Mediatisasi Komunitas Belajar Berbasis Tagar #StudyTwt
Avita Rega Kusuma, Prof. Dr. Heru Nugroho

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

GADJAH MADA DAFTAR PUSTAKA

Abed, M., 2022. I'm #studygramming! A Netnographic Exploration of Study-Oriented
Social Media Content Creation Practices. [Online]
Available at: https://ueaeprints.uea.ac.uk/id/eprint/92578/
[Accessed 2023].

Adnan, M. & Giridharan, B., 2019. Use of social media applications in classroom:
analysis from education perspective. s.1., IOP Conference Series: Materials Science

and Engineering.

Anggito, A. & Setiawan, J., 2018. Metodologi Penelitian Kualitatif. 1 ed. Sukabumi: CV
Jejak.

Anggreini, N. M., 2016. PEMANFAATAN MEDIA SOSIAL TWITTER DI KALANGAN
PELAJAR SMK NEGERI 5 SAMARINDA. eJournal Sosiatri-Sosiologi, 4(2), pp.
239-251.

Ardhana, M. R., Ahmad, M. R. & Rijal, S., 2021. Penggunaan Variasi Bahasa di Media
Sosial Twitter: Kajian Sosiolinguistik. Adjektiva Educational Languages and

Literature Studies, 4(1), pp. 1-9.

Arif, R. & Ittefaq, M., 2024. What Does a “Like” on Social Media Mean? Understanding
the Motivations and Interpretations of Likes on Instagram. The Journal of Social

Media in Society, 13(2), pp. 109-130.

Bakhtiar, A., Sukamto, B. R. K. & Pramono, S. H. S., 2022. Efektivitas Penggunaan Emoji
Dalam Komunikasi Digital. Surabaya, Prosiding Seminar Nasional Ilmu Ilmu Sosial

(SNIIS).

Beresaby, R. A., 2021. DISTANSIASI, PEMISAHAN, DAN REFLEKSIVITAS
SEBAGAI PENGGERAK PERUBAHAN MASYARAKAT: SUATU REFLEKSI
TERHADAP MODERNITAS DALAM PEMIKIRAN ANTHONY GIDDENS.
Diglosia: Jurnal Pendidikan, Kebahasaan dan Kesusastraan Indonesia, 5(2), pp. 417-
428.

Braesemann, F. & Stephany, F., 2020. Social media self-branding and success:

Quantitative evidence from a model competition. [Online]

66



Mediatisasi Komunitas Belajar Berbasis Tagar #StudyTwt
Avita Rega Kusuma, Prof. Dr. Heru Nugroho

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH l\K\\]/szilable at: https://arxiv.org/abs/2007.04113

[Accessed Juli 2025].

Cahyono, M. R. & Fardila, U. A., 2021. Fungsi komunikasi dan motivasi pengguna tanda
tagar (#) di media sosial Indonesia. ICJ Islamic Communication Journal, 6(2), pp.

191-210.

CNN, 2024. Why is X still called Twitter?. [Online]
Available at: https://www.citizen.digital/tech/why-is-x-still-called-twitter-n337387
[Accessed Mei 2025].

Eriyanto, 2021. METODE NETNOGRAFI PENDEKATAN KUALITATIF DALAM
MEMAHAMI BUDAYA PENGGUNA MEDIA SOSIAL. Bandung: PT REMAJA
ROSDAKARYA.

Fauziyah, M. R. N., Damayani, N. A. & Rohman, A. S., 2014. PERILAKU
KNOWLEDGE SHARING MULTI BAHASA PADA KOMUNITAS FAKTA
BAHASA. JURNAL KAJIAN INFORMASI & PERPUSTAKAAN, 2(2), pp. 87-102.

Fedushko, S., Syerov, Y. & Kolos, S., 2019. Hashtag as a Way of Archiving and
Distributing Information on the Internet. [Online]
Available at:

https://www.researchgate.net/publication/335172961 Hashtag as a Way of Archivi

ng and Distributing Information on the Internet

[Accessed April 2025].

Gilbert, S., 2016. Learning in a Twitter-based community of practice: an exploration of
knowledge exchange as a motivation for participation in #hcsmca. Information,

Communication & Society, 19(9), pp. 1214-1232.

Goodfellow, R., 2007. Virtuality and the Shaping of Educational Communities. Education,
Communication & Information, 5(2), pp. 113-129.

Greenhow, C., Galvin, S. M. & Willet, K. B. S., 2019. What Should Be the Role of Social.
Policy Insights from the Behavioral and Brain Sciences, 6(2), pp. 178-185.

Habibah, I. H. & Putri, M. R., 2023. Penggunaan Media Sosial Terhadap Minat Belajar
(Analisis Siswa SMK Muhammadiyah Sekampung dan MAN 1 Metro). JSP: JURNAL

SOCIAL PEDAGOGY (Journal of Social Science Education), 4(1), pp. 91-104.
67



Mediatisasi Komunitas Belajar Berbasis Tagar #StudyTwt
Avita Rega Kusuma, Prof. Dr. Heru Nugroho

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

AYfandayani, K. W., 2023. PENGARUH MEDIA SOSIAL BAGI PROSES BELAJAR
SISWA. DAIWI WIDYA Jurnal Pendidikan, Desember, 10(3), pp. 33-42.

Herlando, F. et al., 2024. ANALISIS PERBANDINGAN SENTIMENT DAN
PERBINCANGAN NETIZEN TERHADAP TWITTER PASCA PERGANTIAN
NAMA. JIPI Jurnal llmiah Penelitian dan Pembelajaran Informatika, 9(1), pp. 360-
367.

Hewko, A., 2024. What Are Learning Communities? (Examples, Types & Best Practices).
[Online]
Available at: https://www.thinkific.com/blog/what-is-a-learning-community/

[Accessed Februari 2025].

Hjarvard, S., 2008. The Mediatization of Society A Theory of the Media as Agents of
Social and Cultural Change. Nordicom Review, 29(2), pp. 105-134.

Hutchinson, A., 2021. Twitter Launches Initial Test of ‘Communities’ Topic-Based Groups
Within the App. [Online]

Available at: https://www.socialmediatoday.com/news/twitter-launches-initial-test-of-

communities-topic-based-groups-within-th/606257/
[Accessed September 2025].

IONOS, 2022. What is an Internet Relay Chat (IRC)?. [Online]
Available at: https://www.ionos.com/digitalguide/server/know-how/irc/#c399360
[Accessed April 2025].

Ismoyo, S. L., 2024. Dinamika Kekuasaan dan Kepentingan dalam Industri Komik

Indonesia. DeKaVe, 17(1), pp. 98-109.

Kemdikbud, 2019. Digitalisasi Sekolah Mendayung Generasi Indonesia Maju. Media
Komunikasi dan Inspirasi JENDELA Pendidikan dan Kebudayaan, Oktober, pp. 1-36.

Kementrian Pendidikan, K. R. d. T., 2022. PANDUAN PENGELOLAAN KOMUNITAS
BELAJAR OLEH UNIT PELAKSANA TEKNIS. Jakarta: Direktorat Jenderal Guru dan
Tenaga Kependidikan.

Kemp, S., 2021. Digital 2021: Indonesia. [Online]
Available at: https://datareportal.com/reports/digital-2021-indonesia
[Accessed 2023].

68



Mediatisasi Komunitas Belajar Berbasis Tagar #StudyTwt
Avita Rega Kusuma, Prof. Dr. Heru Nugroho

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

ARENP.S., 2024. Digital 2024: Indonesia. [Online]

Avalilable at: https://datareportal.com/reports/digital-2024-indonesia
[Accessed September 2024].

Kirkbride, A., 2020. Hashtags on Twitter and Instagram.: What's the difference?. [Online]
Available at: https://twirp.ca/2016/06/hashtags-twitter-instagram-whats-difference/
[Accessed April 2025].

Kozinets, R. V., 2010. Netnography: Doing Ethnographic Research Online. London:
SAGE Publication.

Laucuka, A., 2018. COMMUNICATIVE FUNCTIONS OF HASHTAGS. ECONOMICS
AND CULTURE, 15(1), pp. 56-62.

Mcmillan, D. W. & Chavis, D., 1986. Sense of Community: A Definition and Theory.
Journal of Community Psychology, 14(1), pp. 6-23.

Mehta, J., 2023. What Comes After Twitter Rebranding to X. [Online]
Auvailable at: https://www.jaymehta.co/blog/twitter-rebranding-to-x/
[Accessed Mei 2025].

Mulyadi, U. & Fitriana, L., 2018. Hashtag (#) as Message Identity in Virtual Community.
Jurnal The Messenger, 10(1), pp. 44-53.

Mulyadi, U. & Fitriana, L., 2018. Tanda Pagar (#) Sebagai Identitas Pesan Pada
Komunitas Virtual. [Online]
Available at: https://osf.io/preprints/osf/wSp9m
[Accessed November 2023].

Notopoulos, K., 2024. Elon Musk acknowledges something that was obvious about the new
Twitter: It's no longer a good place for links. [Online]
Available at: https://www.businessinsider.com/elon-musk-twitter-x-links-lazy-linking-
2024-11?type=social
[Accessed Mei 2025].

Nurhaliza, W. O. S. & Fauziah, N., 2020. KOMUNIKASI KELOMPOK DALAM
VIRTUAL COMMUNITY. Komunida: Media Komunikasi dan Dakwah, 10(01), pp.
18-38.

69



Mediatisasi Komunitas Belajar Berbasis Tagar #StudyTwt
Avita Rega Kusuma, Prof. Dr. Heru Nugroho

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADéj\rkr[lgIﬁ\e]lD,AJ. J., Rabello, E. T. & Mintz, A. G., 2020. Digital Methods for Hashtag

Engagement Research. Social Media + Society, 6(3), pp. 1-18.

Pakaya, H., Bo'do, S. & Akifah, A., 2022. PRAKTEK BERBAGI DALAM KOMUNITAS
VIRTUAL DI FACEBOOK (Studi Netnografi pada Komunitas Fotografi Indonesia).
KINESIK, 9(3), pp. 312-326.

Perez, S., 2017. Twitter officially expands its character count to 280 starting today.
[Online]
Available at: https://techcrunch.com/2017/11/07/twitter-officially-expands-its-

character-count-to-280-starting-today/

[Accessed Mei 2025].

Purba, F. J. et al., 2023. BIMBINGAN BELAJAR TATAP MUKA DI KOMUNITAS
BELAJAR RUMAH KITA KELAPA DUA - TANGERANG. Prosiding PKM-CSR,

Volume 6.

Qomariyah, A., Fatimah, N. & Rochana, T., 2017. Melanggengkan Bimbingan Belajar
dalam Kapitalisme Pendidikan. SOLIDARITY, 6(1).

Rahman, M. et al., 2023. Pemanfaatan Media Sosial Sebagai Media Pembelajaran. Journal
on Education, 05(03), pp. 10646-10653.

Ramly, R. A. & Ayu, S., 2022. PENGARUH MEDIA SOSIAL TERHADAP HASIL
BELAJAR SISWA. Jurnal Kependidkan Media, 11(3), pp. 107-119.

Reddy, S., 2017. Nice Threads. [Online]
Available at: https://blog.x.com/en us/topics/product/2017/nicethreads
[Accessed Mei 2025].

Rukajat, A., 2018. Pendekatan Penelitian Kualitatif (Qualitative Research Approach). 1
ed. Yogyakarta: Deepublish.

Sarno, D., 2019. Twitter creator Jack Dorsey illuminates the site’s founding document.
Part I [Online]

Auvailable at: https://www.latimes.com/archives/blogs/technology-blog/story/2009-02-

1 8/twitter-creator-jack-dorsey-illuminates-the-sites-founding-document-part-i

[Accessed 2024].

70



Mediatisasi Komunitas Belajar Berbasis Tagar #StudyTwt
Avita Rega Kusuma, Prof. Dr. Heru Nugroho

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GAQJAH MAD . . .
D@cht‘ﬁz, W., 2004. Reconstructing Mediatization as an Analytical Concept. European

Jornal of Communication, 19(1), pp. 87-101.

Setiadi, A., 2016. PEMANFAATAN MEDIA SOSIAL UNTUK EFEKTIFITAS
KOMUNIKASI. CAKRAWALA Jurnal Humaniora Universitas Bina Sarana
Informatika, 16(2).

Setyawan, A., Purnamasari, Y. & Mucholifah, U. H., 2024. UTILIZATION OF DISCORD
AS AN ALTERNATIVE LEARNING MEDIA ONLINE. s.1., International Conference on
Applied Social Science in Education, pp. 395-402.

Tiffany, K., 2017. Welcome to Studyblr: a beautiful, stressful wonderland. [Online]
Available at: https://www.theverge.com/2017/5/9/15260026/tumblr-study-blogging-

studyblr-organization-interview

[Accessed Juni 2025].

Vasquez, L. G., Pettigrew, L. & Da Silva, C. O. D., 2021. Informal Learning Experiences
on Social Media: The Case of #MarketingTwitter. The Journal of Applied
Instructional Design, 10(3), pp. 1-11.

Widyaningrum, A. Y., 2021. Kajian Tentang Komunitas Virtual: Kesempatan dan
Tantangan Kajian di Bidang Ilmu Komunikasi. Komunikatif: Jurnal Ilmu Komunikatif,

10(2), pp. 141-152.

Willet, K. B. S., 2019. Revisiting How and Why Educators Use Twitter: Tweet Types and
Purposes in #Edchat. Journal of Research on Technology in Education, 51(3), pp. 273-
289.

Wirayuda, I. M. 1., 2024. FENOMENA HASHTAG SEBAGAI ALTERNATIF
PENCARIAN INFORMASI DALAM PERILAKU BERSOSIAL MEDIA. Jurnal
Ilmiah Perpustakaan dan Informasi (JIPUS), 4(2), pp. 70-75.

XCorp, 2023. Tentang Jajak Pendapat. [Online]
Available at: https://help.x.com/id/using-x/x-polls
[Accessed Mei 2025].

XCorp, 2024. Berbagai pilihan penegakan peraturan kami. [Online]
Available at: https://help.x.com/id/rules-and-policies/enforcement-options

[Accessed Juni 2025].

71



Mediatisasi Komunitas Belajar Berbasis Tagar #StudyTwt
Avita Rega Kusuma, Prof. Dr. Heru Nugroho

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
A O, 2024. Kebijakan Privasi X. [Online]

Avalilable at: https://x.com/id/privacy
[Accessed Juni 2025].

Yulisna, G., Angela, L. & Pranata, O. D., 2024. Analisis Peer Influence dalam
Pembelajaran dan Korelasinya dengan Konerja dan Motivassi. Biosfer : Jurnal Biologi

dan Pendidikan Biologi, 9(2), pp. 126-135.

Zappavigna, M., 2015. Searchable talk: the linguistic functions of hashtags. Social
Semiotics, pp. 1-18.

Zulkarnain, I., Muthmainnah, N., Safitri, R. N. & Anggraini, R., 2024. Integrasi Media
Sosial dan Teknologi Pendidikan: Peran StudyTWT dalam Meningkatkan Motivasi
dan Komunitas Pembelajaran. ZJM: Indonesian Journal of Multidisciplinary, 2(3), pp.
218-225.

72



