of Environmental Research and Public Health, 16(6), 1037. 

https://doi.org/10.3390/ijerph16061037 

Priyanidewi, Pipin Alfina, and Effed Darta Hadi. (2025). “Green Perceived Quality 

Impact on Purchase Intention: Roles of Awareness and Value.” Deleted 

Journal 14 (2): 188–202. https://doi.org/10.15294/maj.v14i2.27601.  

Rad, R. E., Mohseni, S., Takhti, H. K., Azad, M. H., Shahabi, N., Aghamolaei, T., 

& Norozian, F. (2021). Application of the protection motivation theory for 

predicting COVID-19 preventive behaviors in Hormozgan, Iran: a cross-

sectional study. BMC Public Health, 21(1). https://doi.org/10.1186/s12889-

021-10500-w 

Sekaran, U., & Bougie, R. (2010). Research methods for business: A skill-building 

approach (5th edition). John Wiley & Sons. 

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill-building 

approach. John Wiley & Sons. 

Setiawan, Budi, Henry Sumurung, and Nurul Salwa. (2024). “INFLUENCE OF 

GREEN INNOVATION ON CONSUMER PURCHASE INTENTIONS 

FOR ECO-FRIENDLY PRODUCTS.” Riset 6 (1): 001–015. 

https://doi.org/10.37641/riset.v6i1.2080.   

Pengaruh Kesadaran Lingkungan dan Inovasi Hijau Terhadap Niat Beli Produk Sunscreen Ramah
Lingkungan
Claudya Nathalia, Handini Audita, S.E., M.Sc.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.15294/maj.v14i2.27601
https://doi.org/10.1186/s12889-021-10500-w
https://doi.org/10.1186/s12889-021-10500-w
https://doi.org/10.37641/riset.v6i1.2080


113 
 

Sunscreen chemicals and coral reefs. (n.d.-

b). https://oceanservice.noaa.gov/news/sunscreen-corals-noaa-studies.html  

Sunscreen Products Report : Unveiling the luminous growth of Sunscreen trends 

(2024). https://magpieiq.com/insights/sunscreen-products-report-

unveiling-the-luminous-growth-of-sunscreen-trends  

Wang, H., Ma, B., & Bai, R. (2019). How does green product knowledge effectively 

promote green purchase intention Sustainability. 

https://doi.org/10.3390/su11041193. 

Euromonitor International. (n.d.). Sun care in Indonesia. 

Euromonitor. https://www.euromonitor.com/sun-care-in-indonesia/report  

Widiantari, Nindiana, and Indira Rachmawati. (2023). “Investigating the Factors of 

Green Purchase Intention on Green Cosmetics in Indonesia.” Journal of 

World Science 2 (12): 2082–98. https://doi.org/10.58344/jws.v2i12.510.  

Wijekoon, R., & Sabri, M. F. (2021). Determinants that Influence green Product 

purchase intention and Behavior: A literature review and guiding 

framework. Sustainability, 13(11), 6219. 

https://doi.org/10.3390/su13116219  

Yadav, R., & Pathak, G. S. (2017). Determinants of consumers’ green purchase 

behavior. Ecological Economics, 134, 114–122. 

https://doi.org/10.1016/j.ecolecon.2016.12.019  

Zeithaml, V. A. (1988). Consumer perceptions of price, quality, and value. Journal 

of Marketing, 52(3), 2–22. 

Pengaruh Kesadaran Lingkungan dan Inovasi Hijau Terhadap Niat Beli Produk Sunscreen Ramah
Lingkungan
Claudya Nathalia, Handini Audita, S.E., M.Sc.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

https://oceanservice.noaa.gov/news/sunscreen-corals-noaa-studies.html
https://magpieiq.com/insights/sunscreen-products-report-unveiling-the-luminous-growth-of-sunscreen-trends
https://magpieiq.com/insights/sunscreen-products-report-unveiling-the-luminous-growth-of-sunscreen-trends
https://doi.org/10.3390/su11041193
https://www.euromonitor.com/sun-care-in-indonesia/report
https://doi.org/10.58344/jws.v2i12.510
https://doi.org/10.3390/su13116219
https://doi.org/10.1016/j.ecolecon.2016.12.019


114 
 

Zsóka, Á., Szerényi, Z. M., Széchy, A., & Kocsis, T. (2012). Greening due to 

environmental education? Environmental knowledge, attitudes, consumer 

behavior and everyday pro-environmental activities of Hungarian high 

school and university students. Journal of Cleaner Production, 48, 126–

138. https://doi.org/10.1016/j.jclepro.2012.11.030  

  

Pengaruh Kesadaran Lingkungan dan Inovasi Hijau Terhadap Niat Beli Produk Sunscreen Ramah
Lingkungan
Claudya Nathalia, Handini Audita, S.E., M.Sc.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1016/j.jclepro.2012.11.030

