Pengaruh Employer Attractiveness terhadap Intensi Melamar Kerja pada Perusahaan Rintisan dan
Reputasi Perusahaan sebagai Variabel Pemediasi: Studi pada Generasi Z
Muhammad Gamma Haezy, Prof. Gugup Kismono, MBA., Ph.D.,

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Abell, D. and Becker, K. (2021). Enhancing university employer attractiveness for
the next generation of academics. Journal of Higher Education Policy and
Management, Vol. 43, No. 5, pp. 457-473.

Acosta, L. M. (2025). Strategic hiring and cost optimization in modern
recruitment systems. Journal of Human Resource Management Research,
15(1), 44-59.

Abulsaoud, R., Younis, A., & Hammad, R. (2021). Employer image, corporate
image, and organizational attractiveness: the moderating role of social
identity consciousness. Personnel Review. Vol. 50 No.1, pp. 244-263.

Ambler, T. and Barrow, S. (1996). The employer brand. Journal of Brand
Management, Vol. 4 No. 3, pp. 185-206.

Badan Pusat Statistika. (2021). Hasil Sensus Penduduk pada September 2020.
https://www.bps.go.id/id/pressrelease/2021/01/21/1854/hasil-sensus-
penduduk-2020.html. Diakses pada 31 Mei 2025.

Bernstein, E., Horn, M. and Moesta, B. (2024). Why Employees Quit. Harvard

Business Review, pp. 44-54.

Berthon, P., Ewing, M., & Hah, L.L. (2005). Captivating company: dimensions of
attractiveness in employer branding. International Journal of Advertising,
Vol. 24 No. 2, pp. 151-172.

Bort, J. (2025). A Theory of the Start-Up Workforce. Academy of Management
Review, pp. 1-18.

Cordes, J. and Vogel, R. (2022). Comparing employer attractiveness of public
sector organizations to nonprofit and private sector organizations: an
experimental study in Germany and the US. Review of Public Personnel
Administration, pp. 1-28.

Deloitte. (2025). Deloitte Global 2025 Gen Z and Millennial Survey.
https://www.deloitte.com/global/en/issues/work/genz-millennial-survey.html.

Diakses pada 31 Mei 2025.

73



Pengaruh Employer Attractiveness terhadap Intensi Melamar Kerja pada Perusahaan Rintisan dan
Reputasi Perusahaan sebagai Variabel Pemediasi: Studi pada Generasi Z
Muhammad Gamma Haezy, Prof. Gugup Kismono, MBA., Ph.D.,

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Eger, T., Micik, M., & Rehék, R. (2022). Employer branding for Generation Z:
Social value and authenticity as key determinants of attractiveness. Journal
of Brand Management, 29(3), 341-357.

Ellemers, N. (2021). Social identity theory: In retrospect and in prospect. Group
Processes & Intergroup Relations, 24(5), 695-706.

Grigore, G., Chapleo, C., Homberg, F., Alniacik, U., Stancu, A., (2024). Employer
branding dimensions: An adapted scale for Eastern Europe. Journal of
Strategic Marketing, Vol. 32, No. 4, pp. 447-466.

Gupta, S., & Saini, G. K. (2020). Information source credibility and job seekers’
intention to apply: The mediating role of employer brand. Global Business
Review, 21(3), 743-762.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate data
analysis (8th ed.). Cengage Learning.

Hayes, A. F. (2022). Introduction to Mediation, Moderation, and Conditional
Process Analysis: A Regression-Based Approach (3rd ed.). New York:
Guilford Press.

Highhouse, S., Lievens, F. and Sinar, E. F. (2003). Measuring attraction to
organizations. Educational and Psychological Measurement, Vol. 63 No. 6,
pp- 986-1001.

Hogg, M. A. (2020). Social identity theory and self-categorization theory. In
Social psychology: Handbook of basic principles (pp. 56—81). Guilford
Press.

Junga, S. A. and Dias, H. (2023). The relationship between employer branding,
corporate reputation and intention to apply to a job offer. International
Journal of Organizational Analysis, Vol. 31 No. 8, pp. 1-16.

Lai, F. Y., Ly, S. C., Lin C. C,, and Lee, Y. C. (2019). The Doctrine of the Mean:
Workplace Relationships and Turnover Intention. Canadian Journal of
Administrative Sciences Vol. 36, pp. 84-96.

Mairquez, B., Dolores M., Teba E. M. S., Gonzalez G. B., & Rydman, E. S. N.
(2022). Generation Z within the Workforce and in the Workplace: A
Bibliometric Analysis. Frontiers in Psychology, Vol. 12: 736820.

74



Pengaruh Employer Attractiveness terhadap Intensi Melamar Kerja pada Perusahaan Rintisan dan
Reputasi Perusahaan sebagai Variabel Pemediasi: Studi pada Generasi Z
Muhammad Gamma Haezy, Prof. Gugup Kismono, MBA., Ph.D.,

UNIVERSITAS Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

Nawakitphaitoon, K. and Sooraksa, N. (2023). Employer Image and Job Pursuit
Intention in the New S-Curve Industries in Thailand: The Mediating Role of
Organizational Attractiveness. Asian Journal of Business Research. Vol. 13,
No. 1.

Piva, E. and Stroe, S. (2023). New ventures fighting the war for talents:
the impact of product innovativeness and entrepreneurs’ passion
on applicant attraction. Small Bus Econ, Vol. 61, pp. 1133-1159.

Potgieter, A. and Doubell, M. (2020). The influence of employer branding and
employees’ personal branding on corporate branding and corporate
reputation, African Journal of Business and Economic Research, Vol. 15 No.
2, pp. 109-135.

Prima, D. A., Nugroho, Y., & Santoso, I. (2024). Employee value proposition and
talent retention in Indonesia’s digital startup ecosystem. Asian Journal of
Business and Management, 13(2), 98—113.

Rocha, V. and Grilli, L. (2024). Early-stage start-up hiring: the interplay between
start-ups’ initial resources and innovation orientation. Small Bus Econ, Vol.
62, pp. 1641-1668.

Santiago, J. (2019). The relationship between brand attractiveness and the intent
to apply for a job: A millennials’ perspective. European Journal of
Management and Business Economics. Vol. 28, No. 2, pp. 142-157.

Schindler, P. S. (2019). Business research methods (13th ed.). McGraw-Hill
Education.

Schindler, P. S. (2022). Business research methods (14th ed.). McGraw-Hill
Education.

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill-
building approach (7th ed.). Wiley.

Sharma, R. and Prashad, A. (2018). Employer brand and its unexplored impact on
intent to join. International Journal of Organizational Analysis. Vol. 62 No.

2.

75



Pengaruh Employer Attractiveness terhadap Intensi Melamar Kerja pada Perusahaan Rintisan dan
Reputasi Perusahaan sebagai Variabel Pemediasi: Studi pada Generasi Z
Muhammad Gamma Haezy, Prof. Gugup Kismono, MBA., Ph.D.,

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Shet, S. V. (2020). Strategic talent management—Contemporary issues in
international context. Human Resource Development International, Vol. 23
pp- 98-102.

Soeling, P. D., Arsanti, S. D. A., and Indriati, F. (2022). Organizational reputation:
does it mediate the effect of employer brand attractiveness on intention to
apply in Indonesia? Heliyon. Vol. 8 No. 4.

Staglin, G. (2022). The Future of Work Depends on Supporting Gen Z.

https://www.forbes.com/sites/onemind/2022/07/22/the-future-of-work-
depends-on-supporting-gen-z/. Forbes. Diakses pada 31 Mei 2025

Stiglbauer, Barbara, Marlene Penz, and Bernad Batinic. (2022). Work values
across generations: Development of the New Work Values Scale (NWVS)
and examination of generational differences. Frontiers in Psychology, Vol.
13: 1028072.

Subbarao, N. V., Chhabra, B. and Mishra, M. (2022). Social media usage behavior
in job search: implications for corporate image and employer branding.
Managing Disruptions. pp. 51-79.

Trudgett, M., Page, S., and Coates, S. K. (2021). Talent war: recruiting indigenous
senior executives in Australian Universities. Journal of Higher Education
Policy and Management, Vol. 43, No. 1, pp. 110-124.

Turban, D., Forret, M. and Hendrickson, C. (1998), “Applicant attraction to firms:
influences of organization reputation, job and organizational attributes, and
recruiter behaviors”, Journal of Vocational Behavior, Vol. 52 No. 1, pp. 24-
44,

Turban, D. B., Forret, M. L., & Cable, D. M. (2023). Employer reputation and
applicant attraction: A social identity perspective revisited. Human Resource
Management Review, 33(1), 100912.

Ver¢ié, A. T. and Spoljari¢, A. (2022). Effects of an external crisis: How internal
communication influences employer brands. Journal of Contingencies and
Crisis Management, Vol. 31, pp. 599-609.

Zhong, Mamun, A. A., Masukujjaman, M., Rahman, M. K., Gao, J., and Yang, Q.

(2023). Modelling the significance of organizational conditions on quiet

76



Pengaruh Employer Attractiveness terhadap Intensi Melamar Kerja pada Perusahaan Rintisan dan
Reputasi Perusahaan sebagai Variabel Pemediasi: Studi pada Generasi Z
Muhammad Gamma Haezy, Prof. Gugup Kismono, MBA., Ph.D.,

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

quitting intention among Gen Z workforce in an emerging economy.

Scientific Reports Vol. 13: 15438.

77



