Pengaruh Pengelolaan Konten Media Sosial terhadap Efektivitas Promosi Perpustakaan di
Perpustakaan
Universitas Gadjah Mada

Rizkiyah Nurfitrotul Jannah, Dr. Silverius Djuni Prihatin, M.Si. ; Safirotu Khoir, S.S., MIM., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/

100

DAFTAR PUSTAKA

Agichtein, E., Castillo C., Donato D., Gionis A., & Mishne G. (2008). Finding high-
quality content in social media. In Proceedings of the International Conference
on Web  Search and Web  Data  Mining, 183-194. ACM.
https://doi.org/10.1145/1341531.1341557

Andrade, C. (2020). The inconvenient truth about convenience and purposive samples.
Indian Journal of  Psychological  Medicine, 43(1), 86-88.
htpps://doi.org/10.1177/0253717620977000

Anshori, 1., & Fatikha A. A. N. (2023). Peran ruang digital sebagai transformasi
gerakan aksi sosial mahasiswa melalui platform sosial media. Jurnal Analisa
Sosiologi, 12(2), 343- 362. https://doi.org/10.20961/jas.v12i2.68981

Appel, G., Grewal L., Hadi R., & Stephen A. T. (2020). The future of social media in
marketing. Journal of the Academy of Marketing Science, 48(1), 79-95.
https://doi.org/10.1007/s11747-019-00695-1

Apuke, O. D. (2017). Quantitative research methods: A synopsis approach. Kuwait
Chapter of Arabian Journal of Business and Management Review, 6(11), 40—47.
https://doi.org/10.12816/0040336

Bandura, A. (1977). Efikasi diri: Menuju teori pemersatu perubahan perilaku.
Psychological ~ Review, 84(2), 191-215. https://doi.org/10.1016/0146-
6402(78)90002-4

Bandura, A. (1977). Social learning theory. Prentice Hall.

Bandura, A. (2001). Social cognitive theory: An agentic perspective. Annual Review of
Psychology, 52(1), 1-26. https://doi.org/10.1146/annurev.psych.52.1.1

Barry, T. E., & Howard D. J. (1990). A review and critique of the hierarchy of effects
in advertising. International Journal of Advertising, 9(2), 121-135.
https://doi.org/10.1080/02650487.1990.11107138

Bashar, A., Mohammad W., & Brighton N. (2024). Emerging trends in social media
marketing: A retrospective review using data mining and bibliometric analysis.
Future Business Journal, 10(1),1-26. https://doi.org/0.1186/s43093-024-00308-
6

Batini, C., & Scannapieco M. (2016). Data and information quality: Dimensions,
principles and techniques. Spinger.

Belcher, B. M., Katherine E. R., Matthew R. K., and Deborah A. Z. (2016). Defining
and assessing research quality in a transdisciplinary context, Research
Evaluation, 25(1), 1-17. https://doi.org/10.1093/reseval/rvv025

Bhandari, A., & Bimo S. (2022). Why's everyone on TikTok now? The algorithmized
self and the future of self-making on social media. Social Media+Society, 8(1),
1-11. https://doi.org/10.1177/20563051221086241

Bouchrika, 1. (2024). The best times to post on sosial media: 2025 studies & statistics.
https://research.com/tutorials/the-best-times-to-post-on-sosial-media


https://doi.org/10.1145/1341531.1341557
https://doi.org/10.1177/0253717620977000?urlappend=%3Futm_source%3Dresearchgate
https://doi.org/10.20961/jas.v12i2.68981
https://doi.org/10.1007/s11747-019-00695-1
https://doi.org/10.12816/0040336
https://doi.org/10.1016/0146-6402(78)90002-4
https://doi.org/10.1016/0146-6402(78)90002-4
https://psycnet.apa.org/doi/10.1146/annurev.psych.52.1.1
https://doi.org/10.1080/02650487.1990.11107138
https://doi.org/10.1186/s43093-024-00308-6
https://doi.org/10.1186/s43093-024-00308-6
https://doi.org/10.1177/20563051221086241?urlappend=%3Futm_source%3Dresearchgate
https://research.com/tutorials/the-best-times-to-post-on-social-media

Pengaruh Pengelolaan Konten Media Sosial terhadap Efektivitas Promosi Perpustakaan di
Perpustakaan

Universitas Gadjah Mada

Rizkiyah Nurfitrotul Jannah, Dr. Silverius Djuni Prihatin, M.Si. ; Safirotu Khoir, S.S., MIM., Ph.D.

UNIVERSITAS ’ ) . ) . . . .
GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/ 101

Brodie, R. J., Ilic A., Juric B., & Hollebeek L. (2013). Consumer engagement in a
virtual brand community: An exploratory analysis. Journal of Business Research,
66(1), 1-44. https://doi.org/10.1016/j.jbusres.2011.07.029

Buhalis, D., Harwood T., Bogicevic V., Viglia G., Beldona S., & Hofacker C. (2024).
Digital inclusivity: Advancing accessible tourism via sustainable e-commerce
and marketing strategies. Sustainability, 16(4), 1-15.
https://doi.org/10.3390/su16041680

Burkner, P.C., & Matti V. (2019). Ordinal regression models in psychology: A tutorial.
APS:  Association  For  Psychological  Science, 2(4), 1-25.
https:/doi.org/10.1177/2515245918823199

Casselden, B., & Pears R. (2020). Higher education student pathways to ebook usage
and engagement, and understanding: Highways and cul de sacs. Journal of
Librarianship and Information Science, 52(2), 601-619.
https://doi.org/10.1177/0961000619841429

Casteel, A., Bridier N. L., & Nancy L. (2021). Describing populations and samples in
doctoral student research. International Journal of Doctoral Studies, 16, 339-
362. https://doi.org/10.28945/4766

Chu, S. & Kim, Y. (2011). Determinants of consumer engagement in electronic word
of mouth (ewom) in social networking sites. International Journal of Advertising,
30(1), 47-75. https://doi.org/10.2501/1JA-30-1-047-075

Cialdini, R. B. (2007). Influence: The psychology of persuasion (Revised ed.). Harper
Business.

Citriadin, Y. (2020). Metode penelitian kualitatif: Suatu pendekatan dasar. Sanabil.
Coleman, J. S. (1988). Social capital in the creation of human capital. The American
Journal of Sociology, 94(1), 95-120. http://www jstor.org/stable/2780243
Creswell, J. W., & Creswell J. D. (2018). Research design: Qualitative, quantitative,

and mixed methods approach (5th. Ed.). SAGE Publications.

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user acceptance
of  information  technology. @ MIS  Quarterly, 13(3),  319-3309.
https://doi.org/10.2307/249008

De Vries, L., Gensler S., & Leeflang, P. S. (2012). Popularity of brand posts on brand
fan pages: An investigation of the effects of social media marketing. Journal of
Interactive Marketing, 26(2), 83-91.
https://doi.org/10.1016/j.intmar.2012.01.003

DeLone, W. H., & Mclean E. R. (2003). The DelLone and McLean model of
information system success: A ten-year update. Journal Of Management
Information Systems, 19(4), 9-30.
https://doi.org/10.1080/07421222.2003.11045748

Dolan, R., Conduit J., Fahy J., & Goodman S. (2015). Social media engagement
behaviour: A uses and gratifications perspective. Journal of Strategic Marketing,
24(3), 261-277. https://doi.org/10.1080/0965254X.2015.1095222


https://doi.org/10.1016/j.jbusres.2011.07.029
https://doi.org/10.3390/su16041680
https://doi.org/10.1177/2515245918823199?urlappend=%3Futm_source%3Dresearchgate
https://doi.org/10.1177/0961000619841429
https://doi.org/10.28945/4766
https://doi.org/10.2501/IJA-30-1-047-075
http://www.jstor.org/stable/2780243
https://doi.org/10.2307/249008
https://doi.org/10.1016/j.intmar.2012.01.003?urlappend=%3Futm_source%3Dresearchgate
https://doi.org/10.1080/07421222.2003.11045748
https://doi.org/10.1080/0965254X.2015.1095222

Pengaruh Pengelolaan Konten Media Sosial terhadap Efektivitas Promosi Perpustakaan di
Perpustakaan
Universitas Gadjah Mada

Rizkiyah Nurfitrotul Jannah, Dr. Silverius Djuni Prihatin, M.Si. ; Safirotu Khoir, S.S., MIM., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/ 102

Dolph, E. (2021). The developing definition of universal design. Journal of
Accessibility and Design for All, 11(2), 178-194.
https://doi.org/10.17411/jacces.v11i2.263

Drossos, D., Kokkinaki F., Gioudanna A., & Selimis K. (2024). Social media
marketing content strategy: A comprehensive framework and empirically
supported guidelines for brand posts on Facebook pages. Journal of Consumer
Behaviouur, 23(3), 1175-1192. https://doi.org/10.1002/cb.2269

Durianto, D., Sugiarto S & Sitinjak T. (2004). Brand equity ten: Strategi memimpin
pasar. PT Gramedia Pustaka Utama.

Dwivedi, Y. K., Elvira I., & Laurie D. H. (2020). Setting the future of digital and social
media marketing research: Perspectives and research propositions. International
Journal of Information Management, 59(1), 1-37.
https://doi.org/10.1016/j.ijinfomgt.2020.102168

Fan, F., Kara C., Yan W., Yupeng L., & Michael P. (2023). How influencers’ social
media posts heaven influence on audience engagement among young consumers.
Emerald Publishing Limited, 24(1), 427-444. https://doi.org/10.1108/YC-08-
2022-1588

Fazat, S. F. (2019) Interseksi antara TAM dan EUCS untuk mengevaluasi akses e-
Jjournal oleh mahasiswa strata 2 Universitas Gadjah Mada. [Tesis, Universitas
Gadjah Mada].

Field, A. (2013). Discovering statistics using IBM SPSS statistics (4th ed.). SAGE
Publications.

Flannelly, T. L., Flannelly K. J., & Jankowski K. R. B. (2014). Independent, dependent,
and other variables in healthcare and chaplaincy research. Journal of Health Care
Chaplaincy, 20(4), 161-170. https://doi.org/10.1080/08854726.2014.959374

FPPTI DIY. (n.d.). Anggota. https://fppti-diy.or.id/anggota/

Garoufallou, E., Rania S., Georgia Z., & Ekaterini B. (2013). The use of marketing
concepts in library services: A literature review. Emerald Group Publishing,
62(5), 312-334. https://doi.org/10.1108/LR-06-2012-0061

Graven, M., & Stephen L. (2003). Wenger e. (1998). Communities of practice:
Learning, meaning and identity. Journal of Mathematics Teacher Education,
6(2), 185-194. https://doi.org/10.1023/A:1023947624004

Hair, J. F., Black W. C., Babin B. J., & Anderson R. E. (2018). Multivariate data
analysis (8th ed.). Cengage Learning.

Henderson, M., Selwyn, N., & Aston, R. (2017). What works and why? student
perceptions of ‘useful’ digital technology in university teaching and learning.
Studies in Higher Education, 42, 1567-1579.
https://doi.org/10.1080/03075079.2015.1007946

Herzberg, F. (1966). Work and the nature of man. World Pub. Co.

Hutchinson, A. (2023). New report looks at the key challenges that sosial media
marketers face in 2023. https://www.sosialmediatoday.com/news/new-report-
looks-key-challenges-sosial-media-marketers-face-2023/693491/


https://doi.org/10.17411/jacces.v11i2.263
https://doi.org/10.1002/cb.2269
https://doi.org/10.1016/j.ijinfomgt.2020.102168
http://dx.doi.org/10.1108/YC-08-2022-1588
http://dx.doi.org/10.1108/YC-08-2022-1588
https://doi.org/10.1080/08854726.2014.959374
https://fppti-diy.or.id/anggota/
https://doi.org/10.1108/LR-06-2012-0061?urlappend=%3Futm_source%3Dresearchgate
http://dx.doi.org/10.1023/A:1023947624004
https://doi.org/10.1080/03075079.2015.1007946
https://www.socialmediatoday.com/news/new-report-looks-key-challenges-social-media-marketers-face-2023/693491/
https://www.socialmediatoday.com/news/new-report-looks-key-challenges-social-media-marketers-face-2023/693491/

Pengaruh Pengelolaan Konten Media Sosial terhadap Efektivitas Promosi Perpustakaan di
Perpustakaan
Universitas Gadjah Mada

Rizkiyah Nurfitrotul Jannah, Dr. Silverius Djuni Prihatin, M.Si. ; Safirotu Khoir, S.S., MIM., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/ 103

Iba, Z., & Aditya W. (2024), Analisis regresi dan analisis jalur untuk riset bisnis
menggunakan spss 29.0 & smart-pls 4.0. Eureka Media Aksara.

Thejirika, K. T. (2020). Social media strategies for marketing in university libraries:
Undergraduate user attitudes and motivation for engagement. [ Thesis, Victoria
University of Wellington Library].

Jamil, K., & Liu D., Rana F. G., & Muhammad U. S. (2022). Role of social media
marketing activities in influencing customer intentions: A perspective of a new
emerging era. Frontiers in Psychology, 12, 1-12.
https://doi.org/10.3389/fpsyg.2021.808525

Jones, M. J., & Harvey M. (2016). Library 2.0: The effectiveness of social media as a
marketing tool for libraries in educational institutions. Journal of Librarianship
and Information Science, 51(1), 3-19.
https://doi.org/10.1177/0961000616668959

Junaedi, R. & Zahrina R. M. (2023). Promosi perpustakaan melalui media sosial
Instagram di UPT Pusat Perpustakaan UIN Raden Mas Said Surakarta.
Information Science and Library, 4(2), 74-79.
https://doi.org/10.26623/jis1.v4i2.9070

Kaplan, A. M., & Michael H. (2010). Users of the world, unite! The challenges and
opportunities of social media. Business Horizons, 53(1), 59-68.
https//doi.org/10.1016/j.bushor.2009.09.003

Karr, D. (2024). Organic social media reach is dead: How to grow your following in
2024. https://martech.zone/organic-reach-is-dead-how-to-grow-on-sosial-
media/

Katz, E., Blumler J. G., & Gurevitch M. (1973). Uses and gratifications research.
Public Opinion Quarterly, 37(4), 509-523. https://doi.org/10.1086/268109
Kemp, S. (2023). Digital 2023: Global overview report. We are social dan hootsuite.

https://datareportal.com/reports/digital-2023-global-overview-report

Kemp, S. (2024). Digital 2024: Global overview report. We are sosial dan hootsuite.
https://wearesocial.com/us/blog/2024/01/digital-2024/

Kemp, S. (2024). Digital 2024: Indonesia. We are social dan hootsuite.
https://datareportal.com/reports/digital-2024-indonesia

Kemp, S. (2025). Digital 2025: Global overview report. We are social dan hootsuite.
https://wearesocial.com/us/blog/2025/02/digital-2025/

Kemp, S. (2025). Digital 2025: Indonesia. We are social dan hootsuite.
https://datareportal.com/reports/digital-2025-indonesia

Khan, M. L. (2017). Social media engagement: What motivates user participation and
consumption on YouTube?. Computers in Human Behavior, 66(1-2), 236-247.
https://doi.org/10.1016/j.chb.2016.09.024

Komalasari, P., & Johantan A. W. S. (2023). Interaktivitas pengunaan media sosial
Instagram kahe.id dalam meningkatkan customer keterlibatan. Jurnal Indonesia:
Manajemen Informatika dan Komunikasi, 4(3), 1365-1379.
https://doi.org/10.35870/jimik.v413.332


https://doi.org/10.3389/fpsyg.2021.808525
https://doi.org/10.1177/0961000616668959?urlappend=%3Futm_source%3Dresearchgate
https://doi.org/10.26623/jisl.v4i2.9070
https://doi.org/10.1016/j.bushor.2009.09.003
https://martech.zone/organic-reach-is-dead-how-to-grow-on-social-media/
https://martech.zone/organic-reach-is-dead-how-to-grow-on-social-media/
https://psycnet.apa.org/doi/10.1086/268109
https://datareportal.com/reports/digital-2023-global-overview-report
https://wearesocial.com/us/blog/2024/01/digital-2024/
https://datareportal.com/reports/digital-2024-indonesia
https://wearesocial.com/us/blog/2025/02/digital-2025/
https://datareportal.com/reports/digital-2025-indonesia
https://psycnet.apa.org/doi/10.1016/j.chb.2016.09.024
https://doi.org/10.35870/jimik.v4i3.332

Pengaruh Pengelolaan Konten Media Sosial terhadap Efektivitas Promosi Perpustakaan di
Perpustakaan
Universitas Gadjah Mada

Rizkiyah Nurfitrotul Jannah, Dr. Silverius Djuni Prihatin, M.Si. ; Safirotu Khoir, S.S., MIM., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/ 104

KoobHomans, G. C. (1958). Social behavior as exchange. American Journal of
Sociology, 63(6), 597-606. http://dx.doi.org/10.1086/222355

Kotler, P., & Armstrong G. (2018). Principles of marketing global edition 17th edition.
Pearson Education.

Kotler, P., & Keller K. L. (2016). Marketing management (15th ed.). Pearson
Education.

Kotler, P., & Kevin L. K. (2012). Marketing management (14th Edition). Prentice Hall.

Kumar, P., & Jyoti J. (2024). Reshaping the library landscape: Exploring the
integration of artificial intelligence in libraries. IP Indian Journal of Library
Science and Information Technology, 9(1), 29-36.
https://doi.org/10.18231/j.1j1sit.2024.005

Kumar, V., Rajan B., Venkatesan R., & Lecinski J. (2019). Understanding the role of
artificial intelligence in personalized engagement marketing. California
Management Review, 61(4), 135-155.
https://doi.org/10.1177/0008125619859317

Kurniasih, N. (2016). Optimalisasi Penggunaan media sosial untuk perpustakaan. In
prosiding seminar nasional komunikasi, informasi dan perpustakaan di era
global. Fakultas Ilmu Komunikasi, Universitas Padjajaran.

Lanser, R. D. (2011). The atlas of new librarianship. MIT Press.

Lee, J., & Hong 1. B. (2016). Predicting positive user responses to social media
advertising: The roles of emotional appeal, informativeness, and creativity.
International Journal of Information Management, 36(3), 360-373.
https://doi.org/10.1016/j.1jinfomgt.2016.01.001

Lois, S. M. (2023). AIDA communication model on social media platforms: Assessing
the hierarchical order and its applicability on purchasing behavior of students in
higher learning institutions. International Journal of Business Management and
Economic Review, 6(3), 193-206. https://doi.org/10.35409/1JBMER.2023.3496

Loughney, D. (2023). 4 blueprint for social media brand consistency, the academy.
https://www.sanctuarymg.com/academy/sosial-media/sosial-media-brand-
consistency/

Martoatmodjo, K. (1989). Manajemen Perpustakaan Khusus. Universitas Terbuka.

Mattroyse, M. (2022). 10 memorable quotes about social media that will make you
think. https://knowledgeenthusiast.com/2022/03/03/10-memorable-quotes-
about-sosial-media-that-make-you-think/

Mayfield, A. (2008). What is social media?. ICrossing.

McCombs, M. E., & Shaw D. L. (1972). The agenda-setting function of mass media.
Public Opinion Quarterly, 36(2), 176-187. https://www.jstor.org/stable/2747787

McKinsey &  Company. (2024). What is Digital  Transformation?
https://www.mckinsey.com/featured-insights/mckinsey-explainers/what-is-
digital-transformation

McQuail, D. (2010). McQuail's mass communication theory. SAGE.


http://dx.doi.org/10.1086/222355
https://doi.org/10.18231/j.ijlsit.2024.005
https://doi.org/10.1177/0008125619859317?urlappend=%3Futm_source%3Dresearchgate
https://doi.org/10.1016/j.ijinfomgt.2016.01.001
https://doi.org/10.35409/IJBMER.2023.3496
https://www.sanctuarymg.com/academy/social-media/social-media-brand-consistency/
https://www.sanctuarymg.com/academy/social-media/social-media-brand-consistency/
https://knowledgeenthusiast.com/2022/03/03/10-memorable-quotes-about-social-media-that-make-you-think/
https://knowledgeenthusiast.com/2022/03/03/10-memorable-quotes-about-social-media-that-make-you-think/
https://www.jstor.org/stable/2747787
https://www.mckinsey.com/featured-insights/mckinsey-explainers/what-is-digital-transformation
https://www.mckinsey.com/featured-insights/mckinsey-explainers/what-is-digital-transformation

Pengaruh Pengelolaan Konten Media Sosial terhadap Efektivitas Promosi Perpustakaan di
Perpustakaan
Universitas Gadjah Mada

Rizkiyah Nurfitrotul Jannah, Dr. Silverius Djuni Prihatin, M.Si. ; Safirotu Khoir, S.S., MIM., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/ 105

Mihaela, O. O. E. (2015). The influence of the integrated marketing communication on
the consumer buying behaviour. Procedia Economics and Finance, 23, 1446-
1450. https://doi.org/10.1016/S2212-5671(15)00446-3

Miller, R. K., & Erver L. (2019). Digital communication strategies in academic
libraries. Library and Information Science Research, 41(3), 215-227.
https://doi.org/10.22624/AIMS/ABMIC2021-V2-P14

Musinah, S. (2019). Kegiatan mempromosikan perpustakaan: Sebuah pendekatan
teoritis. Jurnal Perpustakaan, 10(1), 39-44.
https://doi.org/10.20885/unilib.vol10.iss1.art5

Nadhifah, K., & Igfirlina Y. K. (2024). Strategi promosi perpustakaan Universitas
Jember melalui media sosial. Jurnal Perpustakaan, 15(1), 15-27.
https://doi.org/10.20885/unilib.Voll5.iss1.art2

Nielsen, J. (2012). Usability 101: Introduction to usability. Nielsen Norman Group.

Nunnally, J. C., & Bernstein, I. H. (1994). Psychometric theory (3rd ed.). McGraw-
Hill.

Osterhus, C. (2024). 2024 social media trends: 12 big changes to get ahead of.
https://www.loomly.com/blog/social-media-trends

Pandya, R. (2024). Quality content: What it is + 10 actionable tips for success.
https://www.semrush.com/blog/quality-content/

Pepper, T. (2022) 60 Thought-provoking social media marketing quotes.
https://www.peppercontent.io/blog/sosial-media-marketing-quotes-you-should-
read/

Pew  Research  Center. (2021). Social media use in  America.
https://www.pewresearch.org/internet/2021/04/07/sosial-media-use-in-2021/

Pulizzi, J. (2012). The rise of storytelling as the new marketing. Pub Res Q (Spinger),
28(2), 116-123. https://doi.org/10.1007/s12109-012-9264-5

Roller, M. R. (2019). A quality approach to qualitative content analysis: Similarities
and differences compared to other qualitative methods. Forum: Qualitative
Social Research, 20(3), 1-21. https://doi.org/10.17169/fqs-20.3.3385

Rosario, A. M., & Joana D. (2023). Marketing strategies on social media platforms.
International Journal of  E-Business Research, 19(1), 1-25.
https://doi.org/10.4018/IJEBR.316969

Ruggiero, T. E. (2000). Uses and gratifications theory in the 21st century. Mass
Communication and Society, 3(1), 3-37.
https://doi.org/10.1207/S15327825MCS0301_02

Sajid, S. L. (2016). Social media and its role in marketing. Business and Economics
Journal, 7(1), 1-5. https://doi.org/10.4172/2151-6219.1000203

Sari, M. P., Wijaya A. K., Hidayatullah B., Sirodj R. A., & Afgani M. W. (2023).
Penggunaan metode etnografi dalam penelitian sosial. Jurnal Pendidikan Sains
dan Komputer, 3(1), 84-90. https://doi.org/10.47709/jpsk.v3i101.1956

Sewell, C. (2013). Measuring the impact of social media marketing in libraries.
[Thesis, Department of Information Studies, University of Wales].


https://doi.org/10.1016/S2212-5671(15)00446-3
https://doi.org/10.22624/AIMS/ABMIC2021-V2-P14
https://doi.org/10.20885/unilib.vol10.iss1.art5
https://doi.org/10.20885/unilib.Vol15.iss1.art2
https://www.loomly.com/blog/social-media-trends
https://www.semrush.com/blog/quality-content/
https://www.peppercontent.io/blog/social-media-marketing-quotes-you-should-read/
https://www.peppercontent.io/blog/social-media-marketing-quotes-you-should-read/
https://www.pewresearch.org/internet/2021/04/07/social-media-use-in-2021/
https://doi.org/10.1007/s12109-012-9264-5
https://doi.org/10.17169/fqs-20.3.3385
https://doi.org/10.4018/IJEBR.316969
https://doi.org/10.1207/S15327825MCS0301_02
https://doi.org/10.4172/2151-6219.1000203
https://doi.org/10.47709/jpsk.v3i01.1956

Pengaruh Pengelolaan Konten Media Sosial terhadap Efektivitas Promosi Perpustakaan di
Perpustakaan
Universitas Gadjah Mada

Rizkiyah Nurfitrotul Jannah, Dr. Silverius Djuni Prihatin, M.Si. ; Safirotu Khoir, S.S., MIM., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/ 106

Shabaznezhad, H., Dolan R., & Rashidirad M. (2021). The role of social media content
format and platform in user engagement behavior. Journal of Interactive
Marketing, 53(4), 73-89. https://doi.org/10.1016/j.intmar.2020.05.001

Shen, Z. (2023). Platform or content strategy? Exploring engagement with brand posts
on different social media platforms. Sage Open, 13(4). 1-10.
https://doi.org/10.1177/21582440231219096

Shintya, H., Sarah S. . P. H., & Septerina S. P. (2023). Strategi promosi perpustakaan
melalui media sosial di Perpustakaan Pascasarjana Universitas Muhammadiyah
Sumatera Utara. Jurnal TEKESNOS, 2(2), 335-342.

Silverman, D. (2016). Qualitative research. SAGE Publications.

Solis, B. (2010). Engage: The complete guide for brands and business to build,
cultivate, and measure success in the new web. Wiley.

Stafford, T. F., Marla R. S., & Lawrence L. S. (2004). Determining uses and
gratifications for the internet. Decision Sciences, 35(2), 259-288.
https://doi.org/10.1111/j.00117315.2004.02524 .x

Stelzner, M. A. (2024). 2024 social media marketing industry report: How marketers
are using social media to grow their businesses. Social Media Examiner.

Strong, D. M., Yang W. L., & Richard Y. W. (1997). Data quality in context.
Communications of the ACM, 40(5), 103-110.
https://doi.org/10.1145/253769.253804

Strong, E. K. (1925). The psychology of selling and advertising. McGraw-Hill book
Company.

Sugiarto, D. D., & Sitinjak, T. (2004). Strategi menaklukkan pasar melalui riset ekuitas
dan perilaku merek. Gramedia Pustaka Utama.

Suresh, A. (2024). Social media frends in 2024 and how to adapt.
https://www.sprinklr.com/blog/sosial-media-trends/

Surucu, L., & Maslakci A. (2020). Validity and reliability in quantitative research.
Business & Management Studies: An International Journal, 8(3), 2694-2726.
https://doi.org/10.15295/bmij.v813.1540

Sutarno, N. S. (2006). Manajemen perpustakaan. Sagung Seto.

Sweller, J. (1988). Cognitive load during problem solving: Effects on learning.
Cognitive  Science, 12(2), 257-285. https://doi.org/10.1016/0364-
0213(88)90023-7

Thomas, M. (2024). How often should you post on Instagram every week?
https://later.com/blog/how-often-post-to-instagram/

Thompson, J. (2021). White media attitudes in the trump era. American Politics
Research 49(2), 119-131. https://doi.org/10.1177/1532673X20943566

Tiago, M. T. P. M. B., & Verissimo J. M. C. (2014). Digital marketing and social
media: Why bother? Business Horizons, 57(6), 703-708.
https://doi.org/10.1016/j.bushor.2014.07.002

Turner, R. (2007). Diffusion of innovations, 5th edition, Everett M. Rogers. Free press,
New York, NY (2003), 551 pages. Journal of Minimally Invasive Gynecology
14(6), 776-777. https://doi.org/10.1016/j.jmig.2007.07.001


https://doi.org/10.1016/j.intmar.2020.05.001
https://doi.org/10.1177/21582440231219096?urlappend=%3Futm_source%3Dresearchgate
https://doi.org/10.1111/j.00117315.2004.02524.x
https://doi.org/10.1145/253769.253804
https://www.sprinklr.com/blog/social-media-trends/
https://doi.org/10.15295/bmij.v8i3.1540
https://doi.org/10.1016/0364-0213(88)90023-7
https://doi.org/10.1016/0364-0213(88)90023-7
https://later.com/blog/how-often-post-to-instagram/
https://doi.org/10.1177/1532673X20943566
https://doi.org/10.1016/j.bushor.2014.07.002
https://doi.org/10.1016/j.jmig.2007.07.001

Pengaruh Pengelolaan Konten Media Sosial terhadap Efektivitas Promosi Perpustakaan di
Perpustakaan

Universitas Gadjah Mada

Rizkiyah Nurfitrotul Jannah, Dr. Silverius Djuni Prihatin, M.Si. ; Safirotu Khoir, S.S., MIM., Ph.D.

UNIVERSITAS ’ ) . ) . . . .
GADJAH MADA Universitas Gadjah Mada, 2025 | Diunduh dari http://etd.repository.ugm.ac.id/ 107

Van Dijk, J. A. G. M. (2013). 4 theory of the digital divide. Routledge

Welbourne, D. J., & Grant W. J. (2015). Science communication on YouTube: Factors
that affect channel and video popularity. Public Understanding of Science, 25(6),
706-718. https://doi.org/10.1177/0963662515572068

Widodo, A. A., Ainul H., & Bayu A. P. (2023). Pengaruh promosi melalui media sosial
terhadap pemanfaatan layanan perpustakaan perguruan tinggi (Studi pada
perpustakaan pusat Universitas Brawijaya) [Tesis, Universitas Brawijaya].

Wijayanti, E., Annisya., Nurul A., Sarida S., & Kartini K. (2023). Peran sosial media
Instagram dalam membantu kegiatan promosi perpustakaan di Perpustakaan
Universitas Islam Negeri Sumatera Utara. Dawatma: Journal of Communication
and Islamic Broadcasting, 3(3), 628-638.
https://doi.org/10.47467/dawatuna.v3i2.2700

Wilson, J., Sarah G., Ryan L., & Jessica P. (2018). Bio-production of gaseous alkenes:
Ethylene, isoprene, isobutene. Biotechnology for Biofuels, 11(1), 2-11.
https://doi.org/10.1186/s13068-018-1230-9

Xie, 1., & Stevenson J. (2014). Socia media application in digital libraries. Online
Information Review, 38(4), 502-523. https://doi.org/10.1108/OIR-11-2013-0261

Zhang, M., Jansen B. J., & Chowdhury A. (2015). Competing for attention in social
media under information overload conditions. PLOS ONE, 10(7), 1-13.
https://doi.org/10.1371/journal.pone.0126090

Ziliani, C. (2006). Target promotions: How to measure and improve promotional
effectiveness through individual customer information. Journal of Targeting
Measurement  and  Analysis  for  Marketing,  14(30),  249-259.
https://doi.org/10.1057/palgrave.jt.5740185


https://doi.org/10.1177/0963662515572068?urlappend=%3Futm_source%3Dresearchgate
https://doi.org/10.47467/dawatuna.v3i2.2700
https://doi.org/10.1186/s13068-018-1230-9
https://doi.org/10.1108/OIR-11-2013-0261
https://doi.org/10.1371/journal.pone.0126090
https://doi.org/10.1057/palgrave.jt.5740185

