PENGARUH KAMPANYE MEDIA SOSIAL, EFIKASI YANG DIRASAKAN, DAN TEKANAN SOSIAL
TERHADAP NIAT BOIKOT
MEREK AYAM GORENG CEPAT SAJI
Dea Anandita, Prof. Dr. Ir. Suci Paramitasari Syahlani, M.M., IPM.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Aguinis, H., 1995. Statistical power problems with moderated multiple
regression in management research. Journal of
management, 21(6): 1141-1158.

Al-Kassab, M.M., Al-Hasawi, M.A. dan Mohyaldeen, S.Y., 2023, May.
Methods of Obtaining the Ridge Parameter K in Multiple Linear
Regression Analysis. In The International Arab Conference on
Mathematics and Computations: 579-584. Singapore: Springer
Nature Singapore.

Altman, S., 2021. Are Boycotts, Shunning, and Shaming
Corrupt?. Oxford Journal of Legal Studies, 41(4): 987-1011.

Arsi, A. dan Herianto, H., 2021. Langkah-langkah Uji Validitas dan
Realibilitas Instrumen dengan Menggunakan SPSS.

Asnawi, N., Dwisetyaningsih, N. dan Djakfar, M., 2019. Predicting
Muslim consumer intention to boycott a product-A test of the
theory of planned behavior. International Journal of Innovation,
Creativity and Change, 5(2): 1534-1550.

Asrulla, A., Risnita, R., Jailani, M.S. dan Jeka, F., 2023. Populasi dan
Sampling (Kuantitatif), Serta Pemilihan Informan Kunci (Kualitatif)
dalam Pendekatan Praktis. Jurnal Pendidikan Tambusai, 7(3):
26320-26332.

Avci, 1., 2024. Factors influencing the boycott intentions of Turkish
consumers amid the Israel-Palestine conflict. Revista Brasileira
de Gestao de Negocios, 26(4), p.e20240035.

Aydin, G., 2021. Consumer cynicism, skepticism, brand boycotts and
social media. Ufuk Bingdl (ed.): 61.

Beck, V., 2019. Consumer boycotts as instruments for structural
change. Journal of Applied Philosophy, 36(4): 543-559.

Bhaimiya, S., 2023. McDonald's is donating thousands of free meals to
the Israel Defence Forces and citizens after Hamas attacks.
Buisness Insider. https://www.businessinsider.com/mcdonalds-
donating-thousands-meals-idf-israeli-citizens-hamas-attacks-
2023. Diakses pada 11 Agustus 2025.

Cevher, M.F., 2025. Investigating Consumers’ Boycott Behavior in the
Context of Israeli-Palestinian Conflict: Social Media, Consumer
Animosity and Perceived Efficacy Perspectives. Firat University
Journal of Social Sciences, 35(2): 449-466.

Dalakas, V., Melancon, J.P. dan Szczytynski, I., 2023. Brands in the eye
of the storm: Navigating political consumerism and boycott calls

80


https://www.businessinsider.com/mcdonalds-donating-thousands-meals-idf-israeli-citizens-hamas-attacks-2023
https://www.businessinsider.com/mcdonalds-donating-thousands-meals-idf-israeli-citizens-hamas-attacks-2023
https://www.businessinsider.com/mcdonalds-donating-thousands-meals-idf-israeli-citizens-hamas-attacks-2023

TERHADAP NIAT BOIKOT
MEREK AYAM GORENG CEPAT SAJI

Dea Anandita, Prof. Dr. Ir. Suci Paramitasari Syahlani, M.M., IPM.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

on social media. Qualitative Market Research: An International
Journal, 26(1): 1-18.

Djafarova, E. dan Foots, S., 2022. Exploring ethical consumption of
generation Z: Theory of planned behaviour. Young Consumers,
23(3): 413-431.

Elshaer, |.A., Azazz, A.M., Fayyad, S., Kooli, C., Fouad, A.M., Hamdy, A.
dan Fathy, E.A., 2025. Consumer boycotts and fast-food chains:

economic consequences and reputational damage. Societies,
15(5):114.

Ferdinand, A., 2014. Metode penelitan manajemen: Pedoman
penelitian untuk penulisan skripsi tesis dan desrtasi ilmu
manajemen. Semarang: Universitas Diponegoro.

Fitri, A., Listiana, E., Barkah, B. dan Fitriana, A., 2024. Do animosity,
product judgement, and boycott participation influence purchase
unwillingness?. International Journal of Economics, Business and
Accounting Research (IJEBAR), 8(4).

Francis, T. dan Hoefel, F., 2018. True Gen’: Generation Z and its
implications for companies. McKinsey & Company, 12(2): 1-10.

Gala, H., Afifah, N. dan Pebrianti, W., 2024. The Effect Of Political
Consumerism, Moral Intensity News Framing, And Peer Pressure

On Boycott Intention. The Management Journal of Binaniaga,
9(02): 179-196.

Ghozali, 1., 2013. Aplikasi analisis multivariate dengan program. Edisi
Ketujuh. Semarang: Badan Penerbit Universitas Diponegoro.

Grigsby-Duffy, L., Cameron, A.J., Backholer, K. dan Sacks, G., 2022.
Food industry perspectives on potential policies targeting
unhealthy food and beverage price promotions in Australian
supermarkets. BMC Public Health, 22(1): 1423.

Gurbluz, S., 2019. Structural Equation Modeling with AMOS: Basic
Principles and Applied Analyses (Applied with IBM AMOS,
Sample Data Sets). Ankara: Seckin Publishing.

Hair, J.F., Black, W.C., Babin, B.J., Anderson, R.E. dan Tatham, R.L.,
2019. Multivariate data analysis (8th ed.). Andover, UK: Cengage.

Herlina, V., 2019. Panduan praktis mengolah data kuesioner
menggunakan SPSS. Elex Media Komputindo.

Herman, M.D.A.S. dan Salehudin, I., 2025. How faith fuels boycotts
consumer activism against pro-lsrael brands in a religiously
diverse society. Journal of Islamic Marketing.

81

PENGARUH KAMPANYE MEDIA SOSIAL, EFIKASI YANG DIRASAKAN, DAN TEKANAN SOSIAL



PENGARUH KAMPANYE MEDIA SOSIAL, EFIKASI YANG DIRASAKAN, DAN TEKANAN SOSIAL
TERHADAP NIAT BOIKOT
MEREK AYAM GORENG CEPAT SAJI
Dea Anandita, Prof. Dr. Ir. Suci Paramitasari Syahlani, M.M., IPM.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

Kam, C.D. dan Deichert, M., 2020. Boycotting, buycotting, and the
psychology of political consumerism. The Journal of
Politics, 82(1): 72-88.

Kang, Taejoong., 2019. A study on factors influencing attitudes and
intentions to participate in the boycott of Japanese brands.
Journal of Modern Japanese Studies, 66: 195-212.

Kim, C. dan Kinoshita, A., 2023. Do you punish or forgive socially
responsible companies? A cross-country analysis of boycott
campaigns. Journal of Retailing and Consumer Services, 71:
103232.

Klein, J.G., Smith, N.C. dan John, A., 2004. Why we boycott: Consumer
motivations for boycott participation. Journal of marketing, 68(3):
92-109.

Kutaula, S., Gillani, A., Gregory-Smith, D. dan Bartikowski, B., 2024.
Ethical consumerism in emerging markets: opportunities and
challenges. Journal of Business Ethics, 191(4): 651-673.

Lallukka, T., Pietilainen, O., Jappinen, S., Laaksonen, M., Lahti, J. dan
Rahkonen, O., 2020. Factors associated with health survey
response among young employees: a register-based study using
online, mailed and telephone interview data collection methods.
BMC public health, 20(1): 184.

Mady, K., Salaheldeen, M., Refaat, H. dan Battour, M., 2025. The impact
of social media on consumer boycotts: Mediating roles of
animosity, behavioral control, and efficacy. Social Sciences &
Humanities Open, 12: 102041.

Majelis Ulama Indonesia. 2023. Hukum Dukungan terhadap Perjuangan
Palestina. Fatwa Majelis Ulama Indonesia, 83: 1-8.

Makarem, S.C. dan Jae, H., 2016. Consumer boycott behavior: An
exploratory analysis of twitter feeds. Journal of consumer
affairs, 50(1): 193-223.

Maulina, D., Padhil, L., Mukti, R.W. dan Pasaribu, P.N., 2024. Intention
to boycott products that support israel: based on the theory of

reasoned action. Jurnal Syarikah: Jurnal Ekonomi Islam, 10(2):
245-257.

Muhamad, N., Khamarudin, M. dan Fauzi, W.I.M., 2018. The role of
religious motivation in an international consumer boycott. British
Food Journal, 121(1): 199-217.

Mulyono, H. dan Rolando, B., 2025. Consumer boycott movements:
Impact on brand reputation and business performance in the
digital age. Multidisciplinary Reviews, 8(9): 2025291-2025291.

82



TERHADAP NIAT BOIKOT
MEREK AYAM GORENG CEPAT SAJI

Dea Anandita, Prof. Dr. Ir. Suci Paramitasari Syahlani, M.M., IPM.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

Murray, G.R. dan Matland, R.E., 2015. “You've Gone Too Far”: Social
Pressure Mobilization, Reactance, and Individual Differences.
Journal of Political Marketing, 14(4): 333-351.

Nakavachara, V., Thongtai, C., Chalidabhongse, T. dan Pharino, C.,
2025. Ethical Appetite: Consumer Preferences and Price
Premiums for Animal Welfare-Friendly Food Products. arXiv
preprint arXiv:2505.04042.

Niva, M. dan Jallinoja, P., 2018. Taking a stand through food choices?
Characteristics of political food consumption and consumers in
Finland. Ecological Economics, 154: 349-360.

Nurkhalisa, N. dan Daulay, M.Y.l.;, 2025. Boycott Or Buy? Exploring
Consumer to Brand Betrayal and Brand Hate in The F&B Industry.
Jurnal Manajerial, 12(02): 249-269.

Oktaviano, D., 2022. Pengaruh faktor psikologis dan sosiologis terhadap
pengambilan keputusan pembelian mobil (Studi pada Konsumen
Mobil Avanza di Provinsi Lampung). Journal Strategy of
Management and Accounting Through Research and Technology
(SMART), 1(2): 46-54.

Ozer, M., Ozer, A. dan Kogak, A., 2022. Comparing the antecedents of
boycotts and buycotts: Mediating role of self-esteem on
subjective  well-being and the moderating effects of
materialism. Journal of Marketing Management, 38(17-18):
1873-1906.

Panjaitan, F.A., 2024. Pengujian Anteseden Niat Berpartisipasi Boikot
Mahasiswa Daerah Istimewa Yogyakarta Terhadap Makanan
Cepat Saji Merek Amerika: Implikasi Keberpihakan Politik Global
Amerika Terhadap Israel. Skripsi Sarjana Ekonomi. Fakultas
Ekonomika dan Bisnis, Universitas Gadjah Mada, Yogyakarta.

Rizki, D., Fitri, F.A. dan Ulmuftia, N., 2025. Peran Media Sosial dalam
Mendorong Perilaku Konsumen terhadap Boikot Produk Israel.
Journal of Sharia Economy and Islamic Tourism, 5(2): 72-81.

Salma, A., Rabbaniah, N., Nuh, A. dan Wibowo, F.E., 2024. The Impact
Of The Boycott Phenomenon On Switching Intentions From
Foreign Fastfood Chains To Local Outlets. Kinerja, 7(01): 01-15.

Salma, S.Y. dan Aji, H.M., 2023. What drives Muslims to boycott French
brands? The moderating role of brand judgement and
counterargument. Journal of Islamic Marketing, 14(5): 1346-
1368.

Sekretariat Jenderal Kementerian Pertanian RI. 2024. Outlook
Komoditas Peternakan Daging Ayam Ras Pedaging 2024 (ISSN
1907-1507). Pusat Data dan Sistem Informasi Pertanian.
Satudata Pertanian.

83

PENGARUH KAMPANYE MEDIA SOSIAL, EFIKASI YANG DIRASAKAN, DAN TEKANAN SOSIAL



PENGARUH KAMPANYE MEDIA SOSIAL, EFIKASI YANG DIRASAKAN, DAN TEKANAN SOSIAL
TERHADAP NIAT BOIKOT

MEREK AYAM GORENG CEPAT SAJI

Dea Anandita, Prof. Dr. Ir. Suci Paramitasari Syahlani, M.M., IPM.

Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Shin, S. dan Yoon, S.W., 2018. Consumer motivation for the decision to
boycott: The social dilemma. International Journal of Consumer
Studies, 42(4): 439-447.

Streiner, D.L., 2003. Starting at the beginning: an introduction to
coefficient alpha and internal consistency. Journal of Personality
Assessment, 80(1): 99-103.

Sugiyono. 2016. Metode Penelitian Kuantitatif, Kualitatif dan R&D. PT.
Alfabet. Bandung.

Tagare, R.L., Saroca, D.B. dan Aguinaldo, J.C., 2025. Investigating the
Local Culture and Characteristics of Gen Zs in Rural
Communities: Insights in Improving Students’ Physical Education
Experience. Physical Culture and Sport, 107(1): 48-59.

Tesar, J., 2020. How do social norms and expectations about others
influence individual behavior? a quantum model of self/other-
perspective interaction in strategic decision-making. Foundations
of science, 25(1): 135-150.

Toukabri, M.T. dan Shili, A., 2025. Consumer Trust, Confidence, and
Price Sensitivity: Drivers of Engaged Consumption in Ethical
Markets. International Journal of Religion 6(1):207-219.

Ulfah, M., Sabrina, N. dan Putri, A.L., 2025. Psychological Drivers of
Consumer Boycott: Understanding Emotional and Social Identity
Influences in Batam. Journal of Applied Business Administration,
9(1): 36-51.

World Population Review. 2025.
https://worldpopulationreview.com/country-rankings/muslim-
population-by-country. Diakses pada 29 Juli 2025.

Yunus, A.M., Chik, W.M.Y.W., Abd Wahid, N., Daud, K.A. dan Abd
Hamid, M.N., 2020. The Concept of Boycott: A General
Introduction. International Journal of Academic Research in
Business and Social Sciences, 10(9): 962-971.

Zasuwa, G., 2019. The role of individual-and contextual-level social
capital in product boycotting: A multilevel
analysis. Sustainability, 11(4): 949.

Zhai, X. dan Luo, Q., 2023. Rational or emotional? A study on Chinese
tourism boycotts on social media during international crisis
situations. Tourism Management Perspectives, 45: 101069.

84


https://worldpopulationreview.com/country-rankings/muslim-population-by-country
https://worldpopulationreview.com/country-rankings/muslim-population-by-country

