PENGARUH FAMILIARITAS MEREK DAN KUALITAS INFORMASI PADA NIAT MENJADI PESERTA
BPJS KETENAGAKERJAAN

BAGI PEKERJA INFORMAL

Rasyid Vikri Prisdiansyah, Bayu Sutikno, S.E.,M.S.M., Ph.D.

UNIVERSITAS ’ ) . ) . . . .
GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Ajzen, 1. (1985). From intentions to actions: A theory of planned behavior. In J. Kuhl &
J. Beckmann (Eds.), Action-control: From cognition to behavior (pp. 11-39).
Springer. https://doi.org/10.1007/978-3-642-69746-3 2

Ajzen, L. (1991). The theory of planned behavior. Organizational Behavior and Human
Decision Processes, 50(2), 179-211. https://doi.org/10.1016/0749-5978(91)90020-
T

Alba, J. W., & Hutchinson, J. W. (1987). Dimensions of Consumer Expertise. Journal
of Consumer Research, 13(4), 411-454. https://doi.org/10.1086/209080

Bagozzi, R. P., Gurhan-Canli, Z., & Priester, J. R. (2000). The social psychology of
consumer behaviour. Open University Press.

Brodie, R. J., Hollebeek, L. D., Juric, B., & Ilic, A. (2011). Consumer engagement in a
virtual brand community: An exploratory analysis. Journal of Business Research,
66(1), 105-114.

Collins-Dodd, C., & Lindley, T. (2003). Store brands and retail differentiation: The
influence of store image and store brand attitude on store own brand perceptions.
Journal of Retailing and Consumer Services, 10(6), 345-352.
https://doi.org/10.1016/S0969-6989(02)00054-1

Collins, A. M., & Quillian, M. R. (1969). Retrieval time from semantic memory.
Journal of Verbal Learning and Verbal Behavior, 8(2), 240-247.
https://doi.org/10.1016/S0022-5371(69)80069-1

Delone, W. H., & McLean, E. R. (2003). The DeLone and McLean model of
information systems success: A ten-year update. Journal of Management
Information Systems, 19(4), 9-30.
https://doi.org/10.1080/07421222.2003.11045748

Dessart, L., Veloutsou, C., & Morgan-Thomas, A. (2015). Consumer engagement in
online brand communities: A social media perspective. Journal of Product \&
Brand Management, 24(1), 28-42.

Dodds, W. B., Monroe, K. B., & Grewal, D. (1991). Effects of Price, Brand, and Store
Information on Buyers’ Product Evaluations. Journal of Marketing Research,
28(3), 307-319. https://doi.org/10.1177/002224379102800305

Doong, H.-S., Wang, H.-C., & Foxall, G. R. (2011). An investigation of consumers’
webstore shopping: A view of click-and-mortar company. International Journal of
Information Management, 31(3), 210-216.
https://doi.org/10.1016/j.ijinfomgt.2010.07.004

Fishbein, M., & Ajzen, 1. (1975). Belief, attitude, intention, and behavior: An
introduction to theory and research. Addison-Wesley.

Flavian, C., Guinaliu, M., & Gurrea, R. (2006). The role played by perceived usability,

89



BPJS KETENAGAKERJAAN
BAGI PEKERJA INFORMAL
Rasyid Vikri Prisdiansyah, Bayu Sutikno, S.E.,M.S.M., Ph.D.

UNIVERSITAS ’ ) . ) . . . .
GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

satisfaction and consumer trust on website loyalty. Information & Management,
43(1), 1-14. https://doi.org/10.1016/§.im.2005.01.002

Ha, H.-Y., & Perks, H. (2005). Effects of consumer perceptions of brand experience on
the web: Brand familiarity, satisfaction and brand trust. Journal of Consumer
Behaviour, 4(6), 438—452. https://doi.org/10.1002/cb.29

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2018). A Primer on Partial
Least Squares Structural Equation Modeling (PLS-SEM) (2nd ed.). Sage
Publications.

Hair, J. F., Page, M., & Brunsveld, N. (2023). Essentials of Business Research Methods
(5th ed.). Routledge.

Hu, T., Poston, R., & Kettinger, W. J. (2011). Nonadopters of online social network
services: Is it easy to have fun yet? Communications of the Association for
Information Systems, 29(1), 441-458. https://doi.org/10.17705/1CAIS.02925

Huang, C.-Y., Chou, C.-J., & Lin, P.-C. (2010). Involvement theory in constructing
bloggers’ intention to purchase travel products. Tourism Management, 31(4), 513—
526. https://doi.org/10.1016/j.tourman.2009.06.003

ILO. (1952). Social Security (Minimum Standards) Convention, 1952 (No. 102).

Jiang, J., Qian, J., & Wen, Z. (2018). Social protection for the informal sector in urban
China: Institutional constraints and self-selection behaviour. Social Policy &
Administration, 52(2), 615-633. https://doi.org/10.1111/spol.12343

Jones, C., & Kim, S. (2010). Influences of retail brand trust, brand familiarity and brand
experience on brand purchase intention: Comparison of major and private brand
retailers. International Journal of Retail & Distribution Management, 38(5), 368—
382. https://doi.org/10.1108/09590551011027204

Keller, K. L. (1993). Conceptualizing, measuring, and managing customer-based brand
equity. Journal of Marketing, 57(1), 1-22.
https://doi.org/10.1177/002224299305700101

Kent, R. J., & Allen, C. T. (1994). Competitive interference effects in consumer
memory for advertising: The role of brand familiarity. Journal of Marketing, 58(3),
97-105. https://doi.org/10.1177/002224299405800307

Kim, D. J., Ferrin, D. L., & Rao, H. R. (2008). A trust-based consumer decision-making
model in electronic commerce: The role of trust, perceived risk, and their
antecedents. Decision Support Systems, 44(2), 544-564.

Kim, H. B, Kim, T., & An, J. A. (2008). The effect of consumer-based brand equity on
firms’ financial performance. Journal of Consumer Marketing, 25(4), 243-255.
https://doi.org/10.1108/07363760810882375

Kim, H. W., Xu, Y., & Gupta, S. (2008). Examining the roles of information quality,
usefulness, and flow in the success of social commerce. Information &

90

PENGARUH FAMILIARITAS MEREK DAN KUALITAS INFORMASI PADA NIAT MENJADI PESERTA



PENGARUH FAMILIARITAS MEREK DAN KUALITAS INFORMASI PADA NIAT MENJADI PESERTA
BPJS KETENAGAKERJAAN

BAGI PEKERJA INFORMAL

Rasyid Vikri Prisdiansyah, Bayu Sutikno, S.E.,M.S.M., Ph.D.

UNIVERSITAS ’ ) . ) . . . .
GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

Management, 45(8), 476—482. https://doi.org/10.1016/j.im.2008.08.002

Laroche, M., Kim, C., & Zhou, L. (1996). Brand familiarity and confidence as
determinants of purchase intention: An empirical test in a multiple brand context.
Journal of Business Research, 37(2), 115—120. https://doi.org/10.1016/0148-
2963(96)00056-2

Laurent, G., & Kapferer, J.-N. (1985). Measuring consumer involvement profiles.
Journal of Marketing Research, 22(1), 41-53.

Mai, L., Nguyen, H. T. K., Nguyen, N. T. T., & Nguyen, T. T. (2021). Voluntary social
insurance for Vietnamese laborers in the informal economic sector. Social Work
and Policy Review, 1(2), 101-118. https://doi.org/10.1002/swpr.29

McClure, C., & Seock, Y. K. (2020). The role of involvement: Investigating the effect
of brand’s social media pages on consumer purchase intention. Journal of
Retailing and Consumer Services, 53, 101975.
https://doi.org/10.1016/j.jretconser.2019.101975

Nguyen, T., & Tran, H. (2020). Determinants of informal workers’ participation in
social insurance programs: Evidence from developing countries. International
Journal of Social Economics, 47(3), 362-379. https://doi.org/10.1108/1JSE-03-
2020-0165

Oliver, R. L. (1999). Satisfaction: A Behavioral Perspective on the Consumer.
McGraw-Hill.

Romaniuk, J., & Sharp, B. (2003). Measuring brand perceptions: Testing quantity and
quality. Journal of Targeting, Measurement and Analysis for Marketing, 11(3),
218-229. https://doi.org/10.1057/palgrave.jt.5740079

Roscoe, J. T. (1975). Fundamental Research Statistics for the Behavioral Sciences (2nd
ed.). Holt, Rinehart and Winston.

Savolainen, R. (2011). Judging the quality and credibility of information in Internet
discussion forums. Journal of the American Society for Information Science and
Technology, 62(7), 1243—1256. https://doi.org/10.1002/asi.21546

Schindler, P. S. (2022). Business Research Methods (14th ed.). McGraw-Hill Education.

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-Building
Approach (7th ed.). John Wiley & Sons.

Sekretariat Negara. (2025). EFISIENSI BEIANJA DAIAM PEIAKSANAAN ANGGARAN
PENDAPATAN DAN BELANJA NEGARA DAN ANGGARAN PENDAPATAN
DAN BELANJA DAERAH TAHUN ANGGARAN 2025. 19, 1-1.
https://doi.org/10.1145/1400885.1400974

Sheppard, B. H., Hartwick, J., & Warshaw, P. R. (1988). The theory of reasoned action:
A meta-analysis of past research with recommendations for modifications and
future research. Journal of Consumer Research, 15(3), 325-343.

91



PENGARUH FAMILIARITAS MEREK DAN KUALITAS INFORMASI PADA NIAT MENJADI PESERTA
BPJS KETENAGAKERJAAN

BAGI PEKERJA INFORMAL

Rasyid Vikri Prisdiansyah, Bayu Sutikno, S.E.,M.S.M., Ph.D.

UNIVERSITAS ’ ) . ) . . . .
GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

Statista. (2025). Number of active social media users by country as of February 2025.
https://www.statista.com/statistics/278341/number-of-social-network-users-in-
selected-countries/

Vu, H. V. (2025). Intention to participate in voluntary social insurance in an emerging
economy: An examination based on extended theory of planned behavior. Journal
of Behavioral Economics and Policy, 7(1), 45-62.

Wixom, B. H., & Todd, P. A. (2005). A Theoretical Integration of User Satisfaction and
Technology Acceptance. Information Systems Research, 16(1), 85-102.
https://doi.org/10.1287/isre.1050.0042

Yang, T. (2012). The decision behavior of Facebook users. Journal of Computer
Information Systems, 52(3), 50-59.
https://doi.org/10.1080/08874417.2012.11645557

Zaichkowsky, J. L. (1985). Measuring the involvement construct. Journal of Consumer
Research, 12(3), 341-352. https://doi.org/10.1086/208520

Zeithaml, V. A., Berry, L. L., & Parasuraman, A. (1996). The behavioral consequences
of service quality. Journal of Marketing, 60(2), 31-46.

92



