Peran Fear of Missing Out (FoMO) terhadap Post-Purchase Guilt dengan Impulsive Buying sebagai
Variabel Mediasi pada Pembelian Produk Fashion Gen Z di E-commerce
Shafa Sabrina Arifahma, Rahmat Hidayat, S.Psi., M.Sc., Ph.D.

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR ISI

HALAMAN PENGESAHAN ....cctiniitnintitintinentenesicssesnesstsssessesssessssssessssssssssessesssenne iii
HALAMAN PERNYATAAN BEBAS PLAGIASI ......ccoviiiiiininincneninnesesessessessesnes iv
KATA PENGANTAR ....ooiititntntntntnintntsiststsstsstssessessessesstsssssssssssssssssssssssssssssssssesees \4
| DN S 1. N L £ ) N vii
DAFTAR TABEL......ciiiiiiiiininnininininnistncscsscsstssssstsstsssssssssssssssssssssssssssssssssssssssssees viii
DAFTAR GAMBAR ...uooiiiiiintnintntntntststststssssstssessssstssssssssssssssssssssssssssssssssssssenes ix
DAFTAR LAMPIRAN ..utititintnintnintntntststsststsstsstssesstsssssssssssssssssssssssssssssssssssssssessens X
ADSETAK. ...ttt st b e st xi
PendalulUan ......ccc.ooiiiiiiiiiie ettt 1
IMEEEOAE ...ttt bbbt et a et 6

PartiSIPan .......c.cooiiiiiiiiic 6

PTOSEAUT......ooiiiitiiiiieee et ettt ettt st st s 8

INSEIUINIETN. ...ttt ettt st sra e s s san e e snn e 8

ANALISIS vttt ettt 11
HASIL ..ttt s s a e 12
DIESKUST vttt ettt et b et b et s b e st s n e 17
Kesimpulan ..o 23
Saran dan Implikasi Praktis ..........cccciiiiiiiiiiiiiii 24
DAFTAR PUSTAKA ...ttt ettt s 26

vii



Peran Fear of Missing Out (FoMO) terhadap Post-Purchase Guilt dengan Impulsive Buying sebagai
Variabel Mediasi pada Pembelian Produk Fashion Gen Z di E-commerce
Shafa Sabrina Arifahma, Rahmat Hidayat, S.Psi., M.Sc., Ph.D.

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR TABEL
Tabel 1. Data Demografis Partisipan...........ccccccceviiiniiiiininiiiiccccn 7
Tabel 2. Hasil Uji Korelasi Dimensi PPG dengan PPG_Total...........ccccccoeiiiininiiinnnnne. 10
Tabel 3. Tabel Statistik Deskriptif dan Hasil Uji Inter Korelasi Pearson’s....................... 12
Tabel 4. Tabel Uji Normalitas Skewness dan Kurtosis...........c.ccccceceveviiiniiiniincnnnnnn. 13
Tabel 5. Tabel Uji Asumsi Multikolinearitas dan Heterokedastisitas...........c..c.cccceeueunee. 13
Tabel 6. Tabel Uji Hipotesis Direct Effect ..........ccccooevivinininiiiniiiiiicicnccenecccecene 14
Tabel 7. Tabel Uji Mediasi (Indirect Effect).........cccccovevivininininininiiiniiiiciccciccccs 14
Tabel 8. Tabel Uji Tambahan Indirect Effect ...........cccocovivivininininininiiiiiiciciccccc, 15
Tabel 9. Tabel Uji Tambahan Indirect Effect ...........cccocovivininininiinininiiiiiccieceecceee 16

viii



Peran Fear of Missing Out (FoMO) terhadap Post-Purchase Guilt dengan Impulsive Buying sebagai
Variabel Mediasi pada Pembelian Produk Fashion Gen Z di E-commerce
Shafa Sabrina Arifahma, Rahmat Hidayat, S.Psi., M.Sc., Ph.D.

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR GAMBAR
Gambar 1. Skema Alur Mediasi FOMO Terhadap Post-Purchase Guilt Melalui Impulsive

1X



UNIVERSITAS
GADJAH MADA

Lampiran 1.
Lampiran 2.
Lampiran 3.
Lampiran 4.

Lampiran 5.

Lampiran 6.

Lampiran 7.

Lampiran 8.

Lampiran 9.

Lampiran 10.

Lampiran 11.

Lampiran 12.

Lampiran 13.
Lampiran 14.
Lampiran 15.
Lampiran 16.
Lampiran 17.
Lampiran 18.
Lampiran 19.

Lampiran 20.

Peran Fear of Missing Out (FoMO) terhadap Post-Purchase Guilt dengan Impulsive Buying sebagai
Variabel Mediasi pada Pembelian Produk Fashion Gen Z di E-commerce
Shafa Sabrina Arifahma, Rahmat Hidayat, S.Psi., M.Sc., Ph.D.

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR LAMPIRAN
Bukti keaslian kemiripan naskah..............ccccoovvivininininininnnincicic, 33
Blueprint Skala Fear of Missing OUt ...........cccccevvvivivinininininciiicicicine, 39
Blueprint Skala Impulsive BUYING..........ccccoovviviiininiiiiiiiiiicicceccccae 40
Blueprint Skala Post Purchase GUilt ...........cccccocevivivinininiiiniiiiiieiccn, 41

Stastistik Deskriptif & Hasil Uji Normalitas Fear of Missing Out, Impulsive
Buying, Post Purchase GUilt............ccccocevivivinininininiiiiiiciccceccceene 43

Stastistik Deskriptif & Hasil Uji Normalitas Tiap Dimensi Post Purchase Guilt

Uji MUIETKOITNEATTEAS ... 43

Matriks Interkorelasi Fear of Missing Out, Impulsive Buying, Post Purchase

Matriks Interkorelasi Fear of Missing Out, Impulsive Buying, dan Tiap Dimensi
Post Purchase GUIlt ............ccooiviiiiiiiiiiiiiiiiiccc 44

Analisis Mediasi Parsial (Partial Mediation Analysis) Fear of Missing Out dan
Impulsive Buying terhadap Post Purchase Guilt .............cccccocoovvvinininininncns 45
Analisis Mediasi Fear of Missing Out dan Impulsive Buying terhadap tiap

Dimensi Post Purchase GUilt ..............ccccoovvviiinininininiiccccciccn, 46
Reliabilitas Uji Coba Skala Fear of Missing Out ...........ccceevvvviviniiicninnnnne. 47
Reliabilitas Uji Coba Skala Impulsive BUYING.........c.cccovevveevieeeienieieicieenne 47
Reliabilitas Uji Coba Skala Post Purchase Guilt .............cccooeveiivininiiniennnnne. 48
Data Penelitian Skala Fear of Missing Out.........c.ccceveuevueenievieiiieiiiinieieienn, 49
Data Penelitian Skala Impulsive BUYING ........ccoevveieievieiniiiecciceicienn 61
Data Penelitian Skala Post Purchase Guilt.............ccooovveinieviiinieniiiiieienenn, 72
Lembar Ethical Clearance..............cccoceveveviiiniiiiiiiiiiiiccccccccicsncencenenea 85
Lembar Informed CONSENt .........coooevevveuivieinienieieicieccceicee s 86



	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR
	DAFTAR LAMPIRAN

