
52 
 

 
 

DAFTAR PUSTAKA 

 

Anita, B., 2007, Analisis Hubungan Antara Persepsi Konsumen dengan 

Kesuksesan Produk Kendaraan Bermotor Roda Empat. Tugas Akhir Teknik 

Industri Universitas Gadjah Mada, Yogyakarta 

Armunifah, I. 2014. Kontribusi Strategi Peluncuran Produk Terhadap Kesuksesan 

Produk. Tugas Akhir Teknik Industri Universitas Gadjah Mada, Yogyakarta 

ASEAN Automotive Federation, 2014, ASEAN Automotive Federation 2013 

Statistics, http://www.asean-autofed.com/files/AAF_Statistics_2013.pdf, 

(online accessed: April 16th 2014) 

Beckford, J., 1998, Quality: A Critical Introduction. Routledge, London 

Berry, S. and Waldfogel, J., 2010, Product Quality and Market Size, the Journal of 

Industrial Economics, 58(1), 1-31 

Biligi, B., Erciş, A., and Ünal, S., 2011, Kano Model Application in New Product 

Development and Customer Satidfaction (Adaptation of Traditional Art of Tile 

Making to Jewelries), Procedia Social and Behavioral Science, 24, 829-846 

Booz Allen and Hamilton, 1982, New Product Management for the 1980’s, Booz 

Allen and Hamilton Inc., New York 

Brucks, M., Zeithaml, V.A., and Naylor, G., 2000, Price and Brand Name ss 

Indicators of Quality Dimensions for Consumer Durables, Journal of the 

Academy of Marketing Science, 28, 359-374 

Chatterjee, S. and Hadi, A. S., 2006, Regression Analysis by Example Fourth 

Edition, John Wiley & Sons Inc., New Jersey 

Chen, L.H. and Ko, W.C., 2009, Fuzzy approaches to quality function deployment 

for new product design, Fuzzy Sets and System, 160, 2620-2639 

Chen, S.H., Chong, Y.T., Chang, W., and Yan, W., 2012, A quality–time–cost-

oriented strategy for product conceptualization, Advanced Engineering 

Informatics, 26, 16-25 

52 

Pengaruh Kualitas Terhadap Kesuksesan Produk Kendaraan Bermotor Roda Empat
RADEN BAGUS LUTHFI SOSATRIO, Ir. Subagyo, Ph.D
Universitas Gadjah Mada, 2014 | Diunduh dari http://etd.repository.ugm.ac.id/



53 
 

 
 

Chwastyk, P. and Kołosowski, M., 2014, Estimating the Cost of the New Product 

in Development Process, Procedia Engineering, 69, 351-360 

Cooper R.G. and Edgett, S.J., 2006, Ten Ways to Make Better Portfolio and Project 

Selection Decisions, Visions, 30(3), 11–15. 

Cooper, R.G. and Kleinschimdt, E.J., 1987, New Products: What Separates 

Winners from Losers, Journal of Product Innovation Management, 4, 169-

184 

Cooper, R.G. dan Kleinschmidt, E.J., 1995, New Product Performance: Keys to 

Success, Profitability & Cycle Time Reduction, Journal of Marketing 

Management, 24, 315–337. 

Cooper, R.G., 2011, Winning at New Product: Creating Value Trough Innovation 

4th ed., Basic Books, New York 

Dancey, C. and Reidy, J., 2004, Statistics without Maths for Psychology, Prentice-

Hall, London 

De Brentani, U., 1989, Success and Failure in New Industrial Services, Journal of 

Product Innovation, 6(4), 239-258 

Delice, E.K. and Güngör, Z., 2009, A new mixed integer linear programming model 

for product development using quality function deployment, Computers & 

Industrial Engineering, 57, 906-912 

Duan, W. and Chen, Z., 2007, Key Factor to Drive Success of New Product with 

Network Effects: Product Quality or Installed Base?, System Engineering-

Theory & Practice, 27(7), 144-148 

Duerr, M. G., 1986, the Commercial Development of New Products, Conference 

Board, New York 

Durmuşoğlu, S.S., and Barczak, G., 2011, The use of information technology tools 

in new product development phases: Analysis of effects on new product 

innovativeness, quality, and market performance. Industrial Marketing 

Management, 40, 321-330 

Fryman, M.A., 2002, Quality and Process Improvement, Delmar, United States 

Pengaruh Kualitas Terhadap Kesuksesan Produk Kendaraan Bermotor Roda Empat
RADEN BAGUS LUTHFI SOSATRIO, Ir. Subagyo, Ph.D
Universitas Gadjah Mada, 2014 | Diunduh dari http://etd.repository.ugm.ac.id/



54 
 

 
 

Gaikindo, 2014, Domestic Market & Exim (Jan-Dec 2013), 

http://gaikindo.or.id/download/statistic/01-current/01-by-category/data_ 2013/ 

bycat_market_jandes13.pdf, (online accessed: April 16th 2014) 

Garvin, D. A., 1978, Competing on the Eight Dimensions of Quality, Harvard 

Business Review, 65, 101-109 

George, S. and Weimerskirch, A., 1998, Total Quality Management: Strategies and 

Techniques Proven at Today’s Most Successful Company, 2nd ed., John 

Wiley & Sons, New York  

Goetsch, D. L., and Davis, S.M., 1994, Introduction to Total Quality, Prentice-Hall, 

New York 

Griffin, A. and Page A. L., 1993, an Interim Report on Measuring Product 

Development Success and Failure, Journal of Product Innovation 

Management, 10(4), 291-308 

Huang, X., Soutar G. N., and Brown, A., 2004, Measuring New Product Success: 

an Empirical Investigation of Australian SMEs, Industrial Marketing 

Management, 33, 117-123 

Hultink, E. J. and Robben, H. S., 1995, Measuring New Product Success: The 

Differences that Time Perspective Makes, Journal of Product Innovation 

Management, 12, 392-405 

Jost, P.J., 2014, How to protect your premium product from low-price competitors: 

Price, quality, or portfolio adjustment?. International Journal of Researvh in 

Marketing. 31, 253-265 

Juran, J.M. and Godfrey, A.B. 1998, Juran’s Quality Handbook Fithf Edition. 

McGraw-Hill, New York 

Kementerian Perhubungan Republik Indonesia, 2013, Statistik Perhubungan 

Indonesia, Kementerian Perhubungan Republik Indonesia, Jakarta 

Kementerian Perindustrian Republik Indonesia, 2012, Thailand pimpin lagi 

otomotif Asean?, http://www.kemenperin.go.id/artikel/2816/Thailand-

pimpin-lagi-otomotif-Asean (online, accessed: April 16th 2014) 

Pengaruh Kualitas Terhadap Kesuksesan Produk Kendaraan Bermotor Roda Empat
RADEN BAGUS LUTHFI SOSATRIO, Ir. Subagyo, Ph.D
Universitas Gadjah Mada, 2014 | Diunduh dari http://etd.repository.ugm.ac.id/

http://gaikindo.or.id/download/statistic/01-current/01-by-category/data_


55 
 

 
 

Leber, M., Bastičk, M., Mavričk, M., and Ivanišević, A., 2014, Value Analysis as 

an Integral Part of New Product Development, Procedia Engineering, 69, 

90-98 

Lee, Y.C., Sheu, L.C., Tsou, Y.G., 2008. Quality function deployment 

implementation based on Fuzzy Kano model: An application in PLM system, 

Computers & Industral Engineering, 55, 48-63 

Lukas, B.A. and Menon, A., 2004, New Product Quality: Intended and Unintended 

Consequences of New Product Development Speed, Journal of Business 

Research, 57, 1258-1264 

McIntyre, D.A., 2009, Failure to Lunch: Iridium, 

http://content.time.com/time/specials/packages/article/0,28804,1898610_189

8625_1898640,00.html, (online accessed: April 14th 2014) 

Ross, P.J., 1996, Taguchi Techniques for Quality Engineering Second Edition, 

McGraw-Hill, New York 

Sethi, R., 2000, New Product Quality and Product Development Team, Journal of 

Marketing, 64(2), 1-14 

Souza, G. C., Bayus, B. L., and Wagner, H. M., 2004, New-Product Strategy and 

Industry Clockspeed, Management Science, 50(4), 537-549  

Sower, V.E., 2011, Essentials of Quality: with Cases and Experiental Excercises, 

John Wiley & Sons Inc., New Jersey 

Trisna, A., 2013, Model Matematis HubunganCustomer Segment dan Value 

Prepostion pada Kanvas Model Bisnis, Tugas Akhir Teknik Industri 

Universitas Gadjah Mada, Yogyakarta 

Uletika, N.S., 2011, Pengembangan Model Prediksi Sukses: Berdasarkan Kanvas 

Strategi, Tugas Akhir Teknik Industri Universitas Gadjah Mada, Yogyakarta 

Wijaya, 2011, Pengembangan Model Prediksi Kesuksesan Produk, Tugas Akhir 

Teknik Industri Universitas Gadjah Mada, Yogyakarta 

Williams, T.N., 2001, A Modified Six Sigma Approach to Improving the Quality of 

Hardwood Flooring, Master Thesis The University of Tennessee, Knoxville 

Yuen, K.K.P., 2014, A hybrid fuzzy quality function deployment framework using 

cognitive network process and aggregative grading clustering: An 

Pengaruh Kualitas Terhadap Kesuksesan Produk Kendaraan Bermotor Roda Empat
RADEN BAGUS LUTHFI SOSATRIO, Ir. Subagyo, Ph.D
Universitas Gadjah Mada, 2014 | Diunduh dari http://etd.repository.ugm.ac.id/

http://content.time.com/time/specials/packages/article/0,28804,1898610_1898625_1898640,00.html
http://content.time.com/time/specials/packages/article/0,28804,1898610_1898625_1898640,00.html


56 
 

 
 

application to cloud software product development, Neurocomputing, 142, 

95-106 

  

Pengaruh Kualitas Terhadap Kesuksesan Produk Kendaraan Bermotor Roda Empat
RADEN BAGUS LUTHFI SOSATRIO, Ir. Subagyo, Ph.D
Universitas Gadjah Mada, 2014 | Diunduh dari http://etd.repository.ugm.ac.id/


	S1-2014-296807-complete

	HALAMAN JUDUL

	HALAMAN PENGESAHAN

	HALAMAN PERNYATAAN

	NASKAH SOAL TUGAS AKHIR

	HALAMAN PERSEMBAHAN

	KATA PENGANTAR

	UCAPAN TERIMA KASIH

	DAFTAR ISI

	DAFTAR GAMBAR

	DAFTAR TABEL
	DAFTAR LAMPIRAN

	DAFTAR NOTASI DAN SINGKATAN

	INTISARI

	ABSTRACT

	BAB I PENDAHULUAN

	1.1  Latar Belakang
	1.2 Rumusan Masalah
	1.3 Batasan Masalah

	1.4 Tujuan Penelitian

	1.5 Manfaat Penelitian

	BAB II TINJAUAN PUSTAKA

	BAB III DASAR TEORI

	3.1 Indikator Kesuksesan Produk

	3.2 Definisi Kualitas

	3.2.1 Pendekatan transcendent

	3.2.2 
Pendekatan berbasis produk 
	3.2.3 Pendekatan berbasis konsumen

	3.2.4 Pendekatan berbasis manufaktur

	3.2.5 Pendekatan berbasis nilai


	3.3 Dimensi Kualitas

	3.4 Faktor Kesuksesan Produk

	3.5 Model Kano

	3.6 Uji Korelasi

	3.7 Uji Determinasi

	3.7.1 R-square

	3.7.2 
Mean Absolute Perecentage Error (MAPE)
	3.7.3 Mean Squared Deviation (MSD)
 
	3.7.4 Mean Absolut Deviation


	3.8 Validasi Silang

	BAB IV METODE PENELITIAN

	4.1 Objek Penelitian

	4.2 Tahapan Penelitian



	BAB V HASIL DAN PEMBAHASAN

	5.1 Menentukan Parameter Kesuksesan Produk

	5.2 Menentukan Variabel Bebas

	5.3 Uji Korelasi

	5.4 Penggolongan Variabel

	5.4.1 Penggolongan Variabel Hasil Eliminasi Variabel

	5.4.2 Penggolongan Variabel Berdasarkan Hasil Penggabungan Variabel


	5.5 Pembangunan Model

	5.5.1 Pembangunan Alternatif Model Pertama 
	5.5.2 Pembangunan Alternatif Model Kedua

	5.5.3 Pembangunan Alternatif Model Ketiga

	5.5.4 Pembangunan Alternatif Model Keempat

	5.5.5 Pembangunan Alternatif Model Kelima

	5.5.6 Pembangunan Alternatif Model Keenam

	5.5.7 Pembangunan Alternatif Model Ketujuh

	5.5.8 Pembangunan Alternatif Model Kedelapan


	5.6 Pemilihan Model

	5.6.1 Pemilihan Model Berdasarkan Nilai R-square
	5.6.2 Validasi Silang


	5.7 Penjelasan Model


	BAB IV PENUTUP

	6.1 Kesimpulan

	6.2 Saran


	DAFTAR PUSTAKA 
	LAMPIRAN



