
 

156 

Daftar Pustaka 

 

Abbasi, W. A., Wang, Z., & Abbasi, D. A. (2017). Potential sources of financing for 

small and medium enterprises (SMEs) and role of government in supporting 

SMEs. Journal of Small Business and Entrepreneurship Development, 5(2), 

39-47. 

AlBar, A. M., & Hoque, M. R. (2017). Factors affecting the adoption of information 

and communication technology in small and medium enterprises: a 

perspective from rural Saudi Arabia. International Journal of Business, 

Management and Social Research, 3(1), 33–44 

Ali, M., & Puah, C.-H. (2017). Factors affecting intention to adopt internet banking: 

Evidence from Pakistan. International Journal of Economics and Financial 

Issues, 7(1), 129–134. 

Al-Khatib, A. W., Al-Kfairy, M., Shuhaiber, A., & Alrabaee, S. (2023). Social 

Commerce Adoption Model Based on Usability, Perceived Risks, and 

Institutional-Based Trust. IEEE Transactions on Engineering Management, 

71, 3599-3612. 

Alshamaila, Y., Papagiannidis, S., & Li, F. (2013). Cloud computing adoption by 

SMEs in the north east of England: A multi-perspective framework. Journal 

of Enterprise Information Management, 26(3), 250–275. 

https://doi.org/10.1108/17410391311325225 

Al-Qirim, N. A. Y. (2007). The adoption of eCommerce communications and 

applications technologies in small businesses in New Zealand. Electronic 

Pengaruh Adopsi Teknologi Pemasaran Digital dan Orientasi Pasar terhadap Kapabilitas Pemasaran
dan
Pertumbuhan Bisnis UMKM di Indonesia
Yudhi Elvando Limbong, Prof. Dr. Ir. Suci Paramitasari Syahlani, MM., IPM.,
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1108/17410391311325225


 

157 

Commerce Research and Applications, 6(4), 462–473. 

https://doi.org/10.1016/j.elerap.2007.02.012 

AlSharji, A., Ahmad, S. Z., & Abu Bakar, A. R. (2018). Understanding social media 

adoption in SMEs: Empirical evidence from the United Arab Emirates. 

Journal of Entrepreneurship in Emerging Economies, 10(2), 302-328.  

Awa, H. O., Ojiabo, O. U., & Emecheta, B. C. (2015). Integrating TAM, TPB and TOE 

frameworks and expanding their characteristic constructs for e-commerce 

adoption by SMEs. Journal of Science & Technology Policy Management, 

6(1), 76-94. 

A.M. Stjepi´ c, M. Peji´ c Bach, V. Bosilj Vukˇ si´ c. (2021). Exploring risks in the 

adoption of business intelligence in SMEs using the TOE framework, J. Risk 

Financ. Manag. 14 (2) 58. 

A. wael AL-khatib, Drivers of generative artificial intelligence to fostering exploitative 

and exploratory innovation: a TOE framework, Technol. Soc. 75 (2023) 

102403. 

Bassellier, G., Benbasat, I., & Reich, B. H. (2003). The influence of business 

managers’ IT competence on championing IT. Information Systems Research, 

14(4), 317–336. https://doi.org/10.1287/isre.14.4.317.16560 

Beck, T., & Demirguc-Kunt, A. (2006). "Small and Medium-Size Enterprises: Access 

to Finance as a Growth Constraint." Journal of Banking & Finance, 30(11), 

2931–2943. 

Pengaruh Adopsi Teknologi Pemasaran Digital dan Orientasi Pasar terhadap Kapabilitas Pemasaran
dan
Pertumbuhan Bisnis UMKM di Indonesia
Yudhi Elvando Limbong, Prof. Dr. Ir. Suci Paramitasari Syahlani, MM., IPM.,
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1016/j.elerap.2007.02.012
https://doi.org/10.1287/isre.14.4.317.16560


 

158 

Bharadwaj, A. S. (2000). A resource-based perspective on information technology 

capability and firm performance: An empirical investigation. MIS Quarterly, 

24(1), 169–196. 

Brady, M., Saren, M., & Tzokas, N. (2002). Integrating information technology into 

marketing practice – the IT reality of contemporary marketing practice. 

Journal of Marketing Management, 18(5–6), 555–577. 

https://doi.org/10.1362/0267257022780654 

Claro, D. P., Hagelaar, G., & Omta, S. W. F. (2003). The determinants of relational 

governance and performance: How to manage business relationships? 

Industrial Marketing Management, 32(8), 703–716. 

Cohen, J. (1988). Statistical Power Analysis for the Behavioral Sciences (2nd ed.). 

Lawrence Erlbaum Associates. 

Davidsson, P., Achtenhagen, L., & Naldi, L. (2010). Small firm growth. Foundations 

and Trends in Entrepreneurship, 6(2), 69–166. 

https://doi.org/10.1561/0300000029 

Day, G. S. (1994). The capabilities of market-driven organizations. Journal of 

Marketing, 58(4), 37–52. https://doi.org/10.2307/1251915 

DiMaggio, P. J., & Powell, W. W. (1983). The iron cage revisited: Institutional 

isomorphism and collective rationality in organizational fields. American 

Sociological Review, 48(2), 147–160. 

Duah, F. A., Kwarteng, K., & Mensah, A. O. (2024). Assessing marketing capabilities 

as a driver of firm performance in the retail industry. Department of 

Pengaruh Adopsi Teknologi Pemasaran Digital dan Orientasi Pasar terhadap Kapabilitas Pemasaran
dan
Pertumbuhan Bisnis UMKM di Indonesia
Yudhi Elvando Limbong, Prof. Dr. Ir. Suci Paramitasari Syahlani, MM., IPM.,
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1362/0267257022780654
https://doi.org/10.1561/0300000029
https://doi.org/10.2307/1251915


 

159 

Marketing and Strategy & Department of Procurement and Supply Chain, 

Takoradi Technical University, Ghana. 

Fajarika, D., Trapsilawati, F., & Sopha, B. M. (2024). Influential factors of small and 

medium-sized enterprises growth across developed and developing countries: 

A systematic literature review. International Journal of Engineering Business 

Management, 16, 1–XX. 

Ghobakhloo, M., Arias-Aranda, D., & Benitez-Amado, J. (2011). Adoption of e-

commerce applications in SMEs. Industrial Management & Data Systems, 

111(8), 1238–1269. https://doi.org/10.1108/02635571111170785 

Ghozali, I. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25 (9th 

ed.). Semarang: Badan Penerbit Universitas Diponegoro. 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2021). A primer on partial 

least squares structural equation modeling (PLS-SEM) (3rd ed.). Sage 

Publications. 

Han, J. K., Kim, N., & Srivastava, R. K. (1998). Market orientation and organizational 

performance: Is innovation a missing link? Journal of Marketing, 62(4), 30–

45 

Harahap, M. A. K., Apramilda, R., Wahyuningratna, R. N., Husaini, H., Ariyanti, R., 

& Hendratni, T. W. (2025). Peran Kompetensi SDM, Adopsi Teknologi dan 

Kolaborasi dalam Organisasi: Upaya Penguatan UMKM Indonesia. Jurnal 

Pengabdian Masyarakat dan Riset Pendidikan, 3(4), 5288–5293. 

Pengaruh Adopsi Teknologi Pemasaran Digital dan Orientasi Pasar terhadap Kapabilitas Pemasaran
dan
Pertumbuhan Bisnis UMKM di Indonesia
Yudhi Elvando Limbong, Prof. Dr. Ir. Suci Paramitasari Syahlani, MM., IPM.,
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1108/02635571111170785


 

160 

Hossain, M. B., Al-Hanakta, R. Y., Hervie, D. M., Nor, M. K., & Illes, C. B. (2022). 

Exploring the key success factors for sustainable e-commerce adoption in 

SMEs. Polish Journal of Management Studies, 25(1), 162-178. 

Ibarra, D., Bigdeli, A. Z., Igartua, J. I., & Ganzarain, J. (2020). Business model 

innovation in established SMEs: A configurational approach. Sustainability, 

12(18), 7186. https://doi.org/10.3390/su12187186 

Inegbedion, H. E., Thikan, P. R., David, J. O., & Ajani, J. O. (2024, Januari). Small 

and medium enterprise (SME) competitiveness and employment creation: The 

mediating role of SME growth 

Iskandar, R., & Halim, A. (2020). Pengaruh desain visual terhadap efektivitas 

pemasaran digital UMKM. Jurnal Ilmu Manajemen dan Bisnis, 11(1), 55–66. 

Kim, H., & Jae, H. (2007). Adoption of e-CRM technology in service organizations: 

A technology-organization-environment perspective. Journal of Services 

Marketing, 21(2), 112–120.https://doi.org/10.1108/08876040710737825 

Kohli, A. K., & Jaworski, B. J. (1990). Market orientation: The construct, research 

propositions, and managerial implications. Journal of Marketing, 54(2), 1–

18. 

Kurnia, K. A., & Darmawan, B. A. (2024). Meningkatkan Kinerja UMK melalui 

Adopsi Media Sosial: Mengungkap Peran Konteks Teknologi. Selekta 

Manajemen: Jurnal Mahasiswa Bisnis & Manajemen, 3(1), 1–12 

K.R. Smerecnik, P.A. Andersen, The diffusion of environmental sustainability 

innovations in North American hotels and ski resorts, J. Sustain. Tourism 19 

(2011) 171–196, https://doi.org/10.1080/09669582.2010.517316.  

Pengaruh Adopsi Teknologi Pemasaran Digital dan Orientasi Pasar terhadap Kapabilitas Pemasaran
dan
Pertumbuhan Bisnis UMKM di Indonesia
Yudhi Elvando Limbong, Prof. Dr. Ir. Suci Paramitasari Syahlani, MM., IPM.,
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.3390/su12187186
https://doi.org/10.1108/08876040710737825


 

161 

Laudon, K. C., & Traver, C. G. (2022). E-commerce 2022: Business, Technology, and 

Society (17th ed.). Pearson Education Limited. 

Liang, T. P., & Turban, E. (2011). Introduction to the special issue social commerce: 

A research framework for social commerce. International Journal of 

Electronic Commerce, 16(2), 5–14. 

Lo, L. Y.-S., & Lin, S. W. (2016) Motivation for using the social commerce website 

in the sharing economy: A two-factor theory perspective. PACIS 2016 

Proceedings. 

McKinsey & Company. (2024, Juli). Beyond banking: How banks can use ecosystems 

to win in the SME market. 

McKinsey & Company, & Ganesan, V. (2024, September 27). Digital transformations 

that are changing lives in Asia. 

Mothersbaugh, D. L., Hawkins, D. I., & Kleiser, S. B. (2020). Consumer Behavior: 

Building Marketing Strategy (14th ed.). McGraw-Hill Education. 

Mugisha, J., Diiro, G., & Bisangwa, R. (2020). "Determinants of SMEs Growth in 

Emerging Markets: Evidence from Sub-Saharan Africa." African Journal of 

Economic Policy, 27(1), 105-126. 

Murray, J. Y., Gao, G. Y., & Kotabe, M. (2011). Market orientation and performance 

of export ventures: The process through marketing capabilities and 

competitive advantages. Journal of the Academy of Marketing Science, 39(2), 

252–269. https://doi.org/10.1007/s11747-010-0195-0 

Narver, J. C., & Slater, S. F. (1990). The effect of a market orientation on business 

profitability. Journal of Marketing, 54(4), 20–35. 

Pengaruh Adopsi Teknologi Pemasaran Digital dan Orientasi Pasar terhadap Kapabilitas Pemasaran
dan
Pertumbuhan Bisnis UMKM di Indonesia
Yudhi Elvando Limbong, Prof. Dr. Ir. Suci Paramitasari Syahlani, MM., IPM.,
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1007/s11747-010-0195-0


 

162 

Ngo, L. V., & O’Cass, A. (2012). Performance implications of market orientation, 

marketing resources, and marketing capabilities. Journal of Marketing 

Management, 28(1–2), 173–187. 

https://doi.org/10.1080/0267257X.2011.620437 

Nieto, M. J., & Santamaria, L. (2010). "Technological Collaboration: Bridging the 

Innovation Gap between Small and Large Firms." Journal of Small Business 

Management, 48(1), 44-69.  [DOI: 10.1111/j.1540-627X.2009.00286.x] 

Odoom, R., Anning-Dorson, T., & Acheampong, G. (2017). Digital marketing 

adoption and marketing performance of SMEs in Ghana. European Journal of 

Management and Business Economics, 26(3), 251–261. 

Oliveira, T., Thomas, M., & Espadanal, M. (2014). Assessing the determinants of 

cloud computing adoption: An analysis of the manufacturing and services 

sectors. Information & Management, 51(5), 497–510. 

https://doi.org/10.1016/j.im.2014.03.006 

Per Davidsson, Leona Achtenhagen, and Lucia Naldi (2010). "Small Firm Growth." 

Foundations and Trends® in Entrepreneurship, 6(2), 69–166. 

doi:10.1561/0300000029 

Pine, B. J., Peppers, D., & Rogers, M. (1995). Do You Want to Keep Your Customers 

Forever? Harvard Business Review, March–April 1995. 

Porter, M. E. (1980). Competitive Strategy: Techniques for Analyzing Industries and 

Competitors. Free Press. 

Prasad, B., Ramamurthy, K., & Naidu, G. M. (2001). The influence of internet 

marketing integration on marketing competencies and export performance. 

Pengaruh Adopsi Teknologi Pemasaran Digital dan Orientasi Pasar terhadap Kapabilitas Pemasaran
dan
Pertumbuhan Bisnis UMKM di Indonesia
Yudhi Elvando Limbong, Prof. Dr. Ir. Suci Paramitasari Syahlani, MM., IPM.,
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1080/0267257X.2011.620437
https://doi.org/10.1016/j.im.2014.03.006


 

163 

Journal of International Marketing, 9(4), 82–110. 

https://doi.org/10.1509/jimk.9.4.82.19943 

Rahayu, R., & Day, J. (2015). Determinant Factors of E-commerce Adoption by SMEs 

in Developing Country: Evidence from Indonesia. Procedia – Social and 

Behavioral Sciences, 195, 142-150. 

Rajamani, K., Jan, N. A., Subramani, A. K., & Raj, A. N. (2022). Access to finance: 

Challenges faced by micro, small, and medium enterprises in India. Mepco 

Schlenk Engineering College. 

Robbins, S. P., & Judge, T. A. (2022). Organizational behavior (19th ed.). Pearson 

Education. 

Rogers, E. M. (1995). Diffusion of innovations (4th ed.). New York: Free Press. 

Setiowati, R., Hartoyo, H., Daryanto, H. K., & Arifin, B. (2015). The effects of ICT 

adoption on marketing capabilities and business performance of Indonesian 

SMEs in the fashion industry. Journal of Business and Retail Management 

Research, 10(1), 100–115. 

Shanmugam, K., & Shanmugam, J. K. (2021). The impact of perceived characteristics 

on technology adoption among manufacturing small and medium enterprises 

in Malaysia. Journal of Academia, 9(2), 40–55. 

https://doi.org/10.24191/joa.v9i2.15246 

Sharabati, A.-A. A., Ali, A. A. A., Allahham, M. I., Abu Hussein, A., Alheet, A. F., & 

Mohammad, A. S. (2024). The impact of digital marketing on the performance 

of SMEs: An analytical study in light of modern digital transformations. 

Sustainability, 16(5), 2159. https://doi.org/10.3390/su16052159 

Pengaruh Adopsi Teknologi Pemasaran Digital dan Orientasi Pasar terhadap Kapabilitas Pemasaran
dan
Pertumbuhan Bisnis UMKM di Indonesia
Yudhi Elvando Limbong, Prof. Dr. Ir. Suci Paramitasari Syahlani, MM., IPM.,
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1509/jimk.9.4.82.19943
https://doi.org/10.24191/joa.v9i2.15246
https://doi.org/10.3390/su16052159


 

164 

Shmueli, G., Sarstedt, M., Hair, J. F., Cheah, J., Ting, H., Vaithilingam, S., & 

Ringle, C. M. (2019). Predictive model assessment in PLS-SEM: guidelines 

for using PLS-Predict. Industrial Management & Data Systems, 119(1), 2–23. 

Siu, W. (2005). "An Institutional Analysis of Business Strategies in SMEs in China: 

Lessons from a Transition Economy." Journal of Small Business and 

Enterprise Development, 12(3), 366-378.  [DOI: 

10.1108/14626000510612291] 

Sugiyono. (2012). Metode penelitian kuantitatif, kualitatif, dan R&D. Bandung: 

Alfabeta. 

Teece, D. J., Pisano, G., & Shuen, A. (1997). Dynamic capabilities and strategic 

management. Strategic Management Journal, 18(7), 509–533. 

Tornatzky, L.G., & Fleischer, M. (1990). The Processes of Technological Innovation. 

Lexington Books. 

Trainor, K. J., Rapp, A., Beitelspacher, L. S., & Schillewaert, N. (2011). Integrating 

information technology and marketing: An examination of the drivers and 

outcomes of e-Marketing capability. Industrial Marketing Management, 

40(1), 162–174. https://doi.org/10.1016/j.indmarman.2010.05.001 

Turban, E., Pollard, C., & Wood, G. (2018). Electronic Commerce 2018: A 

Managerial and Social Networks Perspective (9th ed.).  

Vilaseca-Requena, J., Torrent-Sellens, J., & Jiménez-Zarco, A. I. (2007). ICT use in 

marketing as innovation success factor: Enhancing cooperation in new 

product development processes. European Journal of Innovation 

Management, 10(2), 268–288. https://doi.org/10.1108/14601060710745297 

Pengaruh Adopsi Teknologi Pemasaran Digital dan Orientasi Pasar terhadap Kapabilitas Pemasaran
dan
Pertumbuhan Bisnis UMKM di Indonesia
Yudhi Elvando Limbong, Prof. Dr. Ir. Suci Paramitasari Syahlani, MM., IPM.,
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1016/j.indmarman.2010.05.001
https://doi.org/10.1016/j.indmarman.2010.05.001
https://doi.org/10.1108/14601060710745297


 

165 

Vorhies, D. W., & Morgan, N. A. (2005). Benchmarking marketing capabilities for 

sustainable competitive advantage. Journal of Marketing, 69(1), 80–94. 

https://doi.org/10.1509/jmkg.69.1.80.55505 

Zhang, M., Guo, H., Huo, B., & Zhao, X. (2018). Effects of information technology 

and supply chain integration on firm performance: Evidence from China’s 

manufacturing industry. International Journal of Production Economics, 200, 

283–292. 

Zhu, K., Kraemer, K. L., & Xu, S. (2003). Electronic business adoption by European 

firms: A cross-country assessment of the facilitators and inhibitors. European 

Journal of Information Systems, 12(4), 251–268. 

https://doi.org/10.1057/palgrave.ejis.3000475 

Zhu, K., & Kraemer, K. L. (2005). Post-adoption variations in usage and value of e-

business by organizations: Cross-country evidence from the retail industry. 

Information Systems Research, 16(1), 61–84. 

https://doi.org/10.1287/isre.1050.0045 

 

 

 

 

 

 

 

Pengaruh Adopsi Teknologi Pemasaran Digital dan Orientasi Pasar terhadap Kapabilitas Pemasaran
dan
Pertumbuhan Bisnis UMKM di Indonesia
Yudhi Elvando Limbong, Prof. Dr. Ir. Suci Paramitasari Syahlani, MM., IPM.,
Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1509/jmkg.69.1.80.55505
https://doi.org/10.1057/palgrave.ejis.3000475
https://doi.org/10.1287/isre.1050.0045

	Daftar Pustaka

