
REFERENCES 

Bingtian, Z. (2017). Language and Power: An Insight into American English Dissemination. 

International Journal of Social Science and Humanity, 7(10), 672–675. 

https://doi.org/10.18178/ijssh.2017.V7.905 

Butsaban, K. (2023). South Korean Government Policy in the Development of K-pop. Journal of 

Letters, 52(1), 1–28. https://so03.tci-thaijo.org/index.php/jletters/article/view/262228 

Chartika, I., & Jamaan, A. (2014). HALLYU SEBAGAI FENOMENA TRANSNASIONAL. 

Universitas Riau Kampus Bina Widya Km, 12, 23430. 

https://media.neliti.com/media/publications/31286-ID-hallyu-sebagai-fenomena-transnasi

onal.pdf 

Chhakchhuak, L. (2024). Hallyu Beyond the Age of American Cultural Imperialism: Counter 

Cultural Flows and Cultural Diplomacy. International Journal for Multidisciplinary 

Research (IJFMR), 6(4). 

Cho, J. M., & Lee, T. C. (2025). An Introduction to K-Pop and BTS. Palgrave Macmillan. 

Choi, J., & Maliangkay, R. (2017). K-Pop - The International Rise Of The Korean Music 

Industry. Routledge. 

Colossus LLC. (2021). UMG: Business Breakdowns Research. 

https://joincolossus.com/research/umg.pdf 

Deng, S., Lyu, Y., & Xu, F. (2021). Strategic Management Analysis of Universal Music Group 

Under Covid-19. Proceedings of the 2021 International Conference on Public Relations 

and Social Sciences (ICPRSS 2021). https://doi.org/10.2991/assehr.k.211020.307 

Dianturi, A. (2022). ANALISIS SEMIOTIKA MAKNA PERCAYA DIRI PADA FILM 

DOKUMENTER BLACKPINK LIGHT UP THE SKY. 

Gallarotti, G. M. (2022). Esteem and influence: soft power in international politics. Journal of 

Political Power, 15(3), 383–396. https://doi.org/10.1080/2158379x.2022.2135303 

Gibson, A. (2023). Pop Song English as a supralocal norm. Language in Society, 53(3), 1–28. 

https://doi.org/10.1017/S0047404523000131 

Gonçalves, B., Loureiro-Porto, L., Ramasco, J. J., & Sánchez, D. (2018). Mapping the 

Americanization of English in space and time. PLOS ONE, 13(5), e0197741. 

https://doi.org/10.1371/journal.pone.0197741 

43 

The United States' Influence in the Global Expansion of K-Pop : A Cultural Imperialism Perspective
Sanasya Khansa Nadia Tuzahra, Dr. Suci Lestari Yuana, S.I.P., M.I.A.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



Groulx, T. J. (2009). American Influences on Japanese Bands. Music Education Research 

International, 3. 

Gudova, I. V. (2018). Cultural Imperialism: A Concept and a Phenomenon. KnE Engineering, 

3(8), 27. https://doi.org/10.18502/keg.v3i8.3601 

Ha, S. (2024, August 9). KMCA criticizes slow review process for K-pop MVs and that there are 

too many K-pop award shows (20 in 2024) | allkpop. Allkpop. 

https://www.allkpop.com/article/2024/08/kmca-criticizes-slow-review-process-for-k-pop-

mvs-and-that-there-are-too-many-k-pop-award-shows-20-in-2024 

Hesmondhalgh, D. (2004). Globalisation and cultural imperialism: a case study of the music 

industry. Routledge EBooks, 169–190. https://doi.org/10.4324/9780203347164-13 

HYBE. (2023). HYBE. Hybecorp.com. https://hybecorp.com/eng/company/business 

IFPI. (2025). GLOBAL MUSIC REPORT 2025. In IFPI. https://globalmusicreport.ifpi.org/ 

Ismail, A. (2023). Uncovering the Way of K-Pop as a Cultural Diplomacy Strategy South Korea 

in Indonesia. Jurnal Studi Diplomasi Dan Keamanan, 15(1), 1–19. 

https://doi.org/10.31315/jsdk.v15i1.6848 

Jie, Z. (2023). Language, Cultural Hybridity, and Resistance in K-Pop: A Linguistic Analysis of 

Korean Pop Music Lyrics and Performances. INTERNATIONAL JOURNAL of 

ECONOMICS, MANAGEMENT, BUSINESS, and SOCIAL SCIENCE (IJEMBIS), 3(3), 

670–695. ttps://doi.org/10.59889/ijembis.v3i3.186 

Jin, D. Y. (2017). Global Digital Culture| Digital Platform as a Double-Edged Sword: How to 

Interpret Cultural Flows in the Platform Era. International Journal of Communication, 

11(0), 19. 

Jin, D. Y. (2020). Comparative Discourse on J-pop and K-pop: Hybridity in Contemporary Local 

Music. Korea Journal, 60(1), 40–70. https://doi.org/10.25024/kj.2020.60.1.40 

Jin, D. Y. (2024). The rise of digital platforms as a soft power apparatus in the New Korean 

Wave era. Communication and the Public, 9(2). 

https://doi.org/10.1177/20570473241234204 

Jin, D. Y. (2025). Platform Imperialism Theory From the Asian Perspectives. Social Media + 

Society, 11(1). https://doi.org/10.1177/20563051251329692 

44 

The United States' Influence in the Global Expansion of K-Pop : A Cultural Imperialism Perspective
Sanasya Khansa Nadia Tuzahra, Dr. Suci Lestari Yuana, S.I.P., M.I.A.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



Jones, S. (2005). MTV: The Medium was the Message. Critical Studies in Media 

Communication, 22(1), 83–88. https://doi.org/10.1080/0739318042000333734 

Khilmia, M. N. (2024). The Impact of BTS’s Victory at the Billboard Music Awards as the First 

K-Pop Singer in Increasing South Korea’s Global Soft Power. Budi Luhur Journal of 

Strategic & Global Studies, 2(2), 1–14. https://doi.org/10.36080/jsgs.v2i2.34 

Kim, G. (2017). Between Hybridity and Hegemony in K-Pop’s Global Popularity: A Case of 

Girls’ Generation’s American Debut. International Journal of Communication, 11, 

2367–2386. 

Kim, J. (2016). Success without Design: Hallyu (Korean Wave) and Its Implications for Cultural 

Policy. The Korean Journal of Policy Studies, 31(3), 101–118. 

https://doi.org/10.52372/kjps31305 

Kim, J., & Kwon, S.-H. (2022). K-Pop’s Global Success and Its Innovative Production System. 

Sustainability, 14(17), 11101. https://doi.org/10.3390/su141711101 

Kim, J., & Zhang, L. (2025). “I Want to Be Born with That Pronunciation”: Metalinguistic 

Comments About K-Pop Idols’ Inner Circle Accents. Languages, 10(4), 75. 

https://doi.org/10.3390/languages10040075 

Kim, K. H., & Choe, Y. (2014). The Korean Popular Culture Reader. Duke University Press. 

Kwon, S.-H., & Kim, J. (2014). The cultural industry policies of the Korean government and the 

Korean Wave. International Journal of Cultural Policy, 20(4), 422–439. 

https://doi.org/10.1080/10286632.2013.829052 

Laing, D. (2009). World Music and the global music industry. Popular Music History, 3(3). 

https://doi.org/10.1558/pomh.v3i3.213 

Longenecker, L. M., & Lee, J. (2018). The Korean Wave in America: Assessing the Status of 

K-pop and K-drama between Global and Local. Situations: Cultural Studies in the Asian 

Context, 11(2), 105–127. https://doi.org/10.22958/situcs.2018.11.2.006 

MacFalane, M. (2016). Origins of Jazz in America. SPARK: Scholarship at Parkland. 

https://spark.parkland.edu/ah/169 

Martin Roll. (2021, October). Korean Wave (Hallyu) - Rise of Korea’s Cultural Economy & Pop 

Culture. Martin Roll. 

https://martinroll.com/resources/articles/asia/korean-wave-hallyu-the-rise-of-koreas-cultu

ral-economy-pop-culture/ 

45 

The United States' Influence in the Global Expansion of K-Pop : A Cultural Imperialism Perspective
Sanasya Khansa Nadia Tuzahra, Dr. Suci Lestari Yuana, S.I.P., M.I.A.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



McIntyre, H. (2023, April 25). Blackpink Enjoys Post-Coachella Gains On The Billboard Charts. 

Forbes. 

https://www.forbes.com/sites/hughmcintyre/2023/04/25/blackpink-enjoys-post-coachella-

gains-on-the-billboard-charts/ 

Neuman, W. L. (2014). Social Research methods: Qualitative and Quantitative Approaches (7th 

ed.). Pearson. 

Octaviani, A. D., & Manik, H. (2020). The Rise of English Among K-Pop Idols: Language 

Varieties in The Immigration. https://doi.org/10.2991/assehr.k.200729.023 

Office of the Historian. (2024). NSC-68 and the Korean War - Short History - Department 

History - Office of the Historian. History.state.gov. 

https://history.state.gov/departmenthistory/short-history/koreanwar 

Oh, I. (2013). The Globalization of K-pop: Korea’s Place in the Global Music Industry. KOREA 

OBSERVER, 44(3), 389–409. 

Oh, I., & Lee, H.-J. (2013). Mass Media Technologies and Popular Music Genres: K-pop and 

YouTube. Korea Journal, 53(4), 34–58. https://doi.org/10.25024/kj.2013.53.4.34 

Ono, K. A., & Kwon, J. (2013). The Korean Wave: Korean Media Go Global (pp. 199–214). 

Routledge. 

Ouelya, D. H., & Muniroch, S. (2025). Hybridization K-Pop Aesthetics and Western Pop Culture 

in BTS’ Music Video “Butter” Through Circuit of Culture. Journal of Language 

Intelligence and Culture, 7(1), 1–20. https://doi.org/10.35719/jlic.v7i1.622 

Parc, J., & Kim, S. D. (2020). The Digital Transformation of the Korean Music Industry and the 

Global Emergence of K-Pop. Sustainability, 12(18), 7790. 

https://doi.org/10.3390/su12187790 

Park, J. (2023). From cultural export to economic Engine: Examining the role of K-Pop in the 

growth of the South Korean economy. Open Journal of Business and Management, 11(5), 

2198–2214. https://doi.org/10.4236/ojbm.2023.115121 

Park, S. (2009). The Present and Future of Americanization in South Korea. Journal of Futures 

Studies, 14(1), 51–66. 

Phillipson, R. (2018). Linguistic Imperialism. The Encyclopedia of Applied Linguistics, 1–7. 

https://doi.org/10.1002/9781405198431.wbeal0718.pub2 

46 

The United States' Influence in the Global Expansion of K-Pop : A Cultural Imperialism Perspective
Sanasya Khansa Nadia Tuzahra, Dr. Suci Lestari Yuana, S.I.P., M.I.A.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



Poulitsidis, G. (2020). The globalization of pop music in 2019: An analysis of the 

Anglo-American, Spanish, and South Korean music markets. 

Power, D., & Hallencreutz, D. (2007). Competitiveness, Local Production Systems and Global 

Commodity Chains in the Music Industry: Entering the US Market. Regional Studies, 

41(3), 377–389. https://doi.org/10.1080/00343400701282095 

Rojo, J. J. A., Flores, G. B., Bunagan, K. F. O., Dela Cruz, P. J. G., & Dionisio, J. R. V. (2022). 

Influence of Digital Media Advertisements of KPOP Industry on Selected Young Adults 

in Manila, Philippines. International Journal of Social Science Research and Review, 

5(10), 29–45. https://doi.org/10.47814/ijssrr.v5i10.567 

Romero, M. E. (2023). The Evolution of the Korean Pop Industry and the Influence in the 

Western Culture, Social Media and Audience Response. 

https://doi.org/10.13140/RG.2.2.18004.99203 

Said, E. W. (1994). Culture and Imperialism. Vintage. 

San Diego, A. (2021). K-Pop Orientalism: US Cultural Imperialism in Korean Popular Music 

from 1954 to 2018 [Thesis]. 

Sayej, N. (2020, February 27). 8 Pop Culture References From BTS Music Video “On.” Forbes. 

https://www.forbes.com/sites/nadjasayej/2020/02/27/8-pop-culture-references-from-bts-

music-video-on/ 

Schiller, H. (1976). Communication and cultural domination. M.E. Sharpe. 

Schneider, I. (2023). English’s expanding linguistic foothold in K-pop lyrics: A mixed methods 

approach. English Today, 40(2), 1–8. https://doi.org/10.1017/S0266078423000275 

Shim, M. K. (2021). Audio Engineering Technology in the K-pop Industry. International Journal 

of Music Science, Technology and Art, 3(2), 44–51. 

Smethurst, R., Barbereau, T., & Nilsson, J. (2023). The Metaverse’s Thirtieth Anniversary: From 

a Science-Fictional Concept to the “Connect Wallet” Prompt. Philosophy & Technology, 

36(3). https://doi.org/10.1007/s13347-023-00612-z 

The Jakarta Post. (2023, November). K-pop targets global audience with English lyrics. The 

Jakarta Post. 

https://www.thejakartapost.com/culture/2023/11/01/k-pop-targets-global-audience-with-e

nglish-lyrics.html 

47 

The United States' Influence in the Global Expansion of K-Pop : A Cultural Imperialism Perspective
Sanasya Khansa Nadia Tuzahra, Dr. Suci Lestari Yuana, S.I.P., M.I.A.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/



Tietze, R. L. (2006). Jazz and the american identity. Psychology of Aesthetics, Creativity, and the 

Arts, S(1), 33–41. https://doi.org/10.1037/1931-3896.s.1.33 

Ukam, J. I., & Ngwu, U. I. (2024). Decolonization of Communication Products and Education in 

Africa: A Revisit to Cultural Imperialism. ALSYSTECH Journal of Education 

Technology, 3(1), 114–127. https://doi.org/10.58578/alsystech.v3i1.4314 

United Nations. (2024). K-CONTENT GOES GLOBAL: HOW GOVERNMENT SUPPORT AND 

COPYRIGHT POLICY FUELLED THE REPUBLIC OF KOREA’S CREATIVE 

ECONOMY. 

Universitas Muhammadiyah Yogyakarta. (2020). CHAPTER I. 

https://etd.umy.ac.id/id/eprint/2251/4/Bab%20I.pdf 

Warner Music. (2025). List of Global Affiliates as of November 2024. Wmg.com. 

https://privacy.wmg.com/wmi/affiliates 

Weldes, J., & Rowley, C. (2015). So, how does popular culture relate to world politics? In F. 

Caso & C. Hamilton (Eds.), Popular culture and world politics: Theories, methods, 

pedagogies (pp. 11–25). E-International Relations Publishing. 

Zhao, R. (2016). Marketing Mix of the Music Industry in the United States and South Korea (pp. 

1–29) [Final Year Project]. 

 

48 

The United States' Influence in the Global Expansion of K-Pop : A Cultural Imperialism Perspective
Sanasya Khansa Nadia Tuzahra, Dr. Suci Lestari Yuana, S.I.P., M.I.A.
Universitas Gadjah Mada, 2026 | Diunduh dari http://etd.repository.ugm.ac.id/


	REFERENCES 

