Pengembangan Kerangka Identifikasi Prioritas Pengembangan Atribut Produk Berbasis Ulasan
Pelanggan
Daring

Tamara Kartika, Prof. Ir. Subagyo, Ph.D., IPU., ASEAN Eng.; Ir. Fitri Trapsilawati, S.T., Ph.D., IPM., ASEAN Eng.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Abdelrazek, A., Eid, Y., Gawish, E., Medhat, W., and Hassan, A., 2023, Topic
modeling algorithms and applications: A survey. Information Systems,
Vol.112, pp.102131.

Aftab, F., Bazai, S. U., Marjan, S., Baloch, L., Aslam, S., Amphawan, A., and Neo,
T. K., 2023, A Comprehensive Survey on Sentiment Analysis Techniques.
International Journal of Technology, Vol.14, No.6, pp.1288—1298.

Agarwal, B., and Mittal, N., 2016, Machine Learning Approach for Sentiment
Analysis, pp.21-45.

Almalis, 1., Kouloumpris, E., and Vlahavas, 1., 2022, Sector-level sentiment
analysis with deep learning. Knowledge-Based Systems, Vol.258, pp.109954.

Anshuman, Rao, S., and Kakkar, M., 2017, A rating approach based on sentiment
analysis. Proceedings of the 7th International Conference Confluence 2017 on
Cloud Computing, Data Science and Engineering, pp.557-562.

Azhar, I. Al, Reddy, V. D., Alhoori, H., and Akella, A. P., 2025, LimTopic: LLM-
based Topic Modeling and Text Summarization for Analyzing Scientific
Articles limitations. Proceedings of ACM Conference (Conference’l7), Vol.l,

Babu, N., and Kohli, P., 2023, Commentary: Reliability in research. Indian Journal
of Ophthalmology, Vol.71, No.2, pp.400.

Bi, J. W., Liu, Y., Fan, Z. P., and Cambria, E., 2019, Modelling customer
satisfaction from online reviews using ensemble neural network and effect-

based Kano model. International Journal of Production Research, Vol.57,
No.22, pp.7068-7088.

Birjali, M., Kasri, M., and Beni-Hssane, A., 2021, A comprehensive survey on
sentiment analysis: Approaches, challenges and trends. Knowledge-Based
Systems, Vol.226, pp.107134.

Bouma, G., 2009, Normalized (Pointwise) Mutual Information in Collocation
Extraction. Proceedings of GSCL.

Chaldun, E. R., Yudoko, G., Maryunani, S. R., Kautsar, F. F. K., and Walidayni, C.
T., 2024a, Influencing factors of Indonesian coffee product customer
experience in international market: an aspect-based sentiment analysis with
GPT-3 Davinci model. Cogent Business and Management, Vol.11, No.1,.

Chaldun, E. R., Yudoko, G., Maryunani, S. R., Kautsar, F. F. K., and Walidayni, C.
T., 2024b, Influencing factors of Indonesian coffee product customer
experience in international market: an aspect-based sentiment analysis with
GPT-3 Davinci model. Cogent Business & Management, Vol.11, No.1,.

90



Pengembangan Kerangka Identifikasi Prioritas Pengembangan Atribut Produk Berbasis Ulasan
Pelanggan
Daring

Tamara Kartika, Prof. Ir. Subagyo, Ph.D., IPU., ASEAN Eng.; Ir. Fitri Trapsilawati, S.T., Ph.D., IPM., ASEAN Eng.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

Chang, Y., Wang, X., Wang, J., Wu, Y., Yang, L., Zhu, K., Chen, H., Yi, X., Wang,
C.,Wang, Y., Ye, W,, Zhang, Y., Chang, Y., Yu, P. S., Yang, Q., and Xie, X.,
2024, A Survey on Evaluation of Large Language Models. ACM Transactions
on Intelligent Systems and Technology, Vol.15, No.3, pp.1-45.

ChatGPT, 2025, October, ChatGPT - Al Retrieved October 21, 2025, from
https://chatgpt.com/g/g-p-68db89¢e1{34c81918acddfdac3f71bf9/c/68f5e1df-
29d0-8322-8195-ef7ffd9af1b9

Chiu, M.-C., and Lin, K.-Z., 2018, Utilizing text mining and Kansei Engineering to
support data-driven design automation at conceptual design stage. Advanced
Engineering Informatics, Vol.38, pp.826—839.

DAIR.AI, 2025a, August 29, Examples of Prompts | Prompt Engineering Guide.
Retrieved October 20, 2025, from
https://www.promptingguide.ai/introduction/examples

DAIR.AI, 2025b, August 29, General Tips for Designing Prompts | Prompt
Engineering Guide. Retrieved October 21, 2025, from
https://www.promptingguide.ai/introduction/tips

Doi, T., Isonuma, M., and Yanaka, H., 2024a, Comprehensive Evaluation of Large
Language Models for Topic Modeling. arXiv. Retrieved from
https://arxiv.org/abs/2406.00697v2

Doi, T., Isonuma, M., and Yanaka, H., 2024b, Comprehensive Evaluation of Large
Language Models for  Topic Modeling. Retrieved from
https://arxiv.org/pdf/2406.00697

Feldmeyer, A., and Johnson, A., 2022, Using Twitter to model consumer perception
and product development opportunities: A use case with Turmeric. Food
Quality and Preference, Vol.98, pp.104499.

Grus, J., 2019, Data Science from Scratch Second Edition First Principles with
Python (2nd editio.). O’Reilly Media, Inc.

Hoyt, W. T., and Kerns, M.-D., 1999, Magnitude and moderators of bias in
observer ratings: A meta-analysis (4.4., Vol. 403). Psychological Methods.

Hua, Y. C., Denny, P., Wicker, J., and Taskova, K., 2024, A systematic review of
aspect-based sentiment analysis: domains, methods, and trends. Artificial
Intelligence Review 2024 57:11,Vol.57, No.11, pp.1-51.

IBM, 2023, November 2, What Are Large Language Models (LLMs)? Retrieved
September 3, 2025, from https://www.ibm.com/think/topics/large-language-
models

IBM, 2024, March 30, What is topic modeling? Retrieved January 19, 2025, from
https://www.ibm.com/think/topics/topic-modeling

Iwata, T., 2021, Few-shot Learning for Topic Modeling. Retrieved from
https://arxiv.org/pdf/2104.09011

91



Pengembangan Kerangka Identifikasi Prioritas Pengembangan Atribut Produk Berbasis Ulasan
Pelanggan

Daring

Tamara Kartika, Prof. Ir. Subagyo, Ph.D., IPU., ASEAN Eng.; Ir. Fitri Trapsilawati, S.T., Ph.D., IPM., ASEAN Eng.

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Jeong, B., Yoon, J., and Lee, J.-M., 2019, Social media mining for product
planning: A product opportunity mining approach based on topic modeling
and sentiment analysis. International Journal of Information Management,
Vol.48, pp.280-290.

Joung, J., and Kim, H., 2023, Interpretable machine learning-based approach for
customer segmentation for new product development from online product
reviews. [International Journal of Information Management, Vol.70,
pp-102641.

Joung, J., and Kim, H. M., 2022, Explainable neural network-based approach to
Kano categorisation of product features from online reviews. International
Journal of Production Research, Vol.60, No.23, pp.7053—-7073.

Kang, X., and Zhao, Z., 2024, A study on kansei attraction of products’ online
reviews by using text mining and kano model. Journal of Advanced
Mechanical — Design, Systems and Manufacturing, Vol.18, No.2,
pp-JAMDSMO0010.

Kar, A. K., 2021, What Affects Usage Satisfaction in Mobile Payments? Modelling
User Generated Content to Develop the “Digital Service Usage Satisfaction
Model.” Information Systems Frontiers, Vol.23, No.5, pp.1341-1361.

Kim, S. G., and Kang, J., 2018, Analyzing the discriminative attributes of products
using text mining focused on cosmetic reviews. Information Processing &
Management, Vol.54, No.6, pp.938-957.

Kolomoyets, Y., and Dickinger, A., 2023, Understanding value perceptions and
propositions: A machine learning approach. Journal of Business Research,
Vol.154, pp.113355.

Krugmann, J. O., and Hartmann, J., 2024, Sentiment Analysis in the Age of
Generative Al. Customer Needs and Solutions 2024 11:1, Vol.11, No.1, pp.1—
19.

Lai, X., Lin, S., Zou, J., Li, M., Huang, J., Liu, Z., L1, D., and Fu, H., 2024, Kansei
engineering for the intelligent connected vehicle functions: An online and
offline data mining approach. Advanced Engineering Informatics, Vol.61,
pp-102467.

Lee, S., Park, S., and Kwak, M., 2022, Revealing the dual importance and Kano
type of attributes through customer review analytics. Advanced Engineering
Informatics, Vol.51, pp.101533.

Liévin, V., Hother, C. E., Motzfeldt, A. G., and Winther, O., 2024, Can large
language models reason about medical questions? Patterns, Vol.5, No.3,.

Liu, B., 2012, Sentiment Analysis and Opinion Mining. Synthesis Lectures on
Human Language Technologies.

92



Pengembangan Kerangka Identifikasi Prioritas Pengembangan Atribut Produk Berbasis Ulasan
Pelanggan
Daring

Tamara Kartika, Prof. Ir. Subagyo, Ph.D., IPU., ASEAN Eng.; Ir. Fitri Trapsilawati, S.T., Ph.D., IPM., ASEAN Eng.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

Lossio-Ventura, J. A., Gonzales, S., Morzan, J., Alatrista-Salas, H., Hernandez-
Boussard, T., and Bian, J., 2021, Evaluation of clustering and topic modeling
methods over health-related tweets and emails. Artificial intelligence in
medicine, Vol.117, pp.102096.

Lu, F., 2024, Online shopping consumer perception analysis and future network
security service technology using logistic regression model. PeerJ Computer
Science, Vol.10, pp.e1777.

Lund, B., and Ma, J., 2021, A review of cluster analysis techniques and their uses
in library and information science research: k-means and k-medoids
clustering. Performance Measurement and Metrics, Vol.22, No.3, pp.161—
173.

Luo, H., Song, W., Zhou, W., Lin, X., and Yu, S., 2023, An Analysis Framework
to Reveal Automobile Users’ Preferences from Online User-Generated
Content. Sustainability 2023, Vol. 15, Page 13336, Vol.15, No.18, pp.13336.

Lure Studio, 2024, July 22, What is a Micro Trend? Retrieved July 20, 2025, from
https://www.lurestudio.com.au/blog/what-is-a-micro-trend

McHugh, M. L., 2012, Interrater reliability: the kappa statistic. Biochemia Medica,
Vol.22, No.3, pp.276. Retrieved from
https://pme.ncbi.nlm.nih.gov/articles/PMC3900052/

Miah, M. S. U., Kabir, M. M., Sarwar, T. Bin, Safran, M., Alfarhood, S., and
Mridha, M. F., 2024, A multimodal approach to cross-lingual sentiment
analysis with ensemble of transformer and LLM. Scientific Reports, Vol.14,
No.1, pp.1-18.

Mikuli¢, J., and Prebezac, D., 2011, A critical review of techniques for classifying
quality attributes in the Kano model. Managing Service Quality, Vol.21, No.1,
pp-46—-66.

Mu, Y., Dong, C., Bontcheva, K., and Song, X., 2024, Large Language Models
Offer an Alternative to the Traditional Approach of Topic Modelling. 2024
Joint International Conference on Computational Linguistics, Language
Resources and Evaluation, LREC-COLING 2024 - Main Conference
Proceedings, pp-10160-10171. Retrieved from
https://arxiv.org/abs/2403.16248v2

Mughal, N., Mujtaba, G., Shaikh, S., Kumar, A., and Daudpota, S. M., 2024a,
Comparative Analysis of Deep Natural Networks and Large Language Models
for Aspect-Based Sentiment Analysis. IEEE Access, Vol.12, pp.60943—60959.

Mughal, N., Mujtaba, G., Shaikh, S., Kumar, A., and Daudpota, S. M., 2024b,
Comparative Analysis of Deep Natural Networks and Large Language Models
for Aspect-Based Sentiment Analysis. IEEE Access, Vol.12, pp.60943—60959.

93



Pengembangan Kerangka Identifikasi Prioritas Pengembangan Atribut Produk Berbasis Ulasan
Pelanggan

Daring

Tamara Kartika, Prof. Ir. Subagyo, Ph.D., IPU., ASEAN Eng.; Ir. Fitri Trapsilawati, S.T., Ph.D., IPM., ASEAN Eng.

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

NVIDIA Corporation, 2025, What are Large Language Models? Retrieved
September 3, 2025, from https://www.nvidia.com/en-us/glossary/large-
language-models/

OpenAl, 2025, August, Best practices for prompt engineering with the OpenAl
APIL. Retrieved October 21, 2025, from
https://help.openai.com/en/articles/6654000-best-practices-for-prompt-
engineering-with-the-openai-api

Pham, C. M., Hoyle, A., Sun, S., Resnik, P., and Iyyer, M., 2023, TopicGPT: A
Prompt-based Topic Modeling Framework. Proceedings of the 2024
Conference of the North American Chapter of the Association for

Computational Linguistics: Human Language Technologies, NAACL 2024,
Vol.1, pp.2956-2984.

Ragatz, G. L., Handfield, R. B., and Scannell, T. V., 1997, Success factors for
integrating suppliers into new product development. Journal of Product
Innovation Management, Vol.14, No.3, pp.190-202.

Reuter, A., Thielmann, A., Weisser, C., Fischer, S., Siafken, B., Munich, L., and
Clausthal, T., 2024, GPTopic: Dynamic and Interactive Topic
Representations. Retrieved from https://arxiv.org/pdf/2403.03628

Roder, M., Both, A., and Hinneburg, A., 2015, Exploring the space of topic
coherence measures. WSDM 2015 - Proceedings of the 8th ACM International
Conference on Web Search and Data Mining, pp.399—408.

Rui, M., Sparacino, A., Merlino, V. M., Brun, F., Massaglia, S., and Blanc, S., 2025,
Exploring consumer sentiments and opinions in wine E-commerce: A cross-

country comparative study. Journal of Retailing and Consumer Services,
Vol.82, pp.104097.

Sharma, M., Mathur, R., Joshi, G., Damodaran, B., Malsa, K., and Kumar, P., 2024,
Machine Learning Algorithms for Sentiment Analysis. Proceedings - IEEE
2024 Ist International Conference on Advances in Computing,
Communication and Networking, ICAC2N 2024, pp.1306—-1311.

Shen, M., Cheng, A., and Bi, Y., 2024, An integrated framework for importance-
performance analysis of product attributes and validation from online reviews
and maintenance records. Design Science, Vol.10, pp.e19.

Shopee, in press. Jual [100% Original] La Mer The Concentrate Serum 50ml
Travel Size 5ml | Shopee Indonesia. Retrieved November 1, 2024, from
https://shopee.co.id/ [100-Original] La-Mer-The-Concentrate-Serum-50ml-
Travel-Size-5ml-i.1191396045.25017733055?sp_atk=1cb5b643-4dc6-4552-
a8e2-7f4206dc5c6a&xptdk=1cb5b643-4dc6-4552-a8e2-7f4206dcS5coHa

Singhal, K., Azizi, S., Tu, T., Mahdavi, S. S., Wei, J., Chung, H. W., Scales, N.,
Tanwani, A., Cole-Lewis, H., Pfohl, S., Payne, P., Seneviratne, M., Gamble,
P., Kelly, C., Babiker, A., Schirli, N., Chowdhery, A., Mansfield, P., Demner-

94



Pengembangan Kerangka Identifikasi Prioritas Pengembangan Atribut Produk Berbasis Ulasan
Pelanggan

Daring

Tamara Kartika, Prof. Ir. Subagyo, Ph.D., IPU., ASEAN Eng.; Ir. Fitri Trapsilawati, S.T., Ph.D., IPM., ASEAN Eng.

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Fushman, D., Agiiera y Arcas, B., ef al., 2023, Large language models encode
clinical knowledge. Nature, Vo0l.620, No.7972, pp.172-180.

Stammbach, D., Zouhar, V., Hoyle, A., Sachan, M., and Ash, E., 2023, Revisiting
Automated Topic Model Evaluation with Large Language Models. EMNLP
2023 - 2023 Conference on Empirical Methods in Natural Language
Processing, Proceedings, pp.9348-9357.

Sun, H., Guo, W., Shao, H., and Rong, B., 2020, Dynamical mining of ever-
changing user requirements: A product design and improvement perspective.
Advanced Engineering Informatics, Vol.46, pp.101174.

Thirunavukarasu, A. J., Ting, D. S. J., Elangovan, K., Gutierrez, L., Tan, T. F., and
Ting, D. S. W., 2023, Large language models in medicine. Nature Medicine,
Vol.29, No.8, pp.1930-1940.

Tokopedia, in press. Promo (LIVE FS) ElsheSkin Radiant Skin Serum 15ml -
Niacinamide Serum Glow - Kota Tangerang - ElsheSkin | Tokopedia.
Retrieved November 1, 2024, from https://www.tokopedia.com/elshe-
skin/live-fs-elsheskin-radiant-skin-serum-15ml-niacinamide-serum-
glow?extParam=cmp%3D1%26iv{%3Dfalse&src=topads

Ulwick, A. W., 2005, What Customers Want : Using Outcome-Driven Innovation
to Create Breakthrough Products and Services. McGraw Hill Professional.
Retrieved from http://books.google.ch/books?id=NL4eMqlX 8YC

Ulwick, A. W., 2018, Jobs To Be Done Book. Strategyn, LLC.

Vaghani, N., and Thummar, M., 2023, Flipkart Product reviews with sentiment
Dataset. Retrieved July 15, 2025, from
https://www kaggle.com/datasets/niraliivaghani/flipkart-product-customer-
reviews-dataset?resource=download

Vajjala, S., Majumder, B., Gupta, A., and Surana, H., 2020, Practical Natural
Language Processing: A Comprehensive Guide to Building ... - - Google
Books (First Edit.). California: O’Reilly Media, Inc.

Vayansky, 1., and Kumar, S. A. P., 2020, A review of topic modeling methods.
Information Systems, Vol.94, pp.101582.

Violante, M. G., and Vezzetti, E., 2017, Kano qualitative vs quantitative
approaches: An assessment framework for products attributes analysis.
Computers in Industry, Vol.86, pp.15-25.

Vo, T., 2022, An integrated fuzzy neural network with topic-aware auto-encoding
for sentiment analysis. Soft Computing, Vol.26, No.2, pp.677—693.

Wang, F., 2024, Comparative Evaluation of Sentiment Analysis Methods: From
Traditional Techniques to Advanced Deep Learning Models. Applied and
Computational Engineering, Vol.105, No.1, pp.23-29.

95



Pengembangan Kerangka Identifikasi Prioritas Pengembangan Atribut Produk Berbasis Ulasan
Pelanggan

Daring

Tamara Kartika, Prof. Ir. Subagyo, Ph.D., IPU., ASEAN Eng.; Ir. Fitri Trapsilawati, S.T., Ph.D., IPM., ASEAN Eng.

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Wang, J., Huang, Y., Chen, C., Liu, Z., Wang, S., and Wang, Q., 2024, Software
Testing With Large Language Models: Survey, Landscape, and Vision. /[EEE
Transactions on Software Engineering, Vol.50, No.4, pp.911-936.

Wei, W., Hao, C., and Wang, Z., 2025, User needs insights from UGC based on
large language model. Advanced Engineering Informatics, Vol.65, pp.103268.

Wu, J., Yang, T., Zhou, Z., and Zhao, N., 2023, Consumers’ affective needs matter:
Open innovation through mining luxury hotels’ online reviews. International
Journal of Hospitality Management, Vol.114, pp.103556.

Xu, X., Wang, Y., Zhu, Q., and Zhuang, Y., 2024, Time matters: Investigating the
asymmetric reflection of online reviews on customer satisfaction and

recommendation across temporal lenses. International Journal of Information
Management, Vol.75, pp.102733.

Yanfi, Y., Setiawan, R., Soeparno, H., and Budiharto, W., 2023, SPECIL: Spell
Error Corpus for the Indonesian Language. /EEE Access, Vol.11, pp.93227—
93237.

Yang, C., Xu, T., and Ye, J., 2024a, Applying TRIZ and Kansei engineering to the
eco-innovative product design towards waste recycling with latent Dirichlet
allocation topic model analysis. Engineering Applications of Artificial
Intelligence, Vol.133, pp.107962.

Yang, Y., Li, Q., Li, C., and Qin, Q., 2024b, User requirements analysis of new
energy vehicles based on improved Kano model. Erergy, Vol.309, pp.133134.

Yee, O. K. O.,, 2023, NATURAL LANGUAGE PROCESSING. Routledge
Encyclopedia of Translation Technology, Second Edition (pp. 669—685).
Taylor and Francis.

Yu, S.,2024a, USING LARGE LANGUAGE MODELS IN SHORT TEXT TOPIC
MODELING: MODEL CHOICE AND SAMPLE SIZE.

Yu, S.,2024b, USING LARGE LANGUAGE MODELS IN SHORT TEXT TOPIC
MODELING: MODEL CHOICE AND SAMPLE SIZE.

Zhan, T., Shi, C., Shi, Y., Li, H., and Lin, Y., 2024, Optimization Techniques for
Sentiment Analysis Based on LLM (GPT-3). Retrieved from
https://arxiv.org/pdf/2405.09770

Zhang, K., Lin, K. Y., Wang, J., Ma, Y., Li, H., Zhang, L., Liu, K., and Feng, L.,
2023, UNISON framework for user requirement elicitation and classification
of smart product-service system. Advanced Engineering Informatics, Vol.57,

pp.101996.

Zhang, M., Li, Y., Sun, L., Wang, G. A., and Du, J., 2024a, The Effects of
Comparative Reviews on Product Sales. Journal of Interactive Marketing,
Vol.59, No.2, pp.167-182.

96



Pengembangan Kerangka Identifikasi Prioritas Pengembangan Atribut Produk Berbasis Ulasan
Pelanggan

Daring

Tamara Kartika, Prof. Ir. Subagyo, Ph.D., IPU., ASEAN Eng.; Ir. Fitri Trapsilawati, S.T., Ph.D., IPM., ASEAN Eng.

Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Zhang, M., Sun, L., Wang, G. A., Li, Y., and He, S., 2022, Using neutral sentiment
reviews to improve customer requirement identification and product design

strategies. [International Journal of Production Economics, Vol.254,
pp.108641.

Zhang, T., Ladhak, F., Durmus, E., Liang, P., McKeown, K., and Hashimoto, T. B.,
2024b, Benchmarking Large Language Models for News Summarization.
Transactions of the Association for Computational Linguistics, Vol.12, pp.39—
57.

Zhang, W., Yoshida, T., and Tang, X., 2011, A comparative study of TF*IDF, LSI
and multi-words for text classification. Expert Systems with Applications,
Vol.38, No.3, pp.2758-2765.

Zhang, X., and Liu, Y., 2022, Circular economy is game-changing municipal
wastewater treatment technology towards energy and carbon neutrality.
Chemical Engineering Journal, Vol.429, No.May 2021, pp.132114.

Zhang, Y., Tang, F., Barolli, L., Yang, Y., and Xu, W., 2017, Jointly modeling
multi-grain aspects and opinions for large-scale online review. Proceedings -
International Conference on Advanced Information Networking and
Applications, AINA, pp.570-577.

Zhou, C., Song, D., Tian, Y., Wu, Z., Wang, H., Zhang, X., Yang, J., Yang, Z., and
Zhang, S., 2024a, A Comprehensive Evaluation of Large Language Models on
Aspect-Based Sentiment Analysis. Retrieved from
https://arxiv.org/pdf/2412.02279

Zhou, L., Schellaert, W., Martinez-Plumed, F., Moros-Daval, Y., Ferri, C., and
Herndndez-Orallo, J., 2024b, Larger and more instructable language models
become less reliable. Nature, Vol.634, No.8032, pp.61-68.

97



	DAFTAR PUSTAKA

