
112 

 

Daftar Pustaka 

 

Addis, M. E., & Mahalik, J. (2003). Men, masculinity, and the contexts of help-

seeking. American Psychologist, 58(1), 5–14. https://doi.org/10.1037/0003-

066X.58.1.5 

Adelhart, Z., & Eberle, T. (2024). TikTok as an educational platform: Teenagers’ 

experiences. In Proceedings of the 11th European Conference on Social Media 

(ECSM 2024) (pp. 1–8). https://doi.org/10.34190/ecsm.11.1.2331 

Adi, T. N. (2012). Mengkaji Khalayak Media dengan Metode Penelitian Resepsi. Acta 

Diurna, 8(1), 27. 

Adobe. (2024, January). TikTok is the new search engine for Gen Z. Adobe Express. 

https://www.adobe.com/express/learn/blog/tiktok-search-engine 

Altman, I., & Taylor, D. A. (1973). Social penetration: The development of 

interpersonal relationships. Holt, Rinehart & Winston. 

Andaya, E. (2013). “Relationships and Money, Money and Relationships”: Anxieties 

around Partner Choice and Changing Economies in Post–Soviet Cuba. 

Feminist Studies, 39(3), 728–755. https://www.jstor.org/stable/23719434 

Anderson, K. E. (2020). Getting acquainted with social networks and apps: It’s time 

to talk about TikTok. Library Hi Tech News, 37(4), 7–12. 

https://doi.org/10.1108/LHTN-01-2020-0001 

Angela, M. (1991). Feminism and Youth Culture: From ‘Jackie’ to ‘Just Seventeen’. 

Macmillan Education LTD. 

Arango-Forero, G., & Roncallo-Dow, S. (2014). Social Media and New Audiences as 

a New Challenge for Traditional and New media Industries. In M. Friedrichsen 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1037/0003-066X.58.1.5
https://doi.org/10.1037/0003-066X.58.1.5
https://doi.org/10.34190/ecsm.11.1.2331
https://www.adobe.com/express/learn/blog/tiktok-search-engine
https://www.jstor.org/stable/23719434
https://doi.org/10.1108/LHTN-01-2020-0001


113 

 

& W. Mühl-Benninghaus (Eds.), Handbook of Social Media Management (pp. 

505–518). Springer. https://doi.org/10.1007/978-3-642-28897-5_29 

Ariyanti, R. P., & Iman, A. N. (2025). Analisis resepsi toxic relationship pada remaja 

perempuan melalui konten TikTok. Jurnal Komunikasi, Masyarakat dan 

Keamanan (KOMASKAM), 7(1), 17–28. https://doi.org/10.31599/8yhcq446 

Armstrong, N., & Powell, J. (2009). Patient perspectives on health advice posted on 

Internet discussion boards: A qualitative study. Health Expectations, 12(4), 

313–320. https://doi.org/10.1111/j.1369-7625.2009.00543.x 

Arnett, J. J. (2000). Emerging adulthood: A theory of development from the late teens 

through the twenties. American Psychologist, 55(5), 469–480. 

https://doi.org/10.1037/0003-066X.55.5.469 

Arnett, J. J. (2014). Emerging adulthood: The winding road from the late teens through 

the twenties (2nd ed.). Oxford University Press. 

Attard, A., & Coulson, N. S. (2012). A thematic analysis of patient communication in 

Parkinson’s disease online support group discussion forums. Computers in 

Human Behavior, 28(2), 500–506. https://doi.org/10.1016/j.chb.2011.10.021 

Aulia, E. (2023). Resepsi Remaja Perempuan Terhadap #PickMeGirl Di TikTok 

[Skripsi, Universitas Multimedia Nusantara]. Knowledge Center UMN. 

https://kc.umn.ac.id/id/eprint/28131 

Bandura, A. (1997). Self-efficacy: The exercise of control. W. H. Freeman. 

Barak, A., Boniel-Nissim, M., & Suler, J. (2008). Fostering empowerment in online 

support groups. Computers in Human Behavior, 24(6), 1867–1883. 

https://doi.org/10.1016/j.chb.2008.02.004 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1007/978-3-642-28897-5_29
https://doi.org/10.31599/8yhcq446
https://doi.org/10.1111/j.1369-7625.2009.00543.x
https://doi.org/10.1037/0003-066X.55.5.469
https://doi.org/10.1016/j.chb.2011.10.021
https://kc.umn.ac.id/id/eprint/28131
https://doi.org/10.1016/j.chb.2008.02.004


114 

 

Baran, S. J., & Davis, D. K. (2010). Teori Komunikasi Massa: Dasar, Pergolakan, dan 

Masa Depan (5th ed.). Salemba Humanika. 

Barker, C. (2000). Cultural Studies: Theory and Practice. Sage Publications. 

Bauman, Z. (2000). Liquid Modernity. Polity Press. 

Bauman, Z. (2003). Liquid Love: On the Frailty of Human Bond. Polity Press. 

Beaudoin, C. E., & Tao, C.-C. (2007). Benefiting from social capital in online support 

groups: An empirical study of cancer patients. CyberPsychology & Behavior, 

10(4), 587–590. https://doi.org/10.1089/cpb.2007.9986 

Beckmeyer, J. J., & Cromwell, M. (2019). Family relationships and emerging adults’ 

well-being. In C. R. Snyder, S. J. Lopez, L. M. Edwards, & S. Marques (Eds.), 

The Oxford Handbook of Positive Psychology (3rd ed., pp. 556–566). Oxford 

University Press. 

Blau, P. M. (1964). Exchange And Power in Social Life. John Wiley & Sons Inc. 

Bolton, G. E., Katok, E., & Ockenfels, A. (2004). How effective are electronic 

reputation mechanisms? An experimental investigation. Management Science, 

50(11), 1587–1602. https://doi.org/10.1287/mnsc.1030.0199 

Bonaccio, S., & Dalal, R. S. (2006). Advice taking and decision-making: An 

integrative literature review, and implications for the organizational sciences. 

Organizational Behavior and Human Decision Processes, 101(2), 127–151. 

https://doi.org/10.1016/j.obhdp.2006.07.001 

Boyd, D. (2014). It’s complicated: The social lives of networked teens. Yale University 

Press. 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1089/cpb.2007.9986
https://doi.org/10.1287/mnsc.1030.0199
https://doi.org/10.1016/j.obhdp.2006.07.001


115 

 

Boyd, D. M., & Ellison, N. B. (2007). Social network sites: Definition, history, and 

scholarship. Journal of Computer-Mediated Communication, 13(1), 210–230. 

https://doi.org/10.1111/j.1083-6101.2007.00393.x 

Braiker, H. B., & Kelley, H. H. (1979). Conflict in the development of close 

relationships. In R. L. Burgess & T. L. Huston (Eds.), Social exchange in 

developing relationships (pp. 135–168). Academic Press. 

Brashers, D. E. (2001). Communication and uncertainty management. Journal of 

Communication, 51(3), 477–497. https://doi.org/10.1111/j.1460-

2466.2001.tb02892.x 

Braun, V., & Clarke, V. (2006). Using thematic analysis in psychology. Qualitative 

Research in Psychology, 3(2), 77–101. 

https://doi.org/10.1191/1478088706qp063oa 

Briggs, P., Burford, B., De Angelis, A., & Lynch, P. (2002). Trust in online advice. 

Social Science Computer Review, 20(3), 321–332. 

https://doi.org/10.1177/089443930202000309 

Brown, P., & Levinson, S. C. (1987). Politeness: Some universals in language usage. 

Cambridge University Press. 

Buchanan, H., & Coulson, N. S. (2007). Accessing dental anxiety online support 

groups: An exploratory qualitative study of motives and experiences. Patient 

Education and Counseling, 66(3), 263–269. 

https://doi.org/10.1016/j.pec.2006.12.011 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1111/j.1083-6101.2007.00393.x
https://doi.org/10.1111/j.1460-2466.2001.tb02892.x
https://doi.org/10.1111/j.1460-2466.2001.tb02892.x
https://doi.org/10.1191/1478088706qp063oa
https://doi.org/10.1177/089443930202000309
https://doi.org/10.1016/j.pec.2006.12.011


116 

 

Burke, T. J., & Segrin, C. (2014). Bonded or stuck? Effects of personal and constraint 

commitment on loneliness and stress. Personality and Individual Differences, 

64, 101–106. https://doi.org/10.1016/j.paid.2014.02.027 

Burton, G. (2010). Media and Society: Critical Perspectives (2nd ed.). Open 

University Press. 

Canary, D. J., & Stafford, L. (1994). Communication and relational maintenance. 

Academic Press. 

Castells, M. (2004). The network society: A cross-cultural perspective. Edward Elgar 

Publishing. 

Castells, M. (2009). Communications Power. Oxford University Press. 

Cheal, D. (1987). Showing them you love them: Gift giving and the dialectic of 

intimacy. The Sociological Review, 35(1), 150–169. 

https://doi.org/10.1111/j.1467-954X.1987.tb00007.x 

Chen, J., Wang, Y., & Luo, J. (2021). Social media use for health purposes: Systematic 

review. Journal of Medical Internet Research, 23(5), 1–16. 

https://doi.org/10.2196/17917 

Cherukut, P., Nkalubo, H., & Ifelebuegu, A. O. (2025). TikTok’s influence on marriage 

and relationship attitudes among young adults in urban Kampala. Feedback 

International Journal of Communication, 2(3). 

https://doi.org/10.62569/fijc.v2i3.209 

Christopherson, K. M. (2007). The positive and negative implications of anonymity 

in Internet social interactions: “On the Internet, nobody knows you’re a dog.” 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1016/j.paid.2014.02.027
https://doi.org/10.1111/j.1467-954X.1987.tb00007.x
https://doi.org/10.2196/17917
https://doi.org/10.62569/fijc.v2i3.209


117 

 

Computers in Human Behavior, 23(6), 3038–3056. 

https://doi.org/10.1016/j.chb.2006.09.001 

Collins, W. A., Welsh, D. P., & Furman, W. (2009). Adolescent romantic relationships. 

Annual Review of Psychology, 60, 631–652. 

https://doi.org/10.1146/annurev.psych.60.110707.163459 

Coulson, N. S., Buchanan, H., & Aubeeluck, A. (2007). Social support in cyberspace: 

A content analysis of communication within a Huntington’s disease online 

support group. Patient Education and Counseling, 68(2), 173–178. 

https://doi.org/10.1016/j.pec.2006.06.002 

Creswell, J. W. (2014). Research Design, Qualitatives, Quantitative, and Mixed 

Methods Approaches (4th ed.). Sage Publications. 

DataReportal. (2025). Digital 2025: Indonesia. 

https://datareportal.com/reports/digital-2025-indonesia 

DeAndrea, D. C. (2015). Testing the proclaimed affordances of online support groups 

in a nationally representative sample of adults seeking mental health 

assistance. Journal of Health Communication, 20(2), 147–156. 

https://doi.org/10.1080/10810730.2014.914606 

DeCapua, A., & Dunham, J. F. (1993). Strategies in the discourse of advice. Journal 

of Pragmatics, 20(6), 519–531. https://doi.org/10.1016/0378-2166(93)90014-

G 

Diep, P. P. U., & Tran, H. D. (2025). Using TikTok as a search engine: Affordances, 

perceived credibility, and evaluative actions. Telematics and Informatics, 102, 

102324. https://doi.org/10.1016/j.tele.2025.102324 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1016/j.chb.2006.09.001
https://doi.org/10.1146/annurev.psych.60.110707.163459
https://doi.org/10.1016/j.pec.2006.06.002
https://datareportal.com/reports/digital-2025-indonesia
https://doi.org/10.1080/10810730.2014.914606
https://doi.org/10.1016/0378-2166(93)90014-G
https://doi.org/10.1016/0378-2166(93)90014-G
https://doi.org/10.1016/j.tele.2025.102324


118 

 

Duck, S. (1988). Relating to others. Open University Press. 

Dunlap, J. C., & Lowenthal, P. R. (2016). Getting graphic about infographics: Design 

lessons learned from popular infographics. Journal of Visual Literacy, 35(1), 

42–59. https://doi.org/10.1080/1051144X.2016.1205832 

Erikson, E. H. (1968). Identity: Youth and crisis. Norton. (Dikutip dalam Santrock, J. 

W. (2014). Life-span development (16th ed.). McGraw-Hill. 

Escamilla-Fajardo, P., Alguacil, M., & López-Carril, S. (2021). Incorporating TikTok 

in higher education: Pedagogical perspectives from a corporal expression 

seminar. Journal of Hospitality, Leisure, Sport & Tourism Education, 28, 

100302. https://doi.org/10.1016/j.jhlste.2021.100302 

Etikan, I., Musa, S. A., & Alkassim, R. S. (2015). Comparison of convenience 

sampling and purposive sampling. American Journal of Theoretical and 

Applied Statistics, 5(1), 1–4. https://doi.org/10.11648/j.ajtas.20160501.11 

Fakih, M. (2008). Analisis Gender dan Transformasi Sosial. Pustaka Pelajar. 

Feng, B. (2009). Testing an integrated model of advice-giving in supportive 

interactions. Human Communication Research, 35(1), 115–129. 

https://doi.org/10.1111/j.1468-2958.2008.01340.x 

Feng, B., & Burleson, B. R. (2008). The effects of argument explicitness on responses 

to advice in supportive interactions. Communication Research, 35(6), 849–

874. https://doi.org/10.1177/0093650208324274 

Feng, B., & Hyun, M. J. (2012). The influence of friends’ Instant Messenger status on 

individuals’ coping and support-seeking. Communication Studies, 63(5), 536–

551. https://doi.org/10.1080/10510974.2011.649443 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1080/1051144X.2016.1205832
https://doi.org/10.1016/j.jhlste.2021.100302
https://doi.org/10.11648/j.ajtas.20160501.11
https://doi.org/10.1111/j.1468-2958.2008.01340.x
https://doi.org/10.1177/0093650208324274
https://doi.org/10.1080/10510974.2011.649443


119 

 

Feng, B., & MacGeorge, E. L. (2010). The influences of message and source factors 

on advice outcomes. Communication Research, 37(4), 553–575. 

https://doi.org/10.1177/0093650210368258 

Feng, B., & Magen, E. (2016). Relationship closeness predicts unsolicited advice 

giving in supportive interactions. Journal of Social and Personal 

Relationships, 33(6), 751–767. https://doi.org/10.1177/0265407515592262 

Feng, B., Zhu, X., & Malloch, Y. Z. (2018). Advice communication in cyberspace. In 

E. L. MacGeorge & L. M. Van Swol (Eds.), The Oxford handbook of advice 

(pp. 363–380). Oxford University Press. 

https://doi.org/10.1093/oxfordhb/9780190630188.013.17 

Ferine, K. F., Ausat, A. M. A., Gadzali, S. S., Marleni, & Sari, D. M. (2023). The 

Impact of Social Media on Consumer Behavior. Community Development 

Journal: Jurnal Pendidikan Masyarakat, 4(1), 843–847. 

https://doi.org/10.31004/cdj.v4i1.12567 

Field, T., Diego, M., Pelaez, M., Deeds, O., & Delgado, J. (2009). Breakup distress in 

university students. Adolescence, 44(176), 705–727. 

Field, T., Diego, M., Pelaez, M., Deeds, O., & Delgado, J. (2010). Breakup distress 

and loss of intimacy in university students. Psychology, 1(3), 173–177. 

https://doi.org/10.4236/psych.2010.13023 

Fincham, F. D., & Cui, M. (2011). Romantic relationships in emerging adulthood. 

Cambridge University Press. 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1177/0093650210368258
https://doi.org/10.1177/0265407515592262
https://doi.org/10.1093/oxfordhb/9780190630188.013.17
https://doi.org/10.31004/cdj.v4i1.12567
https://doi.org/10.4236/psych.2010.13023


120 

 

Finkel, E. J., Hui, C. M., Carswell, K. L., & Larson, G. M. (2014). The suffocation of 

marriage: Climbing Mount Maslow without enough oxygen. Psychological 

Inquiry, 25(1), 1–41. https://doi.org/10.1080/1047840X.2014.863723 

Fletcher, G. J. O., & Simpson, J. A. (2000). Ideal standards in close relationships: 

Their structure and functions. Current Directions in Psychological Science, 

9(3), 102–105. https://doi.org/10.1111/1467-8721.00070 

Fowler, L. R., Schoen, L., Smith, H. S., & Morain, S. (2022). Sex education on 

TikTok: A content analysis of themes. Health Promotion Practice, 23(5), 739–

742. https://doi.org/10.1177/15248399211031536 

Fredriksen, E. H., & Moland, K. M. (2008). “Listen to your body”: A qualitative text 

analysis of Internet discussions related to pregnancy health and pelvic girdle 

pain in pregnancy. Patient Education and Counseling, 73(2), 291–291. 

https://doi.org/10.1016/j.pec.2008.02.002 

Furman, W., & Collibee, C. (2014). Sexual activity with romantic partners and friends. 

In C. M. K. Lundberg (Ed.), Narratives of adolescent transition (pp. 20–40). 

Psychology Press. 

Furman, W., Brown, B. B., & Feiring, C. (Eds.). (1999). The development of romantic 

relationships in adolescence. Cambridge University Press. 

Garcia, J. R., Reiber, C., Massey, S. G., & Merriwether, A. M. (2012). Sexual hookup 

culture: A review. Review of General Psychology, 16(2), 161–176. 

https://doi.org/10.1037/a0027911 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1080/1047840X.2014.863723
https://doi.org/10.1111/1467-8721.00070
https://doi.org/10.1177/15248399211031536
https://doi.org/10.1016/j.pec.2008.02.002
https://doi.org/10.1037/a0027911


121 

 

Gerbaudo, P. (2024). TikTok and the algorithmic transformation of social media 

publics: From social networks to social interest clusters. New Media & Society, 

1–18. https://doi.org/10.1177/14614448241304106 

Gergen, K. J. (1991). The saturated self: Dilemmas of identity in contemporary life. 

Basic Books. 

Giddens, A. (1992). The Transformation of Intimacy: Sexuality, Love, And Eroticism 

in Modern Societies. Stanford University Press. 

Gill, R. (2007). Gender and the Media. Polity Press. 

Gillespie, T. (2014). The relevance of algorithms. In T. Gillespie, P. J. Boczkowski, & 

K. A. Foot (Eds.), Media technologies: Essays on communication, materiality, 

and society (pp. 167–193). MIT Press. 

https://doi.org/10.7551/mitpress/9780262525374.003.0010 

Ginee. (2024). Pengguna TikTok: Data statistik dan tren terkini di Indonesia. 

https://ginee.com/id/insights/pengguna-tiktok/ 

Goering, C. Z., & Wei, H. (2014). Playback and feedback: Revelations of an 

“encoding, decoding” analysis of popular songs used to teach English in 

China. The Clearing House, 87, 270–277. 

https://doi.org/10.1080/00098655.2014.956680 

Goldsmith, D. J. (2004). Communicating social support. Cambridge University Press.  

Goldsmith, D. J., & Fitch, K. (1997). The normative context of advice as social 

support. Human Communication Research, 23(4), 454–476. 

https://doi.org/10.1111/j.1468-2958.1997.tb00406.x 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1177/14614448241304106
https://doi.org/10.7551/mitpress/9780262525374.003.0010
https://ginee.com/id/insights/pengguna-tiktok/
https://doi.org/10.1080/00098655.2014.956680
https://doi.org/10.1111/j.1468-2958.1997.tb00406.x


122 

 

Gómez-López, M., Viejo, C., & Ortega-Ruiz, R. (2019). Well-being and romantic 

relationships: A systematic review in adolescence and emerging adulthood. 

International Journal of Environmental Research and Public Health, 16(13), 

2415. https://doi.org/10.3390/ijerph16132415 

Gottman, J. M. (1994). Why marriages succeed or fail: And how you can make yours 

last. Simon & Schuster. 

Gray, J. (2007). Mars and Venus on a date. HarperCollins. 

Griffin, E. (2012). A First Look at Communication Theory (8th ed.). McGraw-Hill. 

Guntzviller, L. M., MacGeorge, E. L., & Brinker, D. L. Jr. (2017). Dyadic perspectives 

on advice between friends: Relational influence, advice quality, and 

conversation satisfaction. Communication Monographs, 84(4), 488–509. 

https://doi.org/10.1080/03637751.2017.1352099 

Guntzviller, L. M., Ratcliff, C. L., & Pusateri, K. B. (2021). Expanding advice 

response theory by incorporating goal inference: College students’ perceptions 

of parental exercise advice. Communication Theory, 31(3), 336–359. 

https://doi.org/10.1093/ct/qtz021 

Guntzviller, L. M., Ratcliff, C. L., Dorsch, T. E., & Osai, K. V. (2017). How do 

emerging adults respond to exercise advice from parents? A test of advice 

response theory. Journal of Social and Personal Relationships, 34(6), 936–

960. https://doi.org/10.1177/0265407516662920 

Gupta, A. E., Zimmerman, T. S., & Fruhauf, C. A. (2008). Relationship advice in the 

top selling women's magazine, Cosmopolitan: A content analysis. Journal of 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.3390/ijerph16132415
https://doi.org/10.1080/03637751.2017.1352099
https://doi.org/10.1093/ct/qtz021
https://doi.org/10.1177/0265407516662920


123 

 

Couple & Relationship Therapy, 7(3), 248–266. 

https://doi.org/10.1080/15332690802237987 

Hadi, I. P. (2009). Penelitian khalayak dalam perspektif reception analysis. Jurnal 

Ilmiah Scriptura, 3(1), 1–7. https://doi.org/10.9744/scriptura.2.1.1-7 

Hadi, S. (2004). Metodologi Research Jilid 3. Andi. 

Hall, S. (1973). Encoding and decoding in the television discourse (Media Series: SP 

No. 7). University of Birmingham, Centre for Contemporary Cultural Studies. 

Hall, S. (1980). Encoding/Decoding. In S. Hall, D. Hobson, A. Lowe, & P. Willis 

(Eds.), Culture, media, language (pp. 128–138). Hutchinson University 

Library. 

Hall, S. (2003). Encoding/Decoding. In S. Hall, D. Hobson, A. Lowe, & P. Willis 

(Eds.), Culture, media, and Language (pp. 127–137). Routledge. 

Hall, S. (2003). The work of representation. In S. Hall (Ed.), Representation: Cultural 

representations and signifying practices (pp. 13–74). Sage Publications. 

Hall, S. (2006). Media and cultural studies. In M. G. Durham & D. M. Kellner (Eds.), 

Media and cultural studies: Keyworks (Revised ed.). Blackwell Publishing. 

Hazan, C., & Shaver, P. (1987). Romantic love conceptualized as an attachment 

process. Journal of Personality and Social Psychology, 52(3), 511–524. 

https://doi.org/10.1037/0022-3514.52.3.511 

Huang, Q., Zhang, R., Lee, H., Xu, H., & Pan, Y. (2024). A study on customer behavior 

in online dating platforms: Analyzing the impact of perceived value on 

enhancing customer loyalty. Behavioral Sciences, 14(10), 973. 

https://doi.org/10.3390/bs14100973 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1080/15332690802237987
https://doi.org/10.9744/scriptura.2.1.1-7
https://doi.org/10.1037/0022-3514.52.3.511
https://doi.org/10.3390/bs14100973


124 

 

Hui, C. M., & Tsang, O. S. (2017). The role of materialism in self-disclosure within 

close relationships. Personality and Individual Differences, 117, 130–135. 

https://doi.org/10.1016/j.paid.2017.02.021 

Jaju, G. (2025). Isha’s wait: Money, love, and kinship in the wake of domestic violence 

in India. Cultural Anthropology, 40(1), 82–104. 

https://doi.org/10.14506/ca40.1.04 

Jenkins, H. (2006). Convergence Culture: Where Old and New media Collide. New 

York University Press. 

Jensen, K. B. (1988). News as social resource: A qualitative empirical study of the 

reception of Danish television news. European Journal of Communication, 

3(3), 275–301. https://doi.org/10.1177/0267323188003003003 

Jensen, K. B. (1995). The social semiotics of mass communication. SAGE 

Publications. 

Jensen, K. B. (1999). Media audience reception analysis: Mass communication as the 

social production of meaning. In K. B. Jensen & N. W. Jankowski (Eds.), A 

handbook of qualitative methodologies for mass communication research. 

Routledge. 

Jensen, K. B., & Rosengen, K. E. (1995). Five traditions in search of audience. In O. 

Boyd-Barrett & C. Newbold (Eds.), Approaches to Media: A reader. Oxford 

University Press. 

Jensen, R. R. (1999). Introductory Digital Image Processing: A Remote Sensing 

Perspective (3rd ed.). Prentice Hall. 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1016/j.paid.2017.02.021
https://doi.org/10.14506/ca40.1.04
https://doi.org/10.1177/0267323188003003003


125 

 

Kang, H., & Lou, C. (2022). AI agency vs. human agency: Understanding human–AI 

interactions on TikTok and their implications for user engagement. Journal of 

Computer-Mediated Communication, 27(5), 1–13. 

https://doi.org/10.1093/jcmc/zmac014 

Kansky, J., & Allen, J. P. (2018). Long-term risks and benefits of early romantic 

relationships: A review and integrative model. Development and 

Psychopathology, 30(5), 1967–1985. 

https://doi.org/10.1017/S095457941800094X 

Kansky, J., & Allen, J. P. (2018). Making sense and moving on: The potential for 

individual and interpersonal growth following emerging adult breakups. 

Emerging Adulthood, 6(3), 172–190. 

https://doi.org/10.1177/2167696817711766 

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges and 

opportunities of social media. Business Horizons, 53(1), 59–68. 

https://doi.org/10.1016/j.bushor.2009.09.003 

Kasser, T. (2016). Materialistic values and goals. Annual Review of Psychology, 67, 

489–514. https://doi.org/10.1146/annurev-psych-122414-033344 

Katz, E., Blumler, J. G., & Gurevitch, J. (1974). Utilization of mass communication 

by the individual. In J. G. Blumler & E. Katz (Eds.), The uses of mass 

communications: Current perspectives on gratifications research (pp. 19–31). 

Sage Publications. 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1093/jcmc/zmac014
https://doi.org/10.1017/S095457941800094X
https://doi.org/10.1177/2167696817711766
https://doi.org/10.1016/j.bushor.2009.09.003
https://doi.org/10.1146/annurev-psych-122414-033344


126 

 

Kauffman, L., Weisberg, E. M., & Fishman, E. K. (2022). TikTok for radiology 

education: Is now the right time? Current Problems in Diagnostic Radiology, 

51(6), 826–828. https://doi.org/10.1067/j.cpradiol.2022.06.001 

Kemp, S. (2024). Digital 2024: Indonesia — DataReportal – Global Digital Insights. 

DataReportal. https://datareportal.com/reports/digital-2024-indonesia 

Khlaif, Z. N., & Salha, S. (2021). The unanticipated educational challenges of 

developing countries in COVID-19 crisis: A brief report. Interdisciplinary 

Journal of Virtual Learning in Medical Sciences, 12(3), 130–134. 

https://doi.org/10.30476/ijvlms.2020.86119.1034 

Kouper, I. (2010). The pragmatics of peer advice in a LiveJournal community. 

Language@Internet, 7, 1–21. 

http://www.languageatinternet.org/articles/2010/2464 

Kuehn, B. M. (2011). Patients go online seeking support, practice advice on health 

conditions. JAMA, 305(16), 1644–1645. 

https://doi.org/10.1001/jama.2011.509 

Kumar, P., Singh, A., & Srivastava, D. (2023). The interplay of skills, digital financial 

literacy, capability and autonomy in enhancing financial decision making and 

wellbeing. Borsa Istanbul Review, 23(1), 169–183. 

https://doi.org/10.1016/j.bir.2022.09.012 

Kushwaha, R. (2024). The impact of social media on women's physical appearance 

and self-esteem: A feminist perspective. World Journal of Advanced Research 

and Reviews, 21(3), 253–262. https://doi.org/10.30574/wjarr.2024.21.3.0577 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1067/j.cpradiol.2022.06.001
https://datareportal.com/reports/digital-2024-indonesia
https://doi.org/10.30476/ijvlms.2020.86119.1034
http://www.languageatinternet.org/articles/2010/2464
https://doi.org/10.1001/jama.2011.509
https://doi.org/10.1016/j.bir.2022.09.012
https://doi.org/10.30574/wjarr.2024.21.3.0577


127 

 

Lampel, J., & Bhalla, A. (2007). The role of status seeking in online communities: 

Giving the gift of experience. Journal of Computer-Mediated Communication, 

12(2), 434–455. https://doi.org/10.1111/j.1083-6101.2007.00332.x 

Langlais, M. R., Boudreau, C., & Asad, L. (2024). TikTok and romantic relationships: 

A qualitative descriptive analysis. American Journal of Qualitative Research, 

8(3), 95–112. https://doi.org/10.29333/ajqr/14896 

Lee, K. H., & Hyun, S. S. (2015). A model of behavioral intentions to follow online 

travel advice based on social and emotional loneliness scales in the context of 

online travel communities: The moderating role of emotional expressivity. 

Tourism Management, 48, 426–438. 

https://doi.org/10.1016/j.tourman.2014.12.012 

Lestari, M. P., & Kusuma, R. S. (2019). Hubungan romantis di media sosial: Resepsi 

pengguna terhadap keterbukaan hubungan romantis yang diunggah selebgram 

di Instagram. Komuniti, 11(1), 28–44. 

https://doi.org/10.23917/komuniti.v10i3.5944 

Levinger, G., & Senn, D. J. (1967). Disclosure of feelings in marriage. Merrill-Palmer 

Quarterly, 13(3), 237–249. 

Lincoln, Y. S., & Guba, E. G. (1985). Naturalistic Inquiry. Sage Publications. 

Lindlof, T. R., & Taylor, B. C. (2002). Qualitative communication methods (2nd ed.). 

Sage Publications. 

Lister, M., Dovey, J., Giddings, S., Grant, I., & Kelly, K. (2009). New media: A critical 

introduction (2nd ed.). Routledge. 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1111/j.1083-6101.2007.00332.x
https://doi.org/10.29333/ajqr/14896
https://doi.org/10.1016/j.tourman.2014.12.012
https://doi.org/10.23917/komuniti.v10i3.5944


128 

 

Littlejohn, S. W., & Foss, K. A. (2008). Theories Of Human Communication (9th ed.). 

Wadsworth Cengage Learning. 

Livingstone, D. W. (2001). Adults’ informal learning: Definitions, findings, gaps, and 

future research (NALL Working Paper No. 21). Ontario Institute for Studies 

in Education, University of Toronto. 

Livingstone, S. (1999). New media, new audiences? New Media & Society, 1(1), 59–

66. https://doi.org/10.1177/1461444899001001010 

Livingstone, S. (2005). Audiences and Publics: When Cultural Engagement Matters 

for the Public Sphere. Intellect Ltd. 

Livingstone, S. (2005). Audiences and publics: When cultural engagement matters for 

the public sphere. In S. Livingstone (Ed.), Audiences and publics (pp. 9–42). 

Intellect Books. 

Livingstone, S. (2013). The participation paradigm in audience research. The 

Communication Review, 16(1–2), 21–30. 

https://doi.org/10.1080/10714421.2013.757174 

Livingstone, S., & Das, R. (2013). Interpretation/reception. In P. Moy (Ed.), Oxford 

bibliographies online: Communication. Oxford University Press. 

Locher, M. A. (2006). Advice online: Advice giving in an American Internet health 

column. John Benjamins Publishing. 

Locher, M. A., & Hoffmann, S. (2006). The emergence of the identity of a fictional 

expert advice-giver in an American Internet advice column. Text & Talk, 26(1), 

69–106. https://doi.org/10.1515/TEXT.2006.004 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1177/1461444899001001010
https://doi.org/10.1080/10714421.2013.757174
https://doi.org/10.1515/TEXT.2006.004


129 

 

Looney, C. A., Akbulut, A. Y., & Poston, R. S. (2008). Understanding the 

determinants of service channel preference in the early stages of adoption: A 

social cognitive perspective on online brokerage services. Decision Sciences, 

39(4), 821–857. https://doi.org/10.1111/j.1540-5915.2008.00215.x 

Louw, E. (2001). The Media and Cultural Production. SAGE Publications. 

MacGeorge, E. L., & Hall, E. D. (2014). Relationship advice. In C. Agnew (Ed.), 

Social influences on close relationships: Beyond the dyad (pp. 188–208). 

Cambridge University Press. 

MacGeorge, E. L., & Van Swol, L. M. (2018). Advice across disciplines and contexts. 

In E. L. MacGeorge & L. M. Van Swol (Eds.), The Oxford handbook of advice 

(pp. 413–429). Oxford University Press. 

MacGeorge, E. L., & Van Swol, L. M. (Eds.). (2018). The Oxford handbook of advice. 

Oxford University Press. 

https://doi.org/10.1093/oxfordhb/9780190630188.001.0001 

MacGeorge, E. L., Feng, B., & Burleson, B. R. (2016). Supportive communication. In 

C. R. Berger, M. E. Roloff, & D. R. Ewoldsen (Eds.), The handbook of 

communication science (pp. 317–341). Routledge. 

MacGeorge, E. L., Feng, B., & Guntzviller, L. (2016). Advice: Expanding the 

communication paradigm. Communication Yearbook, 40, 213–244. 

https://doi.org/10.1080/23808985.2015.11735261 

MacGeorge, E. L., Feng, B., & Guntzviller, L. M. (2016). Testing advice response 

theory in interactions with friends. Communication Research, 43(2), 211–231. 

https://doi.org/10.1177/0093650213510938 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1111/j.1540-5915.2008.00215.x
https://doi.org/10.1093/oxfordhb/9780190630188.001.0001
https://doi.org/10.1080/23808985.2015.11735261
https://doi.org/10.1177/0093650213510938


130 

 

MacGeorge, E. L., Feng, B., & Thompson, E. R. (2008). “Good” and “bad” advice: 

How to advise more effectively. In M. T. Motley (Ed.), Studies in applied 

interpersonal communication (pp. 145–164). SAGE Publications. 

MacGeorge, E. L., Feng, B., Butler, G. L., & Budarz, S. K. (2004). Understanding 

advice in supportive interactions: Beyond the facework and message 

evaluation paradigm. Human Communication Research, 30(1), 42–70. 

https://doi.org/10.1111/j.1468-2958.2004.tb00724.x 

MacGeorge, E. L., Guntzviller, L. M., Branch, S., & Yakova, L. (2015). Advice in 

interaction: Quantity and placement of problem-solving behaviors. 

Communication Research. Advance online publication. 

https://doi.org/10.1177/0093650215607612 

MacGeorge, E. L., Guntzviller, L., Hanasono, L. K., & Feng, B. (2016). Testing advice 

response theory in interactions with friends. Communication Research, 43(2), 

211–231. https://doi.org/10.1177/0093650213510938 

Majchrzak, A., Faraj, S., Kane, G. C., & Azad, B. (2013). The contradictory influence 

of social media affordances on online communal knowledge sharing. Journal 

of Computer-Mediated Communication, 19(1), 38–55. 

https://doi.org/10.1111/jcc4.12030 

Malau, R. (2011). Khalayak media baru. Jurnal The Messenger, 3(1), 51–56. 

https://doi.org/10.26623/themessenger.v3i1.183 

Manalu, S. R., Yusriana, A., Putri, F. K., & Budiarsa, Y. T. (2025). How Gen Z uses 

media: An exploratory sequential mixed-methods study. In B. A. Wiryawan 

dkk. (Eds.), Proceedings of the 9th International Conference on Indonesian 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1111/j.1468-2958.2004.tb00724.x
https://doi.org/10.1177/0093650215607612
https://doi.org/10.1177/0093650213510938
https://doi.org/10.1111/jcc4.12030
https://doi.org/10.26623/themessenger.v3i1.183


131 

 

Social and Political Enquiries (ICISPE 2024) (pp. 425–437). Atlantis Press. 

https://doi.org/10.2991/978-2-38476-436-5_37 

Manhillah, F. (2022). Analisis resepsi perempuan di Surabaya tentang ketidaksetaraan 

gender dalam film Kim Ji-Young: Born 1982. The Commercium, 5(2), 250–

265. https://doi.org/10.26740/tc.v5i2.47886 

Manovich, L. (2001). The Language of New media. MIT Press. 

Marshall, C., & Rossman, G. B. (2011). Designing Qualitative Research (5th ed.). 

Sage Publications. 

McEwan, B. (2015). Navigating new media networks: Understanding and managing 

communication challenges in a networked society. Lexington Books. 

McQuail, D. (1997). Audience Analysis. Sage Publications. 

McQuail, D. (2010). McQuail's Mass Communication Theory (6th ed.). Sage 

Publications. 

Miles, M. B., Huberman, A. M., & Saldaña, J. (2014). Qualitative Data Analysis: A 

Methods Sourcebook (3rd ed.). Sage Publications. 

Mo, P. K. H., & Coulson, N. S. (2008). Exploring the communication of social support 

within virtual communities: A content analysis of messages posted to an online 

HIV/AIDS support group. CyberPsychology & Behavior, 11(3), 371–374. 

https://doi.org/10.1089/cpb.2007.0118 

Mo, P. K. H., & Coulson, N. S. (2010). Empowering processes in online support 

groups among people living with HIV/AIDS: A comparative analysis of 

“lurkers” and “posters.” Computers in Human Behavior, 26(6), 1183–1193. 

https://doi.org/10.1016/j.chb.2010.03.028 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.2991/978-2-38476-436-5_37
https://doi.org/10.26740/tc.v5i2.47886
https://doi.org/10.1089/cpb.2007.0118
https://doi.org/10.1016/j.chb.2010.03.028


132 

 

Moldes, O. (2025). Unpacking the effects of materialism on interpersonal 

relationships: A cognitive approach. British Journal of Social Psychology, 64, 

1–21. https://doi.org/10.1111/bjso.12795 

Moleong, J. L. (2017). Metodologi Penelitian Kualitatif (Revised ed.). PT Remaja 

Rosdakarya. 

Monsour, M., Betty, S., & Kurzweil, N. (1993). Levels of perspectives and the 

perception of intimacy in cross-sex friendships: A balance theory explanation 

of shared perceptual reality. Journal of Social and Personal Relationships, 

10(4), 529–550. https://doi.org/10.1177/0265407593104004 

Moores, S. (1993). Interpreting audiences: The ethnography of media consumption. 

SAGE Publications. 

Morley, D. (1980). The nationwide audience: Structure and decoding. British Film 

Institute. 

Moss, B. F., & Schwebel, A. I. (1993). Defining intimacy in romantic relationships. 

Family Relations, 42(1), 31–37. https://doi.org/10.2307/584918 

Muttamimah, L., & Sujono, F. K. (2023). Resepsi khalayak perempuan terhadap 

konten edukasi seksual oleh key opinion leader. Jurnal Komunikasi 

Profesional, 7(1), 98–120. https://doi.org/10.25139/jkp.v7i1.5223 

Nabi, R. L., & Prestin, A. (2017). The tie that binds: Reflecting on emotion’s role in 

the relationship between media use and subjective well-being. In L. Reinecke 

& M. B. Oliver (Eds.), The Routledge handbook of media use and well-being 

(pp. 51–64). Routledge. 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1111/bjso.12795
https://doi.org/10.1177/0265407593104004
https://doi.org/10.2307/584918
https://doi.org/10.25139/jkp.v7i1.5223


133 

 

Nasrullah, R. (2015). Media sosial: Perspektif komunikasi, budaya, dan 

sosioteknologi. Simbiosa Rekatama Media. 

Nel, F., & Westlund, O. (2013). Managing New(s) Conversations: The Role of Social 

Media in News Provision and Participation. In M. Friedrichsen & W. Mühl-

Benninghaus (Eds.), Handbook of Social Media Management: Value Chain 

and Business Models in Changing Media Markets (pp. 179–200). Springer. 

Neville, P. (2012). “You’ve got male”: Advice-seeking behavior in men using the 

online advice site www.worldweary.com. Journal of Men’s Studies, 20(3), 

227–242. https://doi.org/10.3149/jms.2003.227 

NewsGuard. (2022, September). Misinformation on TikTok: The new search engine 

for Gen Z. https://www.newsguardtech.com/misinformation-monitor/sept-

2022/ 

Nowinski, J. (1988). A lifelong love affair: Keeping sexual desire alive in your 

relationship. Dodd, Mead & Company. 

Perdana, A. A., Mujianto, H., & Resty, R. (2025). Pengaruh popularitas TikTok 

sebagai media pencarian informasi terhadap penurunan penggunaan Google di 

Generasi Z. Jurnal Ilmu Komunikasi dan Media Sosial, 5(1), 230–236. 

https://doi.org/10.47233/jkomdis.v5i1.2722 

Perez, S. (2022, July 12). Google exec suggests Instagram and TikTok are eating into 

Google's core products, Search and Maps. TechCrunch. 

https://techcrunch.com/2022/07/12/google-exec-suggests-instagram-and-

tiktok-are-eating-into-googles-core-products-search-and-maps/ 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.worldweary.com/
https://doi.org/10.3149/jms.2003.227
https://www.newsguardtech.com/misinformation-monitor/sept-2022/
https://www.newsguardtech.com/misinformation-monitor/sept-2022/
https://doi.org/10.47233/jkomdis.v5i1.2722
https://techcrunch.com/2022/07/12/google-exec-suggests-instagram-and-tiktok-are-eating-into-googles-core-products-search-and-maps/
https://techcrunch.com/2022/07/12/google-exec-suggests-instagram-and-tiktok-are-eating-into-googles-core-products-search-and-maps/


134 

 

Petty, R. E., Rucker, D. D., Bizer, G. Y., & Cacioppo, J. T. (2004). The elaboration 

likelihood model of persuasion. In J. S. Seiter & R. H. Gass (Eds.), 

Perspectives on persuasion, social influence, and compliance gaining (pp. 68–

89). Pearson. 

Porter, N., & Ispa, J. M. (2013). Mothers' online message board questions about 

parenting young children. Journal of Advanced Nursing, 69(3), 559–568. 

https://doi.org/10.1111/j.1365-2648.2012.06030.x 

Poston, R. S., Akbulut, A. Y., & Looney, C. A. (2005). Online advice taking: 

Examining the effects of self-efficacy, computerized sources, and perceived 

credibility. SIGHCI 2005 Proceedings (Paper No. 5). Association for 

Information Systems. https://aisel.aisnet.org/sighci2005/5 

Putri, F. A. (2023). Analisis resepsi konten pada akun TikTok @vmuliana terhadap 

kebutuhan informasi career preparation (Skripsi, Universitas Pembangunan 

Nasional Veteran Jakarta). http://repository.upnvj.ac.id/id/eprint/24618 

Ramadhina, A. P., Salsabila, J., & EmanuGS, M. (2025). TikTok dan mediamorphosis: 

Peran TikTok sebagai mesin pencari baru untuk Generasi Z. Mediasi: Jurnal 

Kajian dan Terapan Media, Bahasa, Komunikasi, 6(2), 183–196. 

Register, C. A., & Henley, T. B. (1992). The phenomenology of intimacy. Journal of 

Social and Personal Relationships, 9(4), 467–481. 

https://doi.org/10.1177/0265407592094001 

Reis, H. T., & Shaver, P. (1988). Intimacy as an interpersonal process. In S. Duck 

(Ed.), Handbook of personal relationships: Theory, research and interventions 

(pp. 367–389). John Wiley & Sons. 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1111/j.1365-2648.2012.06030.x
https://aisel.aisnet.org/sighci2005/5
http://repository.upnvj.ac.id/id/eprint/24618
https://doi.org/10.1177/0265407592094001


135 

 

Rheingold, H. (2008). Using social media to mobilize mass action. In B. Whitworth 

& A. De Moor (Eds.), Handbook of Research on Socio-Technical Design and 

Social Networking Systems (pp. 1–19). IGI Global. 

Richins, M. L., & Dawson, S. (1992). A consumer values orientation for materialism 

and its measurement: Scale development and validation. Journal of Consumer 

Research, 19(3), 303–316. https://doi.org/10.1086/209304 

Roberti, G. (2022). Female influencers: Analyzing the social media representation of 

female subjectivity in Italy. Frontiers in Sociology, 7, 1–11. 

https://doi.org/10.3389/fsoc.2022.1024043 

Robson, D., & Robson, M. (1998). Intimacy and computer communication. British 

Journal of Guidance & Counselling, 26(1), 33–41. 

https://doi.org/10.1080/03069889800760041 

Rogers, E. M. (1995). Diffusion Of Innovations (4th ed.). The Free Press. 

Rusbult, C. E., Martz, J. M., & Agnew, C. R. (1998). The investment model scale: 

Measuring commitment level, satisfaction level, quality of alternatives, and 

investment size. Personal Relationships, 5(4), 357–391. 

https://doi.org/10.1111/j.1475-6811.1998.tb00177.x 

Rusbult, C. E., Verette, J., Whitney, G. A., Slovik, L. F., & Lipkus, I. M. (1991). 

Accommodation processes in close relationships: Theory and research. 

Journal of Personality and Social Psychology, 60(1), 53–78. 

https://doi.org/10.1037/0022-3514.60.1.53 

Saleh, S. (2017). Analisis Data Kualitatif. Pustaka Ramadhan. 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1086/209304
https://doi.org/10.3389/fsoc.2022.1024043
https://doi.org/10.1080/03069889800760041
https://doi.org/10.1111/j.1475-6811.1998.tb00177.x
https://doi.org/10.1037/0022-3514.60.1.53


136 

 

Santoso, S. (2020). Analisis resepsi audiens terhadap berita kasus Meiliana di media 

online. Komuniti: Jurnal Komunikasi dan Teknologi Informasi, 12(2), 140–

154. https://journals.ums.ac.id/index.php/komuniti/article/view/13285/6415 

Santrock, J. W. (2014). Life-span development (16th ed.). McGraw-Hill. 

Santrock, J. W. (2019). Life-span development (17th ed.). McGraw-Hill Education. 

Sarwono, S. W. (1998). Psikologi remaja. Rajawali Pers. 

Sarwono, S. W. (2011). Psikologi sosial: Psikologi jejaring sosial. Rajawali Pers. 

Satriani, R., Nuraida, & Dewi, E. P. (2024). Resepsi penonton terhadap makna 

stereotip gender perempuan dalam film Barbie karya Greta Gerwig. Social 

Science and Contemporary Issues Journal, 2(1). 

https://doi.org/10.59388/sscij.v2i2.380 

Schrah, G. E., Dalal, R. S., & Sniezek, J. A. (2006). No decision-maker is an island: 

Integrating expert advice with information acquisition. Journal of Behavioral 

Decision Making, 19(1), 43–60. https://doi.org/10.1002/bdm.514 

Schramm, W. (1954). The Process and Effects of Mass Communication. University of 

Illinois Press. 

Searle, J. R. (1969). Speech acts: An essay in the philosophy of language. Cambridge 

University Press. 

Sears, D. O., Peplau, L. A., & Taylor, S. E. (1999). Social psychology (10th ed.). 

Prentice Hall. 

Selikow, T. A., & Mbulaheni, T. (2013). “I do love him but at the same time I can’t eat 

love”: Sugar daddy relationships for conspicuous consumption amongst urban 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://journals.ums.ac.id/index.php/komuniti/article/view/13285/6415
https://doi.org/10.59388/sscij.v2i2.380
https://doi.org/10.1002/bdm.514


137 

 

university students in South Africa. Agenda: Empowering Women for Gender 

Equity, 27(2(96)), 86–98. https://www.jstor.org/stable/43824396 

Shahbaznezhad, H., Dolan, R., & Rashidirad, M. (2021). The role of social media 

content format and platform in users’ engagement behavior. Journal of 

Interactive Marketing, 54, 53–68. 

https://doi.org/10.1016/j.intmar.2020.05.001 

Sharp, C. A. (2003). Qualitative research and evaluation methods (3rd ed.). 

Evaluation Journal of Australasia, 3(2), 60–61. 

https://doi.org/10.1177/1035719X0300300213 

Shirky, C. (2010). Cognitive Surplus: Creativity and Generosity in a Connected Age. 

Penguin Press. 

Shrum, L. J. (2002). Media consumption and perceptions of social reality: Effects and 

underlying processes. In J. Bryant & D. Zillmann (Eds.), Media effects: 

Advances in theory and research (2nd ed., pp. 69–95). Lawrence Erlbaum 

Associates Publishers. 

Shulman, S., & Connolly, J. (2013). The challenge of romantic relationships in 

emerging adulthood: Reconceptualization of the field. Emerging Adulthood, 

1(1), 27–39. https://doi.org/10.1177/2167696812467330 

Sillence, E., Briggs, P., Harris, P. R., & Fishwick, L. (2006). A framework for 

understanding trust factors in web-based health advice. International Journal 

of Human-Computer Studies, 64(8), 697–713. 

https://doi.org/10.1016/j.ijhcs.2006.02.007 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.jstor.org/stable/43824396
https://doi.org/10.1016/j.intmar.2020.05.001
https://doi.org/10.1177/1035719X0300300213
https://doi.org/10.1177/2167696812467330
https://doi.org/10.1016/j.ijhcs.2006.02.007


138 

 

Sillence, E., Briggs, P., Harris, P. R., & Fishwick, L. (2007). Going online for health 

advice: Changes in usage and trust. Interacting with Computers, 19(3), 397–

406. https://doi.org/10.1016/j.intcom.2006.10.002 

Sillence, E., Briggs, P., Harris, P. R., & Fishwick, L. (2007). How do patients evaluate 

and make use of online health information? Social Science & Medicine, 64(9), 

1853–1862. https://doi.org/10.1016/j.socscimed.2007.01.012 

Sillence, E., Briggs, P., Harris, P., & Fishwick, L. (2007). Going online for health 

advice: Changes in usage and trust practices over the last five years. 

Interacting with Computers, 19(3), 397–406. 

https://doi.org/10.1016/j.intcom.2006.10.002 

Song, S., Zhao, Y. C., Yao, X., Ba, Z., & Zhu, Q. (2021). Short video apps as a health 

information source: An investigation of affordances, user experience and 

users’ intention to continue the use of TikTok. Internet Research, 31(6), 2120–

2142. https://doi.org/10.1108/INTR-10-2020-0593 

Statista. (2025). TikTok users by country 2025. 

https://www.statista.com/statistics/1299807/number-of-monthly-unique-

tiktok-users/ 

Sternberg, R. J. (1988). The triangle of love: Intimacy, passion, commitment. Basic 

Books. 

Sugiyono. (2019). Metodelogi Penelitian Kuantitatif dan Kualitatif dan R&D (2nd 

ed.). Alfabeta. 

Sundar, S. S. (2008). The MAIN model: A heuristic approach to understanding 

technology effects on credibility. In M. J. Metzger & A. J. Flanagin (Eds.), 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1016/j.intcom.2006.10.002
https://doi.org/10.1016/j.socscimed.2007.01.012
https://doi.org/10.1016/j.intcom.2006.10.002
https://doi.org/10.1108/INTR-10-2020-0593
https://www.statista.com/statistics/1299807/number-of-monthly-unique-tiktok-users/
https://www.statista.com/statistics/1299807/number-of-monthly-unique-tiktok-users/


139 

 

Digital media, youth, and credibility (pp. 73–100). MIT Press. 

https://doi.org/10.1162/dmal.9780262562324.073 

Sundar, S. S., & Limperos, A. M. (2013). Uses and grats 2.0: New gratifications for 

new media. Journal of Broadcasting & Electronic Media, 57(4), 504–525. 

https://doi.org/10.1080/08838151.2013.845827 

Suzuki, L. K., & Calzo, J. P. (2004). The search for peer advice in cyberspace: An 

examination of online teen bulletin boards about health and sexuality. Journal 

of Applied Developmental Psychology, 25(6), 685–698. 

https://doi.org/10.1016/j.appdev.2004.09.002 

Syarif, M. N., & Shabrina, A. (2024). Analisis resepsi pernyataan childfree Gita 

Savitri di kanal YouTube Analisa Channel. E-Proceeding of Management, 

11(3), 2897. 

Tarigan, I. M., Harahap, M. A. K., Sari, D. M., Sakinah, R. D., & Ausat, A. M. A. 

(2023). Understanding Social Media: Benefits of Social Media for Individuals. 

Jurnal Pendidikan Tambusai, 7(1), 2317–2322. 

https://jptam.org/index.php/jptam/article/view/5559 

The Brussels Times. (2024, February 2). Gen Z prefers TikTok over Google for 

information search. https://www.brusselstimes.com 

Treem, J. W., & Leonardi, P. M. (2012). Social media use in organizations: Exploring 

the affordances of visibility, editability, persistence, and association. 

Communication Yearbook, 36, 143–189. https://doi.org/10.2139/ssrn.2129853 

Turkle, S. (2011). Alone together: Why we expect more from technology and less from 

each other. Basic Books. 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1162/dmal.9780262562324.073
https://doi.org/10.1080/08838151.2013.845827
https://doi.org/10.1016/j.appdev.2004.09.002
https://jptam.org/index.php/jptam/article/view/5559
https://www.brusselstimes.com/
https://doi.org/10.2139/ssrn.2129853


140 

 

Undang-Undang Republik Indonesia Nomor 16 Tahun 2019 tentang Perubahan atas 

Undang-Undang Nomor 1 Tahun 1974 tentang Perkawinan. (2019). 

Lembaran Negara Republik Indonesia Tahun 2019 Nomor 186. Sekretariat 

Negara. 

Van Dijck, J. (2013). The culture of connectivity: A critical history of social media. 

Oxford University Press. 

Van Swol, L. M. (2011). Forecasting another’s enjoyment versus giving the right 

answer: Trust, shared values, task effects, and confidence in improving the 

acceptance of advice. International Journal of Forecasting, 27(1), 103–120. 

https://doi.org/10.1016/j.ijforecast.2010.03.002 

van Uden-Kraan, C. F., Drossaert, C. H. C., Taal, E., Shaw, B. R., Seydel, E. R., & 

van de Laar, M. A. F. J. (2008). Empowering processes and outcomes of 

participation in online support groups for patients with breast cancer, arthritis, 

or fibromyalgia. Qualitative Health Research, 18(3), 405–417. 

https://doi.org/10.1177/1049732307313429 

Vaniadiva, F. (2024). Analisis Resepsi Audiens terhadap Konten Edukasi Self 

Development pada Akun TikTok @sundarindah [Skripsi, Universitas Gadjah 

Mada]. Perpustakaan Universitas Gadjah Mada. 

https://etd.repository.ugm.ac.id/penelitian/detail/208161 

Vaterlaus, J. M., Barnett, K., Roche, C., & Young, J. A. (2016). “Snapchat is more 

personal”: An exploratory study on Snapchat behaviors and young adult 

interpersonal relationships. Computers in Human Behavior, 62, 594–601. 

https://doi.org/10.1016/j.chb.2016.04.029 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1016/j.ijforecast.2010.03.002
https://doi.org/10.1177/1049732307313429
https://etd.repository.ugm.ac.id/penelitian/detail/208161
https://doi.org/10.1016/j.chb.2016.04.029


141 

 

Vayreda, A., & Antaki, C. (2009). Social support and unsolicited advice in a bipolar 

disorder online forum. Qualitative Health Research, 19(7), 931–942. 

https://doi.org/10.1177/1049732309338952 

Vega, R. (2023). An influencer told me so: Using Advice Response Theory to 

understand health information on social media [Tesis Magister, San Diego 

State University]. San Diego State University Digital Collections. 

https://digitalcollections.sdsu.edu/do/b65f1c66-0ee3-4cc7-b6b8-

81f5b21e26bd 

Verduyn, P., Gugushvili, N., Massar, K., Taege, K., & Talwar, S. (2020). Social 

comparison on social networking sites. Current Opinion in Psychology, 36, 

32–37. https://doi.org/10.1016/j.copsyc.2020.04.002 

Vohs, K. D., Mead, N. L., & Goode, M. R. (2008). Merely activating the concept of 

money changes personal and interpersonal behavior. Current Directions in 

Psychological Science, 17(3), 208–212. https://doi.org/10.1111/j.1467-

8721.2008.00576.x 

Vu, N. C., Li, Y., & High, A. C. (2025). Advice response theory: A meta-analytic 

review. Communication Research, 1–32. 

https://doi.org/10.1177/00936502251351041 

Walther, J. B., & Boyd, S. (2002). Attraction to computer-mediated social support. In 

C. A. Lin & D. Atkin (Eds.), Communication technology and society: Audience 

adoption and uses (pp. 153–188). Hampton Press. 

Ward, D. E., Park, L. E., Walsh, C. M., Naragon-Gainey, K., Paravati, E., & Whillans, 

A. V. (2021). For the love of money: The role of financially contingent self-

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1177/1049732309338952
https://digitalcollections.sdsu.edu/do/b65f1c66-0ee3-4cc7-b6b8-81f5b21e26bd
https://digitalcollections.sdsu.edu/do/b65f1c66-0ee3-4cc7-b6b8-81f5b21e26bd
https://doi.org/10.1016/j.copsyc.2020.04.002
https://doi.org/10.1111/j.1467-8721.2008.00576.x
https://doi.org/10.1111/j.1467-8721.2008.00576.x
https://doi.org/10.1177/00936502251351041


142 

 

worth in romantic relationships. Journal of Social and Personal Relationships, 

38(4), 1303–1328. https://doi.org/10.1177/0265407521991663 

Wasko, M. M. L., Teigland, R., & Faraj, S. (2009). The provision of online public 

goods: Examining social structure in an electronic network of practice. 

Decision Support Systems, 47(3), 254–265. 

https://doi.org/10.1016/j.dss.2009.02.012 

Wasko, M. M., & Faraj, S. (2000). “It is what one does”: Why people participate and 

help others in electronic communities of practice. Journal of Strategic 

Information Systems, 9(2–3), 155–173. http://dx.doi.org/10.1016/S0963-

8687(00)00045-7 

Wasko, M. M., & Faraj, S. (2005). Why should I share? Examining social capital and 

knowledge contribution in electronic networks of practice. MIS Quarterly, 

29(1), 35–57. https://doi.org/10.2307/25148667 

We Are Social. (2024). Digital 2024. https://wearesocial.com/id/blog/2024/01/digital-

2024/ 

We Are Social. (2025). Digital 2025. https://wearesocial.com/id/blog/2025/02/digital-

2025/ 

West, R., & Turner, L. H. (2010). Introducing Communication Theory: Analysis And 

Application (4th ed.). McGraw-Hill. 

Wicaksono, T. A., Reformasianto, V. L., Mufidah, D., Anggelina, E., Wimbarti, S., & 

Kusrohmaniah, S. (2024). The impact of TikTok social media on users: A 

neuropsychological perspective. Psikostudia: Jurnal Psikologi, 13(3), 455–

463. https://doi.org/10.30872/psikostudia.v13i3 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1177/0265407521991663
https://doi.org/10.1016/j.dss.2009.02.012
http://dx.doi.org/10.1016/S0963-8687(00)00045-7
http://dx.doi.org/10.1016/S0963-8687(00)00045-7
https://doi.org/10.2307/25148667
https://wearesocial.com/id/blog/2024/01/digital-2024/
https://wearesocial.com/id/blog/2024/01/digital-2024/
https://wearesocial.com/id/blog/2025/02/digital-2025/
https://wearesocial.com/id/blog/2025/02/digital-2025/
https://doi.org/10.30872/psikostudia.v13i3


143 

 

Williams, R. (1976). Keywords: A Vocabulary of Culture and Society. Oxford 

University Press. 

Wolfers, L. N., & Schneider, F. M. (2020). Using media for coping: A scoping review. 

Communication Research, 48(8), 1210–1234. 

https://doi.org/10.1177/0093650220939778 

Wood, J. T. (2010). Interpersonal communication: Everyday encounters (6th ed.). 

Wadsworth Cengage Learning. 

Wood, J. T. (2015). Interpersonal Communication Everyday Encounters (8th ed.). 

Wadsworth Cengage Learning. 

Wright, K. (2000). Computer-mediated social support, older adults, and coping. 

Journal of Communication, 50(3), 100–118. https://doi.org/10.1111/j.1460-

2466.2000.tb02855.x 

Wright, K. (2000). Perceptions of online support providers: An examination of 

perceived homophily, source credibility, communication, and social support 

within online support groups. Communication Quarterly, 48(1), 44–59. 

https://doi.org/10.1080/01463370009385579 

Wright, K. B. (2016). Communication in Health-Related Online Social Support 

Groups/Communities: A Review of Research on Predictors of Participation, 

Applications of Social Support Theory, and Health Outcomes. Review of 

Communication Research, 4, 65–87. https://doi.org/10.12840/issn.2255-

4165.2016.04.01.010 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1177/0093650220939778
https://doi.org/10.1111/j.1460-2466.2000.tb02855.x
https://doi.org/10.1111/j.1460-2466.2000.tb02855.x
https://doi.org/10.1080/01463370009385579
https://doi.org/10.12840/issn.2255-4165.2016.04.01.010
https://doi.org/10.12840/issn.2255-4165.2016.04.01.010


144 

 

Wulandari, R. H. (2023). Studi Resepsi Viewers Terhadap Konten Ian Hugen Sebagai 

Content Creator Transgender di Media Sosial TikTok [Skripsi, Universitas 

Bakrie]. https://repository.bakrie.ac.id/id/eprint/8048 

Xie, Y., Al Imran Bin Yasin, M., Agil Bin ShekhAlsagof, S., & Ang, L. H. (2022). An 

overview of Stuart Hall’s encoding and decoding theory with film 

communication. Multicultural Education, 8(1), 190–198. 

https://doi.org/10.5281/ZENODO.5894796 

Yaniv, I. (2004). Receiving other people's advice: Influence and benefit. 

Organizational Behavior and Human Decision Processes, 93(1), 1–13. 

https://doi.org/10.1016/j.obhdp.2003.08.002 

Zhao, J., Tibber, M. S., & Butler, S. (2023). The association between materialism and 

perceived relationship quality in young adults. Current Psychology, 42, 

23437–23447. https://doi.org/10.1007/s12144-022-03353-y 

Zhu, X., Smith, R. A., & Parrott, R. L. (2017). Living with a rare health condition: 

The influence of a support community and public stigma on communication, 

stress, and available support. Journal of Applied Communication Research, 

45(2), 179–198. https://doi.org/10.1080/00909882.2017.1288292 

 

 

 

 

 

 

 

NASIHAT HUBUNGAN ASMARA DI TIKTOK (Analisis Resepsi Khalayak pada Konten Akun
@zolathematchmaker)
Maria Nyssa Olyvia Simamora, Dr. Rajiyem, S.I.P., M.Si
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://repository.bakrie.ac.id/id/eprint/8048
https://doi.org/10.5281/ZENODO.5894796
https://doi.org/10.1016/j.obhdp.2003.08.002
https://doi.org/10.1007/s12144-022-03353-y
https://doi.org/10.1080/00909882.2017.1288292

